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Filmed entertainment revenue will surpass US$100bn in 2017 as emerging 
markets drive growth. Globally, filmed entertainment revenue will rise at a CAGR of 4.5% 
from US$88.3bn in 2013 to US$110.1bn in 2018, passing US$100bn in 2017. While some of 
this expansion will be driven by growing demand in emerging markets, notably China, mature 
markets such as the US, the UK and Japan will also continue to grow. 

Global electronic home video revenue will exceed physical home video 
revenue in 2018. Globally, the total combined revenue from over-the-top (OTT)/streaming 
services and broadcasters’ video on demand (VOD) services will grow at a CAGR of 19.9% to 
overtake physical home video revenue (the sale and rental of DVDs and Blu-ray discs) in 2018.

OTT/streaming services will deliver the fastest rates of growth. OTT/streaming 
will see the fastest rates of growth (28.1% CAGR), rising from US$6.6bn globally in 2013 to 
US$22.7bn by 2018, and will exceed revenue from physical sell-through by 2018. 

Box office resilience underscores the continuing popularity of the cinematic 
experience. Global box office revenue will exceed revenue from physical home video in 
2014 and grow over the forecast period to US$45.9bn by 2018, from US$36.1bn in 2013, at 
a 4.9% CAGR.

China will provide a challenge and an opportunity. China will overtake Japan to 
become the world’s third-largest market for filmed entertainment (behind the US and UK) in 
2018. Total revenue in China will reach US$7.0bn, up from US$3.8bn in 2013, at a CAGR  
of 13%.

Though Hollywood films will still dominate, the distribution of video 
content will continue to evolve. In the next five years, while big-budget Hollywood 
movies will still appear first in a cinema, release windows elsewhere will continue to contract 
and evolve. As new players enter the market and new platforms grow in popularity, traditional 
distribution models will be disrupted.


