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The healthcare slice of global industry themes
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Health systems around the world face universal megatrends 
Different health systems feel the forces of the megatrends to varying degrees

Source: PwC Health Research Institute analysis
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Health systems around the world have similar 
components—even as the level of development and pace of 
change differ  
Universal components include regulators, payers, infrastructure, consumer 
engagement and innovation
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Consumers and providers are starting to embrace AI, but 
there is still room to increase trust   
Consumers’ willingness to use services and procedures that could be performed by AI 
or robots

To advise on best treatments for cancer based on test 
results, preferences and research

To replace a human as a doctor

To take and test a blood sample and provide results

To provide customised fitness and health advice 
based on my preferences

To check my heartbeat rhythm and make 
recommendations based on results 

To monitor my heart rate and advise treatment 

As a health coach 

As an intelligent healthcare assistant to monitor 
my diabetes

Source: PwC Health Research Institute analysis of PwC Bot.Me: A revolutionary partnership, PwC 
Consumer Intelligence Series survey, 2017, and PwC What doctor? Why AI and robotics will define 
New Health survey, 2017 20 
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More people are getting online around the world   
With so many options, consumers need help choosing apps that will work for them 

Source: PwC Health research analysis of IMS Institute for Healthcare Informatics, 2015, and 
International Telecommunication Union Statistics global and regional ICT data, 2017

People across the world are getting 
online, with potential to access 
virtual health
Mobile broadband prices have dropped by 
50% on average over the past three years, 
which has resulted in about half of the 
world’s population now being online. 

There are too many apps, and 
consumers need directions to choose 
appropriately

There are more than 165,000 mobile health 
apps available worldwide, with 40% having 
fewer than 5,000 downloads

50%



Five pillars of customer experience in healthcare    
The features listed were found to be of high importance across customer segments

Source: PwC Health Research Institute analysis 68 
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The pharmaceutical and life sciences leaders HRI surveyed are 
using digital technologies to recruit and engage with trial participants    
What types of new tools, services or analytics has your organisation used in its clinical trials?

Source: PwC Health Research Institute Clinical Trial Innovations survey among pharmaceutical life 
sciences, 2018

North America Asia

Use mobile apps to 
communicate with 
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The pharmaceutical and life sciences leaders that HRI 

barriers to clinical trials 
Percentage of respondents who chose the following as the top barrier to completing 
clinical trials 

Source: PwC Health Research Institute Clinical Trial Innovations survey among pharmaceutical life 
sciences executives, 2018.
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Source: PwC Health Research Institute Clinical Trial Innovations survey among pharmaceutical life 
sciences executives, 2018

In developing new pharmaceutical 
drugs, it is important for organisations 
to develop lower-cost drugs

Developing lower-cost pharmaceutical drugs 
has become more important to organisations 
in the last 2 years than in years past

More important Same

UnimportantImportant

78% 22%

70% 30%

Pharmaceutical and life sciences leaders are responding 
to pressure to reduce costs  



The global medical device leaders HRI surveyed are 
incorporating consumer perspectives into product design

My organisation 
incorporates consumer 
perspective into our design 
through post-market 
consumer data to update 
and redesign our products

12 out of 20
My organisation 
incorporates consumer 
feedback into our design 
through patient focus groups 
during the product design 
and development phase

10 out of 20
Our services demonstrate 
value beyond any device, 
diagnostic or technology

9 out of 20

Source: PwC Health Research Institute survey among pharmaceutical life sciences executives, 2018



Global healthcare payer and provider leaders are acting 
on the need for increased data privacy and trust  
Payer/provider respondents say they are taking steps to provide security for 
technologies 

Source: PwC Health Research Institute analysis of PwC Global State of Information Security 
Survey, 2018

71%
accept data from consumer 
wearable devices

63% 
performed a risk 
assessment of devices

52%
conducted inventory 
of all devices and 
technologies

43% 
contacted manufacturers 
to understand risks

55%
implemented 
security controls

51% 
integrated operational
technologies such as
clinical or wearable 
health-monitoring devices



Organisations are missing an opportunity to improve 
mental health in the workplace
Workers across the world lack access to or knowledge of what mental health programs 
are available to them

Source: PwC Health research analysis of PwC Consumer Survey, 2017; State of Mental Health in the 
Australian Workplace, 2014; and Mental Health Atlas of the Americas, 2015 180

67% 
of the consumers we surveyed in the US reported that their employer or 
another healthcare company has never discussed depression or mental 
health concerns with them

81% 
of organisation leaders in Australia indicate their workplace has one or
more mental health support policies, procedures or practices, but more than
a third of employees don’t know these resources exist or have access to them.

7% 
of all mental health promotion and prevention programs in the Americas 
target workplace mental health promotion.
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