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PwC Market Barometer reports an upbeat 
importing and distributing industry

The latest market barometer carried out by PwC 
concentrated on local importers and distributors, which 
represent a significant portion of the local business 
community. The barometer, which involved telephone 
interviews was carried out during the first two weeks of 
June and attracted the responses of over 260 business 
concerns and was focused only on selected categories, 
namely importers and distributors of bathrooms and 
related accessories, clothing and footwear, cosmetics and 
perfumeries, domestic appliances, food and spirits and 
home/furniture and garden equipment. 

The feeling reported is generally buoyant, with 40% of the 
total participants reporting that business increased in the 
last six months and another 36% indicating constant levels. 
Only 22% experienced a drop in activity levels. Importers 
and distributors of bathrooms and related accessories 
appear to be the category which experienced the largest 
growth in business, with 58% of those interviewed reporting 
an upswing in business. On the other hand, only 31% of the 
importers and distributors of domestic appliances reported 
an increase in business. This category, at 38%, also tops the 
segment which reported a fall in business.   

Participants were also asked on their outlook for the next 
six months, and consistent with the trends experienced in 
the previous six months, a general positive outlook emerges. 
Importers of bathroom and related accessories - at 83%, are 
the most optimistic. The percentage of the other importers 
interviewed, who have a positive outlook for the next six 
months, is just over 50%.  

Competition is the primary concern of the industry. 35% 
of those interviewed reported that the local industry is 
highly competitive mainly because of new entrants in the 
market. While this is deemed most acute in the bathrooms 
and related accessories category, other sectors had a wider 
spread of concerns. The food and spirits sector concerns are 
influenced by market trends while internet sales appear to 
influence the cosmetics and perfumeries and other health 
products sector together with the domestic appliances 
importers and distributors.

In the recent months, the local market has expressed a 
particular level of distress on the prevalence of parallel 
importation. Businesses participating in this PwC’s latest 
barometer were also asked about their views on the matter.  
A significant 73% of those interviewed consider that parallel 
importation is increasing, a feeling experienced consistently 
across all sectors interviewed. 

The barometer results are also categorised according to 
number of personnel employed by the respective importer 
and distributor. The majority of the participants in the 
barometer – representing 67% of the population, employ 
less than 10 workers. Only 8% have a concentration of 
over 50 employees. 36% of companies with a head count 
of less than 10 employees reported an increase in business, 
compared to 53% of the companies with a headcount of over 
50. The outlook for the next 6 months is generally consistent 
across all employers.
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Level of business in the last 6 months
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 Increased Decreased The same Unsure
Bathrooms and related accessories 58% 1% 40% 1%
Clothing and footwear 40% 19% 37% 4%
Cosmetics & perfumeries and other health 
products 38% 19% 38% 5%

Domestic appliances 31% 38% 30% 1%
Food and spirits 38% 25% 35% 2%
Furniture, garden and home/office supplies 43% 17% 38% 2%
Total 40% 22% 36% 2%

 Increased Decreased The same Unsure
Companies employing less than 10 people 36% 26% 35% 3%
Companies employing between 11 and 50 
people 48% 15% 35% 2%

Companies employing between 51 and 250 
people 53% 5% 41% 1%

Total 40% 22% 36% 2%
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Outlook for the next six months
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 Positive Negative The same Unsure
Bathrooms and related accessories 83% 1% 9% 7%

Clothing and footwear 54% 17% 10% 19%
Cosmetics & perfumeries and other health 
products 52% 14% 19% 15%

Domestic appliances 54% 23% 15% 8%
Food and spirits 55% 10% 25% 10%
Furniture, garden and home/office supplies 50% 8% 19% 23%
Total 55% 12% 19% 14%

 Positive Negative The same Unsure
Companies employing less than 10 people 50% 16% 18% 16%
Companies employing between 11 and 50 
people 70% 3% 21% 6%

Companies employing between 51 and 250 
people 53% 5% 26% 16%

Total 55% 12% 19% 14%
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Top business concerns
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 Competition Market
trends

Consumer
demand

Internet
sales Parking

Cash 
availability/ 
cash flow

Tourism Utility
cost Other

Bathrooms and related 
accessories 80% - - - - 10% - 10% -

Clothing and footwear 34% 9% 14% 11% 18% 5% 5% - 4%
Cosmetics & perfumeries 
and other health products 10% 10% 15% 15% - 10% - 10% 30%

Domestic appliances 31% - 23% 15% - 15% 8% 8% -
Food and spirits 43% 21% 1% - 1% 4% 5% 3% 22%
Furniture, garden and home/
office supplies 43% 11% 14% 5% 5% 5% - - 17%

Total 35% 13% 7% 5% 4% 3% 3% 3% 27%
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trends

Consumer
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Cash 
availability/ 
cash flow

Tourism Utility
cost Other

Companies employing less 
than 10 people 40% 16% 8% 6% 4% 4% 4% 4% 14%

Companies employing
between 11 and 50 people 42% 12% 3% 3% 7% 3% 10% 12% 8%

Companies employing 
between 51 and 250 people 27% 7% 7% 7% 7% 7% 7% 7% 24%

Total 35% 13% 7% 5% 4% 3% 3% 3% 27%
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Level of parallel importation
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 Increased Decreased The same Unsure
Bathrooms and related accessories 92% 8% - -
Clothing and footwear 80% 2% 8% 10%
Cosmetics & perfumeries and other health 
products 81% 5% 10% 4%

Domestic appliances 77% - 23% -
Food and spirits 66% 10% 10% 14%
Furniture, garden and home/office supplies 73% - 13% 14%
Total 73% 6% 10% 11%

 Increased Decreased The same Unsure
Companies employing less than 10 people 71% 6% 10% 13%
Companies employing between 11 and 50 
people 79% 6% 9% 6%

Companies employing between 51 and 250 
people 68% 5% 16% 11%

Total 73% 6% 10% 11%
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