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With competition intensifying and true differentiation being increasingly
elusive, exceptional customer experiences can be the decisive factor

between winning and losing.

97%

of consumers say
customer service is crucial
for brand loyalty.

32%

of customers stop doing
business with a brand they
love after only one bad
experience. (49% in
LATAM)

Impact on you:

16%

Consumers will paya 16%
price premium for a great
customer experience.

4%

of consumers are
somewhat or very
likely to buy based on
experiences alone.

In today’s fast-paced, digital-first world, customer experience is no longer a buzz-word —it’s a business
imperative. A single good customer experience can be the difference between loyalty to you or your top
competitor. Every interaction is a chance to build loyalty, drive growth, and reduce costs. Companies
that lead with experience outperform their peers in revenue growth, customer retention, and brand
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Key actions CEOs need to consider:

« Listen deeply: Proactively
survey your customers to
capture real time insights
directly from the source.
Implement low hanging fruit,
and incorporate the feedback
into planning.

» Map the Journey: Identify
friction points and moments
that matter most.

* Modernise platforms and
Leverage Al: Explore ways to
enhance efficiency, innovation,
and experience and use
intelligent automation to
personalise and scale
interactions

* Resolve pain points: Understand
and improve how customer
complaints are handled and
consistently assess future viability
and customer turnover risks

Proven outcomes : We work with our Caribbean clients across a number of industries to transform their customers' experience, leading
to lower customer acquisition costs, higher revenue per customer, greater brand visibility, stronger customer loyalty and improved
operational efficiency. Let us help you.

Tomorrow starts now

Get in touch
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