
www.pwc.com.au

January 2014

Securing Australia’s future – 
capitalising on global trends
17th Annual Global CEO Survey – Australian results

83%
of CEOs in Australia say 
that the government should 
make infrastructure its 
number one priority

91%
of Australia’s CEOs believe 
that technology will be the 
biggest transforming trend 
for their businesses

85%
of Australia’s CEOs are very 
concerned about over-regulation as 
a threat to their growth prospects



Around the world CEOs are coming 
out of survival mode and looking 
for growth. Most are more positive 
about the global economy than they 
were last year, as well as the growth 
prospects for their companies in both 
the short and longer term.

One of the exceptions, however, is 
Australia’s CEOs. They are cautiously 
optimistic about the next 12 months, 
but much less confident about the 
next three years compared to their 
regional and global peers.

The results from PwC’s 17th Annual 
Global CEO Survey, which includes 
interviews with 1,344 CEOs from 
more than 60 countries, provides 
some clues about our relatively 
subdued outlook, as well as insights 
about where Australia’s CEOs are 
leading the world and getting it right.

For example, Australia’s CEOs have 
been very internally focused, getting 
their companies lean and efficient 
and weathering the global financial 
crisis better than most. But their 
deal activity in the region is lower 
than many of their peers, meaning 
potential growth opportunities may 
be passing them by.

They are leading the world in 
recognising the importance of 
the global trend towards digital 
transformation, yet less than half 
are undertaking technology change 
programs.

Australia’s CEOs are also concerned 
about over-regulation and the pace of 
reform on critically important issues 
such as tax reform and infrastructure 
investment.

Our survey reveals there is much for 
Australia’s CEOs to be proud about. 
But there is also much to do if we are 
to take advantage of a re-emerging 
global economy and our unique place 
in the Asia region.

My sincere thanks go to the CEOs 
who shared their thinking with us. 
The success of the Annual Global 
CEO Survey is directly attributable to 
their active and candid participation.

Luke Sayers 
CEO, PwC Australia 
Vice Chairman, PwC Asia
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Snapshot

48%
46% 51%

85%
81% 72% 72%

Eighty five per cent of Australia’s 
CEOs are very concerned about 
the threat of over-regulation to 
their growth prospects – a higher 
level of concern compared to...

Australia’s CEOs confidence in 
long term growth has dropped 
sharply, from 48% last year 
to 34% this year, much lower 
than our global (46%) and 
Asia Pacific (51%) peers.

Compared to their global, Asia Pacific and  
US counterparts Australia’s CEOs have 
generally been more focused on getting  
their organisations in order internally  
than looking to deals for growth.

Global
2013

Asia Pacific

 Global Asia PacificUS

34%
2014

30% 36%45%

Australia’s CEOs are  
cautiously optimistic  
about short term  
revenue growth...

Australia’s  
CEOs are less 
confident  
than their  
peers...

34%
39%

2014

Global

2013 US
Asia Pacific
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 GlobalAustralian Asia Pacific
91% 81%

79%

65%

80%

Australian CEOs have the strongest belief that technology 
will be the biggest transforming trend for their business.

CEOs in Australia are among the most 
concerned in the world that the government 
should make infrastructure improvement 
its number one priority. Only CEOs in Africa 
and Romania rank it higher.

Seventy nine per cent of Australian 
CEOs said that the current tax 
system is in need of reform, 
compared to 65% of CEOs globally 
and regionally.
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Growth

Revenue growth over the next 12 months

34% 36%
45%

39%

Australia USA Asia Pacific Global

Revenue growth over the next 3 years

34%

51% 51% 46%

Australia USA Asia Pacific Global

How confident are you about your company’s revenue growth prospects for the next 12 months, and for 
the next 3 years?

*  Percentage of CEOs “very confident” comparing 2013 and 2014 by Australia, 
Asia Pacific, US and Global, and by 12 month and 3 year horizon

While the short-term confidence of 
Australia’s CEOs (34%) has improved 
since last year (30%), they remain 
less confident than their global 
(39%), Asia Pacific (45%) and even 
US (36%) peers.

More worrying however is the sharp 
fall in their longer-term outlook. 
The number of Australia’s CEOs who 
are very confident about revenue 
growth over the next three years 
has dropped from 48% in 2013 to 
34% this year, and is noticeably 
less that their global (46%), Asia 
Pacific (51%) and US (51%) peers.

This lower confidence appears to 
be largely due to domestic concerns 
as Australia’s CEOs share with their 
global peers a largely optimistic view 
about global economic growth (44% 
of all CEOs believe it will improve 
over the next 12 months).

Considering that Australia’s domestic 
economy is relatively solid compared 
to other developed countries, this 
mis-match in confidence locally 
points to the need for a stronger and 
clearer long-term vision for business 
and economic growth in this country.
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This less optimistic outlook is also 
reflected in plans for headcount, 
with Australia’s CEOs planning 
smaller increases than their 
Asia Pacific and global peers. 

Australia

Base: All respondents (47, 162, 445, 1344)

USA Asia Pacific Global

Increase by more than 8%

Increase by 5-8%

Increase by less than 5%

Decrease by more than 8%

12%

14%

25%

3%

20%

16%

28%

2%

10%

13%

39%

1%

13%

11%

19%

9%

Headcount intentions: Global, Asia Pac, Australia
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Risks

What economic issues represent the greatest threat to your organisation’s growth prospects?

Australia’s CEOs are particularly 
concerned about over-regulation. 

Eighty five per cent consider it to be 
the biggest threat to their growth 
prospects – a higher level of concern 
compared to US (81%), global (72%) 
and Asia Pacific CEOs (72%).

The next greatest threats 
for Australia’s CEOs are the 
government’s response to debt 

burden (79%), weak growth in 
developing economies (79%), 
availability of key skills (72%) and 
a slowdown in high growth markets 
and exchange rate volatility (70%).

These results suggest Australia’s 
CEOs are likely to be particularly 
sensitive to the Federal Government’s 
handling of the economy and 
regulatory reform agenda over the 
next 12 months.

Despite the easing of the mining 
investment boom, skills shortages 
remain high on our CEO’s list of 
threats to growth.

Interestingly, rising labour costs and 
increasing tax burden were not in 
the top five concerns for Australian 
CEOs, but were for their Asia Pacific 
counterparts.

Base: All respondents (47, 162, 445, 1344)

Australia

USA

Asia Pacific

Global

Over-regulation

Government response to fiscal deficit and debt burden

Continued slow or negative growth in developed economies

Increase tax burden

Slowdown in high-growth markets

85%

79%

79%

66%

70%

Over-regulation

Government response to fiscal deficit and debt burden

Continued slow or negative growth in developed economies

Increase tax burden

Slowdown in high-growth markets

81%

92%

83%

81%

73%

Over-regulation

Government response to fiscal deficit and debt burden

Continued slow or negative growth in developed economies

Increase tax burden

Slowdown in high-growth markets

72%

67%

73%

69%

74%

Over-regulation

Government response to fiscal deficit and debt burden

Continued slow or negative growth in developed economies

Increase tax burden

Slowdown in high-growth markets

72%

71%

70%

70%

65%
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What business issues represent the greatest threat to your organisations growth prospects?

Base: All respondents (47, 162, 445, 1344)

Australia

USA

Asia Pacific

Global

Availability of key skills

Rising labour costs in high-growth markets

High or volatile energy costs

High and volatile raw material prices

Shift in consumer spending and behaviours

72%

57%

55%

43%

53%

Availability of key skills

Rising labour costs in high-growth markets

High or volatile energy costs

High and volatile raw material prices

Shift in consumer spending and behaviours

70%

52%

41%

48%

51%

Availability of key skills

Rising labour costs in high-growth markets

High or volatile energy costs

High and volatile raw material prices

Shift in consumer spending and behaviours

64%

69%

62%

65%

59%

Availability of key skills

Rising labour costs in high-growth markets

High or volatile energy costs

High and volatile raw material prices

Shift in consumer spending and behaviours

63%

58%

56%

55%

52%
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Deals and restructures

Base: All respondents (47, 162, 445, 1344)

Completed a cross-border M&A

Completed a domestic M&A

Outsourced a business
process or function

Entered into a new strategic
alliance or joint venture

Implemented a cost-reduction initiative

Australia USA Asia Pacific Global

76%

70%

73%

17%

16%

23%

11%

21%

22%

31%

26%

25%

22%

27%

32%

34%

36%

34%

28%

77%

What restructuring activity have you undertaken in the last 12 months?

Compared to their global, Asia Pacific 
and US counterparts Australia’s CEOs 
have generally been more focused on 
getting their organisations in order 
internally, than looking to deals for 
growth.

Over the last 12 months Australia’s 
CEOs were more likely than their 
peers, to have implemented a cost-
cutting measure or outsourced a 
business function.

Our global competitors are much 
more outwardly focused. Fewer 
Australian CEOs completed a 
cross-border M&A last year (11%) 
compared to CEOs in the US (23%), 
Asia Pacific (16%) and globally 
(17%), and fewer expect to complete 
one next year.

Another telling sign of our domestic 
orientation is the fact that 82% of 
Australian CEOs said that the JVs and 
strategic alliances planned for next 
year will be in Australasia.  

While Australia’s CEOs should be 
congratulated for driving internal 
efficiencies, this should not come at 
the expense of a simultaneous focus 
on external growth opportunities, 
particularly in the broader Asia region. 

Considering the growing confidence 
of CEOs in Asia Pacific and globally, 
Australia’s CEOs need to be mindful 
of adopting an overly-cautious 
attitude towards foreign growth and 
investment.
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Australia

Base: All respondents (47, 162, 445, 1344)

USA Asia Pacific Global

Complete a cross-border M&A

Complete a domestic M&A

Outsource a business
process or function

Enter into a new strategic
alliance or joint venture

Implement a cost-reduction initiative

64%

59%

61%

21%

20%

28%

15%

23%

20%

39%

23%

25%

25%

22%

36%

44%

51%

42%

43%

57%

What restructuring activity do you plan to undertake in the next 12 months?

Capitalising on Asia

“Australian organisations must up the 
ante in their engagement with Asia, 
investing in developing the skills and 
experience necessary to be successful 
in the region” advises Andrew Parker, 
PwC Asia Deals Leader.

Too few Australian executives 
fully appreciate that the Asia 
growth story reflects a structural 
shift in the global economy, 
not a cyclical shift occasioned 
by the global financial crisis. 

This is a critical distinction. All 
companies, PwC included, are 
confronting a host of new risks 
and opportunities as they aim to 
compete not only with long-term 
rivals but also with new world-class 
rivals from emerging markets. 

In the next decade the GDP of Asia 
is set to overtake the Americas and 
Europe combined, boosting billions 
of new consumers into the middle 
class. The 2013 PwC Melbourne 
Institute Asialink Index predicts 
that by 2030 two-thirds of the 
world’s middle class – 3.2 billion 
people – will be in Asia.

Many Australian companies have 
developed Asian growth strategies, 
but evidence suggests that there is a 
clear lack of systematic engagement 
with the region on a long-term basis. 

Even though Asia ranks as 
Australia’s largest export market, 
our Foreign Direct Investment (FDI) 
in Asia is just over 11% of total 
stock. This is significantly behind 

Japan, South Korea, and more 
recently China, all of which have 
made larger Asian bets. 

The Global CEO survey suggests 
this investment trend is showing 
few signs of changing. While the 
opportunities in Asia do not come 
without risks, the bigger risk is to 
do nothing. 

Australian companies and 
Governments need to work together 
to better align priorities and focus 
on our economic strengths to ensure 
we maximise the opportunity to be 
a part of this global growth engine.
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Digital transformation

Technological
advances

Demographic
shifts

Shift in global
economic power

86%

80%

81%

91%Australia

USA

Asia Pacific

Global

69%

62%

60%

66%Australia

USA

Asia Pacific

Global

58%

63%

59%

62%Australia

USA

Asia Pacific

Global

Base: All respondents (47, 162, 445, 1344)

Which global trends will transform your business the most over the next five years?

Australia’s CEOs have the strongest 
belief among their peers (91%) 
that technology will be the biggest 
transforming trend for their business 
– more than US (86%), Asia Pacific 
(80%) or global (81%) CEOs.

This belief is not entirely reflected in 
actions, with only 45% of Australian 
CEOs having a technology investment 
change program recently completed 
or underway. This is, however, higher 
than US (38%), global (35%) or Asia 
Pacific CEOs (33%).

So while Australian CEOs are leading 
the world in their commitment 
to adapt their businesses to 
thrive in a digital age, there is 
still plenty of opportunity to 
turn commitment into reality.

In addition to technology, talent is high 
on Australia’s CEOs’ priority list, with 
45% having a change program recently 
completed or underway – significantly 
higher than their Asia Pacific (31%),  
US (35%) or global (32%) peers.

… what I am seeing is applications 
of [digital, mobile and cloud] 
technologies to industry models 
that are really transformational” 

— David Thodey, CEO Telstra
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Capitalising on digital 
transformation

“Globally, organisations have been 
rocked to their core by the explosion 
of the disruptive, digital economy. 

And in an increasingly global business 
landscape, we have already seen some 
significant disruptions in Australia, 
where industries have not proactively 
adapted their business models. For 
example, online retail has grown to 
approximately 7% of total retail sales 
with approximately 45% going to 
overseas competitors” advises PwC 
Digital Change Leader, John Riccio. 

Australia’s business leaders can ill-
afford to wait for similar ‘disruptions’ 
to enact a change. In fact, digital 
transformation is about a business’ 
willingness to disrupt itself. 

To better capitalise on this major 
global trend, CEOs need to proactively 
focus their digital transformation 
strategies around three key areas:

Innovation
• Organisations that embed a 

culture of innovation at their 
very core are thriving in the 
digital age

• They start the change process by 
implementing small groups and 
agile projects, and adopting a 
range of innovation techniques

• They develop an organisation-
wide, detailed innovation plan, 
with a strong focus on commercial 
benefits

Digital Intelligence
• Data is the lifeblood that allows a 

business to meet the expectations 
of the ‘always-on’ customer 

• But digital data differs from its 
predecessors – it’s real-time, 
continuous, unstructured and 
demands new approaches to 
access the value. 

• Today’s businesses need a 
continuous grasp of customer 

sentiment, intent and the ability 
to predict subsequent actions, as 
well as the agility to respond to 
these insights.

Agile Solutions

Harnessing the power of digital 
intelligence for businesses lies 
in integrating systems to gain 
a holistic internal and external 
view. As the development and 
uptake of mobile, social, web 
and cloud technologies outruns 
many enterprises, there is also an 
urgent need to step away from the 
traditional drawn out delivery of 
projects. Taking an agile approach 
to development, will result in an 
accelerated delivery of solutions 
in logical stages and over shorter 
periods of time. Employing this 
approach means that businesses get 
to test solutions throughout various 
stages of a project and adjust if the 
results do not meet their specific 
requirements or customer needs.

Top 3 areas where CEOs are currently making transformation in their business

Base: All respondents (47, 162, 445, 1344)

Technology investments
Corporate governance
Talent strategies

Supply chain

45%

43%

38%

Customer growth and retention strategies
Organisation structure/design
Approach to managing risk

Customer growth and retention strategies

Organisational structure/design

41%

40%

38%

Technology investments

Corporate governance

Organisational structure/design
Customer growth and retention strategies
Approach to managing risk

39%

34%

33%

Investment in production capacity

Organisational structure/design
Technology investments

Corporate governance

Customer growth and retention strategies

35%

34%

33%

Australia

USA

Asia Pacific

Global
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Trust

Government and regulators

The media
Customers and clients

Providers of capital

Government and regulators

The media

Non Governmental Organisations

Government and regulators

The media

Providers of capital

Government and regulators

The media

Providers of capital

Employees

Your supply chain

Providers of capital

Customers and clients

Providers of capital

Your supply chain

Customers and clients

Providers of capital

Your supply chain
Employees

Customers and clients

Providers of capital

Your supply chain

deteriorated improved

45%36%

40%21%

38%19%

41%56%

40%45%

35%24%

58%21%

49%15%

47%10%

52%31%

43%23%

42%16%Global

USA

Australia

Asia Pacific

Base: All respondents (47, 162, 445, 1344)

To what extent has the level of trust stakeholders have in your industry changed over the past five years?

Across the globe, CEOs generally 
have reported improved levels of 
trust that stakeholders have in their 
organisations.

Within this overall upbeat picture 
there are pockets of significant 
deterioration that CEOs need to pay 
close attention to.

For Australia’s CEOs the greatest 
decline in trust is from government 
and regulators (36%), which is 
higher than their Asia Pacific (21%) 
and global (31%) peers, but lower 
than US CEOs (56%).

This accords with the high levels 
of concern Australia’s CEOs have 
in relation to over-regulation and 
policy uncertainty. For example, 
55% of Australia’s CEOs said the 
government has been ineffective 
in developing an innovation 
ecosystem that supports growth.

Australia’s CEOs also experienced a 
relatively high decline in trust from 
customers and clients (21%). This 
is in contrast to their counterparts, 
many of which identified this same 
group as having increased levels of 
trust in their organisation.

Top 3 ‘deteriorated’ and Top 3 ‘improved’ for Australia, Asia Pacific, US and Global
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So what is driving this disconnect in the Australian market?

 “Understanding and responsiveness 
to customer needs,’ advises Nikhil 
de Silva, National Customer 
Practice Leader for PwC Australia. 

One source of disruption is the 
entrance of a number of startup 
businesses that place the customer 
at the heart of their operations. 
These new companies are lifting the 
overall expectations of customers 
by being more understanding 
and responsive to customer 
needs than their competitors. 

The good news is that all 
businesses can learn from these 
types of agile and innovative 
customer-centric organisations. 

Companies that centre their models 
around the customer - focusing on 
the right metrics, taking an integrated 
approach, obtaining a thorough 
understanding of the customer, and 
making strategic investments – will 
be able to build not only trust, but 
drive loyalty, increase retention, 
and command price premiums.

“The notion of ‘engagement’ has 
traditionally been the remit of 
marketing departments, however it 
now needs to be the responsibility 
of the whole business,” says Mr de 
Silva. “In order to differentiate, 
a business’ customer experience 
promise needs to be echoed 
in its every interaction.”
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Government priorities

Ensuring financial 
sector stability 
and access to 
affordable capital

GlobalAustralia
55% 53%

Asia Pacific
48%

USA
56%

Creating a more 
internationally 
competitive and 
efficient tax system

GlobalAustralia
47% 50%

Asia Pacific
46%

USA
67%

Improving the country's 
infrastructure 
(e.g. electricity, water 
supply, transport, 
housing, broadband)

GlobalAustralia
83% 50%

Asia Pacific
50%

USA
51%

Base: All respondents (47, 162, 445, 1344)

Which areas should be Government priorities, in the country in which you are based?

Australia’s CEOs are sending a very 
clear message about what they expect 
from the Government; and it’s to 
improve the country’s infrastructure.

An overwhelming majority of 
Australia’s CEOs (83%) said 
the government should make 
infrastructure improvement its 
number one priority. Only CEOs 
in Africa and Romania rank 
infrastructure higher – and then 
only just. In comparison to these 
countries Australia has relatively 
good infrastructure. 

The strong result reflects perhaps 
the level of frustration at the 
perceived inertia in relation to the 
infrastructure bottleneck in Australia, 
particularly in the area of transport.

While a government focus on 
infrastructure was also important 
for CEOs in the US, Asia Pacific and 
indeed globally, it was important to a 
far lesser extent. 

The other key areas of priority for 
Australia were ensuring financial 
sector stability and creating a more 
efficient and effective tax system.

“We rely, for example, 
a lot on rail and rail 
infrastructure and 
that’s not something 
that we can solve 
on our own.”  

— Alison Watkins, Managing 
Director and CEO Graincorp

At the time of interview Alison Watkins 
was the Managing Director and CEO 
of Graincorp. Alison will take up the 
position of Managing Director, Coca 

Cola Amatil Ltd in March 2014.

Top three priorities for governments for Australia, Asia Pacific, US and Global
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Infrastructure is a key priority for Australia’s CEOs –  
so how do we move forward?

“That infrastructure is a priority 
among Australia’s CEOs is patently 
clear. The question now is how to 
move forward? Whilst prioritisation 
and political and social issues are 
always important, a key problem 
is undoubtedly one of funding.  

In our view the funding gap 
can be bridged materially by 
accelerating the process of Capital 
Recycling” advises Sean Gregory, 
PwC Managing Partner, Deals.  

Capital Recycling refers to 
the release of funds from the 
privatisation of existing brownfield 
assets for investment in critical 
new greenfield projects. Australian 
Governments can be bolder and 
take on more risk for greenfield 
projects in order to recycle 
scarce public capital alongside 
the private sector to get new 
infrastructure projects away. 

In order to break the funding 
dilemma governments must 
consider increasing the process, 
which has started, of brownfield 
asset privatisation. Whilst some 
level of community resistance is 
inevitable, a Capital Recycling 
approach – which sees the 
public benefit from privatisation 
– will help gain support.

There are two strong steps that the 
Federal Government could take 
to support Capital Recycling.

The first is to remove distortions 
in the taxation of infrastructure so 
that investment is more attractive 
to a wider range of capital 
sources. Such measures could 
include allowing infrastructure 
investments to be treated as eligible 
investments for flow-through 
trust taxation. This would allow 
unit trusts to utilise carry forward 

tax losses on the same basis as 
companies and exempting interest 
and dividends from taxation 
for Australian superannuation 
funds in the same manner as 
foreign exempt pension funds.

The second step would be to 
expressly make the provision of 
funds to the States for investment in 
new infrastructure conditional upon 
commitment to and progress with 
a programme of Capital Recycling 
and application of user pays pricing.

Governments also need to engage 
with private sources of capital 
– such as local and offshore 
superannuation funds – in terms of 
what they are looking for in terms 
of risk profile and help prepare 
and create new infrastructure 
investment opportunities with 
sustainable economic streams 
consistent with investor appetite.
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Tax

Australia USA Asia Pacific Global

The current international tax system has not 
changed to reflect how multinational corporations 
operate today and is in need of reform

85% 81% 65% 65%

Government tax policy and the competitiveness 
of local tax regimes are key factors in my 
organisation's decisions about where to operate

47% 65% 68% 63%

Multinationals should be required to 
publish the revenues, profits and taxes 
paid for each territory where they operate 

72% 33% 58% 59%

Sufficient concensus will be achieved amongst 
members of the G8/G20 and the OECD to 
achieve substantial reform of the international 
tax system in the next couple of years

23%
7%

39% 27%

It is appropriate for tax authorities around 
the world to share freely information they 
have on companies amongst themselves

83% 44% 55% 58%

Looking specifically at tax policy and administration, to what extent do you agree with the following statements?

Australia’s CEOs are among the 
worlds strongest advocates for a better 
international tax system. 

Seventy-nine per cent said that the 
current tax system does not meet 
the needs of how multinational 
corporations operate today and is in 
need of reform, compared to sixty-
five per cent of CEOs globally and 
regionally. 

Many Australian CEOs operate and 
compete in international markets and 
they are understandably concerned 
about a more level playing field in 
relation to tax.

They are also critical of their own 
government’s performance in 
relation to tax policy. 

When asked how effective the 
government has been in achieving 
specific outcomes, Australia’s CEOs 
gave one of the lowest marks for 
‘creating a more internationally 
competitive and efficient tax system’ 
(Australia: 9% Asia Pacific: 28%  
US: 3% Global: 21%). 

This view reflects the ongoing concern 
among many business and policy 
leaders that Australia has failed to 
address the challenge of tax reform. 

The call for a substantive overhaul of 
our taxation system is likely to only 
grow stronger as Australia comes 
to terms with the increasing risk 
of falling incomes and increasing 
government debt.

“Leaders of civil 
society, business, 
unions and the public 
policy community 
must drive the 
conversation about 
tax reform if we 
are to realise the 
benefits across all 
parts of society” 

— Luke Sayers,  
CEO PwC Australia,  

Vice Chairman, PwC Asia  
Protecting Prosperity
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So where to from here?

Having a clear vision for the future 
is critically important as the global 
economy starts to improve and our 
competitors’ appetite for growth 
increases.

Australia’s CEOs need to be paying 
attention to both domestic and 
international risks and opportunities, 
across short and long-term horizons. 

This means even greater engagement 
with the major global trends of digital 
transformation, developing and 
managing demographic change and the 
shift of economic gravity towards Asia.

Here are some key areas of focus for 
CEOs for the short to medium term:

Asia
• Invest now in developing a 

workforce with the appropriate 
skills and experience that will 
align with your future business 
requirements. 

• Understand Asia is not a culturally 
homogenous region.

• Understand Asian values and 
negotiating styles, which are 
distinctly different to Australian 
practices.

• Become familiar with ‘uniquely 
Asian’ market dynamics.

Client trust
• Move from transactional to 

personal relationships.

• Connect with customers through 
multiple channels.

• Not only collect data, but 
understand and implement 
insights.

• Put in place top talent and efficient 
technology architecture.

Digital transformation
• Embed a culture of innovation.

• Deep organisational understanding 
of customer sentiment, intent and 
the ability to predict customer 
actions.

• Agility to respond to customer 
insights.

• System integration.

Follow the 
conversation on: 

 @PwC_AU 

 PwC Australia

 PwC Australia 

Benchmark your 
business against local 
and global CEOs by 
downloading the 
free PwC AU iPad 
App from App Store
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About the survey

www.pwc.com.au

PwC’s Annual Global CEO Survey, now in its 
seventeenth year, aims to inform and stimulate the 
debate on how businesses are facing today’s challenges. 
Over the years, thousands of CEOs around the world 
have taken the time to share their views with us.

For this Global CEO Survey, we conducted 1,344 
interviews with CEOs in over 68 countries between 
3 October and 4 December 2013. By region, 
445 interviews were conducted in Asia Pacific 
(including 47 in Australia), 329 for Western 
Europe, 212 in North America, 165 in Latin 
America, 113 in Central and Eastern Europe, 23 
in Africa and 47 in the Middle East. The interviews 
were spread across a range of industries.
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