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Introduction to the Sustainable

Development Goals (SDGs)

193 governments agreed to deliver 17 global goals tackling major
world issues by 2030.

The next 10 years will be critical for action — the 2020s is the decade for delivery.
Those that show leadership on the SDGs will win the support of their stakeholders
—including investors, regulators, consumers, employees and society in general.

PwC’s SDG Challenge 2019

At PwC, we are committed to helping you engage with and embed the SDGs into
your strategy and operations. That is why we place immense focus on business
engagement with the SDGs - integrating these goals into corporate strategies and
encouraging strong leadership towards driving sustainable practices.

In our largest analysis of published reporting on the United Nations’ SDGs to
date, we explored over 1,000 global company reports to find out how businesses
are engaging with the SDGs. To accomplish this, we used natural language
processing (NLP) to build an online Artificial Intelligence (Al) data collection tool in
assessing what companies published about the SDGs. In 2019, the research
included 45 Malaysian based companies.

Capturing the sentiments across key industries in Malaysia
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SDG Report 2020:

Malaysia is placed at #60

In the latest Sustainable Development Goals Report 2020,
Malaysia’s ranking moved to 60th this year from 66th in 2019.
While this is an improvement, the report showed that major
challenges to achieving the SDGs remain.

MALAYSIA

Overall Performance
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Disclosing the SDGs as part of business strategies

3% 0%

of the Malaysian based of the Malaysian based
companies mentioned the companies embedded the SDGs
SDGs into their business strategies

SDG disclosures across multiple platforms with strong tone from the top

An average of 50% of companies
analysed mentioned the SDGs in their
60 Sustainability or Annual Reports.
33% of the companies analysed
demonstrated strong support from
leadership with the SDGs being
included as part of their CEO

statements.
2%
! L
Sustainability Annual CEO Integrated Other Report
Report Report Statement Report

Exploring perspectives between global and Malaysian based companies

When comparing with global businesses, the Malaysian based companies
demonstrate stronger alignment of the SDGs to their business strategies as well
as securing support from leadership.

Executive leadershi WD Adopting an SDG
P individual goals target-based approach

Global Malaysia Global Malaysia Global [VEIEVSIE]

21% 33% | 65% 69% | 14% 11%

of companies included of companies referred to of companies included SDG
reference to the SDGs in their specific SDG goals targets
CEO or Chair statement
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p Investors and shareholders
now expect greater

=  transparency and

*  accountability from their

3 investee companies, as they

take greater interest in the

social and environmental

- impact of their investment

% decisions.

y Datuk Muhamad Umar Swift,
CEO, Bursa Malaysia
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Are the SDGs mentioned in companies’ published business strategy?
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The focus on individual goals
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11%

of all companies
analysed mentioned
specific SDG targets

These companies were in the
Financial Services, Consumer
Markets, and, Energy, Utilities &
Resources industries. A total of
32 SDG Targets were mentioned
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The top SDG targets mentioned by
businesses are
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SDG reporting: How can businesses

report on the SDGs?

Collaborating with UNGC and GRI

We collaborated with UNGC and GRI to
enhance the development of a single
reporting mechanism for businesses to report
on the SDGs.

Understanding Integrating the

your potential SDGs into
contribution/ Corporate
impacts to SDG Reporting: A
targets Practical Guide
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Supported by pwe

Conducting our own research on SDG
reporting

The SDG Reporting Challenge is a global
research project analysing in-depth the
corporate annual and sustainability reports.

Our SDG Challenge 2019 report
www.pwc.com/sdgchallenge

Suggestions for business leaders to succeed with the SDGs

Creating Successful
implementation

business buy-in

* Place the SDGs and the
sustainability agenda as
key business imperatives

« Strong tone from the top

» Optimise organisational
structure to support

» Be adaptable

« Incentivise collaboration and

+ Short-term thinking

« Limiting Sustainability
to just Corporate
Responsibility (CR)

 Make it relevant success * Not walking the talk
+ Consider the bigger » Consistent, seamless and

picture regular communication
» Think about the entire » Make it part of the day job

value chain


http://www.pwc.com/sdgchallenge

Supporting businesses on the
SDG journey

Awareness raising Prioritisation
1 Build the business case to 2 Use the Global Goals Business
engage with the SDGs Navigator to understand which SDGs
are relevant to your business

=58

Pw! inability Framework PwC Global Busin Navi r

Strategy and implementation Measurement (SDG Strategy Analytics)
Define the approach and engage Measure impact and performance against
internally to align business activity the SDGs using our Total Impact

and practice to the SDGs Measurement and Management framework'

'PwC, Total Impact Measurement and
Management, www.pwc.com/timm

Reporting ;
5 Align reporting to , ___ |8 5
the SDGs and o ; : For more details, please visit

share progress with =
stakeholders o : : - https://www.pwc.com/gx/en/servi

ces/sustainability/sustainable-devel
opment-goals.html

Join sessions
developed by
UNGC, GRI and
PwC to learn more
on SDG reporting



http://www.pwc.com/timm
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As the world deals with the
CQOVID-19 pandemic-induced
challenges, there is growing
recognition that businesses have
a larger responsibility to mitigate
environmental, social and
governance risk. 5y

Datuk Syed Zaid Albar, Chairman,
Securities Commission Malaysia

Get in touch

Andrew Chan Redha Shukor Xing Juen Goh
Sustainability & Climate Sustainable Value Strategy and
Change Leader, PwC Chains, PwC Sustainability, PwC
Southeast Asia Consulting Malaysia Strategy& SEA
andrew.wk.chan@pwc.com redha.shukor@pwc.com xingjuen.goh@pwc.com
pwc.com/sdgchallenge
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