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https://www.pwc.com/gx/en/issues/trust/translating-trust-into-business-reality.html
https://www.pwc.com/gx/en/issues/trust/translating-trust-into-business-reality.html
https://www.pwc.com/us/en/library/trust-in-business-survey-2023.html?WT.mc_id=CT13-PL1300-DM2-TR1-LS4-SC_XS-FIRMWIDE-CN_OTHER-TimBlog

I~
i
)
of
il
HE
el
2

| QIFE7F MZ MICh(1980'H Ol= HAM)OICt. Mlo| 2| Hatsh=
MERIE 7HK| ATt MZ Mith= XR0| X|X[Sk= 710

L2t S2Y ol 2T ESG a1t DEICHY,

Lottt ot MZ Mith= aS0iA S =0l thato]

PwC Korea | 5



2 NS A7) % A 71Y BF2E olofx| ot

IIERA7IY BARKSS T2 MZ| Sesictn 42

‘SEAL 95%= 1M M7t XM =I0|Ch 2 EEIAC

T2 A2l ZHoll gt 7IYe] eiAlnt x| 1zl ME[= 7t Xjol= 7|&o| 2240| Z2EIH
07|= 7IXIE SUELE MHESIX| §4%7] 2R A2 B4

[~
‘SEAR 69%= 7Y 230| 2ol 0|xl= Fefs SYoIX| ph=rt’ B,

0o
L
_>'|_
10
~
(®))
3
rr
N
i)
e
Ot
2
>
o
2
=
Pall
rr
08
o
fjo
I
02
ol
A
ao
rr
im
|'_| B
o
Q,E
8
jiml

‘SHEXIR 91%= 7I0| DEICIYY, SEd, Z8) Huts o] =0t ot

‘SERIL| 84%= AtaIH Ol Chet YES FIoX| pF=rh 1 iRt

SERIL| 71%= JHRIEEES Wots =ol5HA| 4= HSICH

*Q: ‘olsEAX 2EC| A= okt SR6iCin ZtstALITKY (EaE0|Ct, iR SRsICH 2t Bt HIS)
**Q: OISHRAIRIREE HofLt M2 E QUok MZISHULIZIY (TS ARI2X| Rl QIkatn g HIg)

Source: PwC’s 2023 Global Family Business Survey/PwC analysis
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https://www.pwc.com/us/en/library/trust-in-business-survey-2023.html?WT.mc_id=CT13-PL1300-DM2-TR1-LS4-SC_XS-FIRMWIDE-CN_OTHER-TimBlog
https://www.pwc.com/us/en/services/consulting/library/consumer-intelligence-series/consumer-and-employee-esg-expectations.html
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https://www.pwc.com/us/en/library/trust-in-business-survey-2023.html?WT.mc_id=CT13-PL1300-DM2-TR1-LS4-SC_XS-FIRMWIDE-CN_OTHER-TimBlog
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+82-2-3781-9683

UHZ Partner - Assurance LIS Partner - Tax
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+82-2-709-0446
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For more information
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