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1 Next in consumer markets 2025 PwC
https://www.pwc.com/us/en/industries/consumer-markets/library/consumer-markets-trends.html
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2 TThe Gen Z paradox: Spending less, expecting morePwC
https://www.pwc.com/us/en/industries/consumer-markets/library/gen-z-consumer-trends.html
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https://www.pwc.com/gx/en/services/alliances/microsoft/ai-retail-transformation-future.html

2. TCompeting on trust in the Age of Al1PwC
https://www.pwc.com/gx/en/issues/trust/competing-trust-age-of-ai.htmi

3. lFrom shelves to systems: Why the future of consumer goods will be unrecognizable PwC
https://www.pwc.com/us/en/industries/consumer-markets/library/future-of-cpg.html
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