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30. Other intangible assets – digital library rights 
 

 

Background 
 

Real London purchased TV and audio-visual rights covering the entirety of the matches played by 

the club over the last 20 years. Such historical audio-visual rights are made available, for a fee, on 

the club’s website, and are also used for other promotional or marketing campaigns. 

The rights are conveyed for an unlimited period. 

How should the rights purchase be accounted for? 

 

Relevant 

guidance 

 

IAS 38 paras 12, 94 

 

Solution 
 

The costs incurred to acquire audio-visual rights meet the definition of an intangible asset under 

IAS 38, and can be capitalised (IAS 38 para 12). 

Even though the rights have been granted for an unlimited period, football clubs might need to 

consider when such TV content would become widely available free of charge, and determine the 

useful life accordingly (IAS 38 para 94). 

If it is assessed that the useful life is indefinite, Real London would need to test, annually, such 

digital rights for impairment. Depending on the level of future cash flows expected and the 

recoverable amount of such rights, an impairment charge might need to be recognised. 
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31. Own stadium with certain sections generating rental income 
 

 

Background 
 

Real London acquired a piece of land on which it recently finalised the construction of its own 

stadium. This new facility includes a limited number of sections and blocks, intended to be leased 

to third parties (for example, food store, coffee shops, etc), which would generate recurring revenue 

for the club. 
 

How should the stadium and the facility sections be accounted for? 

 

Relevant 

guidance 

 

IAS 40 paras 7–10 

 

Solution 
 

The stadium is a multi-purpose structure, with a part being held for the club’s own use, and a part 

held to earn rentals. 

Real London needs to assess whether the catering blocks/sections can be sold or leased out under a 

finance lease. Judgement is also required to determine how significant those catering blocks are for 

the overall stadium structure and usage. 

Real London must then conclude whether the catering blocks can be separated out, and should be 

accounted for as investment property, or if they remain as property, plant and equipment (IAS 

40 paras 7–10). 

If it is concluded that the blocks cannot be sold or leased out under a finance lease separately, the 

whole stadium should be considered as an owner-occupied property and accounted for in 

accordance with IAS 16. Rental income would be accounted for in the income statement in 

accordance with IFRS 16. 
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32. Hotel owned by club 
 

 

Background 
 

Real London acquired a piece of land on which it recently finalised the construction of its own 

stadium. Real London also built a hotel on the land recently acquired, located next to the stadium. 

The hotel is managed by an external party. The club does not use the hotel to manage Real London 

operations, but rather to earn rental income. 

How should the hotel be accounted for? 

 

Relevant 

guidance 

 

IAS 40 para 7 

 

Solution 
 

The hotel is not held for the club’s own use, but rather to earn rental income. The hotel generates 

cash flows independently from the adjacent stadium and, as such, it should be accounted for as an 

investment property in accordance with IAS 40 (see IAS 40 para 7). 

The way in which the club’s management monitors such activity, and the significance of the 

revenue generated by the hotel, might affect the segment information to be reported in Real 

London’s financial statements. 
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