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Europe: A major market on the roll 

Dynamic growth continues in a majority of countries 

In the first six months of the year, the dynamic of demand growth continued, albeit 
at a slightly slower pace than in the first quarter. When the economic recovery will 
start to release long-term pent-up demand, even higher growth is conceivable. 
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Industry Events and News 

In mid-April, the European automotive industry was 

shaken by a major earthquake when Ferdinand Piech, 

head of the supervisory board of Europe’s largest 

carmaker, publicly vented doubts on the group’s CEO, 

Martin Winterkorn.  

Dr. Ferdinand K. Piech is widely regarded as one of the 

industrie’s greatest men, and looks back at a unique 

career: born into the Porsche family clan and a gifted 

engineer, he quickly rose through the ranks of Porsche 

AG and made himself a name with the construction of 

the legendary Porsche 917, the dominating Le Mans 

sports car of the 1970s and one of the most radical 

vehicles ever built. After a family decision that 

shareholders should not be managers at Porsche, Piech 

switched to Audi and started on his historical mission 

to elevate the humble brand into the ranks of a 

premium manufacturer – with ground-breaking 

innovations such as the TDI engine, the Quattro drive 

and the Space Frame vehicle body. 1993 he took the 

helm of Volkswagen AG, where he launched a relentless 

drive towards quality, efficiency, and brand expansion. 

His proverbial quality obsession was demonstrated by 

his insistence on minimising door gaps in vehicle bodies 

– the 4 millimetres he demanded were unheard of in the 

industry and required a complete overhaul of 

construction, development and production processes in 

the entire group, putting Volkswagen ahead of the 

competition in quality for many years. At the same time, 

he implemented the first brand-crossing platform 

strategy, a cunning middle way between simple badge 

engineering and full new construction of every vehicle 

variant – a brilliant material symbol of purchasing and 

process synergies. As he retired to the supervisory 

board in 2002, he drove an implausibly small, cigar-

shaped car with just 1 litre fuel consumption for 100 km 

of road, in an attempt to push VW into a leadership role 

in fuel economy, lightweight and new materials 

construction.  

In 2009, already one of Europe’s richest men, he 

oversaw the mutual takeover battle between Porsche 

AG (which he partially owns) and Volkswagen AG 

(which he influenced as head of the supervisory board) 

with the ultimate result of putting the immense, 

partially state-owned Volkswagen group under his 

family’s financial control. In the course of this public, 

highly emotional battle, the board of management of 

Porsche AG was expelled and the smaller manufacturer 

ultimately ended up as a subsidiary of Volkswagen AG 

– but in turn, the Porsche family came out victoriously 

as the main shareholder of Europe’s largest carmaker. 

A coup of this magnitude is only comparable to the 

transfers of public wealth in the former Soviet Union 

after the breakdown of the socialist system, creating a 

cast of nouveau-riche, politically pampered oligarchs, 

while Piech stayed clear of public involvement with 

politics.  

In the power struggle after Piech’s pointed remark, 

Martin Winterkorn was able to rally the support of both 

the union side as well as the state of Niedersachsen, 

while even the other members of the family clan were 

irritated by Piech’s sudden action, and hesitated to close 

the ranks around him. As a result, Ferdinand Piech and 

his wife quit the supervisory board of Volkswagen AG 

on April 25, 2015, only 15 dramatic days after the launch 

of his attack, and were replaced by two female members 

of the Porsche family clan. In the days since, the CEO of 

Volkswagen has been announcing the arrival of a new, 

overarching strategy for the future of the VW group, but 

has not presented it to the public yet. Piech’s true 

management genius lay in the boiling-down of 

strategic, rather abstract corporate targets into simple, 

material product properties, which allowed everybody 

in the company to physically contribute and experience 

the achievement of these goals. Under his reign, the 
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Full-year car sales forecast upgraded to 13.85 million, i.e. 6.5 % growth  
Based on the broad-based growth of the first six months and a not-so strong 
second half of 2014, Light Vehicle sales expected to continue to shine.  

© 2015 PwC. All rights reserved. PwC refers to the PwC network and/or one or 
more of its member firms, each of which is a separate legal entity. Please see 
www.pwc.com/structure for further details. This content is for general information 
purposes only, and should not be used as a substitute for consultation with 
professional advisors. 

For information regarding our 

products and services please visit us at               

www.autofacts.com 

formerly bureaucratic Volkswagen AG was turned into 

a dynamic, fully product-centric company, and in this 

developed its ultimate performance. Judging from 

other hardware industries, the next step in corporate 

evolution will be to become a fully customer-centric 

company. So far, Mr. Winterkorn has pointed out the 

need to become more green and more agile.  

Economic and Market Developments 

The economic and political backdrop of the second 

quarter of 2015 was dominated by ardent and hectic 

discussions on the future of the Euro, the European 

Union, the financial markets and the stability of the 

European banking system, in the lead up to the Greek 

plebiscite on the restructuring measures required by the 

“Troika” institutions in return for continued financial 

aid. But, as the result of the vote materialized as a clear 

“ochi” (“no”) and Greece even failed to pay back a rate 

of an IMF credit facility on July 7th – nothing happened. 

The extended and wounded political debates of the last 

two years had taken any surprise out of the matter, so 

there was no immediate, overarching impact on 

European financial markets, let alone the real economy. 

Paradoxically, new car sales in Greece had even picked 

up 16% in the months up to May, but suffered a glitch of 

almost 22% in June, as some well-off consumers were 

converting their cash reserves into new cars for saving 

them from an impeding freeze of the banking system. 

Still, new cars sales in Greece have been over 60% lower 

than the 10-year average in the first half year of 2015, 

but almost 10,000 units higher than the latest low in 

2012. Autofacts expects a tentative recovery by 6.4% to 

just over 75,000 new car sales in 2015, and is currently 

working with a scenario of elastic bounce-back of the 

market to over 100,000 units in 2017 – which of course 

can only take place if the country stays associated with 

the EU in a free trade agreement of some sort, almost 

independent of financial or political alignment.  

The European economic sentiment indicator fell back 

from its two-month high of 106.4 to 105.5 in June, the 

first negative month-on-month development since 

November 2014, based on a reversal of mood trends in 

Spain (-2 points) and the UK (-3.8 points). Still, the 

overall economic outlook remains geared towards 

incremental growth, with the Commission forecasting 

real GDP to rise by 1.8% in the EU and by 1.5% in the 

euro area in 2015. For 2016, growth of 2.1% in the EU 

and of 1.9% in the euro area is expected. What is 

important for new car sales is the directional dynamic 

of GDP development: sales are high when GDP growth 

is good – conversely, even a slight decrease in growth 

dynamic can have a negative impact on new car sales, 

as buyers always have the possibility of either deferring 

a purchase or slipping out into the used car market.  

Fuel prices in the EU remained benign in the second 

quarter of 2015, although increased slightly from their 

low point in early January. Interestingly, though, the 

overall demand for fuel has been declining compared to 

last year, in spite of less cost for long drives or more 

powerful cars. For example, in the first four months of 

2015, gasoline demand in Germany declined by a hefty 

2.8%, while Diesel consumption increased by a mere 

0.9% (MWV, April 2015).  

Outlook and Forecast 

Based on the broad uptick of European new car demand 

as well as stable and positive outlook for economic 

growth, Autofacts has increased its European car sales  

forecast for 2015 to 13.85 million units, or a growth of 

6.5% over 2014.  Backed by an even more dynamic LCV 

market growth of 8,8%, light vehicle sales are now 

expected at 15.58 million units in 2015, and 16.18 

million in 2016, backed by further growth of 3.6% of the 

car sector, and 5.9% of the LCV segment. These forecast 

numbers still only assume mainly the improving 

economy and stable interst rates as a driver of growth, 

so they are rather conservative, as the 7-million 

reservoir of pent-up demand from the crisis years still 

remains untapped. Only when the average age of vehicle 

parc  in European countries will start to decline, we can 

assume any kind of saturation effect. With the world’s 

largest automotive product show – the IAA – at hand in 

September, we assume a slew of more economical and 

attractive car models to appear on the markets around 

the turn of the year, further inceasing client interest and 

enhancing competition in an already overcrowded and 

oversupplied market. Compared to the current glitches 

in the US and Chinese markets, Europe is moving back 

into the limelight as one of the powerhouses of global 

vehicle demand.
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Despite being wary of any negative decision, the positive order intake and 
improving consumer sentiment leads the French market to recovery 
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Industry Events and News 

The French automotive landscape is progressively 

changing. Before dedicated to Diesel, its choice of 

engine is increasingly moving back to petrol engine. The 

improving offer of more efficient petrol engine, notably 

by the French carmakers, is changing the game. This 

situation, partly driven by the increasing price of Diesel 

engines due to EURO 6 compliance, is also highly linked 

to the great uncertainty regarding the future taxation of 

gasoline in France. 

Economic and Market Developments 

The release of CCFA car sales data for June 2015 

showed a good recovery of the French market during 

the first half of 2015. French new car sales totalled 

1,016,798 passenger cars, an increase of 6.1% over the 

first six months of 2014. In this growing market, the 

level of private purchases is a matter of particular 

concern. Sales of French OEMs almost stagnated at 

497,972 units, recording a slight 1.4% increase, 4 times 

less than the market. Given the sales expectations of the 

“Baromètre des ventes”, published by the CCFA, 

passenger cars order were up +23% in June after having 

stayed stable in April and May. This may translate into 

continuing growth in the upcoming months, but 

probably at a slower pace. Registrations during the first 

semester were mainly driven by tactical sales. This 

results notably in a culmination of dealership 

demonstrator cars that represented almost 27% of this 

increase to 129,142 units. This is partly explained by 

recent new product launches during H1 2015 that drove 

dealerships to fill their inventory beyond the normal 

level. Short-term rental grabbed another 22% of the 

total increase to 137,889 units. It must be noted that 

company car registrations along with long- and mid-

term rental cars represented both 15% of the increase.  

LCV sales remain in trouble. The minute increase in 

sales to carmakers and individuals just compensated for 

the steady decrease of sales to enterprises and leasing 

companies. During the six first months, sales stayed at 

a low level of 192,409 units, representing a decrease of 

0.8%. Even if the economic sentiment is increasing, 

pent-up demand accumulated in the past few years has 

not yet been released. 

Since January 2015, the French economic sentiment is 

steadily improving, reaching an index value of 98.5 in 

June. However, other recovering countries like Spain or 

Italy have this index recovering faster. Looking at 

consumer confidence helps to understand the timid 

growth of private purchases better. Compared to 

Spanish confidence that recovered faster, with an index 

value of -17.3, 13 points better than in June 2013, the 

French consumer confidence is by far the lowest of the 

EU top-5 countries.  

Additionally, real estate building companies seem to 

have little hope on the development of construction 

projects. This gives reason to anticipate a still difficult 

LCV market in the coming months. However, this 

analysis must be balanced by the arriving positive 

impacts on companies’ balance sheets from the CICE 

program that, combined with the recent Euro 

depreciation and decreased oil price, supported 

companies to improve their competitiveness. Although 

temporary, this situation helps companies to re-fill 

their order books and possibly to modernize their 

machinery and equipment. Nonetheless, the difficult 

situation of the EU financial sector linked to the Greek 

tensions and the uncertain growth perspectives of some 

emerging countries, especially China, could spoil those 

first positive signs. 

Outlook and Forecast 

The French business atmosphere is still wavering. This 

situation is likely to have a positive impact on the 

further development of unemployment which is at a 

very high level at the moment. Therefore it could have 

an indirect effect on individual purchasing power and 

support the recovery of the French new car market.  

Given some positive elements and the rebound of the 

first half year, the French market may see a better 

recovery than anticipated. Therefore, Autofacts decided 

to revise up its new car sales forecast for France to 1.88 

million new cars, up 4.7% in 2015.  
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Demand for new cars rose significantly in the first half of 2015, with registrations 
up 5.2% over the corresponding period of 2014 
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Industry Events and News 

In early July 2015, it appeared for a short period as if 

Greece might leave the euro area soon. However, on 

Monday, 13 July 2015, Greece and its creditors have 

reached a deal that will likely allow Greece to stay a 

member of the euro area. On the whole, the discussions 

on the future of Greece seems to have a rather negligible 

impact on the current development of both production 

and sales for the German automotive industry.  

Additionally, further development of the German 

automotive industry could be positively influenced by 

the International Automobile Fair (IAA) in mid-

September, showcasing the concept cars and launching 

a variety of new models on the market. 

Economic and Market Developments 

Like many countries across Europe, the German new 

car market enjoyed strong growth in June at +12.9% to 

313,539 units according to KBA data. This impressive 

growth rate helped more than offset the decline of 6.7% 

seen one month before. May was not able to keep pace 

with the other months due to fewer working days. As a 

result, sales in Q2 presented 4.2% increase to 861,319 

cars whereas sales in Q1 were up 6.4% to 757,630 

registrations. In total, 1,618,949 cars were registered 

between January and June, up 5.2% on 2014. This 

positive development was mainly driven by company 

registrations, which accounted for almost two thirds of 

all newly registered passenger cars in the first semester. 

Beginning 1 July 2012, a new legal directive came into 

effect. Based on a recent regulation permitting the 

collection and aggregation of driving profile data from 

the regular vehicle inspection, Hauptuntersuchung 

(HU), it is now possible to derive precise data on the 

annual mileage for individual vehicle groups. In 2013, 

the average annual mileage of passenger cars was 

14,259 km. Petrol vehicles recorded merely an average 

mileage of 10,874 km, while diesel vehicles were driven 

20,762 km annually and alternative powered vehicles 

16,086 km per year. These data apply for the entire 

vehicle parc, not just new vehicles, and partially 

explains why Diesel fuel is sold almost twice as much as 

gasoline. 

Segment-wise, the “C” or compact car segment remains 

the largest segment with registrations up 7.0% to 

421,617 with 26.0% share compared to 25.6% share one 

year ago. SUVs and crossovers are the only segment 

which recorded double-digit growth of 11.2% to 296,252 

registrations over H1 2015 – testimony that convincing 

concept innovations do have the potential of spurring 

significant incremental demand. There are only two 

segments which showed a negative year-on-year (YoY) 

growth: the “E” or executive segment decreased by 8.9% 

and the MPV segment declined even stronger by 9.4%. 

More than half of all new vehicles are now equipped 

with a gasoline engine, whereas 48.1% of the cars have 

a diesel engine. The average CO2 output of all vehicles 

registered in June 2015 dropped by 2.5% to 129.8 

gr/km compared to one year before, underlining that 

the German market is moving closer to the 2015 target 

of 130 gr/km, and further to 95 gr/km by 2021. 

Despite an impressive first-half growth rate of 15.9%, 

alternative powertrain vehicles remain a niche product. 

Their share increased slightly from 1.1% to 1.3%, 

including 16,013 hybrids, whereof 4,979 were plug-in-

hybrids, and 4,663 electric cars. Out of the gas powered 

vehicles, only the vehicles with liquefied petroleum gas 

(LPG) have a positive development of 8.3% whereas 

vehicles with compressed natural gas (CNG) decreased 

by nearly 30% in the first half of 2015. These vehicles 

are still not considered as a viable purchase option by 

the vast majority of new car buyers. 

Outlook and Forecast 

Significant wage increases in various sectors as well as 

unemployment at nearly its lowest level in the last 24 

years have contributed in the recovery of consumer 

confidence to and index value of +2.8 in June 2015 after 

a long-lasting decrease until the end of 2012 to -10.4. 

This, in combination with a continued very low inflation 

rate of around 0.25%, a low oil price and a favourable 

exchange rate of the Euro against other major 

currencies, is considered the positive stimulus 

businesses and consumers have been waiting for. This 

positive outlook could be threatened by a worsening of 

the still uncertain situation in Eastern Europe. For 

these reasons and due to positive developments such as 

the upcoming automobile fair in Frankfurt, Autofacts 

has revised its new car market forecast for Germany 

upwards to 3.17 million new cars, up 4.5% from last 

year. jan.hofmann@de.pwc.com 
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Italy 

The Italian new car market continues to recover with sales up 14.8% over the first 
half of 2015 to 869,456 registrations 
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Industry Events and News 

The Italian automotive industry is going through a 

renewal phase which includes the re-launch of Alfa 

Romeo and some selected models manufactured in 

Italy. As a consequence, some Italian plants are not only 

increasing assembly volumes to catch up with rising 

buyers’ appetite but also hiring new workers. 

June 2015 can surely be regarded as a landmark for the 

Alfa Romeo brand and marks possibly a turning point 

for the whole FCA Group as the all-new Alfa Romeo 

Giulia has been unveiled at the Alfa museum in Arese, 

near Milano. The Giulia is a mid-size sedan with an 

ambitious sales plan and regarded as a cornerstone for 

the re-launch of the brand. Assembly is expected to start 

in Q4 2015 in FCA’s Cassino plant in Italy. 

Economic and Market Developments 

After seven consecutive years, market contraction 

ended in H1 2014 with a modest 3.4% improvement. 

2015 started in an even more encouraging way: in Q1, 

sales were up 13.2% YoY to 427,000 registrations and 

accelerated further +16.4% in Q2. Looking back at the 

first six months of 2015 it can be stated that the new car 

market has regained dynamic growth with 

uninterrupted double-digit growth rates. In total, the 

market is up 14.8% or more than 112,000 units over H1 

2015 to 869,456 units. Growth peaked in April at 

remarkable +24.2% YoY to 148,807 units followed by 

encouraging yet less substantial growth in May, +10.8% 

to 146,582 cars, and June, +15.1% to 146,682 cars.  

This brilliant sales performance was triggered by the 

positive development of order intakes which raised 

sharply from January (8.8% YoY), till April at +30.6% 

YoY. Since then, the increase of order intakes has 

slowed down to +8.8% in June what indicates that the 

pace of registration growth could decrease in the 

months ahead. 

In June, private sales accounted for the lion share of 

64.1% of all registrations whereas rental and business 

sales accounted for 19.1% and 16.1% respectively. This 

is the highest share since the beginning of the year. The 

slowdown of rental sales could be explained by the 

reduced need of fleets for the Expo Milano, while fiscal 

pressure on company cars still have a dampening effect 

on business sales. 

More than half of all new vehicles in H1 2015, precisely 

55.4%, are equipped with a diesel engine, whereas 

30.7% of the cars have a petrol engine. All other 

powertrains are marginalized and account together for 

13.9% of the total market. 

Segment-wise, SUVs’ sales recorded an increase of 

41.3% YoY in H1 2015 helping them to expand their 

market share to 23.3%. In contrast, the market share of 

MPVs decreased from 12.4% to 10.2% between H1 2014 

and H1 2015, with sales consequently down 5.1% YoY.  

The SAAR grew steadily over the first four months of 

2015, reaching its peak in April at 1.67 million cars and 

since then decreased to 1.59 million units in June. 

The improved market situation is also reflected in the 

development of the economic sentiment which reached 

a new height of 106.5 in June, up from 106.1 in March. 

This improvement is notable for two reasons. First, it 

represents a strong recovery since the economic 

sentiment reached a low point of 98.9 at the end of 

2014. Second, the sentiment has finally returned to pre-

crisis levels of 106.6 in July 2007. However, 

unemployment rate could not keep pace with recent ESI 

developments. Despite a slight decline between March, 

12.6%, and May, 12.4%, the unemployment rate is still 

significantly higher than before the crisis (e.g. 6.0% in 

May 2007). The explanation of such a diverging path 

might derive from the so-called jobless growth. 

Following the remarkable performance of Q1 2015 up 

10% YoY, used passenger car transfers grew by 15% in 

April, and by 6.8% in May, up 53,900 units and 23,800 

units in absolute terms, respectively. 

LCV registrations continued the positive trend which 

started in early 2015 with sales up 3.4% to 10,900 units 

in May, bringing the YTD May total to 52,500 vehicles, 

up 7.0% on 2014. 

Outlook and Forecast 

The improved economic situation stemming from both, 

macro-economic measures and a higher economic 

sentiment, triggered the sales’ increase which satisfied 

at least a part of the pent-up demand. Due to these 

developments, Autofacts has revised its forecast 

upwards by 12.8% from 2014 to 1.53 million units.  
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Industry Events and News 

A general election will take place in Spain before the end 

of the year, while the situation of Greece is currently 

dominating the political debate. Oxford Economics 

calls it “Europe’s most exciting election of the year” The 

anti-austerity party, Podemos, continues to gain 

influence and already made big gains at local elections 

earlier this year.  

The European Commission forecasts GDP will rise by 

2.8% for the full year 2015 and adjusted this figure by 

+0.5% points upwards from February. If this holds true, 

the Spanish economy will be one of the top EU 

performers in 2015. Initial indicators show the 

economy grew 1% over the previous quarter in Q2 2015. 

Unemployment levels in Spain have improved, but 

within the Eurozone only Greece had a higher 

unemployment rate in Q1 2015. A recent survey by the 

government Center for Sociological Research found 

71.5% of Spaniards still feel the nation’s economic 

situation is bad or very bad.  

Economic and Market Developments 

Just last quarter, sales topped 100,000 units in a month 

for the first time in four years and in June sales were 

again above this level at 111,333. ANFAC reported sales 

were up 23.5% in June and 22.0% YTD to 555,222 cars 

resulting in an additional 100,279 registrations so far 

this year compared to 2014. 2010 was the last time over 

500,000 units were sold in the first six months.  

The government has again backed a subsidy program to 

boost sales in May. The program began in 2012 and is 

called PIVE Plan - Programa de Incentivos al Vehículo 

Eficiente. For the eighth renewal the administration has 

put aside €225 million. The program allows new buyers 

who scrap their cars to save €1,500 on the full price of a 

new car which is split between the government and 

OEM. This clearly shows the great importance of 

government support for the recovery of the Spanish car 

market. Volume growth was mainly driven by business 

sales which increased in total by 33.0% to 138,717 units 

YTD. The share of private first-time registrations 

increased by 22.9% to 275,706 units, as well.  

Diesel powered vehicles continue to dominate the 

Spanish market with 63.6% YTD. Petrol vehicles follow 

with 34.9% and hybrid and electric vehicles with just 

1.5%. The only vehicle segment without a YTD gain is 

the executive segment at -6.0%. City cars and small and 

large SUVs have had the largest gains in 2015 up 35.1%, 

76.8 and 78.9% respectively. The mini and compact 

segments have the largest overall share with a 29.7% 

and 26.3% respectively.  

Regarding the sales of the top-5 brands in Spain, 

positive effects of the government subsidy scheme can 

be seen. Just 6,379 sales through June YTD separate 

market leader VW from fourth place Renault. VW is still 

in first place with 48,648 sales up 15.1%, but number 

two Seat is up 20.5% to 46,836 sales. Opel is still third 

with 44,242 sales, but Renault is getting closer with 

42,269 sales currently up 31.6% YTD.  

In line with the recovery of the new car market, the 

economic sentiment indicator has improved markedly 

over the past two years. In June, economic sentiment 

stood at 108.4 points, falling from a new April and May 

high of 110.4 points.  

Although increasing sales paint a positive picture, Spain 

continues to face economic challenges such as high 

unemployment, severe debt problems in the private and 

public sectors, political uncertainty and possible 

contagion effects from a disorderly Grexit. Public and 

private debt remain stuck at stubbornly high levels with 

public debt approaching 100% of GDP. On the other 

hand the GDP forecast is positive, the government is 

practicing fiscal restraint, deflationary fears are easing 

and competitiveness has improved thanks as well to the 

weak Euro exchange rate. So far this year, over 1.1 

million vehicles have been produced, which moves 

Spain up one spot to the eighth largest auto producing 

country.  

Outlook and Forecast 

Looking at the remainder of 2015, the economic outlook 

for Spain has improved, but significant hurdles remain 

in the way. With the GPD growth estimate from the 

European Commission and continuation of the PIVE 

vehicle scrappage scheme Autofacts sees no reason for 

the exceptional sales growth to slow down in the near 

future. Thus, Autofacts forecasts the new car market to 

grow by 18.0% to slightly over 1.0 million cars in 2015. 
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Industry Events and News 

Ahead of the general elections in May, the British Prime 

Minister had promised to let the people decide whether 

the UK stays or leaves the EU. After the Conservatives 

have been voted again, the referendum on UK’s EU-

membership is back on the table. The big question will 

be what the outcome is and what the implications will 

be on the automotive industry. A recent study by the 

think-tank Open Europe concludes that if the UK leaves 

the EU (“Brexit”), the UK economy could lose 2.2% of 

its total GDP by 2030. Furthermore, the exit could 

imply that British companies will no longer have the tax 

and trade benefits of the EU single market. 

The British Chamber of Commerce’s quarterly survey 

showed weakening of all main indicators for the first 

quarter with respondents expecting slower growth to 

follow. Still, Q1 2015 saw over £1 billion of investments 

by various domestic and foreign automakers in the UK, 

a figure well above Q1 of 2014. 

Economic and Market Developments 

Sales growth continues with the best half-year 

performance on record. June is the 40th consecutive 

month of growth, with registrations up 12.9% to 257,817 

cars. Low interest rates and attractive finance deals 

further motivated consumers to buy in this consumer 

driven market. 

The SMMT reported an overall increase of 7.0% or 

89,624 additional units through June YTD to 1,376,889 

registrations. The sales pace in Q2 has strengthened 

slightly from Q1 where the sales increase was almost 

.25% less. Through June YTD the premium segment is 

outperforming with a 10% increase vs. 6% for 

mainstream OEMs.  

Fleet sales continue to make up the largest share of the 

market at 49.8% and also have the most impressive 

year-on-year growth. Through Q2 fleet sales are up 

13.1% to 685,184 units and comprise the largest share 

of the market at 49.8%. The market share of private 

sales is down 2.2% YTD to 46.3%, but sales are still up 

2.1% YTD. The business sector is down 5.5% YTD, but 

up 9.3% in June. The economic sentiment indicator 

increased in April and May, but for June has fallen to 

the lowest point this year at 109.4 pt. a 1.7 pt. decrease 

from Q1.  

Petrol powertrains continue their newfound lead ahead 

of diesel this year with a 48.9% market share in H1 

2015, but the lead has been reduced. Alternative 

powertrain vehicles, including both electric vehicles 

and plug-in hybrids continue to sell at an astonishing 

rate. 37,933 units have been sold through Q2 2015, an 

increase of 62.5% over YTD 2014 for a total market 

share of 2.8%. This increase is also attributed to a 

£5,000 government grant from 2011, because the grant 

has almost reached its limit of 50,000. Consumers are 

looking to take advantage of the program before it ends. 

With 177,150 sales YTD Ford continues firmly in first 

place ahead of second place Vauxhall by over 34,000 

units. The distance between fourth place Audi and 

seventh place Mercedes-Benz is just 11,206 units. Fifth 

place Nissan and seventh place Mercedes-Benz are 

significantly outperforming the market YTD being up 

17.6% and 17.1% respectively.  

The economic sentiment indicator was last below 110 

pt. in 2013. This decrease together with the Chamber of 

Commerce’s quarterly survey shows a definite 

weakening in confidence. 

Compensation for miss-sold payment protection 

insurance (PPI) has continued in 2015. A recent court 

ruling could make more people eligible for 

compensation. These cash payments help to fuel private 

demand growth, albeit less than in the last few years.  

Overall, car demand benefits from a sound, but slightly 

weakening macroeconomic environment. The outlook 

for 2015 is still promising: GDP is projected to grow by 

2.6%. Inflation is expected to remain below 2% for the 

remainder of the year and through 2016. These positive 

prospects are reflected by high confidence rates among 

customers. 

Outlook and Forecast 

The UK continues to be one of the major EU growth 

engines. The pound value continues to be strong 

compared to other currencies, making the market 

desirable to OEMs. The European Commission expects 

UK GDP to fall slightly from 2.8 in 2014 to 2.6 in 2015 

and finally to 2.4 in 2016. Autofacts forecasts slower 

growth for the remainder of 2015 expecting an increase 

of 4.0% to 2.58 million cars sold. 
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