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Unprecedented solutions for an 

unpredictable society

PwC’s Purpose is to build trust in 

society and solve important problems. 

In addition, we are currently pursuing 

The New Equation, a global strategy 

that aims to foster the building of trust 

in companies and organisations 

seeking sustainable growth in an 

uncertain global environment, and to 

help them deliver sustained 

outcomes—in other words, to create 

sustainable value.

In implementing this strategy, we 

are focussed on addressing the 

increasingly complex problems faced 

by our clients and society by bringing 

together diverse professionals with 

the skills and experience we need to 

deliver solutions that combine human 

ingenuity and technological 

innovation.

The PwC Japan Group (hereinafter 

‘PwC Japan’) added 1,000 new 

professionals to our workforce in 

FY2023, including accountants, 

auditors, tax accountants and 

attorneys, as well as professionals in 

diverse fields such as cybersecurity, 

the environment and healthcare. In 

addition to PwC’s global network 

spanning 151 countries, we also have 

frameworks in place to collaborate 

with external experts, for example 

through partnerships with industry, 

government and academia.

In order to find solutions to 

complex and interconnected 

problems, the stakeholders working to 

take on those problems must be able 

to combine their diverse skills and 

experience in a flexible and agile 

manner. Doing so requires inclusive 

Our purpose 
and strategy

Helping clients navigate 
uncertain times by building 
trust in society and 
delivering sustained 
outcomes
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Message from our Chairman

Koichiro Kimura
Chairman, PwC Japan Group

leadership with the ability to flexibly 

organise teams and allow all team 

members to work agilely while fully 

leveraging their respective strengths. 

We consider this ‘community of 

solvers’ to be a key element in 

bringing The New Equation to life.

Leveraging PwC’s knowledge and 

experience to respond to five 

Megatrends

PwC has identified five Megatrends 

that are expected to drive societal 

change over the long term: climate 

change, technological disruption, 

demographic shifts, a fracturing world 

and social instability. Not only do each 

of these Megatrends impact the 

activities of companies and 

organisations, but they also interact 

with one another, making it even more 

difficult to solve the problems they 

cause. But by combining and 

leveraging the diverse professional 

skills of our partners and staff, we are 

working with our clients to tackle 

these Megatrends head-on.

With respect to climate change, we 

verify greenhouse gas emissions 

reports and other information 

disclosed by companies, assure the 

validity of reporting and ensure proper 

tax compliance, including carbon and 

environmental taxes, and help 

companies review their business 

portfolios and reform their business 

models with a focus on sustainability. 

It is also important for us to be 

proactive in identifying and selecting 

new technologies and measures with 

the potential to combat climate 

change, and to provide our clients 

with the insights we gain through this 

process.

Although Europe has taken the lead 

in some areas of climate change 

countermeasures, Asia must also 

adopt approaches suited to Asian 

environmental conditions and create 

and implement systems and 

regulations to achieve climate change 

targets. PwC Japan is helping to 

shape leadership by bringing together 

countries throughout Asia by 

promoting collaboration among 

industry, government and academia, 

developing standards and rules to 

which multiple organisations are 

committed, and making policy 

recommendations. One example of 

this is the establishment of the 

Executive Sustainability Forum*1 in 

FY2023 through collaboration with 12 

Japanese companies committed to 

sustainable management. The Forum 

is currently discussing business 

models for achieving a circular 

economy in Asia, and plans to share 

the results of its initiatives with a wide 

range of stakeholders in the future.

Regarding the Megatrend of 

technological disruption, the use of 

generative AI in the business domain 

is increasing at a dramatic pace. We 

view this trend as an opportunity not 

only to significantly raise operational 

efficiency, but also to create new 

value by transforming business and 

management practices. Leaders of 

companies and organisations are also 

aware of the tremendous business 

and societal implications of AI 

technology, and are tackling this issue 

with a sense of urgency.

At the same time, there are 

concerns that generative AI could 

potentially be misused to spread 

misinformation or to conduct criminal 

or otherwise harmful acts. Users must 

therefore manage these risks, while 

technology providers must ensure 

trustworthiness by establishing robust 

governance frameworks. To address 

such needs, our Technology 

Laboratory*2 analyses and tests 

advanced technologies through 

alliances with experts and expert 

organisations in AI and related fields, 

and studies risks that users and 

service providers are not yet aware of 

as well as effective ways to utilise AI 

technology. In addition to generative 

AI, the Technology Laboratory is also 

working at a rapid pace to develop 

other disruptive technologies, such as 

quantum technology and 

infrastructure for utilising 3D spatial 

data, in preparation for their 

implementation in society. In this way, 

our PwC professionals are working as 

a team to help swiftly establish trust in 

the digital arena and ensure that such 

technologies can be utilised with 

confidence in the future.

As for the Megatrend of 

demographic shifts, Japan faces a 

serious challenge as its domestic 

workforce shrinks by 1% per year due 

to the nation’s low birth rate, aging 

population and the resulting 

population decline. To continue to 

grow as an organisation, we must not 

only utilise technology to compensate 

for labour shortages, but also increase 

our value proposition in order to 

remain attractive as an employer. 

Increased corporate value is the result 

of trust from society and the 

sustainable creation of value—and 

these are both areas we will be 

placing an even greater focus on 

going forward.

When it comes to the Megatrend of 

a fracturing world, geopolitical 

tensions and economic security are 

forcing companies to re-evaluate and 

reorganise their supply chains, which 

had previously been streamlined in the 

pursuit of maximum efficiency. As 

these issues are closely entwined with 

domestic political and economic 

issues, finding an ideal solution will be 

no easy task. In this uncertain 

environment, it is important for 

companies to understand business 

risks and opportunities by conducting 

multifaceted analyses, rather than 

making decisions based on 

information from a single vantage 

point. And business intelligence will 

serve as the foundation for such 

analysis. PwC Intelligence*3, our 

think-tank division, gathers relevant 

data and facts through PwC’s 

extensive internal and external 

networks and provides the results of 

our analysis as comprehensive 

insights based on our professional 

knowledge and experience, thereby 

helping our clients achieve business 

transformation.

The final Megatrend, social 

instability, presents another complex 

challenge with no easy solution due to 

its strong correlations with the other 

four Megatrends. Although changing 

the current state of affairs will require 

strong leadership to drive long-term 

initiatives, it is not feasible for any one 

company or organisation to fulfil this 

role on its own. To make a real impact, 

all of society’s stakeholders must join 

forces. We believe that working to 

build trust in society, as stated in our 

Purpose, is the key to finding a 

solution to this problem.

Fostering an inclusive culture to 

provide diverse value to society

Going forward, we will continue to 

enhance and expand our community 

of solvers by bringing together diverse 

professionals to find solutions to the 

complex problems posed by these 

Megatrends. We will also work to 

further develop a culture of inclusion 

and diversity (I&D) to enable each and 

every one of our partners and staff to 

utilise their strengths as solvers in 

cooperation with one another.

At a time when trust in business 

and society as a whole is wearing 

thin, sustainable growth is only 

possible if we work to build new trust 

to patch the current holes.

On 1 December 2023, 

PricewaterhouseCoopers Aarata LLC 

and PricewaterhouseCoopers Kyoto, 

which handled the assurance practice 

of the PwC Japan Group, merged to 

form PricewaterhouseCoopers Japan 

LLC. With this new firm, and together 

with the entire PwC network, the PwC 

Japan Group will continue working  to 

build trust in society and solve 

important problems.
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utilise their strengths as solvers in 

cooperation with one another.

At a time when trust in business 

and society as a whole is wearing 

thin, sustainable growth is only 
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with the entire PwC network, the PwC 

Japan Group will continue working  to 

build trust in society and solve 

important problems.

*1 Executive Sustainability Forum
https://www.pwc.com/jp/en/services/sustainability-coe/
executive-sustainability-forum.html

*2 Technology Laboratory
https://www.pwc.com/jp/ja/technology-laboratory.html

*3 PwC Intelligence
https://www.pwc.com/jp/ja/services/
consulting/intelligence.html

Megatrends: Five global shifts reshaping the world we live in
https://www.pwc.com/gx/en/issues/megatrends.html

F ive  Megatrends

Climate change Technological
 disruption

Fracturing world Demographic shifts

Social instability
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The PwC Japan Group's business income saw double-digit growth again in FY2023, reaching 250 billion yen. Our teams 
of diverse professionals come together to help our clients solve their increasingly complex management problems.

Business

In FY23, PwC Japan’s headcount exceeded 11,500.
We are strengthening our recruitment of professionals with a wide range of experience and knowledge, while focusing on 
fostering an inclusive culture where each of our people can realise their full potential and creating an environment where
they can work more flexibly.

People and culture

At PwC, we see the need for climate change action 
as an important social problem. As such, we have 
committed to reducing the greenhouse gas 
emissions produced in the course of our business 
activities to net zero by 2030. To accomplish this, we 
are using carbon offsets and renewable energy, and 
strengthening our partnerships with clients, 
suppliers, government organisations and others.

Net zero initiatives

In FY2023, nearly 500 PwC partners and staff 
participated in community support activities, 
contributing a total of more than 14,000 hours. At 
PwC Japan, we contribute to the transformation of 
society by creating an environment that makes it easy 
for our people to engage in pro bono and volunteer 
activities, and working to expand these efforts.

Social impact
Locations People

*As of 1 July 2023

110 cities in 

41countries*
 (including 534 Japanese speakers)
754

2022 202320212020201920182017201620152014
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202220212020201920182017201620152014 2023
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PwC Japan business income

Our people

Women in the workforce

Power consumption from renewable energy

Community support (pro bono and volunteer) activities

People Engagement 
Index (PEI)

Japanese Business Network (JBN)
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■ Partners ■ Management positions*1

■ Senior associates*2

By gradeOverall

We are working to improve gender diversity—a key issue in inclusion 
and diversity—among our people. Our goal is to have women fill 
30% of management positions as early as possible by 2030.

Approximate number of regular employees, fixed-term employees, Expats* and secondees from 
non-financial companies* as of the end of June 2023

Percentage of employees who responded 
affirmatively in our annual employee satisfaction 
survey to questions on topics such as whether 
they were proud to work at PwC and whether 
they found their work fulfilling.

Total for the Group, based on statutory financial statements

■ Assurance
■ Consulting and deal advisory
■ Tax and legal services

20222021
0

10

20

30

40

50

2023

*1  Management positions:
All management grades from manager to director

*2  Senior associate:
The highest non-management grade

8.3%

37.7%

20.1% 21.2%

8.2%

38.1%

22.6%

7.9% 

42.6%

100%

Revenues Locations in Headcount
Gross 
revenues

⬆ +9.9% YoY

* ‘Expats’ refers to employees from PwC member firms outside Japan on long-term temporary 
assignments to PwC Japan; ‘secondments from non-financial companies’ refers to employees 
from other Japanese companies seconded to PwC Japan

PwC global network

A network of teams providing local support to 
Japanese companies engaged in business overseas

2022

36.5%36.1% 37.0%

20232021

72%
2021

2022
75%

2023 78%

The PwC Japan Group (hereinafter, PwC Japan), along with PwC 

member firms in 151 countries and regions worldwide, seeks to 

fulfil our Purpose through the provision of high-quality 

professional services.

PwC Japan by the numbers

Facts and figures

02

Average time contributed per 

participant: 29 hours

Participants: 493
Total time contributed: 

14,415 hours

Beneficiaries (individuals and 

organisations): 3,680

US$53.1bn

151countries 364,232US$18.7bn

US$22.6bn

US$11.8bn

Assurance

Advisory

Tax/Legal

11,500
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Leveraging our global network to 

support business transformation for 

future growth

Global developments in FY2023 

were marked by Russia’s invasion of 

Ukraine, soaring oil prices, concerns 

over inflation and rising interest rates, 

while in Japan the year saw both hope 

for the normalisation of economic 

activity following the COVID-19 

pandemic as well as concern for the 

future.

However, looking back over the 

year, the global economy remained 

largely resilient despite the many 

political and economic challenges, 

and as a result, PwC Japan’s business 

continued to grow, with business 

revenue up 10.0% year-on-year for 

our ninth consecutive year of 

double-digit growth. In FY2023, we 

continued to provide support for 

projects that helped our clients 

promote structural transformation of 

their businesses. To achieve 

sustainable growth, it is critical for 

companies not only to review each of 

their individual businesses, but also to 

re-evaluate their overall business 

portfolio and make the appropriate 

adjustments. We support our clients 

as they work to transform their 

business structure through mergers 

and acquisitions, including strategic 

acquisitions to strengthen 

competitiveness in focused areas, 

creation of synergies within their own 

organisations, and exit from or 

divestiture of businesses whose future 

Leveraging the collective strengths of our 
diverse professionals by combining human 
ingenuity with technological innovation:
Helping society and businesses achieve 
structural change

Our growth drivers

Business

03

250.6 
billion yen

10% increase YoY

9th consecutive year of 
double-digit growth

FY2023 business revenue

growth prospects have become slim.

For example, if a corporate group 

has multiple group companies that 

operate in similar business domains, 

or multiple subsidiaries that operate 

similar businesses, reorganisation 

within the group is essential.

To successfully achieve structural 

transformation through such complex 

projects, companies need a wide 

range of M&A-related experience and 

skills around studying the tax 

implications, handling accounting 

issues, strengthening global 

governance, dealing with the IT 

systems that underpin these 

processes and overall management of 

the project.

As a professional services firm, 

PwC Japan provides high quality 

services to clients who face complex 

challenges by bringing together a 

team of experienced professionals 

from a variety of disciplines. This 

‘community of solvers’ is a crucial 

part of the PwC network’s global 

strategy, The New Equation, which 

enables us to support a wide range of 

clients in their business 

transformation efforts.

In addition to partnering with 

professionals from across PwC’s 

global network spanning 151 

countries, we also help our clients 

who are undertaking business 

transformation on a global scale to 

enhance their international 

competitiveness via the Japanese 

Business Network (JBN), a support 

organisation for Japan-headquartered 

and Japanese-owned companies 

around the world.

Helping our clients expand their 

businesses while also building trust 

in society

In recent years, the building of trust 

has emerged as a key concept in the 

support that our clients and society 

call upon us to provide. With an 

increasing number of clients focusing 

on strengthening their operations from 

the ‘offensive’ perspective of 

improving management performance 

in addition to ‘defensive’ functions 

such as governance and risk 

management, including internal 

auditing, expectations for PwC’s 

professional skills and capabilities are 

higher than ever.

For example, when launching a 

financial services business that 

provides payment functions—an 

increasingly popular endeavour 

among companies in various 

industries—a company must not only 

develop interfaces and build systems 

that improve consumer convenience, 

but also implement the proper 

accounting and tax procedures for a 

financial service, as well as business 

processes and systems that comply 

with the relevant laws and regulations. 

We believe that these are fields in 

which we can leverage our wealth of 

knowledge and experience in financial 

regulatory compliance, and that by 

supporting our clients, we can help 

them build trust among users and 

society so that their services can be 

used with confidence and peace of 

mind.

Providing support for the Japanese 

government’s Information system 

Security Management and 

Assessment Program (ISMAP) is 

another way in which we are 

responding to society’s need for the 

building of trust. ISMAP is an initiative 

aimed at facilitating the smooth 

implementation of cloud services with 

an assured level of security by 

evaluating and pre-registering cloud 

services that meet security standards 

set by the government. To support 

this initiative, we are leveraging our 

experience in IT system audits and 

our professional knowledge in the 

privacy and security domains to help 

clients develop cloud services that 

can be used with confidence and 

peace of mind by society.

Visualising threats and 

opportunities to support agile and 

judicious decision making

When it comes to enhancing 

corporate management, strengthening 

defensive areas such as governance 

and risk management has become an 

important task for companies. 

Conventional risk management tends 

to focus on risks that have occurred in 

the past—in other words, risks that 

have already been identified. 

However, in the current business 

environment, risk scenarios are 

becoming increasingly complex as 

unanticipated risks materialise without 

warning, not only bringing significant 

impact on their own, but also mutually 

impacting one another. In the future, 

approaches to risk management will 

require a resilient response based on 

the assumption that unanticipated 

risks will always exist and that 

ongoing monitoring must be 

conducted to assess the current 

situation and constantly review the 

magnitude of potential risks.

One measure we are undertaking to 

achieve this is helping our clients 

visualise their risks and implement risk 

dashboards to assess their impact. A 

risk dashboard is a system that 

provides an infrastructure for 

monitoring a company’s global data 

and identifying the impact of risk 

events. Risk events whose impact 

must be understood span a broad 

range of fields, including geopolitical 

risks; regulatory changes linked to 

economic security; disruptions in 

supply chains or business operations 

due to natural disasters or infectious 

diseases; and changes in taxation 

systems or tax disclosures related to 

imports and exports in specific 

countries and regions. We have 

therefore built a team of professionals 

in a wide range of disciplines to help 

our clients identify, assess, and 

respond to the wide variety of risks 

they face.

Further enhancing corporate value 

by expanding the disclosure of 

non-financial information

Sustainability continues to hold an 

increasingly important place on the 

management agenda. Sustainability 

challenges include tackling climate 

change, including achieving carbon 

neutrality, as well as focusing on 

human capital and respecting human 

rights. Companies also need to 

upgrade their governance systems to 

include these initiatives, and to ensure 

visibility in relation to these efforts, 

society is increasingly calling for 

companies to disclose non-financial 

information.

For example, although integrated 

reports—a disclosure tool employed 

by many companies—have 

conventionally focussed on financial 

information, they are now being 

expanded to include non-financial 

data and KPIs, such as information on 

environmental stewardship and efforts 

to contribute to a sustainable society, 

in order to communicate companies’ 

stances and key initiatives to address 

these issues.

As with financial data, it is 

important that non-financial reporting 

is objective and supported by 

rationale. We provide practical 

guidance to our clients on how to 

improve their disclosure of 

non-financial information based on 

our experience in the assurance field, 

including auditing and assurance 

services, as well as our knowledge of 

the relevant operational challenges 

that we have gained through our own 

efforts to reduce and measure our 

environmental impact.

At the same time, an increasing 

number of companies are working to 

incorporate sustainability into their 

management strategies and pursue 

structural business transformations in 

accordance. To support such clients, 

we have established a framework that 

allows us to provide high-quality 

consulting services spanning a wide 

range of areas, including evaluation of 

existing businesses, development of 

growth strategies that reflect a 

sustainability perspective, 

replacement of parts of existing 

business portfolios, including 

intra-group restructuring, and 

enhancement of governance and 

implementation of the IT systems 

needed to support these changes.

Establishing digital trust to drive 

the creation of new value

As technology continues to 

advance and to be used for an 

increasingly wide range of 

applications, trust in the digital sphere 

(digital trust), including generative AI, 

is also growing in importance.

Digital trust is essential not only as 

a countermeasure against 

cyberattacks, but also for services 

that use cutting-edge technologies 

such as AI and drones, as well as data 

utilisation. For example, rules 

governing the use of generative AI 

have not kept pace with the growing 

adoption of this new technology, and 

although individual countries and 

regions have begun to address this 

issue, global coordination in this field 

is essential. Rules for the use of data 

for AI training have not yet been 

established, leaving the risk of 

unintentional infringement of 

copyrights and other rights 

unaddressed. Drawing on our 

knowledge and experience in 

promoting the use of AI in a variety of 

fields, in April 2023 we launched a 

task force dedicated to supporting the 

introduction of generative AI 

technology (see p. 15 for details).

Although the true scope of society’s 

need for generative AI is not yet fully 

apparent, based on the rapid increase 

in the number of consultations we are 

providing regarding this technology, it 

is clear that this is a field where 

significant growth is likely to occur in 

the future. We therefore believe that 

digital trust in generative AI will 

become an increasingly important 

issue.

In addition to AI, we are also 

focussed on conducting research and 

gathering information at our 

Technology Laboratory to address the 

challenges associated with utilising 

advanced technologies such as 

drones and robots. At the Technology 

Laboratory, PwC Japan partners and 

staff specialising in advanced 

technologies work closely with 

external experts from universities and 

government agencies to advance 

discussions regarding the 

establishment of rules and use cases 

to ensure the safe use of advanced 

technologies.

Going forward, we are committed 

to being a professional services firm 

that continues to provide practical, 

comprehensive solutions to the 

complex challenges faced by our 

clients and society at large by swiftly 

identifying signs of societal change 

and proactively working to address 

these issues.

Akira Kashima
Deputy Chief Executive Officer, PwC Japan LLC
Chairman, PwC Consulting LLC
Executive Officer, PricewaterhouseCoopers Japan LLC

Group Managing Partner (Strategy, Markets)
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Leveraging our global network to 

support business transformation for 

future growth

Global developments in FY2023 

were marked by Russia’s invasion of 

Ukraine, soaring oil prices, concerns 

over inflation and rising interest rates, 

while in Japan the year saw both hope 

for the normalisation of economic 

activity following the COVID-19 

pandemic as well as concern for the 

future.

However, looking back over the 

year, the global economy remained 

largely resilient despite the many 

political and economic challenges, 

and as a result, PwC Japan’s business 

continued to grow, with business 

revenue up 10.0% year-on-year for 

our ninth consecutive year of 

double-digit growth. In FY2023, we 

continued to provide support for 

projects that helped our clients 

promote structural transformation of 

their businesses. To achieve 

sustainable growth, it is critical for 

companies not only to review each of 

their individual businesses, but also to 

re-evaluate their overall business 

portfolio and make the appropriate 

adjustments. We support our clients 

as they work to transform their 

business structure through mergers 

and acquisitions, including strategic 

acquisitions to strengthen 

competitiveness in focused areas, 

creation of synergies within their own 

organisations, and exit from or 

divestiture of businesses whose future 

growth prospects have become slim.

For example, if a corporate group 

has multiple group companies that 

operate in similar business domains, 

or multiple subsidiaries that operate 

similar businesses, reorganisation 

within the group is essential.

To successfully achieve structural 

transformation through such complex 

projects, companies need a wide 

range of M&A-related experience and 

skills around studying the tax 

implications, handling accounting 

issues, strengthening global 

governance, dealing with the IT 

systems that underpin these 

processes and overall management of 

the project.

As a professional services firm, 

PwC Japan provides high quality 

services to clients who face complex 

challenges by bringing together a 

team of experienced professionals 

from a variety of disciplines. This 

‘community of solvers’ is a crucial 

part of the PwC network’s global 

strategy, The New Equation, which 

enables us to support a wide range of 

clients in their business 

transformation efforts.

In addition to partnering with 

professionals from across PwC’s 

global network spanning 151 

countries, we also help our clients 

who are undertaking business 

transformation on a global scale to 

enhance their international 

competitiveness via the Japanese 

Business Network (JBN), a support 

organisation for Japan-headquartered 

and Japanese-owned companies 

around the world.

Helping our clients expand their 

businesses while also building trust 

in society

In recent years, the building of trust 

has emerged as a key concept in the 

support that our clients and society 

call upon us to provide. With an 

increasing number of clients focusing 

on strengthening their operations from 

the ‘offensive’ perspective of 

improving management performance 

in addition to ‘defensive’ functions 

such as governance and risk 

management, including internal 

auditing, expectations for PwC’s 

professional skills and capabilities are 

higher than ever.

For example, when launching a 

financial services business that 

provides payment functions—an 

increasingly popular endeavour 

among companies in various 

industries—a company must not only 

develop interfaces and build systems 

that improve consumer convenience, 

but also implement the proper 

accounting and tax procedures for a 

financial service, as well as business 

processes and systems that comply 

with the relevant laws and regulations. 

We believe that these are fields in 

which we can leverage our wealth of 

knowledge and experience in financial 

regulatory compliance, and that by 

supporting our clients, we can help 

them build trust among users and 

society so that their services can be 

used with confidence and peace of 

mind.

Providing support for the Japanese 

government’s Information system 

Security Management and 

Assessment Program (ISMAP) is 

another way in which we are 

responding to society’s need for the 

building of trust. ISMAP is an initiative 

aimed at facilitating the smooth 

implementation of cloud services with 

an assured level of security by 

evaluating and pre-registering cloud 

services that meet security standards 

set by the government. To support 

this initiative, we are leveraging our 

experience in IT system audits and 

our professional knowledge in the 

privacy and security domains to help 

clients develop cloud services that 

can be used with confidence and 

peace of mind by society.

Visualising threats and 

opportunities to support agile and 

judicious decision making

When it comes to enhancing 

corporate management, strengthening 

defensive areas such as governance 

and risk management has become an 

important task for companies. 

Conventional risk management tends 

to focus on risks that have occurred in 

the past—in other words, risks that 

have already been identified. 

However, in the current business 

environment, risk scenarios are 

becoming increasingly complex as 

unanticipated risks materialise without 

warning, not only bringing significant 

impact on their own, but also mutually 

impacting one another. In the future, 

approaches to risk management will 

require a resilient response based on 

the assumption that unanticipated 

risks will always exist and that 

ongoing monitoring must be 

conducted to assess the current 

situation and constantly review the 

magnitude of potential risks.

One measure we are undertaking to 

achieve this is helping our clients 

visualise their risks and implement risk 

dashboards to assess their impact. A 

risk dashboard is a system that 

provides an infrastructure for 

monitoring a company’s global data 

and identifying the impact of risk 

events. Risk events whose impact 

must be understood span a broad 

range of fields, including geopolitical 

risks; regulatory changes linked to 

economic security; disruptions in 

supply chains or business operations 

due to natural disasters or infectious 

diseases; and changes in taxation 

systems or tax disclosures related to 

imports and exports in specific 

countries and regions. We have 

therefore built a team of professionals 

in a wide range of disciplines to help 

our clients identify, assess, and 

respond to the wide variety of risks 

they face.

Further enhancing corporate value 

by expanding the disclosure of 

non-financial information

Sustainability continues to hold an 

increasingly important place on the 

management agenda. Sustainability 

challenges include tackling climate 

change, including achieving carbon 

neutrality, as well as focusing on 

human capital and respecting human 

rights. Companies also need to 

upgrade their governance systems to 

include these initiatives, and to ensure 

visibility in relation to these efforts, 

society is increasingly calling for 

companies to disclose non-financial 

information.

For example, although integrated 

reports—a disclosure tool employed 

by many companies—have 

conventionally focussed on financial 

information, they are now being 

expanded to include non-financial 

data and KPIs, such as information on 

environmental stewardship and efforts 

to contribute to a sustainable society, 

in order to communicate companies’ 

stances and key initiatives to address 

these issues.

As with financial data, it is 

important that non-financial reporting 

is objective and supported by 

rationale. We provide practical 

guidance to our clients on how to 

improve their disclosure of 

non-financial information based on 

our experience in the assurance field, 

including auditing and assurance 

services, as well as our knowledge of 

the relevant operational challenges 

that we have gained through our own 

efforts to reduce and measure our 

environmental impact.

At the same time, an increasing 

number of companies are working to 

incorporate sustainability into their 

management strategies and pursue 

structural business transformations in 

accordance. To support such clients, 

we have established a framework that 

allows us to provide high-quality 

consulting services spanning a wide 

range of areas, including evaluation of 

existing businesses, development of 

growth strategies that reflect a 

sustainability perspective, 

replacement of parts of existing 

business portfolios, including 

intra-group restructuring, and 

enhancement of governance and 

implementation of the IT systems 

needed to support these changes.

Establishing digital trust to drive 

the creation of new value

As technology continues to 

advance and to be used for an 

increasingly wide range of 

applications, trust in the digital sphere 

(digital trust), including generative AI, 

is also growing in importance.

Digital trust is essential not only as 

a countermeasure against 

cyberattacks, but also for services 

that use cutting-edge technologies 

such as AI and drones, as well as data 

utilisation. For example, rules 

governing the use of generative AI 

have not kept pace with the growing 

adoption of this new technology, and 

although individual countries and 

regions have begun to address this 

issue, global coordination in this field 

is essential. Rules for the use of data 

for AI training have not yet been 

established, leaving the risk of 

unintentional infringement of 

copyrights and other rights 

unaddressed. Drawing on our 

knowledge and experience in 

promoting the use of AI in a variety of 

fields, in April 2023 we launched a 

task force dedicated to supporting the 

introduction of generative AI 

technology (see p. 15 for details).

Although the true scope of society’s 

need for generative AI is not yet fully 

apparent, based on the rapid increase 

in the number of consultations we are 

providing regarding this technology, it 

is clear that this is a field where 

significant growth is likely to occur in 

the future. We therefore believe that 

digital trust in generative AI will 

become an increasingly important 

issue.

In addition to AI, we are also 

focussed on conducting research and 

gathering information at our 

Technology Laboratory to address the 

challenges associated with utilising 

advanced technologies such as 

drones and robots. At the Technology 

Laboratory, PwC Japan partners and 

staff specialising in advanced 

technologies work closely with 

external experts from universities and 

government agencies to advance 

discussions regarding the 

establishment of rules and use cases 

to ensure the safe use of advanced 

technologies.

Going forward, we are committed 

to being a professional services firm 

that continues to provide practical, 

comprehensive solutions to the 

complex challenges faced by our 

clients and society at large by swiftly 

identifying signs of societal change 

and proactively working to address 

these issues.

Clients

*1 An annual ranking of the top 500 corporations worldwide as measured by revenue.
The list is compiled and published annually by magazine.

41/500
Fortune Global 500

100% of the 41Japanese companies
that make up the Fortune Global 500*1

are PwC clients
(including clients of the PwC global network)

Our clients’ Locations in 

98 countries
Total time contributed:

5.87million hours (+16% from last year)
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Providing timely professional 

insights from a multi-stakeholder 

perspective

The COVID-19 pandemic led to a 

surge in the use of technology. But if 

new digital technologies and tools are 

to become part of our social 

infrastructure, they must be trusted by 

the people and organisations that use 

them. As existing systems around the 

world unravel and become more 

uncertain, the trust that forms the 

basis of social activity has been 

shaken, and new trust gaps have 

emerged in a number of areas in our 

society. Trust is not something we can 

take for granted. To achieve 

sustainable growth, companies and 

organisations need to build public 

trust in themselves and the services 

they offer.

One issue they face in doing this, 

however, is that it is difficult for them 

to evaluate that trust themselves. To 

keep such evaluations objective and 

free of conceit, it is important for 

organisations to assure trust by 

evaluating it objectively from a 

multi-stakeholder approach that 

includes the perspectives of 

customers, business partners, 

shareholders, employees, local 

communities and society as a whole. 

In the past, companies built trust 

mainly through their products, 

services and proper disclosure of 

financial information, but these days 

shareholders expect such disclosure 

to be evidence-based and to also 

cover non-financial information related 

to ESG (environment, social and 

governance) management, such as 

greenhouse gas (GHG) emissions, 

wage-related gender equity, and 

initiatives related to human rights and 

biodiversity. However, training internal 

experts in such a wide range of fields 

requires a considerable burden in 

terms of both cost and time. Building 

trust in-house is difficult. That is why 

organisations need professionals who 

can objectively provide 

knowledgeable insights in a fast and 

timely manner. By partnering with an 

external organisation that has those 

capabilities, companies and 

organisations can achieve sustainable 

growth and also leverage user trust as 

a foundation to scale up new 

businesses that utilise technology.

PwC has bolstered trust in 

companies through years of support 

in a wide range of fields including 

auditing, governance and data 

security. Now, as the business 

policies, systems and services of 

organisations change with the times, 

trust in the new forms they take must 

be earned. Among PwC’s greatest 

strengths are our ability to proactively 

build trust by helping companies 

transform their businesses and 

implement new technology, and 

embed trust into all of their activities—

from strategy development to 

execution.

Trust is the foundation of all 

business. And without trust, society 

has no hope for the future. Going 

forward, trust will be the key to 

changing our society. At PwC Japan, 

we take pride in our ability to help 

build trust and will continue working 

tirelessly to do so.

Turning various information that lies 

latent in Japanese companies into 

new business assets

Until recently, much of the 

working-level know-how and data of 

Japanese companies was not 

structuralised and limited in its 

utilisation. But with the emergence of 

generative AI, this all has the potential 

to change. Generative AI, which 

learns from unstructured data and 

creates new contents, could be used 

to turn the information accumulated 

by highly skilled technical workers 

that lies latent in Japanese companies 

into reusable business assets. In other 

words, using generative AI gives 

Japanese companies the opportunity 

to enhance their competitiveness.

But to maximise the potential of 

generative AI—whether for internal 

operations or services offered to 

external customers—companies first 

need to build a governance 

framework to properly manage risks. 

And in order to translate ideas for 

using generative AI into dramatically 

impactful actions such as 

transforming an organisation or 

business, they need to develop a 

vision for transformation, not only 

focussing on immediate operational 

improvements, but also looking ahead 

to the company’s goals and future 

changes in the business environment.

Bringing together diverse insights 

to help organisations utilise 

generative AI for transformation

To respond to such needs, PwC 

Japan assembled a dedicated 

generative AI task force in March 2023 

that brings together professional skills 

in the fields of AI, consulting, auditing, 

tax and legal matters and M&A. This 

task force is working to build a system 

that helps clients who are looking to 

transform how their organisation 

operates by partnering with experts 

who have knowledge of different 

industries and business processes, 

and by strengthening our alliances 

with universities and technology firms.

At the same time, it is also 

important that we take on the role of 

an early adopter and explore how to 

effectively utilise this technology to 

continue providing valuable services 

to our clients. The generative AI task 

force also serves as a forum for 

building an AI governance framework, 

creating guidelines and training 

professionals within PwC Japan.

Going forward, applications of 

generative AI will expand beyond 

organisational and operational 

transformation into other areas such 

as sustainability and talent 

development. Due to the 

technological characteristics of 

generative AI, as more data becomes 

available for use in specific industries 

and in industry as a whole, the quality 

of the generated contents will also 

improve. To make this possible, over 

the long term we hope to build a 

generative AI platform in collaboration 

with other companies, as well as 

government and academic 

organisations, that will change 

industry and contribute to boosting 

the competitiveness of Japanese 

companies on the global stage.

Tr u s t

Business

G e n e r a t i v e  A I

Filling trust gaps in society 
by embedding trust in our 
services

Utilising Japanese 
companies’ latent know-how 
and data as a source of 
global competitiveness

S p e c i a l
c o n t e n t s

Deputy CEO
PricewaterhouseCoopers Japan LLC

Masataka Kubota
Partner
PwC Consulting LLC

Takuya Fujikawa

14  |  PwC Japan Group Annual Review 2023 PwC Japan Group Annual Review 2023  |  15



People and culture

04
Organisational and cultural development

Realising diverse ways of 
working through an inclusive 
culture and professional 
autonomy and discipline

A new way of working where each 

of our people can choose for 

themselves where and when to 

work

At PwC Japan, our culture enables 

talent with a diverse range of 

professional skills and experience fully 

demonstrate their abilities and 

collaborate without barriers as 

professionals. This also improves the 

value we provide as an organisation 

and helps us contribute to solving 

problems faced by society and by our 

clients. We are working to become an 

organisation that places top priority 

on an inclusive culture, where 

everyone can work passionately 

towards common goals while taking 

advantage of one another’s strengths. 

As a result, in FY2023, we saw a net 

headcount increase of over 1,000, 

bringing our total headcount to 

approximately 11,500.

For our people to use this inclusive 

culture as a foundation to fully realise 

their own strengths, it is essential that 

we build a comfortable work 

environment that takes into account 

changes in the times and in society. In 

FY2023 we launched the Design Your 

Workstyle program, where our people 

can choose for themselves where, 

when and how they work. Design Your 

Workstyle serves as a guide to help 

our people find new ways of working. 

It is a system that respects the diverse 

choices of each of our people by 

helping them balance autonomy and 

discipline as professionals. (See later 

sections for details.)

Our Global People Survey (GPS) is 

an annual engagement survey of the 

entire PwC global network. Thanks in 

part to the Design Your Workstyle 

program, this year’s People 

Engagement Index (PEI), calculated 

based on the percentage of survey 

respondents who agreed with 

statements such as ‘I am proud to 

work at PwC’ and ‘I enjoy working at 

PwC’ rose to 78%, breaking the 

previous record set in FY2022. The 

GPS response rate also rose to 92%, 

and the increased PEI despite the 

simultaneous increase in participation 

is one of the results of our efforts.

As society continues to undergo 

dramatic changes in the wake of the 

COVID-19 pandemic, PwC Japan will 

continue to cultivate an inclusive 

culture and drive measures across 

three focus areas: ‘Talent and skill 

agility for the future’, ‘Inclusive 

leadership by all for all’ and ‘Be well, 

work well’, which are explained in 

detail in the following sections.

Takashi Idesawa
Deputy Chief Executive Officer, 
PwC Japan LLC

Group Managing Partner (Operations)

Ryosuke Sasaki
Executive Officer, PwC Japan LLC

Chief People and Culture Officer
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A new way of working where each 

of our people can choose for 

themselves where and when to 

work

At PwC Japan, our culture enables 

talent with a diverse range of 

professional skills and experience fully 

demonstrate their abilities and 

collaborate without barriers as 

professionals. This also improves the 

value we provide as an organisation 

and helps us contribute to solving 

problems faced by society and by our 

clients. We are working to become an 

organisation that places top priority 

on an inclusive culture, where 

everyone can work passionately 

towards common goals while taking 

advantage of one another’s strengths. 

As a result, in FY2023, we saw a net 

headcount increase of over 1,000, 

bringing our total headcount to 

approximately 11,500.

For our people to use this inclusive 

culture as a foundation to fully realise 

their own strengths, it is essential that 

we build a comfortable work 

environment that takes into account 

changes in the times and in society. In 

FY2023 we launched the Design Your 

Workstyle program, where our people 

can choose for themselves where, 

when and how they work. Design Your 

Workstyle serves as a guide to help 

our people find new ways of working. 

It is a system that respects the diverse 

choices of each of our people by 

helping them balance autonomy and 

discipline as professionals. (See later 

sections for details.)

Our Global People Survey (GPS) is 

an annual engagement survey of the 

entire PwC global network. Thanks in 

part to the Design Your Workstyle 

program, this year’s People 

Engagement Index (PEI), calculated 

based on the percentage of survey 

respondents who agreed with 

statements such as ‘I am proud to 

work at PwC’ and ‘I enjoy working at 

PwC’ rose to 78%, breaking the 

previous record set in FY2022. The 

GPS response rate also rose to 92%, 

and the increased PEI despite the 

simultaneous increase in participation 

is one of the results of our efforts.

As society continues to undergo 

dramatic changes in the wake of the 

COVID-19 pandemic, PwC Japan will 

continue to cultivate an inclusive 

culture and drive measures across 

three focus areas: ‘Talent and skill 

agility for the future’, ‘Inclusive 

leadership by all for all’ and ‘Be well, 

work well’, which are explained in 

detail in the following sections.

Talent and skill agility for the future1

Inclusive leadership by all for all2

Building diverse teams in terms of 

capabilities and individuality

Our second focus area is inclusive 

leadership by each and every one of 

our partners and staff. Specifically, 

this means that each of our people 

recognises one another’s differences 

and complements one another’s 

strengths to contribute to the value 

that they provide as a team.

To promote a deeper understanding 

of inclusion, we have implemented a 

systematic ‘inclusive mindset’ training 

program. This program, which 

includes over ten hours of study and 

discussion sections, covers topics 

such as the diversity of people’s 

backgrounds and how unconscious 

bias can affect what we say and do. To 

successfully complete the program, 

learners must pass a test on the 

knowledge they have gained and 

attain a sufficient score in a 

video-based role-playing test at the 

end of the program. To encourage 

participants to practice inclusive 

leadership and for those who have not 

yet started the training to do so, those 

who complete the program are 

awarded with an ‘Inclusive Mindset 

Badge’ that shows they have the 

knowledge needed to have an inclusive 

mindset and demonstrate inclusive 

behaviour.

Our Inclusion Networks, which are 

open to anyone who wishes to 

participate and are based around 

themes such as disability, cultural 

diversity and LGBT+ inclusion, are 

also actively engaged in a variety of 

activities in which members with 

interest in the same theme come 

together to promote an inclusive 

culture through dialogue and 

collaboration.

To determine the degree to which 

our people’s mindset and behaviour 

have changed to place more 

importance on inclusion, we have also 

begun to measure an indicator called 

the ‘GPS Inclusion Index’. Our goal is 

to increase the percentage of 

respondents who self-report as a 

minority in terms of ability, culture and 

ethnicity, and sexuality and gender 

identity, respectively, who indicate 

satisfaction in the inclusivity of our 

culture by one or more points 

compared to an FY2023 base.

Promoting diversity beyond gender 

and nationality

PwC Japan’s diversity promotion 

activities focus on gender, nationality 

and culture, disability, and LGBT+ 

inclusion.

Regarding gender, we aim to 

increase the percentage of 

management positions held by women 

to 30% as early as possible by 2030. 

As leading indicators to achieve this, 

we have set targets to eliminate 

gender discrimination in regard to the 

percentage of women who apply for 

jobs, who are actually hired, who leave 

the company and who are promoted, 

Female partners and staff

37%

Non-Japanese nationals

662 people from 40 countries

Average age

36
Percentage of staff in their 
first to third year with PwC

44%

Associates and senior 
associates*

59%
*Non-managerial 
positions

Participants in self-study programs

4,420

Training programs

2,992
Participants in training programs

447,008

Open Entry Program (OEP)* 
(as of fiscal year end; includes both transfers 
and secondments)

*PwC Japan’s internal transfer application 
program

Applicants181
Successful transfers/
secondments 126

Cross-border transfers via the 
Global Mobility Program 
(as of fiscal year end)

　Outbound 148
　Inbound       47
Inter-firm transfers

100
Intra-firm transfers

315

Internal transfer program 
within the PwC global network

Net increase in FY2023
Approximately

1,000people

The PwC Japan Group

11,544
people

People hired in FY2023

Total 2,307
Via Employee Referral Program 

267
PEI at PwC Japan

60
2021 2022 2023

80

100

72%

78%
75%

GPS response rate at 
PwC Japan

80
2021 2022 2023

90

100

89% 90%
92%

Helping our highly skilled 

professionals to succeed on a 

global scale

The first of our focus areas aims to 

retain diverse professionals with the 

capability to solve the problems that 

our society and clients face, and to 

continuously develop their professional 

skills as a community of solvers.

To expand our talent base, we 

practice ‘direct sourcing’, in which our 

recruitment team directly approaches 

candidates who show interest in PwC 

Japan. We have also made 

recruitment more reliable by 

enhancing our employee referral 

program. And to recruit professionals 

in the field of technology, we share 

case studies involving people with 

experience in various technological 

fields to make it easier for candidates 

to imagine what is possible for them 

to achieve.

To continuously improve our 

people’s professional skills, we also 

offer a program that contributes to 

their professional growth and provides 

extensive opportunities for 

self-learning.

In terms of career-building, we have 

expanded career options by allowing 

our people to apply for secondment to 

open positions within the PwC Japan 

Group, where such mobility had 

previously only been possible as 

inter-firm transfers.

We have also expanded 

secondment opportunities to PwC 

network firms outside Japan, enabling 

a greater variety of options in terms of 

both length and duties. With a global 

network comprising around 360,000 

people, this helps us to form optimal 

teams that can contribute to solving 

the problems of clients and society on 

a global level. In FY2023, this global 

mobility program allowed 148 PwC 

Japan professionals to take 

assignments outside of Japan and 47 

professionals from other countries to 

contribute to PwC Japan as 

secondees (results as of the end of 

FY2023).

and regularly monitor progress.

Furthermore, to create a 

comfortable work environment for 

women, we are working to become an 

organisation where everyone can 

reach their potential at work while also 

prioritising their families and private 

lives. For example, in addition to 

legally required programs such as 

paternity leave, we are also working to 

create programs that will make it easier 

for our people to take leave beyond 

that mandated by amendments to laws 

and regulations, thereby evolving into 

an organisation where each of our 

people can enjoy their quality time 

regardless of gender or life stage. In 

FY2023, 90% of eligible fathers took 

childcare leave for an average of 7.2 

weeks. Going forward, we will continue 

to revise these programs to make them 

easier to use though internal 

communication such as questionnaires 

and interviews, with the aim of 

increasing the percentage of people 

who take leave to 100%.

In terms of nationality and culture, 

we are enhancing global talent and 

career development through the 

previously mentioned global mobility 

program. This will not only lead to 

increased diversity, but also help build 

an environment where global talent 

with a wide range of experience can 

collaborate. This in turn will bolster our 

community of solvers and also 

contribute to helping clients with 

operations outside Japan.

In the area of ability, we have 

enhanced our Office Support Team 

(OST), a team made up of 

professionals with various disabilities 

who provide support for the business 

operations of firms within in the PwC 

Japan Group. (See p. 22 for more 

details.) The OST works to build an 

environment where both people with 

physical disabilities and those with 

invisible disabilities, such as mental 

and developmental disabilities, can 

achieve their potential.

Furthermore, in 2020 the PwC 

global network joined The Valuable 

500*1, a partnership of 500 companies 

working to create a working 

environment where people with 

disabilities can play an active role in 

society as professionals, as well as to 

carry out activities based on the idea 

that broader support is needed—which 

means support not only for those with 

disabilities but also their families and 

others who support them.

In the area of LGBT+ inclusion, we 

are striving to become an organisation 

free of all forms of harassment, 

discrimination or inequality, as well as 

prejudices against differences 

including differences in gender, 

gender identity, gender expression, 

and gender orientation. In the 2022 

PRIDE Index, an evaluation of efforts 

related to LGBT+ inclusion developed 

by ‘work with Pride’ *2, PwC Japan 

received the highest award, the Gold 

award, for the fifth year in a row, as 

well as the Rainbow and Best Practice 

awards.

We have also been a sponsor of 

Tokyo Rainbow Pride since 2018, and 

in FY2023 we also sponsored the 

Rainbow Festa! 2022 Kansai Rainbow 

Parade, one of the largest LGBT+ 

events in the Kansai area, for the first 

time. Interest in these activities within 

the PwC Japan Group has also grown 

each year. In FY2023, a total of 150 

PwC Japan partners and staff 

participated in at least one sponsored 

Pride event (in Tokyo, Nagoya and/or 

Osaka).
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Building diverse teams in terms of 

capabilities and individuality

Our second focus area is inclusive 

leadership by each and every one of 

our partners and staff. Specifically, 

this means that each of our people 

recognises one another’s differences 

and complements one another’s 

strengths to contribute to the value 

that they provide as a team.

To promote a deeper understanding 

of inclusion, we have implemented a 

systematic ‘inclusive mindset’ training 

program. This program, which 

includes over ten hours of study and 

discussion sections, covers topics 

such as the diversity of people’s 

backgrounds and how unconscious 

bias can affect what we say and do. To 

successfully complete the program, 

learners must pass a test on the 

knowledge they have gained and 

attain a sufficient score in a 

video-based role-playing test at the 

end of the program. To encourage 

participants to practice inclusive 

leadership and for those who have not 

yet started the training to do so, those 

who complete the program are 

awarded with an ‘Inclusive Mindset 

Badge’ that shows they have the 

knowledge needed to have an inclusive 

mindset and demonstrate inclusive 

behaviour.

Our Inclusion Networks, which are 

open to anyone who wishes to 

participate and are based around 

themes such as disability, cultural 

diversity and LGBT+ inclusion, are 

also actively engaged in a variety of 

activities in which members with 

interest in the same theme come 

together to promote an inclusive 

culture through dialogue and 

collaboration.

To determine the degree to which 

our people’s mindset and behaviour 

have changed to place more 

importance on inclusion, we have also 

begun to measure an indicator called 

the ‘GPS Inclusion Index’. Our goal is 

to increase the percentage of 

respondents who self-report as a 

minority in terms of ability, culture and 

ethnicity, and sexuality and gender 

identity, respectively, who indicate 

satisfaction in the inclusivity of our 

culture by one or more points 

compared to an FY2023 base.

Promoting diversity beyond gender 

and nationality

PwC Japan’s diversity promotion 

activities focus on gender, nationality 

and culture, disability, and LGBT+ 

inclusion.

Regarding gender, we aim to 

increase the percentage of 

management positions held by women 

to 30% as early as possible by 2030. 

As leading indicators to achieve this, 

we have set targets to eliminate 

gender discrimination in regard to the 

percentage of women who apply for 

jobs, who are actually hired, who leave 

the company and who are promoted, 

Be well, work well3
and regularly monitor progress.

Furthermore, to create a 

comfortable work environment for 

women, we are working to become an 

organisation where everyone can 

reach their potential at work while also 

prioritising their families and private 

lives. For example, in addition to 

legally required programs such as 

paternity leave, we are also working to 

create programs that will make it easier 

for our people to take leave beyond 

that mandated by amendments to laws 

and regulations, thereby evolving into 

an organisation where each of our 

people can enjoy their quality time 

regardless of gender or life stage. In 

FY2023, 90% of eligible fathers took 

childcare leave for an average of 7.2 

weeks. Going forward, we will continue 

to revise these programs to make them 

easier to use though internal 

communication such as questionnaires 

and interviews, with the aim of 

increasing the percentage of people 

who take leave to 100%.

In terms of nationality and culture, 

we are enhancing global talent and 

career development through the 

previously mentioned global mobility 

program. This will not only lead to 

increased diversity, but also help build 

an environment where global talent 

with a wide range of experience can 

collaborate. This in turn will bolster our 

community of solvers and also 

contribute to helping clients with 

operations outside Japan.

In the area of ability, we have 

enhanced our Office Support Team 

(OST), a team made up of 

professionals with various disabilities 

who provide support for the business 

operations of firms within in the PwC 

Japan Group. (See p. 22 for more 

details.) The OST works to build an 

environment where both people with 

physical disabilities and those with 

invisible disabilities, such as mental 

and developmental disabilities, can 

achieve their potential.

Furthermore, in 2020 the PwC 

global network joined The Valuable 

500*1, a partnership of 500 companies 

working to create a working 

environment where people with 

disabilities can play an active role in 

society as professionals, as well as to 

carry out activities based on the idea 

that broader support is needed—which 

means support not only for those with 

disabilities but also their families and 

others who support them.

In the area of LGBT+ inclusion, we 

are striving to become an organisation 

free of all forms of harassment, 

discrimination or inequality, as well as 

prejudices against differences 

including differences in gender, 

gender identity, gender expression, 

and gender orientation. In the 2022 

PRIDE Index, an evaluation of efforts 

related to LGBT+ inclusion developed 

by ‘work with Pride’ *2, PwC Japan 

received the highest award, the Gold 

award, for the fifth year in a row, as 

well as the Rainbow and Best Practice 

awards.

We have also been a sponsor of 

Tokyo Rainbow Pride since 2018, and 

in FY2023 we also sponsored the 

Rainbow Festa! 2022 Kansai Rainbow 

Parade, one of the largest LGBT+ 

events in the Kansai area, for the first 

time. Interest in these activities within 

the PwC Japan Group has also grown 

each year. In FY2023, a total of 150 

PwC Japan partners and staff 

participated in at least one sponsored 

Pride event (in Tokyo, Nagoya and/or 

Osaka).

*1. The Valuable 500: A global network launched by the World Economic Forum (WEF) Annual Meeting in Davos in January 2019. This network is a partnership of 500 
business leaders from around the world aiming to bring about reforms to ensure that people with disabilities can realise their full value in society, business and 
the economy. While the WEF primarily discusses the economy and government, this was the first time a session was held at the forum that focused on disability.

*2. A voluntary organisation that supports the acceleration and establishment of diversity management regarding sexual minorities in business.

Addressing workstyle risks by 

leveraging digital tools

Our third focus area centres on our 

efforts to become an organisation 

where our PwC Japan partners and 

staff can work flexibly and remain 

mentally and physically healthy.

To promote physical health, we 

digitally manage our people’s working 

hours. We track actual working hours 

and overtime, and monitor computer 

activity to prevent and detect early 

signs of overwork. This monitoring 

system has enabled us to ascertain 

how our people work on a day-to-day 

basis and make improvements. Thanks 

to continuous monitoring, we have 

improved the situation regarding 

working hours and overtime for the 

entire organisation. Going forward, we 

plan to further enhance our monitoring 

of how those in management positions 

work, and provide related care.

To promote mental health, we have 

enhanced our harassment-prevention 

training programs. We also track the 

number of warnings, disciplinary 

actions and consultations that specific 

persons have received in order to keep 

abreast of the situation and take action 

when needed.

More flexible workstyles for better 

performance

As part of our workstyle 

transformation efforts, we actively 

work to ensure that our people are 

aware of and actively practicing 

Design Your Workstyle, and 

continuously update our basic policies 

on working at the office and more 

while allowing more flexibility as 

needed regarding where, how long and 

how our people work.

Design Your Workstyle is a program 

that enables flexible workstyles based 

on trust in our people’s autonomy and 

professional discipline. PwC Japan 

does not, for example, recommend 

that all of our people work from the 

office, nor do we recommend that 

everyone work from home. Rather 

than determining one specific way of 

working as the standard, we expect 

each of our people to take the initiative 

to choose and put into practice the 

way of working that allows them to 

maximise their own performance as a 

professional.

Going forward, PwC Japan will 

continue working to build an 

environment where everyone can work 

in a healthy manner, and continue to 

grow as an organisation that 

contributes to solving the problems 

faced by society and our clients by 

achieving the best possible level of 

performance.

Major aspirational targets for 2030 FY23 results

Retention rate of people 
with disabilities*

93.6%

Inclusion Network 
memberships

Approximately 2,280

Inclusive Mindset Badge 
holders

Approximately 870

*2 Retention rate of our Office Support Team, which 
consists of people with various disabilities, for 
the one-year period beginning 1 July 2022

*1 An indicator of the state of fairness of promotions 
without any difference between men and women.
The formula is: “Ratio of women promoted ÷ 
Ratio of women before promotion × 100 (%).”

Average working time
Approximately 

149 hours/month

Average overtime

4.9  hours/month

Awareness of obligation to 
report misconduct*1

91%

Remote work rate 
(based on GPS responses)

88%

Instances of potential overwork 
identified through PC logs

1,287

Design Your Workstyle
(Annual users of each program annually)

Average annual paid leave taken

17.0 days

*1 Percentage of people who agreed with the 
statement ‘I am personally responsible for 
reporting improper conduct of PwC partners 
and colleagues.’ in the GPS

*2 A program allowing for special leave for certain 
company-approved activities, such as studying 
abroad or accompanying a spouse who has 
been transferred to work in another country.

Percentage of
 fathers who take

 childcare leave

100%

Percentage of
 fathers who take

 childcare leave

90%

Average length of
fathers’ childcare

leave

More than 8 weeks

Average length of
fathers’ childcare

leave

7.2weeks

Proportionality of promotions*1

 at each grade

100%

Proportionality of promotions
 from non-managerial

 to managerial positions

84%

Percentage of management positions 
held by women

30%

Percentage of management
 positions held by women

22.6%

Full remote work

205
Reduced work hours due to 
childcare or long-term care of a 
family members

231
Reduced working time 
(reduced days or hours)

99
Childcare or long-term care leave

539
Flexible Life Design leave*2

40
Side job/second job

503
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Achieving diverse working styles 

while ensuring employees don’t feel 

disconnected

Umeki The Office Support Team 

(OST) provides support to ensure the 

smooth business operations of our 

Group firms and divisions. When the 

OST was first established in March 

2016, we didn’t have any kind of 

policy or system for hiring people with 

disabilities, but just decided to start 

hiring and onboarding them, and to 

figure things out as we went. I think 

that kind of approach is very typical of 

PwC Japan. You could say the team 

was born from our inclusion-first 

culture.

Kirino That’s right. The OST began 

with the hiring of three staff members. 

Today we have over 150. I think the 

growth of the organisation can be 

attributed to our corporate culture, 

which emphasises inclusion, and the 

spread of remote work due to the 

COVID-19 pandemic.

Takagi I work from home full-time 

myself. I’m grateful for an environment 

where I can work remotely, allowing 

me to manage my health. And there 

are a wide range of disabilities out 

there, so I think having an 

environment where each of us can 

choose a working style that suits us 

also leads to the creation of a 

comfortable workplace for everyone, 

not only on the OST but also 

throughout PwC Japan.

Umeki We strive to create an 

organisation where people with 

disabilities can demonstrate their full 

potential and contribute to the firm, 

rather than simply meeting the legally 

mandated employment rate for people 

with disabilities. You can see this 

difference in the way our people work.

Takagi We’re aware of this 

difference in the OST as well. At the 

OST orientation, we learned about the 

concept of an inclusive culture, in 

which an inclusive mindset—being 

considerate to others and putting 

yourself in others’ shoes—is more 

important than skill, and this 

explanation made many candidates 

decide to join the company.

Kirino Taking responsibility to 

continue improving your skills as a 

professional is of course important, 

but we generally believe that people 

can acquire the skills they need on the 

job, after being hired. We also place 

importance on openness to ensure 

our employees don’t feel emotionally 

isolated. I think the reason the PwC 

Japan Group’s retention rate of 

people with disabilities is as high as 

95% is that our people feel that they 

have a safe and comfortable work 

environment where people care about 

one another.

Providing all employees with 

learning opportunities to overcome 

hesitance and bias

Kirino In FY2023, we hired several 

people living outside of major cities 

who are hearing-impaired or primarily 

bedridden. This was our first time to 

hire people with such characteristics, 

and being able to increase our scope 

of hiring both in terms of where our 

employees live and the types of 

disabilities they have was a great 

achievement. Some people who live in 

rural areas have given up on finding a 

job because they have few 

employment options locally, but 

utilising technology to work remotely 

can broaden their career 

opportunities. I hope we are able to 

spread awareness of this through our 

activities.

Takagi As the OST grows, we have 

more and more opportunities for 

those of us who have been here for a 

while to teach newcomers about our 

business operations and provide 

follow-up support. And many of our 

people have said that that being 

shown that care, through words and 

actions, by their teammates has led to 

job fulfilment and strengthened their 

confidence.

Kirino When hiring people with 

disabilities, some companies assign 

those employees only specific simple 

and isolated tasks, but I think it is 

difficult for people to find job fulfilment 

when they are only assigned such 

duties. It’s also important to assign 

them work that allows them to take 

responsibility so they can experience 

growth.

Umeki At PwC Japan, we also have 

the Ability Network, a volunteer 

network that any employee is free to 

join. This network provides 

opportunities for our people both with 

and without disabilities to learn about 

one another. The hiring of people with 

disabilities is sometimes seen as a 

system designed to benefit only 

people recognised as ‘disabled’ by 

law, but in our organisation we also 

have, for example, people who have a 

disability but do not have a 

government-issued disability 

certificate and people who have 

disabled family members. Also, in a 

broad sense, I think ‘disability’ can be 

viewed as the barriers and obstacles 

that stand between individuals and 

their environment. Interacting with 

colleagues through the Ability 

Network provides opportunities for 

our people to learn about disabilities 

not only in terms of visible differences, 

but also the gaps that exist between 

people’s needs and their actual 

environment.

Kirino A lack of knowledge can 

lead to hesitance and bias. To 

overcome these barriers, it is 

important to listen to the thoughts and 

experiences of people who live with 

disabilities, and to stimulate interest in 

the subject.

Takagi In the course of our daily 

work, sometimes the people who ask 

the OST to perform a task aren’t sure 

if they might be asking too much of 

our people with disabilities, and 

sometimes those of us in the OST 

aren’t sure if it’s okay to ask others to 

make accommodations for our 

disabilities. First, we would like to 

openly share our lived experience 

through means such as the Ability 

Network and also request feedback 

from the people we perform jobs for, 

in order to cultivate candid, open 

relationships.

Umeki Sometimes our clients are 

surprised when they hear that PwC 

Japan is a leading firm in the 

employment of people with 

disabilities, and they ask us how we 

are working to promote disability 

inclusion. We hope to continue to 

engage in efforts that can serve as an 

example for other companies, boost 

the employment of people with 

disabilities throughout Japan and 

contribute to the evolution of social 

standards.

People and culture

Spec ia l
contents

Inclusive culture and system for 
overcoming barriers, starting with 
accepting and getting to know each other

Inclusion and Diversity Leader, 
PwC Japan Group

Noriko Umeki
Division Leader, 
Office Support Team (OST)
PwC Japan Group

Yoko Kirino
Benefit and Payroll Team Leader, HR Unit,
Office Support Team (OST), 
PwC Japan Group

Ryo Takagi
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Our role is evolving as problems 

become more complex

With each passing year, the 

challenges facing our clients are 

becoming more and more complex. 

Major social problems such as climate 

change, technological disruption and 

changing demographics are 

inextricably intertwined, making it 

impossible for any one company or 

industry to develop an effective 

solution on its own.

Due to changes such as these, the 

role we are expected to play as a 

professional services firm is also 

shifting. In addition to providing 

solutions to problems that they are 

already aware of, our clients also 

expect us to adopt a broader 

perspective and leverage objective 

insights to identify and solve problems 

that are not yet fully understood. At 

PwC Japan, we are dedicated to 

solving problems in society through 

our business, and our social impact 

initiatives are a part of this effort.

Those with the ability to identify and 

pinpoint problems and those with the 

ability to solve them are not 

necessarily going to be the same 

people—in fact, they usually are not. 

And in order to solve increasingly 

complex problems, the role of 

coordinators who bring together the 

knowledge, skills and diverse 

experience necessary to find solutions 

is becoming even more important. 

Depending on the person or 

organisation who has the skills 

needed to solve a given problem, the 

objective or goal may sometimes 

differ. I believe that PwC Japan can 

play an integral role in guiding the way 

toward solving important problems in 

society from a medium- to long-term 

perspective, by taking into account 

the diverse values and objectives of 

the players involved.

Enhancing internal mechanisms to 

expand our professional skills and 

acumen

PwC Japan is engaged in a diverse 

range of social impact activities. For 

example, in addition to providing 

ongoing support to local 

municipalities in their efforts to create 

sustainable communities, we also 

conduct design thinking-based 

educational programs for junior and 

senior high school students, who 

Social impact

05 Taking on problems in society

Supporting social transformation by 
identifying the essence of complex 
problems and leveraging the collective 
knowledge of the PwC global network 
and our external partners

represent the next generation of 

leaders. At PwC Japan, many of our 

partners and staff are passionate 

about pro bono and volunteer 

activities. We have therefore 

established internal systems that 

enable them to actively engage in 

such projects, and we review and 

update these systems on a regular 

basis.

We also believe it is important to 

bring together diverse knowledge and 

experience to generate collective 

impact. Although the word ‘impact’ 

may evoke images of achieving 

dramatic results in a short period of 

time, ongoing commitment is crucial 

to generating a significant impact 

though our initiatives. At PwC Japan, 

we maintain a community of around 

800 partners and staff who utilise 

online chat tools and other methods 

to bring together those of our people 

who have the necessary capabilities 

and to discuss problems and possible 

ways to solve them. Through this and 

other community support initiatives, 

we aim to create a positive cycle in 

which our people use their 

professional skills to give back to 

society. In FY2023, more than 95% of 

the time we spent on community 

support activities was on pro bono 

activities, which involve the use of 

professional skills.

In addition, in FY2023 we launched 

an initiative called the Collective 

Impact Base to create a platform to 

deepen our understanding of 

problems in society and, as a future 

step, to incorporate this 

understanding into policy proposals 

(see p. 27 for details). The Collective 

Impact Base provides an opportunity 

for those of our people who are aware 

of and interested in the problems 

facing society to not only increase 

their understanding of where such 

problems lie and what initiatives are 

feasible, but also to enhance their 

acumen through first-hand 

experience. It also provides a forum 

for discussing how to provide 

solutions to problems through PwC’s 

business, which in turn helps us to 

enhance our value proposition.

Incorporating medium- and 

long-term perspectives to generate 

transformational impact

Our social impact initiatives are 

characterised by a two-fold approach 

that is not limited to short-term 

profitability, but also incorporates 

medium- to long-term perspectives. 

When working to find solutions to 

problems in society, questions about 

real-world feasibility, such as 

concerns over short-term returns or 

commercial viability, often But to 

make our activities sustainable, we 

cannot focus only on harvesting the 

fruits of our labour. We must also keep 

the medium- to long-term outlook in 

mind, cultivating the soil and planting 

new seeds to keep the cycle going. 

Therefore, while not all of our social 

impact initiatives have generated 

economic benefits at this point in 

time, maintaining a balanced view of 

both the short term and the medium 

to long term will help us to uncover 

latent problems.

Social impact initiatives do not 

produce dramatic results overnight, 

and the more complex the problem, 

the more time and effort required to 

find a solution. In other words, if we 

wish to bring about major changes in 

society in the future, it is vital that we  

earnestly address the problems that 

lie ahead of us and work steadily to 

find solutions. As a professional 

services firm, we are committed to 

generating significant impact that will 

help transform the future by taking the 

initiative ourselves and persevering 

together with a growing number of 

like-minded partners, both within PwC 

Japan and externally.

Takayuki Miyagi
Partner
PwC Consulting LLC
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Our role is evolving as problems 

become more complex

With each passing year, the 

challenges facing our clients are 

becoming more and more complex. 

Major social problems such as climate 

change, technological disruption and 

changing demographics are 

inextricably intertwined, making it 

impossible for any one company or 

industry to develop an effective 

solution on its own.

Due to changes such as these, the 

role we are expected to play as a 

professional services firm is also 

shifting. In addition to providing 

solutions to problems that they are 

already aware of, our clients also 

expect us to adopt a broader 

perspective and leverage objective 

insights to identify and solve problems 

that are not yet fully understood. At 

PwC Japan, we are dedicated to 

solving problems in society through 

our business, and our social impact 

initiatives are a part of this effort.

Those with the ability to identify and 

pinpoint problems and those with the 

ability to solve them are not 

necessarily going to be the same 

people—in fact, they usually are not. 

And in order to solve increasingly 

complex problems, the role of 

coordinators who bring together the 

knowledge, skills and diverse 

experience necessary to find solutions 

is becoming even more important. 

Depending on the person or 

organisation who has the skills 

needed to solve a given problem, the 

objective or goal may sometimes 

differ. I believe that PwC Japan can 

play an integral role in guiding the way 

toward solving important problems in 

society from a medium- to long-term 

perspective, by taking into account 

the diverse values and objectives of 

the players involved.

Enhancing internal mechanisms to 

expand our professional skills and 

acumen

PwC Japan is engaged in a diverse 

range of social impact activities. For 

example, in addition to providing 

ongoing support to local 

municipalities in their efforts to create 

sustainable communities, we also 

conduct design thinking-based 

educational programs for junior and 

senior high school students, who 

represent the next generation of 

leaders. At PwC Japan, many of our 

partners and staff are passionate 

about pro bono and volunteer 

activities. We have therefore 

established internal systems that 

enable them to actively engage in 

such projects, and we review and 

update these systems on a regular 

basis.

We also believe it is important to 

bring together diverse knowledge and 

experience to generate collective 

impact. Although the word ‘impact’ 

may evoke images of achieving 

dramatic results in a short period of 

time, ongoing commitment is crucial 

to generating a significant impact 

though our initiatives. At PwC Japan, 

we maintain a community of around 

800 partners and staff who utilise 

online chat tools and other methods 

to bring together those of our people 

who have the necessary capabilities 

and to discuss problems and possible 

ways to solve them. Through this and 

other community support initiatives, 

we aim to create a positive cycle in 

which our people use their 

professional skills to give back to 

society. In FY2023, more than 95% of 

the time we spent on community 

support activities was on pro bono 

activities, which involve the use of 

professional skills.

In addition, in FY2023 we launched 

an initiative called the Collective 

Impact Base to create a platform to 

deepen our understanding of 

problems in society and, as a future 

step, to incorporate this 

understanding into policy proposals 

(see p. 27 for details). The Collective 

Impact Base provides an opportunity 

for those of our people who are aware 

of and interested in the problems 

facing society to not only increase 

their understanding of where such 

problems lie and what initiatives are 

feasible, but also to enhance their 

acumen through first-hand 

experience. It also provides a forum 

for discussing how to provide 

solutions to problems through PwC’s 

business, which in turn helps us to 

enhance our value proposition.

Incorporating medium- and 

long-term perspectives to generate 

transformational impact

Our social impact initiatives are 

characterised by a two-fold approach 

that is not limited to short-term 

profitability, but also incorporates 

medium- to long-term perspectives. 

When working to find solutions to 

problems in society, questions about 

real-world feasibility, such as 

concerns over short-term returns or 

commercial viability, often But to 

make our activities sustainable, we 

cannot focus only on harvesting the 

fruits of our labour. We must also keep 

the medium- to long-term outlook in 

mind, cultivating the soil and planting 

new seeds to keep the cycle going. 

Therefore, while not all of our social 

impact initiatives have generated 

economic benefits at this point in 

time, maintaining a balanced view of 

both the short term and the medium 

to long term will help us to uncover 

latent problems.

Social impact initiatives do not 

produce dramatic results overnight, 

and the more complex the problem, 

the more time and effort required to 

find a solution. In other words, if we 

wish to bring about major changes in 

society in the future, it is vital that we  

earnestly address the problems that 

lie ahead of us and work steadily to 

find solutions. As a professional 

services firm, we are committed to 

generating significant impact that will 

help transform the future by taking the 

initiative ourselves and persevering 

together with a growing number of 

like-minded partners, both within PwC 

Japan and externally.

A platform for diverse professionals 

to take ownership, leverage their 

skills and collaborate as organisers

Launched in FY2023, our Collective 

Impact Base* is a platform that allows 

partners and staff of the PwC Japan 

Group to research and discuss 

solutions to social problems that 

interest them personally. As a 

community of solvers, we work 

together to solve such problems 

based on a mutual understanding of 

one another’s diverse knowledge and 

skills. We also boast extensive 

experience in projects that seek to 

explore better solutions in partnership 

with external stakeholders. The 

Collective Impact Base leverages 

those strengths to help solve social 

problems, in the true spirit of a 

professional services firm.

While we often talk about making 

public policy proposals, our true aim 

is to take more practical action. First 

and foremost, we want our people 

who take an interest in and participate 

in this platform to engage with and 

experience social problems first-hand. 

Then we explore partnerships and 

collaborations with diverse 

organisations and communities that 

are tackling those problems—and 

because social problems are 

becoming more and more complex 

and intertwined with one another, a 

wide range of partnerships are 

essential. Discussions based on 

real-world experience are also crucial 

to broadening our networks, so we 

recommend that our people engage in 

activities where they can learn about 

and experience social problems.

Tackling social problems is a 

business strategy agenda for both our 

clients and for us as a professional 

services firm. I think that many of our 

people who take part in this platform 

have a personal desire to help others, 

and we want them to realise that a 

wide range of values and ideas exist, 

and that other people who are 

interested in the same social problem 

won’t necessarily share the same 

values. My hope for those who 

participate in this platform is that they 

will become organisers who bring 

together different solutions belonging 

to diverse stakeholders to solve social 

problems.

Since the Collective Impact Base 

was launched in spring 2023, it has 

been involved in activities related to 

more than ten areas of interest. I 

believe these activities will provide 

value that is more than the sum of 

their parts, adding value to the 

support we provide our clients when 

they also tackle social problems. 

Going forward, we plan to continue to 

strengthen our activities to ensure the 

Collective Impact Base can serve as a 

platform to make this possible.

*See the web page below for more details on the Collective Impact Base (in Japanese only).
https://www.pwc.com/jp/ja/about-us/corporate-responsibility/policy-proposal.html

Participants

493
Total hours

14,415

Hours per participant

29
Beneficiaries 
(individuals and 
organisations)

3,680Percent of total hours 
spent on pro bono activities 
(activities involving the use 
of professional skills)

Approximately 95%

Community contribution (pro bono and volunteer) activities

Social impact
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air travel, starting in FY2023, we are 

participating in an airline-led 

partnership program aimed at utilising 

SAF. SAF is a new type of fuel that is 

being hailed as the next generation of 

aviation fuel, and that can be used to 

replace fossil fuel-derived fuels to 

significantly reduce greenhouse gas 

emissions. Although the current cost 

per unit of CO2 emission reduction is 

still relatively high, we believe that 

taking the lead in adopting SAF will 

enable us to quickly understand the 

benefits of its introduction and the 

operational issues involved, thereby 

making it possible for us to contribute 

to efforts to further promote its 

utilisation.

Expanding net zero initiatives 

throughout the supply chain

In the category of supplier 

engagement, as part of our efforts to 

promote net zero initiatives in 

partnership with our key suppliers we 

are encouraging our suppliers to 

obtain validation under the Science 

Based Targets initiative (SBTi).

The SBTi is an initiative that 

encourages companies to set 

science-based targets to limit the rise 

in average global temperature to 

1.5°C above pre-industrial levels. 

Companies are urged to submit their 

targets for reducing greenhouse gas 

emissions, including CO2 emissions, 

Expanding efforts both within the 

PwC Group and externally

As the impact of climate change 

becomes increasingly evident with 

each passing year, PwC has set the 

goal of achieving net zero greenhouse 

gas emissions by 2030. To 

accomplish this, we are working to 

reduce greenhouse gas emissions 

associated with our operations by 

using electricity generated from 

renewable energy sources and 

managing our business travel by air, in 

addition to promoting investments in 

decarbonisation projects such as the 

use of sustainable aviation fuel (SAF).

We are also working with clients 

and business partners of the PwC 

global network to promote carbon 

neutrality initiatives and proactively 

share our experience in this field.

Taking pre-emptive steps to reduce 

greenhouse gas emissions in view 

of increased human mobility

In FY2023, PwC Japan engaged in 

net zero initiatives that can be divided 

into four main categories: 

business-related operations, supplier 

engagement, participation in climate 

agenda initiatives led by the 

government and other organisations, 

and internal brand activation to 

promote awareness and action 

throughout the Group.

Regarding the first category, 

business operations, in FY2022 we 

made the switch to 100% renewable 

energy at our offices. In light of the 

increasing resumption of economic 

activity after COVID-19, in FY2023 we 

also established guidelines for 

business travel arrangements that 

outline our net-zero stance regarding 

greenhouse gas emissions generated 

by air travel. Going forward, we will 

monitor air travel and visualise related 

emissions via a dashboard to ensure 

that we these emissions are managed 

appropriately in the course of our 

business activities.

As another new initiative related to 

Taking the initiative in pioneering 
new solutions to problems that 
have no ‘right’ answer

Environmental init iatives

Net zero

06

100%

Electric power generated 
from renewable energy

depth of our net zero initiative to grow, 

and innovative ideas that have not yet 

been explored to be generated more 

effectively. Going forward, we will 

continue these efforts and link them to 

the development of unique initiatives 

and services that leverage PwC 

Japan’s strengths.

Sharing knowledge gained through 

our own initiatives with 

stakeholders

The objective of PwC Japan’s net 

zero initiatives is not simply to achieve 

our own targets for reducing 

greenhouse gas emissions.

As a global professional services 

firm, our extensive global network 

gives us access to the latest trends 

and technological insights from 

around the world that can help us 

contribute to the achievement of net 

zero. By taking the initiative in piloting 

measures with the potential to solve 

problems, our role is to generate a 

problem-solving narrative and to 

share this narrative with society at 

large. For example, participating in the 

SAF program from its outset will 

enable us to gain new insights and 

expertise. We believe that it is 

important to communicate this 

knowledge to our clients and to 

society, and that this proactive 

approach will ultimately help us solve 

the problems society faces.

PwC Japan has a culture of 

proactively taking on challenges to 

find solutions to problems, and a team 

of driven professionals who are 

passionate about contributing to 

society.

We will continue to pursue our net 

zero initiatives by combining the 

expertise of each and every one of our 

people in a dynamic and flexible 

manner, and by channelling our sense 

of purpose into energy for solving 

problems.

and to establish a roadmap for 

achieving these targets as quickly as 

possible. The SBTi reviews the 

feasibility of the goals and action 

plans submitted by companies and 

grants validation to those who meet 

the required criteria. The PwC global 

network has set a 1.5°C target that 

was validated by the SBTi in July 

2021.

PwC has stated our commitment to 

ensuring that the suppliers who 

provide at least 50% of our purchased 

goods and services (by emission 

volume) set science-based targets by 

2025. At PwC Japan, we are 

surveying our suppliers with whom 

our transactions exceeded a certain 

amount in FY2023 to determine 

whether they are already validated by 

the SBTi or are planning to become 

validated in the future. We also 

support our suppliers by continuing to 

encourage them to become validated 

and providing them with the 

knowledge necessary to do so, as 

well as with relevant information such 

as examples of initiatives taken by 

leading companies.

Drawing on Group-wide knowledge 

and experience to advance national 

initiatives

With regard to the government-led 

climate agenda, we announced in 

FY2023 our endorsement of the GX 

League, a forum for discussing and 

executing the creation of new markets 

through collaboration among 

companies, as well as other various 

players in industry, government and 

academia, with the goal of achieving 

the Japanese government’s goal of 

carbon neutrality by 2050.

In the future, we also plan to 

participate in working groups in fields 

where PwC Japan can best 

contribute, based on the specific 

agendas that the GX League is 

starting to take on.

Developing initiatives from the 

seeds of our people’s ideas

As part of our internal brand 

activation efforts to promote net zero 

initiatives within the Group, we held 

an ideathon in FY2022, during which 

each participant proposed and shared 

their original ideas for net zero 

initiatives. In addition, approximately 

800 PwC Japan partners and staff 

participated in an initiative program 

led by the PwC global network to 

encourage decarbonisation in our 

people’s individual lives. The primary 

objective of this program is to 

encourage individuals to commit to 

and practice measures such as using 

reusable shopping bags or switching 

to electric vehicles.

In fiscal 2023, we held an event 

entitled ‘Net Zero x My Interest’ with 

the aim of expanding net zero 

initiatives beyond individual efforts 

and pursuing initiatives across PwC 

Japan as a whole. Participants in this 

event were invited to submit ideas—

large or small—for achieving net zero. 

The ideas were then discussed and 

studied, taking into account feedback 

from sustainability experts and other 

factors. Going forward, PwC Japan 

will select and implement initiatives 

from among the ideas generated by 

our partners and staff that are suitable 

for scaling up to a Group-wide level 

(see p. 32 for details).

At PwC Japan each of our partners 

and staff has a wealth of professional 

skills and experience in their 

respective fields, including auditing, 

accounting and taxation, and in recent 

years, we have continued to recruit 

people with expertise in new areas 

such as sustainability, digital 

technology and healthcare. Our team 

is also diverse in terms of age, career 

background, and the values we hold 

as individuals. We believe that 

bringing together the ideas of our 

diverse community, free from the 

boundaries of job roles, values or 

generations, will enable the scope and 

Haruhisa Shirato
Partner, PwC Tax Japan
Net Zero Leader, PwC Japan Group
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air travel, starting in FY2023, we are 

participating in an airline-led 

partnership program aimed at utilising 

SAF. SAF is a new type of fuel that is 

being hailed as the next generation of 

aviation fuel, and that can be used to 

replace fossil fuel-derived fuels to 

significantly reduce greenhouse gas 

emissions. Although the current cost 

per unit of CO2 emission reduction is 

still relatively high, we believe that 

taking the lead in adopting SAF will 

enable us to quickly understand the 

benefits of its introduction and the 

operational issues involved, thereby 

making it possible for us to contribute 

to efforts to further promote its 

utilisation.

Expanding net zero initiatives 

throughout the supply chain

In the category of supplier 

engagement, as part of our efforts to 

promote net zero initiatives in 

partnership with our key suppliers we 

are encouraging our suppliers to 

obtain validation under the Science 

Based Targets initiative (SBTi).

The SBTi is an initiative that 

encourages companies to set 

science-based targets to limit the rise 

in average global temperature to 

1.5°C above pre-industrial levels. 

Companies are urged to submit their 

targets for reducing greenhouse gas 

emissions, including CO2 emissions, 

Expanding efforts both within the 

PwC Group and externally

As the impact of climate change 

becomes increasingly evident with 

each passing year, PwC has set the 

goal of achieving net zero greenhouse 

gas emissions by 2030. To 

accomplish this, we are working to 

reduce greenhouse gas emissions 

associated with our operations by 

using electricity generated from 

renewable energy sources and 

managing our business travel by air, in 

addition to promoting investments in 

decarbonisation projects such as the 

use of sustainable aviation fuel (SAF).

We are also working with clients 

and business partners of the PwC 

global network to promote carbon 

neutrality initiatives and proactively 

share our experience in this field.

Taking pre-emptive steps to reduce 

greenhouse gas emissions in view 

of increased human mobility

In FY2023, PwC Japan engaged in 

net zero initiatives that can be divided 

into four main categories: 

business-related operations, supplier 

engagement, participation in climate 

agenda initiatives led by the 

government and other organisations, 

and internal brand activation to 

promote awareness and action 

throughout the Group.

Regarding the first category, 

business operations, in FY2022 we 

made the switch to 100% renewable 

energy at our offices. In light of the 

increasing resumption of economic 

activity after COVID-19, in FY2023 we 

also established guidelines for 

business travel arrangements that 

outline our net-zero stance regarding 

greenhouse gas emissions generated 

by air travel. Going forward, we will 

monitor air travel and visualise related 

emissions via a dashboard to ensure 

that we these emissions are managed 

appropriately in the course of our 

business activities.

As another new initiative related to 

depth of our net zero initiative to grow, 

and innovative ideas that have not yet 

been explored to be generated more 

effectively. Going forward, we will 

continue these efforts and link them to 

the development of unique initiatives 

and services that leverage PwC 

Japan’s strengths.

Sharing knowledge gained through 

our own initiatives with 

stakeholders

The objective of PwC Japan’s net 

zero initiatives is not simply to achieve 

our own targets for reducing 

greenhouse gas emissions.

As a global professional services 

firm, our extensive global network 

gives us access to the latest trends 

and technological insights from 

around the world that can help us 

contribute to the achievement of net 

zero. By taking the initiative in piloting 

measures with the potential to solve 

problems, our role is to generate a 

problem-solving narrative and to 

share this narrative with society at 

large. For example, participating in the 

SAF program from its outset will 

enable us to gain new insights and 

expertise. We believe that it is 

important to communicate this 

knowledge to our clients and to 

society, and that this proactive 

approach will ultimately help us solve 

the problems society faces.

PwC Japan has a culture of 

proactively taking on challenges to 

find solutions to problems, and a team 

of driven professionals who are 

passionate about contributing to 

society.

We will continue to pursue our net 

zero initiatives by combining the 

expertise of each and every one of our 

people in a dynamic and flexible 

manner, and by channelling our sense 

of purpose into energy for solving 

problems.

and to establish a roadmap for 

achieving these targets as quickly as 

possible. The SBTi reviews the 

feasibility of the goals and action 

plans submitted by companies and 

grants validation to those who meet 

the required criteria. The PwC global 

network has set a 1.5°C target that 

was validated by the SBTi in July 

2021.

PwC has stated our commitment to 

ensuring that the suppliers who 

provide at least 50% of our purchased 

goods and services (by emission 

volume) set science-based targets by 

2025. At PwC Japan, we are 

surveying our suppliers with whom 

our transactions exceeded a certain 

amount in FY2023 to determine 

whether they are already validated by 

the SBTi or are planning to become 

validated in the future. We also 

support our suppliers by continuing to 

encourage them to become validated 

and providing them with the 

knowledge necessary to do so, as 

well as with relevant information such 

as examples of initiatives taken by 

leading companies.

Drawing on Group-wide knowledge 

and experience to advance national 

initiatives

With regard to the government-led 

climate agenda, we announced in 

FY2023 our endorsement of the GX 

League, a forum for discussing and 

executing the creation of new markets 

through collaboration among 

companies, as well as other various 

players in industry, government and 

academia, with the goal of achieving 

the Japanese government’s goal of 

carbon neutrality by 2050.

In the future, we also plan to 

participate in working groups in fields 

where PwC Japan can best 

contribute, based on the specific 

agendas that the GX League is 

starting to take on.

Developing initiatives from the 

seeds of our people’s ideas

As part of our internal brand 

activation efforts to promote net zero 

initiatives within the Group, we held 

an ideathon in FY2022, during which 

each participant proposed and shared 

their original ideas for net zero 

initiatives. In addition, approximately 

800 PwC Japan partners and staff 

participated in an initiative program 

led by the PwC global network to 

encourage decarbonisation in our 

people’s individual lives. The primary 

objective of this program is to 

encourage individuals to commit to 

and practice measures such as using 

reusable shopping bags or switching 

to electric vehicles.

In fiscal 2023, we held an event 

entitled ‘Net Zero x My Interest’ with 

the aim of expanding net zero 

initiatives beyond individual efforts 

and pursuing initiatives across PwC 

Japan as a whole. Participants in this 

event were invited to submit ideas—

large or small—for achieving net zero. 

The ideas were then discussed and 

studied, taking into account feedback 

from sustainability experts and other 

factors. Going forward, PwC Japan 

will select and implement initiatives 

from among the ideas generated by 

our partners and staff that are suitable 

for scaling up to a Group-wide level 

(see p. 32 for details).

At PwC Japan each of our partners 

and staff has a wealth of professional 

skills and experience in their 

respective fields, including auditing, 

accounting and taxation, and in recent 

years, we have continued to recruit 

people with expertise in new areas 

such as sustainability, digital 

technology and healthcare. Our team 

is also diverse in terms of age, career 

background, and the values we hold 

as individuals. We believe that 

bringing together the ideas of our 

diverse community, free from the 

boundaries of job roles, values or 

generations, will enable the scope and 

As part of our net zero commitment, PwC has pledged to reduce our 

Scope 1, 2 and 3 (business travel) emissions by 50% from FY2019 

levels by FY2030, and for Scope 3 emissions to procure 50% of our 

purchased goods and services on a greenhouse gas emissions basis 

from companies that have set science-based targets by FY2025.

Total emissions

36,223tCO2e

Emissions per person 
(partner/staff member)

3.1tCO2e

Breakdown

Scope 3 (purchased goods 
and services)

26,423tCO2e

Scope 3 (business travel)

9,450tCO2e

Scope 2

326tCO2e

Scope 1

24tCO2e

PwC Japan is working to reduce the GHG gas emissions produced from our business activities by 
purchasing credits and using renewables.
We continue to manage and reduce emissions to meet our 2030 goals, while monitoring the effects 
of the post-COVID increase in air travel.

Status of GHG emission reductions and plans for halving emissions by 2030

Forecast for achievement of Scope 1 and 2 targets

Scope 1=24

Scope 2=326

Total=350

2023

Scope 1 (direct emissions): 
Use of company vehicles

Scope 2 (indirect emissions): 
Electricity, gas and heat usage in offices

4,000

3,000

2,000

1,000

0

S
co

p
e 1 and

 2 G
H

G
 em

issio
ns (tC

O
2 e)

FY

Forecast for achievement of Scope 3 targets

20,000

15,000

10,000

5,000

0

S
co

p
e 3 G

H
G

 em
issio

ns fro
m

 
b

usiness travel (tC
O

2 e)
FY

Scope 3 (emissions from the supply chain): Air travel

Scope 3=9,4502023

Total greenhouse gas emissions

CO2

30  |  PwC Japan Group Annual Review 2023 PwC Japan Group Annual Review 2023  |  31



Bringing together our people’s 

professional capabilities and net 

zero goals

In FY2023, with the aim of 

encouraging more of our people to 

take ownership of our net zero 

initiatives as a personal goal and to 

generate greater impact, PwC Japan 

held an event entitled ‘Net Zero × My 

Interest’.

At this event, held in June 2023, 

participants shared ideas based on 

fields in which they have a personal 

interest or would like to specialise in, 

and worked to come up with new 

measures that combine those ideas to 

achieve net zero emissions. Under the 

theme ‘100 small actions’, PwC 

professionals of various ages and with 

a diverse range of professional 

responsibilities came together to 

generate a wealth of ideas.

Our ultimate goal is to achieve net 

zero not through a reduction-based 

plan centred on limiting our business 

activities and using carbon offsets, 

but through a human-led, 

tech-powered approach that enables 

the growth of our business alongside 

the realisation of net zero. 

In line with this, discussion topics 

included ideas on how to continue to 

deliver high-quality services while 

reducing CO2 emissions by keeping 

the movement of our people to a 

minimum, as well as the creation of 

new initiatives and business 

opportunities, such as businesses 

involving CO2 absorption 

technologies.

As a next step, our Pro Bono 

Network (an internal community with 

PwC Japan that works to promote pro 

bono and volunteer activities) will take 

the lead in evaluating the ideas 

generated at the event, selecting the 

most appropriate initiatives for PwC to 

take on, and put together teams who 

will work towards bringing them to 

life.

As we work towards our goal of 

achieving net zero by 2030, we at 

PwC Japan plan to accelerate a 

variety of efforts going forward. By 

giving back to our clients and society 

through the problems we face in the 

course of these efforts and the 

measures we take to solve them, we 

aim to become a professional services 

firm that is both trusted and needed in 

the area of climate change as well.

Net Zero × My Interest

Net zero

Spec ia l
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An interest-based ideathon to 
ensure our continued relevance 
after achieving net zero in 2030
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Quality and governance
07  Governance and organisation

The PwC Japan Group realises that the quality of our professional services has a significant impact on the 

market and society. We have formulated rules on quality standards and governance based on the strict 

policies of the PwC global network, and seek to provide high-quality services in close partnership with 

the network.

PricewaterhouseCoopers International Limited (PwCIL):

PwCIL is an English private company limited by guarantee. PwCIL does not provide services to clients, but works to 
develop and implement policies and initiatives that create a common and coordinated approach for the individual firms, 
with a focus on key areas like strategy, brand, and risk and quality.

Governance regarding the PwC global network:

Individual member firms cannot act as an agent of PwCIL or of a member firm in another country, nor does PwCIL does 
control the execution of professional decisions by individual member firms in each country. Member firms can use the 
PricewaterhouseCoopers/PwC name as well as various resources and audit methodologies belonging to the PwC 
network, on the condition that they abide by the strict common standards of the PwC network.

The PwC global network is a 

network of independent firms 

operating in countries around the 

world. Firms in the PwC network are 

members of, or otherwise connected 

to, PricewaterhouseCoopers 

International Limited (PwCIL), and are 

licenced to use the PwC name and 

brand.

The PwC Japan Group (hereinafter, 

PwC Japan) is a collective name for 

the member firms of the PwC global 

network in Japan and their affiliates. 

Member firms of the PwC global 

network throughout the world share 

their knowledge, skills and resources 

to provide high-quality services 

aligned with international standards to 

global corporations while maintaining 

the advantage of understanding local 

laws, regulations and industry 

conditions.

Being a member of the PwC global 

network also means that each of our 

firms complies with the network’s 

strict common standards. Member 

firms in each country control and 

monitor quality in relation to their 

services, professional ethics, 

independence, legal compliance and 

so on.

The PwC global network

The member firms of the PwC 
Japan Group formulate and fully abide 
by their rules in accordance with the 
laws, regulations and customs of 
Japan, based on the code of conduct 
and compliance and independence 
policies established by PwC. The 
code of conduct and compliance 
handbook is presented to all 
employees, and we develop and 
implement guidelines on insider 
trading, bribery and money laundering 
as well as strict rules to ensure the 
independence of auditors. To ensure 
all employees are informed of the 

rules and to help them gain a deeper 
understanding, we provide training to 
employees when they first join the firm 
and once per year thereafter. Upon 
completion of the training, each of our 
people affirms that they understand 
and will comply with the rules and 
procedures, and this affirmation is 
reconfirmed annually. When an 
employee is promoted to a 
management position, we provide 
training on rules pertaining specifically 
to managers. We have also 
established hotlines to improve our 
self-regulating functions and, in order 

to further ensure our credibility as a 
network of professional services firms, 
our require partners and staff 
(excluding external contractors and 
temporary staff at some firms) to 
register their securities transactions. 
In addition, as a rule we forbid our 
partners and staff from trading shares, 
bonds and other securities of 
Japanese listed companies.

Compliance, the foundation of PwC’s credibility

PwC member firms around the 
world work with Network Information 
Security (NIS), the information security 
division of the PwC global network, to 
strengthen our own information 
security. Security efforts that 
encompass the entire PwC global 
network enable fast implementation of 
measures that make use of the latest 
advanced technology worldwide and 
ensure a higher level of information 
security that cannot be achieved by 
any one member firm alone. By 

working with NIS to strengthen our 
security, PwC Japan quickly 
implements cybersecurity measures 
based on a zero trust security model 
to respond to new threats in a timely 
manner as they appear.

In addition to these technological 
measures, we have also established 
our own information security 
organisation integrated with NIS and 
assigned a PwC Japan Chief Security 
and Trust Officer (CSTO) to facilitate 
the implementation of organisational 

and personal information security 
measures. We work to identify 
information security risks and raise 
employee awareness through efforts 
such as information security 
assessments based on PwC’s 
network-wide standards, and 
standardised education and training. 

Through these efforts, PwC Japan 
continues to work to ensure strong 
information security to protect clients’ 
information.

Strong information security to protect our clients’ information

To live up to the trust our clients 
place in us, we believe quality control 
is key.

At our member firms that provide 
assurance services, we have 
implemented a framework for 
establishing and assessing quality 
control management systems, called 
Quality Management for Service 
Excellence (QMSE). As part of this 
framework, each firm’s leadership 
team identifies risks and problems, 
and designs and operates controls to 
address them, thereby ensuring the 
high quality of our audits. Each firm 
also regularly verifies the quality 
control systems of its auditing offices 
and individual auditing services. To 
ensure transparency concerning 
management and fulfil accountability 
to our stakeholders, each of our firms 

also discloses its activities in ‘audit 
quality reports’ .

Our member firms that provide 
consulting and deal advisory services 
place top priority on offering 
high-quality services that meet our 
clients’ needs. These firms recruit 
experienced professionals from 
different industries and technological 
fields to form teams tailored to each 
project, and keep their information 
and knowledge up to date through 
close cooperation with the PwC 
global network. In addition, they carry 
out compliance assessments based 
on internal standards and have skilled 
professionals conduct internal quality 
control evaluations to ensure thorough 
internal quality checks.

Our firms that offer tax-related 
services implement multifaceted 

quality control that exceeds legal 
requirements by conducting quality 
reviews and inspections in 
accordance with risk management 
policies, and verifying whether taxes 
are being handled ethically and in 
compliance with legal provisions 
based on the Tax Code of Conduct.

And our firms that offer legal 
services apply approximately the 
same high level of internal quality 
control standards and procedures as 
for tax services. In addition, for 
cross-border and other projects, they 
work to maintain and improve the 
quality of services to the full 
satisfaction of stakeholders in 
compliance with not only applicable 
laws but also the intent of local laws 
and professional ethics rules of each 
country.

Strict quality control to maintain our clients’ trust

Visit the website below for PwC's Code 
of Conduct.

https://www.pwc.com/gx/en/about/
ethics-business-conduct/
code-of-conduct.html

PwC's Code of Conduct
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Organisation
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PwC Japan Group

PricewaterhouseCoopers Japan LLC

PwC Consulting LLC

PwC Advisory LLC

PwC Tax Japan

PwC Legal Japan

PwC Japan LLC*

PwC Research Institute (Japan) LLC

PricewaterhouseCoopers Sustainability LLC

PwC Business Assurance LLC

PwC Business Solutions LLC

PwC Labor and Social Security Attorney Corporation

PwC Outsourcing LLC

* A firm that provides corporate functions for the PwC member firms in Japan

We tackle today’s complex problems by bringing together teams of diverse professionals and collaborating 
with the PwC global network. At the same time, we have built an organisational structure and leadership 
team aimed at achieving the quality and governance that forms the foundation of our services.

The PwC Japan Group is a 

collective name for the member firms 

of the PwC global network in Japan 

and their affiliates. Each firm within 

the PwC Japan Group conducts its 

business as a separate, independent 

business entity. In response to our 

clients’ increasingly complex and 

diverse corporate management 

issues, the PwC Japan Group has put 

in place a system that consolidates 

our knowledge in the fields of auditing 

and assurance, consulting, deal 

advisory, tax and legal services, and 

encourages organic collaboration 

among our professionals in each field. 

As a professional services network 

with approximately 11,500 certified 

public accountants, tax accountants, 

lawyers and other professional staff, 

we strive to provide services that 

more accurately address our clients’ 

needs.

PwC has formed the Japanese 

Business Network (JBN) to help 

Japanese companies solve their 

problems around the world. 

Headquartered in Japan, the JBN 

includes professionals in a wide range 

of fields across 41 countries 

worldwide, including a large number 

of Japanese-speaking staff. These 

professionals work closely with clients 

to provide services tailored to local 

culture and business in Japanese. By 

gathering information and trends from 

various countries through the PwC 

global network consisting of over 

364,000 people in 151 countries 

around the world, the JBN’s 

headquarters accurately identifies 

global economic 

conditions and delivers 

timely information that contributes 

to our clients’ business strategies.

Our capabilities and services

The PwC Japan Group helps our clients achieve sustainable outcomes 
and build the trust they need to further those outcomes by flexibly forming 
teams of professionals in a wide range of industries and fields, and 
bringing together human ingenuity with the latest technology to address 
increasingly complex business problems.

Deals platfo
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Data and 

analytics/AI Lab

Digital trust
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Priority areas 
of the PwC 

Japan Group

Helping our clients build 
digital trust for the digital 
age

Delivering value creation through 
deals

Providing scenarios to 
improve corporate value in 
the medium to long term

Providing support to help 
Japanese companies build trust 

and improve their corporate 
value through services tailored 

to each stage of the incident 
response process

Making full use of data to 
drive value creation in 

business
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Assurance/Financial reporting advisory/Risk assurance

Consulting

Deal advisory

Tax consulting/Creation of tax return documents

Legal services

Automotive; industrial manufacturing; 
chemicals; pharmaceuticals and life 
sciences; healthcare; energy, utilities 
and mining; engineering and 
construction; airlines and airports; 
transportation and logistics; retail 
and consumer markets; technology; 
communications; entertainment and 
media; hospitality and leisure; 
trading; real estate

Manufacturing, retail, 
services
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Teams of experienced professionals in a variety industries collaborate to help solve 
new problems that result from disruptive change.

Financial services
Banking and capital markets
Insurance
Asset management

Finance

Government and public services 
(including international institutions, 
NPOs and NGOs and education)

Capital projects and infrastructure

Government and public
services, infrastructure

About the PwC Japan Group

Japanese Business Network (JBN)
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PwC Japan Group executive structure

The PwC Japan Group’s leadership team comprises the leaders of each of our lines of 
service and other executives. Our group chairman and group managing partners oversee 
groupwide consistency, the independence of each member firm, and cooperation with the 
PwC global network in pursuit of PwC’s purpose.
For details about the PwC Japan Group's executive structure, 
please see our website:

Our leadership team
07  Governance and organisation

https://www.pwc.com/jp/ja/about-us/pwc-japan-new-executives.html

Takaaki Ino

Assurance

CEO, PricewaterhouseCoopers 
Japan LLC
CEO, PwC Business Assurance LLC
CEO, PricewaterhouseCoopers 
Sustainability LLC
CEO, PwC Research Institute 
(Japan) LLC

Nobuaki Otake

Consulting

CEO, PwC Consulting LLC

Takashi Idesawa

Group Managing Partner 
(Operations)

Deputy CEO, PwC Japan LLC

Koichiro Kimura

Group Chairman

CEO, PwC Japan LLC

Daisuke Kamei

Chief Finance Officer

Partner, PwC Japan LLC

Wataru Wada

Chief Risk Officer

Partner,
PricewaterhouseCoopers Japan 
LLC

Tatsu Watanabe

Chief Information Officer

Partner, PwC Japan LLC
Partner, PwC Consulting LLC

Michito Kitamura

Legal

Managing Partner, 
PwC Legal Japan

Ryosuke Sasaki

Chief People and Culture 
Officer

Executive Officer, 
PwC Japan LLC

Yoichiro Taniguchi

General Counsel

Partner, PwC Japan LLC

Yukinori Morishita

Markets Leader

Executive Officer, 
PwC Japan LLC

Masataka Kubota

Assurance

Deputy CEO, 
PricewaterhouseCoopers Japan 
LLC
Deputy CEO, 
PwC Business Assurance LLC

Akira Kashima

Group Managing Partner
 (Strategy and Markets)

Deputy CEO, PwC Japan LLC
Chairman, PwC Consulting LLC
Executive Officer, 
PricewaterhouseCoopers Japan 
LLC

Akane Yoshida

Deal advisory

CEO, PwC Advisory LLC

Jun Takashima

Tax

Managing Partner, 
PwC Tax Japan

Ian Prideaux

Network Liaison

Partner, PwC global network
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General Oversight
Committee
PwC Japan Group governance structure

07  Governance and organisation

PwC Consulting LLC

Susumu Adachi

Consulting

PricewaterhouseCoopers Japan LLC

Hitoshi Kiuchi

Assurance

PricewaterhouseCoopers Japan LLC

Noriko Umeki

Assurance

PwC Consulting LLC

Sean King

Consulting

For details about the PwC Japan Group's governance structure, 
please see our website:

https://www.pwc.com/jp/ja/about-us/general-oversight-committee.html

The General Oversight Committee is an organisation composed of partners who represent different areas of 
the PwC Japan Group. The committee monitors and supervises the activities of the PwC Japan Group 
leadership team and ensures governance related to intra-group collaborations.

Chair Member

PwC Tax Japan

Stuart Porter

Tax

Member

PwC Tax Japan

Akiko Hakoda

Tax

Member

PricewaterhouseCoopers Japan LLC

Akinori Takemura

Assurance

Member

PwC Advisory LLC

Ken Kawamura

Deal advisory

Member

Member Member
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