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Unleashing Restrained Demand 

European Registrations Continue to Soar 

After nine months, the dynamic of new car registrations in Europe has picked up 
even more speed than in previous quarters. In some markets, however, incentives 
and self-registrations are on the forefront. 
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Industry Events and News 
After last quarter’s homage to Ferdinand Piech, the 
long-time CEO and supervisor of the Volkswagen 
Group, the same company is in the headlines yet again 
– but on an unpleasant note. 

On September 18th, right before the official opening of 
the International Auto Show in Frankfurt – the IAA, 
Volkswagen’s home-ground product fair – the U.S. 
Environmental Protection Agency (EPA) issued a 
“Notice of Violation” against Volkswagen, claiming that 
the company had falsified emission test results for low-
emission diesel cars using illegal software coding. In the 
first note, the EPA mentioned 482,000 cars with the 
issue, and indicated fines of up to 3,300 USD per 
vehicle – which were quickly multiplied out to 
staggering amounts. The stock price fell 20% in the first 
few minutes of trading, the industry scrambled to 
understand the issue, while VW pleaded guilty and 
offered full cooperation with the authorities to clarify 
the matter. Only a few days later – at the time of writing 
this note – the board of Volkswagen has seen an almost 
complete reshuffle, with the CEO and senior R&D 
managers either leaving or being suspended, and a new 
head of the supervisory board installed. 6.5 billion 
Euros have been booked in reserves, to prepare for the 
costs of a global recall, repair, and fines ensuing the 
issue, while speculations sum up total costs of up to 45 
billion Euros. The flow of news and speculations does 
yet allow for a clear assessment, but merely illustrates 
the gravity of the matter. Autofacts will continue to 
monitor the factual side of the matter and reflect the 
effects in ongoing forecast releases for subscribers.  

On a more positive note, the overall impressions of the 
IAA show were quite promising. For the first time, the 
exposition dedicated a full-size hall to all non-car issues 
of the automotive industry, called New Mobility World. 
The hall was well frequented by industry specialists, 

especially during the press and trade days, eager to 
learn about the best ideas of competitors, or young 
start-up companies looking for investors and lead 
clients. The general public, however, showed a bit more 
hesitation and instead scrambled around the cars – the 
more expensive and exotic, the better, topped by a one-
off high-speed variant of Bugatti, defying the brand’s 
original aesthetic approach with huge flaps and 
spoilers. The show was full of superlatives, such as the 
world’s fastest car – Bugatti; the most luxurious SUV – 
Bentley Bentayga; the largest convertible roof – 
Mercedes-Benz S-Class Cabriolet; the first gesture 
control – BMW 7-Series; the most weight lost compared 
to the previous generation – Opel Astra; the most 
missing vehicle – Tesla Model X (which was launched 
just two days after the closing of IAA in a modest event 
at the factory in California).  

After two weeks, the fair closed with record attendance 
of over 900,000 people – in spite of bad weather – and 
an average visitor age of below 30 years. This compares 
quite favourably with the statistical average age of a new 
car buyer in Germany who is around 50 years old, and 
indicates that young people are still very much 
interested in cars – as long as it is fun to see them, and 
the experience overweighs the explanation by far. 
Therefore, it is clear why companies with strong brands 
and captivating products welcome the impeding 
transformation of the automotive industry to a more 
abstract, emotional business model – while weaker 
brands are hesitant to embrace the change, fearing that 
rational arguments will lose the power to coerce 
consumers into buying their cars. While at the 
beginning of the show, pundits were joking that it might 
be the last one of its kind, the event actually proved the 
growing importance of event-like marketing formats for 
automotive products and services – which are 
increasingly becoming products in their own right.  
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Ongoing sales increase leads to more optimistic forecast outlook 
While global growth engines wane, Central and Southern Europe show ongoing 
rebounds and push regional demand – partially backed by tactical sales 
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Economic and Market Developments 
After hectic activity around the Greek deficit crisis over 
summer, the demise of the charismatic finance minister 
Yaris Varoufakis on a motorbike calmed the process 
largely. After winning a suddenly announced election, 
the Greek Prime Minister, Alexis Tsipras is more safely 
installed than any time before, and is increasingly seen 
as a reliable partner for the ongoing discussions with 
credit funds and European authorities. Overall, the 
European fiscal crisis – although still far from resolved 
– has faded out of public attention and is currently 
without visible impact on consumer and industry mood. 
Consequently, the improvement of economic sentiment 
as surveyed by the European Commission continued on 
a broad base, with the overall Euro Area sentiment 
crossing the 105-point mark. The greatest outlier from 
the average is still the UK, with over 110 points, but 
markedly cooled from a peak of over 120 in the summer 
of 2014; on the negative end, France trails the EU Top-
5 with a sentiment indicator of just over 101, after 
crossing the 100-point line in August 2015 for the first 
time in years.  

These indicators create a sound underpinning for an 
ongoing increase of demand for vehicles – while buying 
a factory-new car is still a luxury not many can afford. 
Dealers are working the market with increasing 
amounts of incentives, as well as tactical and fleet 
registrations, which ultimately help buyers acquire an 
almost-new car at a much more affordable rate. The 
aggressive pricing activities are also in-line with a 
general tactic to try and gain as much market share as 
possible in a growing market, as some customers return 
to the new car arena after a long time, so brand loyalty 
may be low. Paradoxically, even in this growing market, 
incentive levels appear to be on the rise, while basic 
price theory would suggest that incentives are used 
more in receding market conditions, in order to 
increase market exploitation and support affordability.  

Other factors remain supportive: a generally low level 
of credit and financing rates, low fuel prices, improving 
employment expectations and an ongoing onslaught of 
new and attractive products give consumers in Europe 
all the right reasons to go shopping for a new car. 
Interestingly though, even in such a dynamic market, 
retail channels remain locked in their traditional ways, 

fiercely defending against any interference from virtual 
channels or new media. Instead, new media are 
positioned firmly around the core sales process – such 
as brand building, information gathering, customer 
relationship management, service interaction and sales 
follow-up, while the signing of sales contract and 
physical delivery is still in the hands of sales agents 
located in steel-and-concrete buildings in mostly 
unpleasant corners of town.  

Outlook and Forecast 
As both push and pull factors combine to lift new car 
demand, Autofacts has increased the full-year forecast 
for the EU area from 13.8 million to 14.1 million new car 
registrations, an addition of over 250,000 incremental 
units. This upgrade is based on the observation that a 
number of potentially limiting factors – such as 
inflation, unemployment, market saturation – have not 
come to bear, or are overcome by pro-active sales 
tactics. As outlined earlier, the overall potential of new 
car sales in Europe is still significantly above observed 
rates, as pent-up demand from the years since 2008 is 
still waiting to be released, also to bring average fleet 
age back to more normal levels. Given current market 
developments, additional government incentive 
schemes are not to be expected, except for the ongoing 
promotion of hybrid and electric cars. Considering 
current discussions on the general feasibility of ultra-
low-emission diesel cars, these innovative drivetrain 
technologies may gain more momentum, even in the 
German market where the uptake has been sluggish. 

After the bumper crop of 2015, we expect sales growth 
at a more moderate pace, namely another 4.0 % to 14.7 
million new car registrations in 2016, and 3.7 % to 15.2 
million in 2017. New vehicle types, such as the 
increasingly popular compact SUV, will also help to lure 
vehicle buyers into the new car market, as they are not 
yet broadly available in the used car fleet. The much 
more volatile LCV market is now forecast at a growth of 
9.1% in 2015, to 1.7 million units, and by 5.6% to 1.8 
million in 2016. In total, light vehicle sales in the 
European arena are expected to amount to 15.8 million 
units in 2015, and 16.2 million in 2016. This keeps 
Europe clearly in the forefront of global growth, and one 
of the best places to do automotive business. 

christoph.stuermer@de.pwc.com
Tel: +49 69 9585 6269
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Europe 
European Automotive Dashboard 
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France 
Despite being wary of any negative decision, the positive order intake and 
improving consumer sentiment leads the French market to recovery 
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Industry Events and News 
In late September, following the scandal around 
Volkswagen, the French Environment minister – 
Ségolène Royal – announced random tests will be done 
on in-use vehicles to assess carmakers’ compliance with 
emission regulations. This reaction shows once more 
the great dependence of French car buyers on diesel.  It 
raises the historical question about French tax 
incentives in favour of diesel against gasoline, 
concerning oil price but also companies’ fleet taxes. 
After years of supporting the deployment of diesel 
engines in France, the French government is discussing 
how it could switch from diesel to more 
environmentally friendly technologies including 
hybrids or electrics. Such media announcements will 
put pressure on the already decreasing market share of 
diesel in the French registrations. While diesel cars 
represented 72% of total registration in the first nine 
months of 2011, the level has dropped to only 58% in 
the first nine months of 2015. Although most of the gap 
was absorbed: first by performance improved gasoline 
engines and second by the more efficient hybrids, 
change is slow. Companies, representing 13% of sales 
since the beginning of 2015, have seen their choices 
driven by benefits from both tax reimbursement on 
diesel, gas and a lower TVS (“company car tax”) on low 
CO2-emitting cars where diesel engines over-perform. 

Economic and Market Developments 
September 2015 sales data released by the CCFA 
confirmed the recovery of the French market. French 
new car sales totalled 1,421,440 passenger cars, an 
increase of 6.1% over the first nine months of 2014. 
After a first quarter driven by tactic sales, 3rd quarter 
sales were largely driven by private purchases. 
Nevertheless, looking at the nine month period, with a 
23.8% share, demonstrator cars are the first contributor 
to the 6.3% market increase (84,125 units in volumes), 
followed by private demand at 22.4%. This is mainly 
explained by the numerous successful new models 
launched in the past two years, allowing dealerships to 
perform test drives and offer good rebates. Short term 
rentals are still the 3rd biggest contributor to the French 
market growth with a contribution of 17.7% to 14,866 
units. Despite the fact that French market is recovering 
in volumes, the situation reflects the level of struggling 

for individuals or companies to support the trend via 
their fleet renewal.  

During the past eight months, LCV sales stayed stable 
at a low level of 237,376 units, representing a decrease 
of 0.2% compared to last year. Carmaker and individual 
sales help to compensate for the continuous decrease of 
sales to enterprises, recording a -1.9% decrease, and 
leasing companies with a -12.2% decrease at 11,160 
units. As we noted in our previous note, even if the 
economic sentiment is increasing, pent-up demand 
accumulated in the past few years is waiting to be 
released. 

Since January 2015, following the European trend, the 
French economic sentiment improved by 4.6 points to 
101 in September. The decreased oil price combined 
with cheaper commodities, allows companies to 
improve their margins and their ability to invest. The 
still-low interest rates facilitate credit access, while a 
weakened Euro helps European companies on the 
international scene. While French consumer 
confidence is still – by far – the lowest in the Top 5 
markets, it improved drastically, by 7 points to -13.7, 
since January. This improvement is reflected by the 
increasing private households’ purchasing power, 
which is in turn supported by the low oil prices and a 
slight recovery of the labour market. Unemployment is 
stabilizing at 10.3%, helped by the job push offered by 
the CICE and “Pacte de responsabilité”. 

However, projections are not totally rosy, as the 
Construction confidence indicator stayed at a low level 
in the Top 5 markets. Such a situation doesn’t offer 
heightened perspectives to French LCV market. 

Outlook and Forecast 
French professionals and individuals seem to believe in 
the light recovery the country is experiencing. The 
combined necessity of car renewal and strong new 
product offers helps to support French new car sales.  

Depending on the impacts of VW scandal on diesel sales 
and gloomy perspectives of developing countries, the 
French market may see a better recovery than 
anticipated. Therefore, Autofacts decided to revise up 
its new car sales forecast for France to 1.9 million new 
cars, up 6.4% in 2015. 

josselin.chabert@fr.pwc.com
Tel: +33 156 577158
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Germany 
Demand for new cars rose significantly in the first three quarters of 2015, with 
registrations up 5.5% over the corresponding period of 2014 
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Industry Events and News 
In September 2015, the most important global motor 
show, the IAA in Frankfurt took place. More than 930 
thousand people visited the 219 world premieres from 
1,103 exhibitors coming from 39 countries. The IAA has 
further expanded its position as the leading 
international trade show for mobility. The positive 
impact of this motor show on the German automotive 
industry could be affected by the impact of the scandal 
regarding VW diesel engines in the U.S. which became 
public in mid-September. 

Economic and Market Developments 
Registrations of new passenger cars in Germany 
increased by 4.8% in September to 272,479 units, with 
new registrations of diesel cars  accounting for around 
46.8% of all new passenger car registrations. In total, 
2,407,938 cars were registered between January and 
September, up 5.5% versus 2014. This positive 
development was mainly driven by company 
registrations, which have risen by ten percent and 
accounted for almost 70% of all newly registered 
passenger cars – of which a significant part is accounted 
by registrations to retailers and OEMs. 

Incoming orders in Germany showed a double-digit 
growth of 13% in September. In the first nine months of 
this year orders from domestic customers rose by 7%. 
Orders arriving from abroad this year are up 3 percent 
compared with the same period in 2014. In September, 
the German manufacturers exported 417,800 new 
passenger cars, which is an increase of 7%. Since 
January, exports have risen by 3% to more than 3.3 
million units. 

Segment-wise, the “C” or compact car segment remains 
the largest in Germany, with registrations up 6.8% to 
641,563 units. The overall share has grown to 26.6% 
compared to 26.3% one year ago. SUVs and crossovers 
are the only segment which recorded double-digit 
growth of 13.0% to 444,099 registrations from January 
to September 2015 – testimony that convincing concept 
innovations do have the potential of spurring 
significant incremental demand. There is only one 
segment which showed a two digit negative year-on-
year (YoY) development, namely the MPV segment with 
a decline of 10.0%. 

The average CO2 output of all vehicles registered in 
September 2015 dropped by 2.6% to 126.8 g/km 
compared to one year before, underlining that the 
German market is moving closer to the 95 gr/km target 
of 2021. 

Despite an impressive growth rate of 24.4% for electric 
vehicles and 29.4% for hybrid vehicles in September 
2015, alternative powertrain vehicles remain a niche 
product. Except for propane powered vehicles, there are 
no alternative propulsions with a positive development 
aside from the electric vehicles mentioned above. Both 
liquefied petroleum gas (LPG) as well as compressed 
natural gas (CNG) decreased by 58.7% and 35.1% 
respectively in September 2015. These vehicles are still 
not seen as a viable purchase option by the majority of 
new car buyers. 

As a result of the steady expansion of vehicle 
equipment, but also the increasing importance of new 
vehicle types like SUVs and crossovers, the average 
unladen mass of new cars in the past decade has 
increased by 3.6% to an average of 1,477 kg. The engine 
output since 2005 has increased by 13.2% to an 
averaged power of 103 kW. Thus, the top speed 
increased by 3.7 percent to 196 km/h. 

In addition to that, a total of 6,348,044 used passenger 
vehicles changed ownership, this represents an increase 
of 3.5% compared the corresponding period of last year.  

Outlook and Forecast 
Price trends in the last 12 months as well as the 
expectation of the general economic situation over next 
12 months have contributed to the recovery of 
consumer confidence. The index value is at -2.9 in 
September 2015. In contrast to that, a continued low 
inflation rate of 0%, a low oil price and a favourable 
exchange rate of the Euro against other major 
currencies, is seen as the positive stimulus businesses 
and consumers have been waiting for. This positive 
outlook could be threatened by a worsening of diesel 
demand as well as the refugee situation in Europe. For 
these reasons and due to positive developments, such as 
the recent automobile fair in Frankfurt, Autofacts has 
revised its new car market forecast for Germany 
upwards to 3.2 million new cars, up 4.9% from last year.

jan.hofmann@de.pwc.com
Tel: +49 711 250341241
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Italy 
The Italian market continues to recover with more robustness due to improved 
macro-economic conditions and consumer confidence 
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Industry Events and News 
The automotive industry, being a traditional driver of 
the national economic development, is adding a 
significant contribution to the improvement of the 
country’s macro-economic conditions. Following the 
new Alfa Romeo Giulia’s first unveiling on June 24th, 
and its official presentation at the IAA in Frankfurt. The 
Cassino FCA plant is being set up for production of the 
Giulia. Moreover, the success of Jeep Renegade and 
Fiat 500X on global markets has recently resulted in a 
similar job creation trend at Melfi, fuelling further the 
above-mentioned virtuous circle (“When the 
automotive industry goes well, Italy grows”). 

Economic and Market Developments 

After the drop of 2013, following the financial crisis, 
sales showed a solid and continuing recovery. As a 
matter of fact, registrations in Q3 2015 grew, compared 
to the same quarter of last year, by 15.3% to 321,370 
units. On a monthly basis, September marked the 
second highest growth rate of 2015, up 17.8% YoY, while 
August, the lowest one (10.6% YoY) and July almost in 
line with the quarter’s performance (15.1% YoY).  
Still, the increase of growth rates registered in Q1 and 
Q2 of 2015 (13.2% and 16.2% YoY) did not continue in 
the third quarter. For the eight quarter in a row, the 
market posted positive performance, and double-digit 
growth for the third time.  

The upward trend in new registrations is supported by 
the positive development of the economic sentiment, 
which reached a peak of 109.2 (in July and August 106.4 
and 105.8, respectively) in September. It was last at this 
level in May 2005 (109.7). Consumer confidence rose to 
-5.8 (in July and August -11.6 and -9.2, respectively) in 
September, compared to -15.4 of the same month last 
year. 
In addition, order intakes grew to 312.1,000 in Q3 2015, 
up 12.4% with respect to the same period of 2014; while 
in July and September they rose by 10.8% and 10.9% 
(112.7k and 134.5k, respectively), in August they sharply 
jumped by 16.7% (64.9k in absolute terms). The impact 
of this improvement of order intakes will be reasonably 
tangible in next quarter. The unemployment rate 
progressively decreased from 12.5% in June, to 12% in 
July and 11.9% in August, the lowest level since March 
2013, giving further evidence of a recovery not only 

from the industry side. The SAAR slowed from the peak 
of April (1.7 million) to 1.4 million in August, but it 
firmly recovered in September to 1.6 million. 

The passenger car registration increase has been driven 
in Q3 2015 by private consumers, whose share of total 
registrations accounted for 68.2% (219,700 vehicles), 
compared to 64.8% in 2014. Popularity of hybrid 
engines increased to 1.6% in Q3 2015 from 0.1% in Q3 
2014 (5,200 vehicles in absolute terms). Hybrid growth 
was mainly at the disadvantage of gasoline vehicles, 
down 0.1% to 44.2%. Despite the recent scandal, diesel 
engines still represent 54.1% of total registrations, but 
the change of consumers’ preferences might show in 
forthcoming months. 

While medium-segment cars in Q3 2014 accounted for 
17.5%, in Q3 2015 they lost 0.7% of market share. On 
the other hand, SUVs meet the taste of a growing 
number of customers: their registrations rose to 24.2% 
in Q3 2015, compared to 21.4% in the same period of 
last year. 

The used passenger car transfers growth rate declined 
in the third quarter: the positive performance marked 
in Q2 2015 (12.8% QoQ) has been followed by a 7.9% 
increase in Q3, to 1,052,600 units. Car transfers rose by 
14.6% in July and by 10.3% in September, to 417.500 
units and 396.600 units in absolute terms, respectively, 
but in August the growth has been modest (up 1.4% 
YoY, to 238.400 units). 

LCV registrations continued on the path, which started 
the beginning of this year with sales up by a remarkable 
25.3% to 5,500 units in August, leading to 81,500 
registrations YTD, up 8.6% compared to 2015. 

Outlook and Forecast 
The Italian market’s growth is supported by the 
improved macro-economic framework, which is 
showing more solid conditions, by the pent-up demand 
and by the ageing car park. In light of this, Autofacts has 
revised its target for the full year 2015 up to 1.6 million 
vehicles registered (14.6% YoY), even though there is a 
potential downside risk due to the vehicles in stock at 
dealers, which might remain unsold following the 
recent scandal on diesel engine emissions.  
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Spanish car sales are still benefiting from the eight PIVE scrappage program. 
Through the third quarter of 2015 sales continued to grow at 23% 
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Industry Events and News 
The general election, which will take place in Spain 
before the end of the year, is no longer the main political 
topic. The regional elections in Catalonia turned de 
facto into an independence referendum. The 
pro-independence voters, led by Catalonian President 
Artur Mas, captured only 47.8% of the overall votes, but 
won 72 of 135 parliamentary seats. Thus, there is some 
ambiguity of the results and the decision about 
independence remains unclear. While investors do not 
see a secession as a material risk, financial markets may 
react negatively on the political noise, as Catalonia is 
one of the most important economic areas in Spain. 

Despite that, the European Commission forecasts a 
GDP rise of around 3% for the full year 2015. Initial 
indicators show the economy grew 0.8% over the 
previous quarter in Q3 2015. After posting very robust 
growth in H1 2015, Spain cemented its position as one 
of the fastest growing economies in the Eurozone.  

Economic and Market Developments 
In Q3, the growth of Spanish car registrations remained 
on a high level (July: 23.5%; August: 23.3%; September: 
22.5%). ANFAC reported that sales were up 22.5% YTD 
to 783,892 cars, resulting in an additional 100,279 
registrations so far this year compared to 2014.  

These growth rates are still strongly connected to the 
ongoing PIVE subsidy program, which was relaunched 
by the Spanish government in May. In 2016, this 
temporary factor, which incentivises the buying of new, 
more fuel-efficient cars, will disappear. In addition to 
that, households are benefiting from a renewed 
reduction in fuel costs, low interest rates and strong job 
creation. In the country, there are now 757,000 more 
jobs than at the end of 2013.  

Diesel powered vehicles continue to dominate the 
Spanish market with a 63.4% market share YTD. Petrol 
vehicles follow with 34.8%. New registrations of hybrid 
and electric vehicles gained some momentum in Q3. 
Their share was 1.5% in the first half of the year and at 
an average of 2.5% in Q3, increasing overall to 1.8% 
YTD. The mini and compact segment vehicles have the 
largest overall share with 225,554 units (28.8%) and 
207,385 units (26.5%) respectively. Regardless of the 
overall share, city cars and small and large SUVs have 

had the strongest boost in 2015 up 41.9%, 70.0% and 
70.7% respectively. 

Undeterred so far by the emission scandal, VW is still 
the market leader with 68,965 sales and up 15.6% YTD. 
The number two, Seat, is up 18.1% to 61,286 sales. Opel 
is still third with 59,831 sales, but Renault is getting 
closer with 58,366 sales and a current growth rate of 
27.2% YTD. The importance of Catalonia can also be 
recognized in the vehicle sales data. Concerning new car 
registrations, Catalonia is ranked second in Spain with 
a share of 15.1% YTD (1st is Madrid; with a share of 
32.9% YTD). 

In line with the recovery of the new car market, 
economic sentiment has improved distinctly over the 
past two years. In September, economic sentiment 
stood at 109.5 points, falling from a new August high of 
110.4 points. However, the recovery of the Spanish 
economy is not only based on the positive development 
in the new car market. Economic growth has been 
widespread, with domestic demand and exports 
experiencing healthy increases. Investment growth also 
continues to amaze as firms are progressively confident 
about the stronger domestic environment. 
Nevertheless, Spain continues to face economic 
challenges like an overall high unemployment rate, 
severe fiscal debt problems and political uncertainty. 
The scandal on emission fraud has also created worries 
as the Spanish automotive industry is dependent on the 
VW Group, owner of the local brand Seat and active 
with several production sites. 

Outlook and Forecast 
The economic outlook for Spain has improved, but 
significant hurdles remain in the way. With the 
possibility of a “Grexit” diminished substantially, the 
main risk to the forecast now comes from China. 
However, Spain is better shielded from a Chinese 
decline in growth than other European countries. Thus, 
Autofacts forecasts the new car market to grow by 
20.8% to slightly over 1.0 million cars in 2015. Due to 
an expected moderation of private consumption, GDP 
growth and the expiration of the PIVE 8 Plan, growth of 
the new car market is likely to moderate next year. 
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Sales growth continues in the UK with the highest-ever September: total due to 
plenty of attractive, affordable deals available on the new 65-plate 
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Industry Events and News 

If other EU leaders fail to grant him the concessions he 
wants, Prime Minister David Cameron refused to rule 
out campaigning for a British exit in a referendum. The 
main risk Cameron faces is that the Greek and migrant 
crises in Europe turn public opinion against 
membership just as arguments over Europe fracture his 
own party. Recent surveys show that the majority of the 
British population would vote for the UK to remain in 
the EU, but the gap with those wanting to leave has 
narrowed in recent months. The referendum on the 
UK’s EU-membership should take place in late 2017. 
The migrant crisis has boosted calls for Britain to regain 
greater control of its own borders. 

Economic and Market Developments 
Sales growth continues with the highest-ever 
September total. It is the 43rd consecutive month of 
growth, with registrations up 8.6% to 462,517 cars. Low 
interest rates and affordable deals available on the new 
65-plate further motivated consumers to buy in this 
consumer driven market. 

The SMMT reported an overall increase of registrations 
by 7.1% YTD to 2,096,886 units. The sales pace in Q2 
has strengthened slightly from Q1, where the sales 
increase was almost .25% less. Through June, the 
premium segment is outperforming the market with a 
10% increase vs. 6% for mainstream OEMs.  

Fleet sales continue to make up the largest share of the 
market at 49.0%, although private sales have seen a 
most impressive year-on-year growth of 49.3%. 
Through Q3, fleet sales are up 12.8% to 1,027,490 units. 
The market share of private sales increased by 2.4% 
YTD to 46.7%. The business sector is down 5.5% YTD, 
but up 9.3% in June. The economic sentiment indicator 
increased in July and August, but for September has 
fallen to 110.7 points. 

Petrol powertrains continue their newfound lead ahead 
of diesel this year with a 49.4% YTD market share in Q3 
2015. In line with the strong overall market 
performance so far this year, registrations of diesel and 
petrol cars grew 4.1% and 12.3% respectively in 
September, and alternatively-fuelled vehicles (AFVs) 
recorded another strong month with volumes up 21.7%. 

This adds up to a total YTD growth at 3.1% for diesel, 
9.5% for petrol and 48.7% for AFVs. 

With 268,328 sales YTD, Ford continues firmly in first 
place ahead of second place Vauxhall with 212,100 
units. In third place, Volkswagen has sold 182,441 units 
with a YTD growth of 8.17%. Fifth place Nissan and 
seventh place Mercedes-Benz are significantly 
outperforming the market YTD being up 16.9% and 
17.6% respectively.  

New data from the British statistics office shows that 
Britain’s economy, which has grown for ten consecutive 
quarters, is continuing to strengthen. The GDP per 
capita increased in the second quarter and was 0.6% 
above its level before the crisis in 2008. In Q3 2015, the 
GDP growth in UK is expected to reach 0.6%, which still 
points to an expansion in moderate shape. 
Furthermore, compensation of employees increased 
4.7% in Q2 2015 compared to Q2 2014, the biggest 
annual increase since 2007. While inflation is below the 
Bank of England’s 2% target, interest rates could begin 
to raise again soon.  

According to the economic developments, the British 
automotive industry had the largest-ever share of the 
UK's total exports at 11.8 % in September 2015. This 
year, more than £2bn of investments and 4,500 new 
jobs have been announced by the automotive sector. 

Outlook and Forecast 
The UK continues to be one of the major EU growth 
engines. The pound value remains strong compared to 
other currencies, making the market desirable to 
OEMs. The European Commission expects UK GDP 
growth in 2014 to be sustained at a similar pace in 2015 
and 2016 at 2.6% and 2.4%, respectively. Autofacts 
forecasts slower growth for the remainder of 2015, 
expecting an increase of 6.5% to 2.6 million cars sold. 
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