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Q: How do I access consumer and advertising 
spending data? 

A: Take a look around the Global entertainment and 
media outlook 2015 –2019 at www.pwc.com/outlook

Q:  Where are consumers and advertisers 
spending their money now and over  
the next five years?

A:  Browse consumer and advertising spending 
by segment

One comparable online source of consumer and advertising spending
Understanding where consumers and advertisers are spending their money in the entertainment and media 
industry can help inform many important business decisions. But being able to find comparable data, for multiple 
entertainment and media sectors and countries from a single source, can be a challenge.

PwC’s Global entertainment and media outlook provides a single comparable source of consumer and advertiser 
spending data and analysis:

Updated annually and now 
in its 16th year

The intuitive online 
functionality allows you 
to easily browse, compare 
and contrast spending; a 
powerful online tool to help 
answer important questions 
shaping the industry

Download  
country and segment  
data and commentary  
to PDF

Compare digital and  
non-digital spend data for

13 entertainment 
and media segments 
across 54 countries

 See year-on-year growth with  

five-year forecast and 
five-year historical  
spend data



Q:  How does spending vary by country?

A:  Browse consumer and advertising spending  
by country

Q:  How is spending shifting between digital 
and non-digital, consumer and advertiser, 
historically and over the next five years?

A:  Filter spending by consumer and advertising,  
and by digital and non-digital, and view  
results from 2010 –2019

www.pwc.com/outlook



  

Q: How are shifts in segment spending  
shaping individual markets?

A:  Read segment commentary at a global, regional  
and individual country level and download  
to PDF 

Q:  How does spending compare by 
segment, by region and by country?

A:  Make your own data selections, export and 
create your own charts and graphs



Subscribe to the Global entertainment and media outlook 

www.pwc.com/outlook

Q:  Can I access data and commentary on the move?

A:  The online Outlook is touch-screen enabled, which means 
all data, commentary and functionality can be accessed 
using smart devices such as tablets and smartphones on 
the go

Subscription options to suit all

Each licence option provides access to  
data and commentary for 54 countries

•   Individual user 
licence
Includes 13 segments

•   Individual user 
licence per 
segment
Choose one or  
multiple segments

•   Corporate-wide 
licence
Includes 13 segments  
for all employees

Whether you are looking to access the full data and commentary for 13 industry segments, or prefer to subscribe 
to individual segments and need access either across your organisation or for a single-user only, there are tailored 
subscription options available.

Individual and corporate-level access to the  
Global entertainment and media outlook 2015 –2019


