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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2013 
 
*Optimism about the world economy reflects responses only from companies selling internationally  
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2012 to 4Q 2013 Main menu 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2012 to 4Q 2013 Main menu 
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*Projected 
 
Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2012 to 4Q 2013 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2013 

*Private companies' projected revenue growth for the next 12 months 
GDP figures sourced from the OECD 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2013 Main menu 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2013 

*Bureau of Labor and Statistics 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2007 to 4Q 2013 

*Data reflects hiring intentions (looking out 12 months), not actual hiring  
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2007 to 4Q 2013 

*Data reflects hiring intentions (looking out 12 months), not actual hiring  
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Percentages reflect the number of private companies selling in each market 
Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2013 

*Here, the term emerging markets refers to Brazil, China, and India only. 
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Percentages reflect the number of private companies selling in each market 
Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2013 

*Here, the term emerging markets refers to Brazil, China, and India only. 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2013 Main menu 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2007 to 4Q 2013 

*Here, the term emerging markets refers to Brazil, China, and India only. Revenue data on Trendsetter companies selling in 
these markets began to be collected in 2009. Main menu 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2007 to 4Q 2013 

*Here, the term emerging markets refers to Brazil, China, and India only. Revenue data on Trendsetter companies selling in 
these markets began to be collected in 2009. Main menu 
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Source: Trendsetter Barometer Business Outlook, PwC, 2014 
Period covered: 4Q 2007 to 4Q 2013 

*Here, the term emerging markets refers to Brazil, China, and India only. Revenue data on Trendsetter companies selling in 
these markets began to be collected in 2009. Main menu 



Survey demographics and research methodology 

© 2014 PricewaterhouseCoopers LLP. All rights reserved. In this document, “PwC” refers to PricewaterhouseCoopers LLP, which is a 
member firm of PricewaterhouseCoopers International Limited, each member firm of which is a separate legal entity. 

PwC’s Trendsetter Barometer Business Outlook incorporates the views of 208 chief executive 
officers (CEOs/CFOs) at privately held US businesses, including 119 from companies in the 
product sector and 89 in the service sector. 
 
How the Trendsetter companies break down 
• Products 57%  

− Manufacturing 32% 
− Trade/Distribution 14% 
− All other 11% 

• Services 43% 

Survey demographics and research methodology 

Survey interviews were conducted by the independent research firm BSI Global Research, 
Inc. by phone between October 7, 2013 and January 9, 2014.  
 
To see the corresponding survey report, please download it on our website or read the 
report on our 365 app. 

To learn more about private-company 
trends and discuss the survey findings, 
please contact: 

Rich Stovsky 

US Leader 
Private Company Services 
rich.stovsky@us.pwc.com 

Ken Esch 

Trendsetter Partner Sponsor 
Private Company Services 
ken.esch@us.pwc.com 

Demographics 

Who Leading privately held businesses in the United States 

Interview dates October 7, 2013 to January 9, 2014 
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http://www.pwc.com/us/en/private-company-services/publications/pcs-trendsetter-barometer.jhtml
https://itunes.apple.com/us/store?cid=wwa-us-kwg-music-itu
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