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22.2  
million U.S. adults  

cut the cord on pay TV services, 
like cable or satellite,  

in favor of online streaming or 
over-the-air TV 

33%  
Jump from the 

 16.7 million who left 
in 2016 





Cord Nevers  
TV viewers who have never 

paid for a traditional TV 
connection  

Cord Cutters   
Viewers who had and 

then eliminated standard 
TV subscriptions 



“We are now well beyond the cord-cutting.  
Now the industry is beginning to understand 
that we have raised an entire generation of 
‘cord-nevers’ – those refusing to enter the 
traditional pay TV world in the first place.  
Most are millennials (so-called ‘digital natives’) 
who can’t even comprehend a world with no 
broadband internet and smart phone-driven 
premium video”.  

Peter Csathy, media & technology advisor   

generation 

Cord nevers 



Over half (52%)  of Cord Nevers are Millennials  
(ages 18 to 34) 

compared to just 35% of Cord Cutters 



Cord Nevers  
are 34 years old on average  
and represent 9% of all US 

consumers 

Cord cutters  
are 43 years old on average and 

represent 8% of all US consumers 







 29% of Nevers  
say that TV is “anything (they) can view on any 

device”  
(including a smartphone or tablet) 
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