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Global mobile Internet access market, segmented by forecast 
rate of growth and scale, 2013–2018

Higher-growth,  
larger-scale markets

Mobile Internet access revenues 
will grow faster in China, 
Russia and Brazil than in major 
developed markets, thanks 
again to relatively low adoption 
rates. The US, however, will 
end the forecast period as the 
world’s largest mobile Internet 
access market by some margin, 
thanks to rapid adoption of 
mobile broadband by the 
country’s large population. 
Revenues in the US will rise at a 
CAGR of 17.2% from US$53bn 
in 2018 to US$117bn in 2018, 
compared to US$43bn in 
second-placed China. 

Lower-growth,  
larger-scale markets

Consumer spend on mobile 
Internet access markets will also 
grow rapidly in several other 
major developed economies, 
albeit at rates lower than those 
in large emerging markets. 
Revenues in France, Germany, 
Italy, South Korea and the UK 
will grow strongly, thanks to 
relatively low adoption today 
and high ARPU levels. The 
exception will be Japan, where 
already high adoption of 4G 
will lead competition to focus 
largely on price, causing ARPU 
and overall revenues to fall. 

Higher-growth,  
smaller-scale markets

Many of the countries in this 
section are emerging markets 
that have large populations, 
but low take-up of mobile 
Internet access. The increasing 
availability of more affordable 
services in these territories 
means subscriber growth will 
be even more rapid for mobile 
Internet access than for fixed 
broadband. The need to offer 
lower-priced tariffs aimed 
at low-income consumers, 
however, will limit the revenue 
growth of many highly 
populated emerging markets. 

Lower-growth,  
smaller-scale markets 

This section features a mix 
of developed and emerging 
markets. The growth prospects 
of most of the developed 
markets will be limited by their 
relatively small populations. The 
exceptions will be the major 
developed markets of Spain 
and Greece, where economic 
pressures will limit consumer 
spend on mobile Internet 
access. Revenue growth in 
large emerging markets such as 
Argentina, Egypt, Mexico and 
Vietnam, meanwhile, will be 
limited by lower income levels 
in general. 

The US to extend its lead as the world’s largest mobile Internet access market
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Methodology note: Each market’s location within the quadrant is calculated by assessing their average growth rate in Internet access revenue between 
2013 and 2018, then dividing the markets in terms of overall scale.

Lower-growth, larger-scale markets
Worth more than US$8bn in 2018 and less than 16% CAGR to 2018

APAC: Japan, South Korea EMEA: France, Germany, Italy, UK

Higher-growth, larger-scale markets
Worth more than US$8bn in 2018 and 16% or more CAGR to 2018

North America: Canada, US APAC: China EMEA: Russia  
Latin America: Brazil

Lower-growth, smaller-scale markets
Worth less than US$8bn in 2018 and less than 16% CAGR to 2018

APAC: Australia, Hong Kong, New Zealand, Singapore, Taiwan, 
Vietnam EMEA: Austria, Belgium, Czech Republic, Denmark, 
Egypt, Finland, Greece, Ireland, Israel, Netherlands, Norway, 
Poland, Portugal, Saudi Arabia, Spain, Switzerland, UAE  
Latin America: Argentina, Mexico, Venezuela

Higher-growth, smaller-scale markets
Worth less than US$8bn in 2018 and 16% or more CAGR to 2018

APAC: India, Indonesia, Malaysia, Pakistan, Philippines, 
Thailand EMEA: Hungary, Kenya, Nigeria, Rest of MENA, 
Romania, Sweden, South Africa, Turkey Latin America: Chile, 
Colombia, Peru




