PwC: More time needed to comply with PDPA
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ELIALA LITMPUE: Large organisi-
fions that come under the puries
of the Peraonal Data Protection
Act 2010 (PDPA), which repulates
the processing of personal data for
commercial ransactions, still need
mare tme to comply with the new
lawr which came into foroe on Mo
15 last year.

“Depending on the size of the
organisation, there are the in-
formation technology enhance
ment activities, development of
policies and procedures as well
as the change-management and
training activities that need o
L prud inn place, (As such], it will
take several months for an argan-
isation to fully comply with the
POPA" PricewaterhouseConpers
{PwC) senior executive director
Ong Af Lin told The Fdge Financial
Daadly iy am inlerview.

“The chullmig: i5 i anckerstand-
ing the Act and how it affects your
business, figuring out what your
current gaps ane and what you need
{o pat i place to close those gaps
and comply with the Act” she said,

painting out that compliance with
the PIPA entails more than simplhy
serding out privacy statements
CLESDORTRE TS

"Companies will alzo nead to
sernd a privacy notice to thelr em-
ployees, explaining their rights as
ermplovees, the nature of personal
data collected, why they are collect-
ing [such datal, how they plan oo
use it, [and| whether they are dis-
closing thelr persomnal data to third
parties, she sald.

Ong also noted that necessary

alicies have ta be embedded
in, and translated into, detailed
procedures for compliance, and
that tralning and awareneass pro-
grammes need to be in place inan
organdsation.

"The greatest impact [of the
POPA would be| on complex or-

anlsations with a big customer
rwase, extensive direct marketing
and cross-selling, and several de-
caniralisad databases [that requine]
technology updates [data manage-
ment issues ).

"A bank, for instance, will have o
educate their employees, especial-
Iy those who deal with customers,
onwhat the Act is about and what

internal processes and procedures
they need 1o follow w comply with
the Act" said Dng.

“Recently, the Personal Dara
Protection Depariment came up
with [mj'n:::m” [_rr|_|p|:|$i¢|.| |1-||J]|]F_"|ll'|&5
on cerlain aspecis of the Act” she
sald, rlrldlng:im: If & company out-
souIrces ... personal data to a data
processor, the [lamer] &lso has to

comply with the PIPA,

11?-: PIPA was gazetted In June
20010 and originally scheduled to be
enforced in June 2012, However,
the June deadiine was postponed
dlue ta the need to finalise the reg-
wlations and rules related o the
PDPAS enforcement, such as the
registration process companies
needed to undergo.

Rusinesses and data users gov-
arned under the Act, however, were
given a three-month grace period
i register and comply with the
FDPA kE' Feh 15, failing witich they
weould be fined or jailed, or both,

According to a federal govern-
ment gazetie on the PIPA, data
p=ers inchide hanking and fimancial
fnatfrucions, cormrmunicoton Hrmes,
aswell as insurance, healthcare and |
rransportation providers. It does |
not apply to federal and state goi-
ernments. On whether compliance
with the PDPA would pose a heavy
costto businesses, Ong said com-
pliance costs would vary according
o the size of the organisation and
bvow the Act is complied with.

“The PDPA is a principle-based
rather than a rule-based law,” she
said.



