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Our corporate responsibility 
commitment at PwC 
Houston drives how we 
interact in the marketplace, 
in our community, with  
our people and with the 
environment. Learn  
more about how we  
make a difference.



PricewaterhouseCoopers LLP (PwC) Houston is excited to celebrate 75 years of 
dedication to our local clients and charitable organizations. Since opening our 
doors in 1938, we have demonstrated leadership and commitment to our four 
corporate responsibility areas of focus—marketplace, people, community, and 
environment. PwC Houston is privileged to collaborate alongside a broad variety 
of clients and community organizations which gives our people an opportunity to 
not only work on challenging projects but interact and learn from these leading 
organizations.

We’re proud of the 75 years legacy and the ability to call Houston home. 
Houston continues to be one of America’s fastest growing cities, ranking second 
according to Forbes Magazine. Although Houston is the global energy headquarters for 
the PwC network, the region’s robust, diverse economy has provided PwC Houston the 
opportunity to expand its breadth and scope of services. This diverse, international city 
provides opportunities for leading companies to engage with the community to make a 
positive difference on our city’s family and youth. 

Sincerely,

 
Niloufar Molavi  
Greater Houston Market Managing Partner,  
Vice-Chair and US Energy Leader

1836
The city of Houston 
is founded.

1904
Houston’s first  
public library opens. 1938

PwC Houston  
opens its doors.

1945
Since 1945, Junior 
Achievement of 
Southeast Texas’ 
purpose has been to 
educate and inspire 
young people to value 
free enterprise and 
understand business and 
economics to improve 
the quality of their 
lives. Every year PwC 
Houston teams with this 
organization through 
volunteer hours and a 
financial commitment.

1946
The first Houston  
Open golf tourna- 
ment is played.  
For over 20 years,  
PwC Houston has 
partnered with The  
Shell Houston Open 
and their charitable 
arm, The Greater 
Houston First Tee. 

1947
The Alley Theatre, 
a professional 
resident theatre 
company, is 
founded by pio-
neering educator 
Nina Vance. PwC 
Houston is proud 
to support the 
Alley Theatre and 
their stage profes-
sionals for their 
ability to inspire, 
educate and ignite 
a passion for the-
atre in Houston’s 
culturally diverse 
community.  

1932
Over its 80 year span, 
the Houston Livestock 
Show and Rodeo 
has committed more 
than $350 million to 
scholarships, research, 
endowments, calf 
scramble participants, 
junior show exhibitors, 
School Art participants, 
and other educational 
youth programs. 
PwC Houston is 
proud to support 
this organization and 
its focus on youth 
education.



PwC Houston is honored to give  
back to a community that has  
given us so much. 

1961
Johnson Space Center 
was established in 
Clear Lake, a Houston 
suburb. From the early 
Gemini, Apollo and 
Skylab projects to 
today’s Space Shuttle 
and International Space 
Station Programs, the 
Center continues to lead 
NASA’s efforts in human 
space exploration.

1981
Ronald McDonald 
House Houston 
opens its doors. On a 
monthly basis, a group 
of volunteers from 
PwC Houston serve 
dinner to the guests 
and afterwards join 
the children for a craft 
activity.

1987
The Wortham Center opens as the home of 
the Houston Grand Opera, which exists to 
profoundly impact our community by creating 
operatic art that provides access to music’s 
boundless power and beauty. PwC Houston 
is proud to have supported the Houston 
Grand Opera for over 25 years. 

2013
PwC Houston 
celebrates its  
75th Anniversary.

1984
The Texas Gulf 
Coast and 
Louisiana Chapter 
of Make-A-Wish 
is founded. For 
many years, 
PwC Houston 
has provided 
financial support 
which enabled 
the organization 
to grant wishes to 
deserving children 
in our community.  

1998
Dress for Success 
Houston, celebrating 
their 15th anniversary 
in 2013, opens to 
promote the economic 
independence of 
disadvantaged 
women. PwC Houston 
staff volunteer by 
merchandising the 
show-room, organizing 
inventory, arranging 
new arrivals and putting 
together handouts for 
new clients.

2012
PwC US announces 
it will invest $160 
million—$60 million  
in cash and one 
million PwC 
volunteer hours— 
in youth education 
over the next five 
years through the 
firm’s Earn Your 
Future program.  

2002
The Houston Food Bank 
celebrates 20 years of ware-
housing food, and with help 
from volunteers, sorting, 
packing and redistributing it 
to our community. For PwC 
Houston's 75th anniversary, 
150 volunteers helped 
provide 129,698 meals to 
the community.  



PwC Houston  
partners and  
staff volunteered  
more than 

9,990  
hours 
in the Houston 
community  
in 2013.

Approximately 357 PwC Houston 
professionals volunteered 3,213 
hours impacting 301 classrooms 
reaching 6,622 students in the 
2012-2013 school year for Junior 
Achievement.
In 2013, PwC Houston partners and staff volunteered 7,324 
hours towards the firm’s national youth education initiative,  
Earn Your Future.

In the inaugural “Big Four Food Fight,” a total of 144 volunteers 
successfully filled 5,543 food sacks—equivalent to 33,258 
nutritious meals. 

In the past two years, PwC Houston has donated a total 
of $52,750 to Ronald McDonald House Houston through 
Dynamo Charities.
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PwC Houston donated a total  
of $75,000 through the PwC 
Charitable Foundation Market Grant 
to Houston Food Bank, First Tee of  
Greater Houston, Dress for Success 
Houston and The Periwinkle Foundation.
PwC Houston provided financial charitable donations to more 
than 20 organizations in 2013.

At the 2013 PwC Houston holiday party, 775 board games were 
collected for Big Brothers Big Sisters.

PwC Houston contributed almost $20,000 toward research to 
find a cure for juvenile diabetes. 

More than 40 trained PwC Houston volunteers worked with 
approximately 120 children at First Tee of Greater Houston to 
deliver financial literacy education. 

Through the 2013 
Giving Campaign,  
PwC Houston  
partners and  
staff donated 

more than  
$647,200.
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Community highlights
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AVANCE 
AVANCE-Houston is a not-for-profit organization focused on strengthening 
families in at risk communities through parent and child education and 
support programs. AVANCE (“advance,” in Spanish) achieves this through a 
holistic model where most families benefit from participation in more than 
one AVANCE program. This frequently allows both parent and child to benefit 
from programs at the same time and location. AVANCE’s core programs are 
centered around early childhood education through Head Start and Early 
Head Start programs. 

“PwC Houston has supported AVANCE-Houston over the past several years 
through participation on the Board of Directors by PwC Houston partner Rob 
McCeney, through firm volunteers for the GED on the Move program and 
through firm financial contributions. 

“AVANCE’s unique approach to strengthening families in 
Houston’s most at risk neighborhoods serves as a model 
combining programs for children and parents, which allows 
entire families to benefit not only at the same location, but 
at the same time. This eases the burden on the family and 
adds substantially to the efficacy of the programs. AVANCE’s 
many locations and programs make it easy to volunteer, from 
reading to mentoring to assisting with facilities; the fact that 
the program participants choose to be there and the impact 
to the families is tangible, makes volunteering that much 
more rewarding.”  
Rob McCeney,  
PwC Houston Partner and AVANCE-Houston Board Member

BP MS150 
The BP MS 150 is a two-day fundraising cycling ride organized by the 
National MS Society: Lone Star. This ride is the largest event of its kind in 
North America. In 2013, the event raised more than $18.1 million for MS. 
The ride is a 180-mile journey for multiple sclerosis from Houston to Austin. 

For the past several years, PwC Houston has participated in the BP MS150 in 
a number of ways including break point sponsorship, providing break point 
volunteers, and by underwriting and providing logistical support for  
an official team. 

In 2013, PwC Houston 
donated to more than 
20 organizations through 
financial donations or volunteer 
hours to support corporate 
responsibility locally. Below is a 
sampling of the organizations:

Alley Theatre

AVANCE

Avondale House

Big Brothers Big Sisters

Celebration of Reading

Central Houston

The Children’s Fund

Dress for Success Houston

First Tee of Greater Houston

Houston Food Bank

Houston Area Women’s Center 

Houston Grand Opera

Houston Museum of Natural Science

Junior Achievement of  
Southeast Texas 

Juvenile Diabetes Research 
Foundation

The Periwinkle Foundation 

Recipe For Success

Ronald McDonald House Houston

Small Steps Nurturing Center

Texas Gulf Coast and Louisiana 
Chapter of Make-A-Wish 

Theatre Under The Stars

United Way

YES Prep
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The Children’s Fund 
PwC Houston has supported The Children’s Fund over the past several years 
through financial contributions by the firm and its employees, as well as 
membership in the organization including Ken Verheeck, PwC Houston 
partner, serving on the Board of Directors. The Children’s Fund is focused on 
supporting charities that provide services to children in the Greater Houston 
community. They focus on ‘grass roots’ organizations that have a great mission 
statement but need monetary help and guidance to get the organization to the 
next level.  

“There are many great organizations in this city 
that can use our help so I would encourage each 
of you to seek them out and volunteer. It is truly  
a rewarding experience.” 
Ken Verheeck,  
PwC Houston Partner and The Children’s Fund Board Member

Recipe for Success 
For nearly eight years, PwC Houston 
has had a relationship with Recipe 
for Success providing volunteers to 
the Seed-To-Plate program, financial 
support and guidance into their 
strategic long term planning.   

“Our relationship with Recipe 
for Success is in-line with 
PwC’s initiatives around the 
children and education in our 
community. Helping children 
live healthier lives through 
nutrition is a benefit to not 
only today but also for the 
future of Houston.”
Frank Steininger,  
PwC Houston Partner and  
Recipe for Success Board Member

Recipe for Success Foundation is 
dedicated to combating childhood 
obesity by changing the way our 
children understand, appreciate and 
eat their food, and by educating and 
mobilizing the community to provide 
healthier diets for children. They 
have developed a comprehensive 
experiential learning program that 
makes healthy food fun, and they 
work to make healthy food available 
to a broader community.

Houston Area Women's Center
The Houston Area Women’s Center (HAWC) is an organization dedicated to 
serving the needs of those impacted by domestic and sexual violence and help 
them move forward with lives that are free from violence. This organization 
helps those that could be devastated by events in their lives, but instead 
choose to come to HAWC for the empowerment and support they need to 
move forward, for themselves and their children. HAWC has nurtured various 
relationships to bring services from career counselors, the police department, 
and housing specialists to clients to rebuild lives. The values exemplified by the 
HAWC are well aligned with those held firmly by PwC Houston—dedication, 
empowerment, diversity, teamwork, respect, and excellence.
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Juvenile Diabetes Research Foundation Walk to Cure Diabetes

“I was so pleased to see so 
many PwC Houston people 
involved in the walk this year 
and support such a worthwhile 
cause in our community.”
Bob Morgan, PwC Houston Partner 
and JDRF Board Member

“Make-A-Wish Texas Gulf Coast and 
Louisiana is so grateful for our partnership 
with PwC Houston and their commitment 
to help grant wishes in the Houston area. 
With their continued support we are able to 
provide wishes to children who need it most.”

Amanda Mewborn, Development Coordinator, 
Make-A-Wish Texas Gulf Coast and Louisiana

Make-A-Wish Texas 
Gulf Coast and 
Louisiana 
Make-A-Wish Texas Gulf Coast 
and Louisiana grants the wishes of 
children with life-threatening medical 
conditions to enrich the human 
experience with hope, strength, and 
joy. The goal is to provide a joyful and 
meaningful experience that gives the 
immediate family time together away 
from medical treatments and medical 
bills. Children from 47 counties in 
the Texas Gulf Coast area and all 64 
parishes of Louisiana benefit from the 
efforts of this Make-A-Wish chapter.

PwC Houston is proud to support 
the Make-A-Wish Texas Gulf Coast 
and Louisiana. For many years 
PwC Houston has been providing 
financial support which enables 
the organization to grant wishes to 
deserving children in our community.  

PwC Houston was recognized by JDRF for their efforts in connection 
to the 2013 Houston Walk to Cure Diabetes. The Platinum Level of 
Distinction was awarded to the PwC Houston team for their excellence 
in fundraising. The team collectively raised approximately $20,000 for 
JDRF leading up to the 2013 walk. Additionally, three team members 
received the Golden Sneaker Award for their outstanding efforts, 
raising over $1,000 individually. One last honor was awarded to PwC 
Houston as the team with the "Most Spirited Tent" out of all teams on 
the day of the race. 

On Saturday, October 26, approximately 75 PwC Houston staff including their family members and friends joined 
over 15,000 from the Houston area to participate in the Juvenile Diabetes Research Foundation (JDRF) Walk to Cure 
Diabetes. With the PwC Houston corporate sponsorship and donations raised by our walkers, PwC Houston contributed 
approximately $20,000 toward research to find a cure for juvenile diabetes, which impacts almost three million people 
in the United States, many of whom are children and are dependent upon daily insulin injections for their survival. 
JDRF was formed in 1970 by parents of diabetic children and has raised over $1.7 billion to fund research to find a 
cure for this disease which can result in many life-threatening medical conditions. “The 2013 Walk to Cure Diabetes in 
Houston was an amazing success story with over $1.5 million raised,” states Bob Morgan, PwC Houston partner who 
resides on the JDRF local chapter board and who personally has been involved with the organization since his youngest 
son was diagnosed with juvenile diabetes over 20 years ago at the age of nine.



In 2012, PwC US launched its Earn Your Future initiative which is a five-
year commitment designed to address the lack of financial literacy among  
youth and training opportunities for educators. The commitment will 
invest $60 million in cash donations and one million service hours in youth 
education, impacting more than 2.5 million students and educators in the 
US. With this multi-year, multimillion dollar investment, PwC is committed 
to leveraging its 39,000 people and their core skillset to improve the 
financial competency and education of our nation’s youth.

PwC Houston works closely with local charities and community leaders 
toward the local goal of 8,000 hours. We will meet this commitment 
by leveraging our people and their leadership and advocacy as well as 
through educational resources and strategic relationships. The multi-tiered 
approach is unique in that it fosters scalability and replicability—two 
critical factors needed to create a shift in the marketplace around our 
nation’s education system.

The commitment will invest $60 million 
in cash donations and 1 million 
service hours in youth education, 
impacting more than 2.5 million 
students & educators in the US. 

Youth education is one 
of the most important 
issues facing our 
country today. At 
PwC Houston, we are 
leveraging our best 
asset—our people—to 
make a real, tangible 
difference in the lives  
of millions.

Earn Your Future
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“Teeing Up” with The First Tee of Greater Houston  
for financial literacy
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The First Tee of Greater Houston’s mission is to impact the 
lives of young people by providing educational programs 
that build character, instill life-enhancing values and 
promote healthy choices through the game of golf. 

PwC Houston is dedicated to teaching financial literacy 
and had the opportunity to get creative and interlace the 
lessons learned on the golf course with Earn Your Future 
modules. On two occasions, more than 40 PwC Houston 
volunteers worked with approximately 120 children, 
including members of The First Tee of Greater Houston. 
The children were divided into six groups where they 
rotated to different golf related stations participating in 
activities and discussed the importance of responsibility 
and self-management. The activities included putting, 
chipping, pitching and full swing with the golf 
intention of distance control. At the halfway point each 
group returned to the facility and the PwC Houston 
volunteers led a discussion about financial responsibility, 
investments, savings, income and careers. Each group 
selected one youth representative to give a brief overview 
with specific examples of what they learned and how it 
can be applied to their everyday lives. The participants 
then enjoyed healthy snacks provided by PwC Houston 
and completed the remaining golf related stations their 
group had yet to visit. 

More than 40 PwC Houston 
volunteers worked with 
approximately 120 children.



PwC Houston provides a helping 
hand to students of YES Prep
Preparing for college does not begin senior year of high school and through 
Earn Your Future alone, which is why PwC Houston professionals volunteer 
their time to ensure that Houston youth benefit from our programs early 
in their education. PwC Houston partnered with YES Prep, a local public 
middle through high school system, creating life-changing opportunities for 
students from low-income communities. The YES Prep program begins the 
development of a college-going mentality for students in the sixth grade and 
has implemented a seminar program that plays a powerful role in YES Prep’s 
ability to boast a 100% college acceptance rate. Just as creating a space in 
which students believe they can and will go to college begins at a young age, so 
too does the development of fiscal responsibility and financial literacy. 

For example, YES Prep Brays Oaks, along with PwC Houston, held a summit 
at the end of the financial literacy mini-unit in which members from the 
community went to the school to share experiences and expertise. The 
students had been introduced to concepts of financial literacy in the days 
prior to this event but having the opportunity to meet with PwC Houston 
volunteers who do finance/accounting on a daily basis was extremely 
educational. The students were paired with a financial planner from PwC 
Houston, which provided students a unique one-on-one experience in which 
they could share their personal stories and receive suggestions and guidance 
in real time. 
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“It truly was an amazing chance for 
our students to learn the basics of 
financial planning and also to see  
a new career path.” 
Sarah Straub,  
Freshman Seminar and Model United Nations Instructor,  
YES Prep Brays Oaks



PwC Houston’s goal through Earn Your Future 
is to continue to raise awareness among local 
area youth over basic finance and accounting 
and teach them how these subjects will affect 
their future. 
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Financial literacy summer camp at PwC Houston

On August 16, the PwC Houston office was filled with PwC Houston staff and 
their children for our annual “bring your child to work day.” For kids ages eight 
and older, the PwC Houston office designed a fun and educational session for 
them on financial literacy, as part of PwC Houston’s Earn Your Future youth 
education initiative. The young participants were divided up into smaller 
groups and were taught by more than 15 PwC Houston volunteers. Volunteers 
taught topics such as managing credit and debt as well as how to begin thinking 
of saving and investing strategies. 
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Junior Achievement app

“Funded and created for JA by PwC, this is a perfect tool 
for students and parents to use as they consider career 
and education choices. I highly encourage you to share 
this incredible tool with everyone you know. Thank you to 
Frank Steininger and the partners of PwC Houston for your 
commitment to JA’s mission.” 
Rick Franke, President,  
Junior Achievement of Southeast Texas

Junior Achievement  
of Southeast Texas

JA classroom 2012–13 
statistics:

301
classes taught

88
PwC Houston bowlers raised

$6,633
from JA Bowl-a-Thon

357
volunteers

• 18 BizTown classes

• 15 Finance Park classes

• 3 Young Women’s Leadership Conference – 
Job Shadow classes

• 259 In School Class Participation classes 

• 104 Intern volunteers  
(All JA Day event activities, 6 total)

• 253 Professional staff volunteers  
(2 JA Day events) 

6,622
students impacted

PwC Houston and Junior Achievement help 
young people “Build Their Futures” 
JA Build Your FutureTM is a tool that helps teens, their parents and teachers 
break down the cost of achieving young people’s goals into real, usable 
numbers. This educational resource aims to strengthen the message 
about the importance of prioritizing financial literacy in our education 
system while providing a newly developed tool that fits the lives of today’s 
students. In an innovative collaboration, PwC US and Junior Achievement 
USA® (JA) have joined together to create a new solution that will deepen 
our impact in the marketplace.  

JA Build Your FutureTM is an app designed to help teens explore potential 
future income from a desired career and assess the cost of post-secondary 
education to help them make more informed decisions about their futures.  

JA Build Your FutureTM allows teens to discover more than 100 careers; 
see what levels of education are required, from a high school education 
to a doctorate; learn about potential income; and then calculate the cost 
of education, including factoring the cost of attending in-state, out-of-
state public and private universities, or explore professions that require 
certification or two-year degrees. Teens can then adjust the level of money 
they and their parents may contribute, combined with student loans they 
may need to secure. At the end of the exercise, teens are given a Return on 
Investment (ROI) score between 1 and 5. A score of 1 suggests it will be 
difficult to pay off the debt accrued based on future income; 5 indicates they 
should have no problem paying off debt with estimated future income. 

JA Build Your FutureTM was developed using data from the Bureau of Labor 
Statistics (BLS) and PwC US’s Earn Your Future financial literacy curriculum, 
and drew upon JA’s nearly 100 years of experience in developing educational 
experiences in work readiness, entrepreneurship and financial literacy. It is 
the first app of its kind for PwC US and JA. 

The app is available for downloading on mobile phones and tablets for both 
iOS and Android operating systems. 



Continuing the tradition—PwC Houston and Houston 
Dynamo team up with the “goal” of donating to  
Ronald McDonald House Houston 

For the second Houston Dynamo soccer season, PwC Houston donated $750 for every Houston Dynamo goal scored 
at home during the season. The donation was made by PwC Houston’s office through the Dynamo Charities to 
Ronald McDonald House Houston.

“PwC Houston and the Houston Dynamo are united in one common goal: To do what we can to help the Houston 
community thrive,” said Niloufar Molavi, PwC Greater Houston Market Managing Partner. “Our relationship with the 
Houston Dynamo and Ronald McDonald House Houston has given us the ability to upgrade the house’s furniture and 
technology for the new school room. We understand the importance of having the right tools needed for learning and 
we are thrilled to help make that happen.”

The Houston Dynamo scored 
31 goals during their 2013 
season home games at BBVA 
Compass Stadium. PwC 
Houston’s total donation for 
the past two seasons:

$52,750 
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“Ronald McDonald House Houston is so thankful to PwC 
Houston for helping improve our school room inside our 
Holcombe House. The funds donated have allowed us to 
update the technology in the classroom to allow the children 
who call our House home during their difficult journey, to 
continue their education and provide a sense of normalcy in 
their young lives.”
Mikki Donnelly, Directory of Advancement,  
Ronald McDonald House Houston

“Dynamo Charities and the 
entire Dynamo organization 
are excited to once again 
combine with PwC Houston 
to provide assistance to the 
Ronald McDonald House 
Houston. Both organizations 
have a long history of 
teaming with Ronald 
McDonald House Houston 
as they provide a home 
away from home for families 
during their times of need. 
Being part of such a winning 
team off the field mirrors 
the success of the Dynamo 
on the field, and we hope 
to continue both for many 
years to come.”
Anthony Nolte,  
Dynamo Charities Chairman
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PwC Charitable Foundation, Inc. 

PwC Houston donated a total of $75,000 to four Houston-based non-profit 
organizations, funded through grants from the PwC Charitable Foundation. 
The PwC Charitable Foundation, Inc., a section 501(c)(3) organization, 
makes contributions to the people of PwC in times of financial hardship, 
and to non-profit organizations that support and promote education and 
humanitarianism.

In 2013, PwC Houston made donations to The First Tee of Greater Houston, 
Dress for Success Houston, Houston Food Bank and The Periwinkle 
Foundation.

• First Tee of Greater Houston – A non-profit organization committed to 
youth development programs that use golf as a platform to teach life skills 
and character development. 

• Dress for Success Houston – A non-profit organization aimed at promoting 
the economic independence of disadvantaged women by providing 
professional attire, a network of support and the career development tools 
to help women thrive in work and in life.

• Houston Food Bank – A non-profit organization dedicated to large-scale 
distribution of food and other select products to hunger-relief agencies 
that then provide direct aid to those in need. 

• The Periwinkle Foundation – A non-profit organization targeted at 
developing and providing programs that positively change the lives of 
children, young adults and families who are challenged by cancer and other 
life-threatening illnesses and are cared for at Texas Children's Hospital. 
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PwC Houston donated 

$75,000 
to four Houston-based 
non-profit organizations

“The PwC Houston gift is a tremendous benefit to The 
Periwinkle Foundation and children living with cancer. Thanks 
to PwC Houston and its amazing employees, The Periwinkle 
Foundation will offer a second Family Camp to meet the 
growing needs of children and families who are adjusting to 
the challenges of a child diagnosed with cancer. The support 
makes it possible for these special families to escape hospital 
visits and creates an environment in which they become 
stronger survivors and stronger families.” 
Doug Suggit, Executive Director, 
The Periwinkle Foundation



“We’re proud of the legacy 
we’ve had over the past 75 
years as we’ve been part of 
the growth of Houston. I 
would like to thank our PwC 
Houston professionals for 
their commitment to giving 
back and we are thrilled to 
be able to support these four 
non-profits.”
Niloufar Molavi,  
Greater Houston Market Managing 
Partner, PwC Houston
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On November 15, approximately 150 PwC Houston employees volunteered with the Houston Food Bank in 
connection with the celebration of the 75 year anniversary of PwC’s presence in Houston. The volunteers worked 
together on the “carousel project,” which involves sorting and inspecting incoming food donations. PwC Houston 
volunteers checked food items for expiration and damage, as well as signs of tampering. Together the employees 
helped provide 129,698 meals in one day.



The Houston offices of the “Big Four” accounting firms came together on 
September 27 to participate in an inaugural “Big Four Food Fight” to support 
the Houston Food Bank as a joint effort to end hunger in the region. Together, 
a total of 144 volunteers from the four firms successfully filled 5,543 food 
sacks—equivalent to 33,258 nutritious meals—as part of the Houston Food 
Bank’s Backpack Buddy program, which provides food to children in need. 

Inaugural Big Four “Food Fight” adds up  
to drive down hunger

Big Four accounting  
firms of Houston filled

5,543 
food sacks 
at the Houston Food Bank
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“Many children who rely on free or reduced-
price lunches during the school year go  
home to meager or no meals on weekends. 
Our Backpack Buddy program works to fill 
that gap, and with the help from these four 
firms, we will be able to remove some of the 
anxiety from these children’s lives. On behalf 
of the Houston Food Bank, I’d like to thank 
the volunteers from the Big Four accounting 
firms in Houston for coming together to make 
a difference in our community.”
Brian Greene, 
Houston Food Bank President/CEO

The Backpack Buddy program, which launched in 
August 2006 at three Houston-area elementary schools, 
now provides close to 30,000 backpacks per month to 
students at 381 schools. Forty-eight Houston Food Bank 
member agencies also assist with the distribution of these 
backpacks, providing healthy food to chronically hungry 
children who might otherwise go without.

Now operating from a new, 308,000 square-foot facility, 
the Houston Food Bank is the nation’s largest size Feeding 
America food bank and source of food for hunger relief 
charities in 18 southeast Texas counties. A network of 500 
food pantries, soup kitchens, senior centers and other 
agencies, feeding a total of 137,000 people each week, 
provides more than 53 million nutritious meals annually. 
Fresh produce, meat and nonperishables are distributed 
from the new warehouse at 535 Portwall, and hot meals 
are prepared and distributed from Keegan Center, a 
15,000 square-foot industrial kitchen. The organization 
plans to grow to provide 100 million nutritious meals 
annually by 2018.
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PwC Houston and Houston Grand Opera:  
A lyrical relationship
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For a quarter of a century, PwC Houston has teamed with Houston Grand 
Opera (HGO) to help make Houston a culturally vibrant urban community 
where the best and brightest people choose to live and work. PwC Houston’s 
support of HGO’s mainstage season has enabled HGO to share world-class 
opera with over 220,000 Houstonians each season. From Aida to The Marriage 
of Figaro, PwC Houston has generously underwritten a wide range of opera’s 
timeless classics.

With PwC Houston’s focus on diversity, it is no surprise that the firm has 
been a strong supporter of HGOco, the Opera’s innovative community 
collaboration and arts education initiative. Since its formal creation in 2007, 
HGOco has reached over one million people through a diverse range of 
community performances, collaborations, and student projects, and PwC 
Houston has been part of the HGOco team since day one. 

HGOco Director Sandra Bernhard shares, “PwC Houston helps us create and 
share innovative new works that tell real stories of Houstonians through 
HGOco. PwC Houston has supported all four years of HGOco’s East + West 
initiative, a set of eight short chamber operas that explore Houston’s vibrant 
Asian communities. We are fortunate to have a sponsor like PwC Houston 
that understands the value of making opera relevant to everyone in our 
diverse city.”

“PwC Houston is proud of our 
25 year commitment to the 
Houston Grand Opera. The 
Houston Grand Opera exists 
to profoundly impact our 
community by creating operatic 
art that provides access to 
music’s boundless power 
and beauty. As a corporate 
contributor, we are proud to 
have sponsored Aida and their 
East + West operas. The arts 
is an important part of what 
makes Houston great and we 
are proud to be a part of it!” 
Martha Carnes,  
PwC Houston Partner and Houston 
Grand Opera Board Member
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Setting the stage for success: Theatre Under 
The Stars Musicals for Young Audiences

“PwC Houston has been 
proud to support TUTS and 
its community outreach 
and education efforts for 
many years. From the 
Tommy Tunes high school 
competitions to the Student 
Matinee performances by the 
Humphreys School of Musical 
Theater, TUTS enriches the 
lives of our Houston young 
people throughout the year.”
Curtis Klement,  
PwC Houston Partner and  
TUTS Board Member

PwC Houston, a long standing sponsor of Theatre Under the Stars' (TUTS) 
Musicals for Young Audiences, offered a financial literacy program for 
elementary students in early December. Following a morning performance 
of Scrooge, students participated in an educational program at the Hobby 
Center facilitated by PwC Houston employees. Students learned about 
income, expenses, budgets, as well as how to develop a plan for purchasing 
something they want—just in time for the holidays. PwC Houston impacted 
close to 200 students in this two day volunteer activity. And as a bonus, at 
the end of the session, each student took home their very own PwC Houston 
piggy bank to promote saving. 
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Young Women’s Leadership 
Conference with Junior 
Achievement and Halliburton

“We are excited to continue to work closely again with the students 
from Incarnate Word Academy. This relationship allows our profes-
sionals to help these young women be successful as they move from 
high school into college or the job market. We are building relation-
ships with these students to help them better understand the skills 
they will need to reach their individual potential.” 
Frank Steininger, PwC Houston Partner and Junior Achievement of Southeast 
Texas Board Member

On Wednesday, October 16, 65 female students from 12th grade at Incarnate 
Word Academy in Houston participated in the Young Women's Leadership 
Conference. The goal of this ground-breaking day of networking, time 
management and career building was to encourage students to set personal 
and professional goals that contribute to their future success. Co-sponsored 
by Halliburton, PwC Houston, and Junior Achievement of Southeast Texas, 
more than 30 executive women volunteers paired with the students to help 
develop networking and social media skills, interview skills and to learn 
about cultural dexterity and diversity in our ever-growing global economy. In 
addition, personal mentoring contributed to building the student's self-esteem 
and creating relationships that will last throughout the year as the young ladies 
prepare for college. 

"This conference is a key component of our four-year Young Leaders 
Program,” said Charles Kafoglis, the Director of Character and Leadership at 
Incarnate Word Academy. “Our program motto states that we are preparing 
our graduates for a life of leadership, and once again we are thrilled that our 
corporate partners, PwC Houston, Halliburton and Junior Achievement,  
are providing this special opportunity for our students to spend the day with 
their professional women to learn new skills and help them see their futures 
in new and exciting ways."

Incarnate  
Word Financial 
Literacy
Preparing for  
college through 
financial literacy
Expanding upon the already 
existing Young Women’s Leadership 
Conference, PwC Houston 
celebrated Financial Literacy 
Month with a “Financial Lessons 
Learned” luncheon. More than 60 
senior students from Houston’s 
Incarnate Word Academy, who 
attended the Young Women’s 
Leadership Conference, returned 
to PwC Houston’s offices to attend 
a two-hour, interactive session 
that featured candid testimonials 
from PwC Houston partners and 
professionals around key financial 
topics, including:

• Paying for college, saving  
and investing

• Financial responsibility and 
decision making

• Income and careers

• Credit and debt
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“This year we are happy to 
be able to host the students 
at our new 215,000 square 
foot technology center at 
Halliburton’s Houston North 
Belt campus.

Science and technology are 
such an important part of the 
energy industry. We will be 
showing these young ladies 
our state-of-the-art chemistry, 
sensor physics and electronics 
labs to get them excited about 
pursuing these studies and to 
potentially consider careers in 
the energy industry.”
Evelyn Angelle,  
Senior Vice President – Supply Chain, 
Halliburton



Celebrating six years – Project Belize  
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Now in its sixth year, Project Belize is a relationship 
between PwC and Peacework, a nonprofit organization 
that connects industry expertise with the needs of 
communities around the world in 20 countries. This 
year’s agenda included three program tracks rooted in 
financial literacy and entrepreneurship: youth camps 
for students, scholar mentoring, and teacher/principal 
training workshops. In the interactive youth camps, 
students learned to make a budget, set up and use a 
savings account, spend money wisely and create a business 
plan to show their teachers and parents. To ensure our 
youth education efforts are sustainable, volunteers taught 
and shared a variety of finance, accounting, management 
and math lessons and resources with an eager audience 
of close to 200 teachers, principals and parents in the 
financial literacy training workshops. In addition, through 
meetings with the various ministries and CEOs of local 
organizations, we discussed ways to partner to create 
more momentum, internships and ultimately, jobs.

Nationally, more than 400 PwC interns, staff, partners 
and retired partners visited Belize City, where they 
taught financial literacy and entrepreneurship to nearly 
2,000 children and educators as part of Project Belize, 
a key component of PwC’s Earn Your Future corporate 
responsibility initiative.  



“Project Belize was such a rewarding 
experience, and I am proud to be apart 
of an organization that makes corporate 
responsibility a priority. The students in my 
class were so bright and excited to learn. It 
was inspiring to see what an impact PwC had 
on the community in a few short days.”
Amanda Villarreal,  
PwC Houston staff

PwC Houston had the opportunity 
to send five individuals to Belize, 
and upon their return they shared 
their stories about the impact this 
program made on their lives and 
their careers. 

“I am impressed that PwC has dedicated the 
amount of resources and effort towards such 
a great cause. It is good to see that the firm is 
being a leader in corporate responsibility and, 
to be honest, it makes me more proud to be 
associated with this organization. ”
John Ly,  
PwC Houston staff
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PwC Houston understands the importance  
of being diverse

When we talk about diversity, we’re describing a wide 
range of differences and similarities. In its full breadth, 
diversity encompasses 24 dimensions—including race, 
ethnicity, gender, sexual orientation, religion, generation 
and physical ability. Some are visible, some are not. 

“Inclusion” leverages the power of our differences to 
achieve our goals. Diverse teams are innovative. Each 
member has a different background and point of view, 
so they bring a broad range of ideas to the table. When 
we value everyone’s unique perspective, we see high 
performance and better results. Diversity is a mindset. 

That’s why PwC cultivates a diverse organization. 
It’s imperative to attract, retain and develop diverse 
professionals to spur innovation, drive growth and 
sustain competitive advantage in the marketplace. 
Today, our new hires are increasingly diverse, and our 
partnership includes more women and minorities than 
ever before.

For example, on October 24, more than 20 members 
from PwC Houston’s Asian Inclusion Network (AIN) 
participated in an Earn Your Future volunteer event 
at the Chinese Community Center. The event was an 
opportunity to give back to the community by providing 
financial literacy lessons to parents as well as their 
children between the ages of six and 10. The event 
concluded with a forum to learn about the Chinese 
culture as well as to discuss workplace challenges and 
solutions specific to AIN members.

We are all different.  
We are all diverse.
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About this report

Executing on our corporate responsibility strategy is of 
utmost importance to our firm. We view this strategy as part 
of our obligation to serve as a role model in the marketplace; 
it is a critical component of what our people experience at 
PwC. Through our people’s efforts and their leadership in 
this effort, we hope to build an enduring legacy to pass on to 
future generations. 

For further information about PwC’s corporate responsibility programs in 
Houston or how to get involved with a non-profit organization, please contact:

Niloufar Molavi 
Greater Houston Market Managing Partner  
Vice-Chair and US Energy Leader

JJ Saltsman 
Director of Marketing 
(713) 356 4553 
jj.saltsman@us.pwc.com 

Victoria Beard 
Marketing Manager   
(713) 356 4514 
victoria.b.beard@us.pwc.com 

For further information about our US firm strategy, please contact:

US Corporate Responsibility Leader, Shannon Schuyler 
shannon.schuyler@us.pwc.com or read our corporate responsibility  
strategy brochure available at www.pwc.com/us/crreport

PwC Houston Office: 
1201 Louisiana Street, Suite 2900 
Houston, TX 77002

25 2013 Houston Corporate Responsibility Value Report



www.pwc.com

About PwC1

PwC is part of a global network of firms connected through membership in PricewaterhouseCoopers International Limited. Our firm has a long- 
standing history of delivering exceptional services to our clients and providing an incomparable professional experience for our people. Today, 
the PwC global network of firms is made up of over 169,000 partners, principals, and staff operating in 157 countries across the world. The US 
operations of PwC comprise approximately 35,000 of these diverse, vibrant, and talented individuals working from 74 offices across the country.

1 References in this report to “our firm” refer to the US operations of PwC and references to “partners” include partners and principals. More 
information about PwC is available at www.pwc.com/us.
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