
Together 
we solve. It’s time.

Our 2019 corporate responsibility highlights
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New world.
 New skills.

Arthur Wightman
PwC Bermuda leader

Scott Watson-Brown
PwC Bermuda Community  
ambition leader

Keir Savage
PwC Bermuda Environment  
ambition leader

Solving important problems
At PwC, Building trust in society and solving 
important problems is at the heart of everything 
we do. We have a voice on the issues that matter 
to our people, clients and island.

Our corporate responsibility strategy is 
focused on specific issues where we feel 
we will have the greatest impact: Community 
(skills, education, supporting NGOs and social 
enterprises); Environment and Responsible 
Business

Everyone should be 
able to live, learn, 
work and participate 
in the digital world
Our jobs are changing, and fast. Many 
roles are disappearing altogether, 
while new ones are springing up. The 
discrepancy between the skills people 
have and those needed for jobs in the 

digital world is one of the most critical 
problems of our time.

The need to upskill is a complex 
problem that will require decision-
makers — educators, national, 
regional and local government 
administrators and business leaders 
— to come together.

Over the next four years, we at PwC 
are committing US$3 billion to 
upskilling. 

This will primarily be invested
in training our people, and in
technologies for supporting clients
and communities. In the process, we’ll
make the world a more resilient, more
capable and more inclusive place.

Madison Brewer 
Lesley Cox 
Anthony Fellowes
Melissa Fiddick 
Annabelle Gray 

Sara Hladun 
Marina Mello 
Jaclyn Pearl
Jane Pearson 
Kristen Robinson

Jeremy Shrub
Morgan Simons 
Sheena Young
Christina Dodwell

Our Corporate responsibility team
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Bermudians hired
in 2019

100%

$65,000

31
Donated

Over $1m

Air travel and energy 
use offset since 
FY19

in annual funding for 
scholarships and education

2019: Our year in numbers

pro bono hours 
delivered to 16 
non-profits

1,780



6   7

Driving efficiency and 
100% air travel & energy 
use offset since FY19

Travel less,  
connect more
While our priority is reducing our absolute 
carbon impact, offsetting is an important part 
of our strategy and first step to mitigating the 
impact of unavoided emissions such as air 
travel.

Business travel is a necessary part of the way 
we work, as our ability to connect our teams and 
serve our clients largely depends on being able 
to visit their locations. We are proud to report 
our PwC Bermuda air travel emissions (0.96 
Scope 3 per headcount) are below PwC network 
averages.  
 
We pledge to reduce that number in 2020 as 
we make further use of virtual collaboration and 
meetings with the Google suite of tools.

Energy Efficiency
Avoiding or reducing emissions associated 
with our energy use is the starting point of our 
environment commitment. The majority of our 
scope 1 and 2 emissions come from the energy 
we use in our buildings (and data centres).

Our environment ambition
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In collaboration with the Bermuda Department 
of Parks, we actively support clean up projects 
throughout the year at our national parks, 
including Southlands Park and the Bermuda 
Railway Trail.

Behaviour change campaigns  

Our personal pledge for the environment

The Green Team

100% of our partners and over half our people have 
made a personal pledge for the environment to 
reduce their impact with simple lifestyle changes, such 
as eliminating beef from their diet, not using single use 
plastic, and committing to replace light bulbs in their home 
with energy efficient ones. 

We are carbon neutral 
Over 100% of our partners and over a third of our 
people have gone a step farther and made an annual 
financial pledge to offset their personal carbon footprint 
relating to home energy, personal air travel and their daily 
commute
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Environment
	✓ Our carbon emissions per 

employee (tCO2e) are 1.90 
compared to the PwC Network 
average of 2.35

	✓Air travel emissions are 0.96 
compared to the PwC Network 
average of 1.62

Our performance compared to 
the PwC global network

Banning & beating 
plastic 

No single use plastic bottles or other 
items in our office since 2018, and 
we discourage their use at all our 
corporate & catered functions

Rethinking our approach to 
procurement

We work with our local vendors to: 
	✓ �Eliminate single use plastic in our 
corporate branded merchandise 
and focus on sustainability
	✓ Invest in equipment that helps to 

    reduce consumption
	✓  �Purchase products with ‘circular’ 
credentials, including those with a 
high recycled content, whenever  
we can

	✓  �Seek to reduce inbound packaging 
from suppliers & reuse and recycle 
as much as possible

As a sponsor and mission 
partner of Ocean Tech, we are 
proud to provide the marine 
research organisation with 
funding, professional services 
and general and skilled 
volunteers. 

Due to launch in 2020, the 
Ocean Tech programme 
aims to positively impact 
the sustainability of our 
environment by improving 
marine protection, management 
and environmental and STEM 
education in Bermuda. They will 

gift the Bermuda Government, 
scientists and schools with 
access to one of the world’s 
most advanced marine research 
tools - the REMUS 100. The 
purpose built Ocean Tech 
REMUS 100 will have the latest 
in sonar technology, allowing it 
to provide very high-resolution 
images and measure depth. It’s 
also equipped with one of the 
world’s most advanced acoustic 
fish finders, the EK80, capable of 
identifying individual fish species 
such as lionfish.

Ocean Tech

* �In 2020 we are working to reduce our 
absolute emissions and lower our electricity 
consumption by exploring ways to drive 
efficiencies and incorporate renewables
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2,291 
tCO2e
Total carbon offsets retired to mitigate 
the impact of the PwC global network’s 
FY19 carbon footprint

Carbon Offset projects PwC Bermuda is 
supporting as part of the PwC global network:

Improved Mexican 
Cookstoves

Guatemala cookstoves

Guatemala Water 
Treatment

Mexican forestry

Kitambar Ceramic Fuel 
Switching Project

Acre Amazonian Rainforest 
Conservation Project
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Maximising the potential 
of 15 million people, 
NGOs and social & micro 
enterprises by FY22

Our community ambition
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Family Centre

We are proud of our long-term partnership with 
Family Centre, a nonprofit which provides critical early 
intervention counselling and other services to children 
suffering from family based problems such as abuse, 
neglect, and other emotional challenges. Their mission is 
to strengthen families to create a healthier Bermuda for our 
children. 

The scope of Family Centre’s work is island-wide, and 
such is the current demand for their counselling and 
community services that they have a waiting list. 

We provide annual financial support, general and skilled 
volunteer time of our more than 200 people and we 
actively participate in and help in planning their marketing 
and fundraising initiatives including the Beach Bash, Cup 
Match Tag Day, and Lip Sync Contest.
 

Homework Academy & Beyond 
Rugby 

Our people also play an important role in the Dellwood 
Middle School Homework Academy and Beyond Rugby 
programme. As part of our Family Centre commitment 
we have formed a close relationship with Dellwood. 
Each school year, PwC employees volunteer their time in 
support of the Homework Academy.
 
Led in 2018/19 by Sara Hladun, she and our volunteers 
not only help the students with their homework, but also 
become valued mentors and friends to the students by 
engaging with them in a positive way and encouraging 
their efforts, creativity and academic potential.

Skills & Education



18   19

UT7 Series 
Our sponsorship and support of the UT7 Football 
Series for young players is especially meaningful 
to us as it serves as a memorial to our former PwC 
colleague Uthmani Talbot, who was killed in a bike 
accident in November 2013 at the age of 24. He 
was a mentor for young aspiring accountants, and 
a skilled footballer.

The annual post-season UT7 Football Series is organised by coach 
Andrew Bascome and Uthmani’s brother, Khomeini Talbot. Its aim 
is to help fulfil Uthmani’s vision of improving the level of football in 
Bermuda. There is a critical need to provide the most important age 
group, 15-25, with the ability to continue to develop and play in a 
structured manner outside of the regular football season. 

In 2019, organisers introduced a new 5 a side tournament (UT7/PwC 
Challenge Cup) which took place from June 24th – June 30th, 2019 
and consisted of approximately 80 players competing for the trophy. 

Winners were ‘Old Lady FC’. Special highlights were the great 
diversity in teams as well as a harmonious atmosphere amongst all 
the players in addition to the high level of competitiveness. 

Impact Academy
Our firm supports and works with 
Impact Mentoring Academy — now 
in its fifteenth year of operation and 
focused upon the task of mentoring 
middle and senior school boys. 
Registered with the Department 
of Education, Impact currently 
has capacity for up to 30 students 
and is seeking to build capacity to 
accommodate  
K-12 ages.

Impact operates multi-grade classes 
where each student functions on an 
individualized educational plan at their 
own pace — with the belief that each 
student has unique potential and a  
life purpose. 

Impact has 
achieved a 99% 
rate of college/job 
placement for each 
graduate from the 
program. 

Kappa Classic 
A mainstay of the island’s sporting calendar, the 20th anniversary Kappa Classic was celebrated in 
2019 with a record breaking 113 teams consisting of over 1400 boys and girls between the ages 
of 7 and 17. Played at the National Sports Centre and Clyde Best Centre of Excellence, the event 
attracts hundreds of spectators for four days of football and fun.
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Endeavour Community Sailing
We are a proud founding sponsor of Endeavour 
Community Sailing, dedicated to making sailing accessible 
to all regardless of socioeconomic background, skill level 
or physical ability. Endeavour provides students with 
cross-curricular STEAM (Science, Technology, Engineering, 
Arts and Math) education through sailing opportunities. 

Over 50 of our people volunteer their time each year during 
Endeavour Community Days, which include preparing 
the two Endeavour education centres for the school year 
as well as participating in friendly sailing regattas and 
beach clean-ups with the students. We also contribute our 
professional skills to conduct Endeavour’s annual audit 
and impact report.

3,725 students in Bermuda 
introduced to sailing

students enrolled in 
2019 after school 
& middle school 
programme

students enrolled 
in 2019 Maritime 
Careers Springboard 
programme

969 10 
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Relay for Life
Our team of over 85 PwC volunteers 
led by coordinator and team captain, 
Sheena Young, came out to support 
this annual event. 

As the event’s official luminaria sponsor our 
volunteers sell luminarias from our tent, help 
people decorate them and then place hundreds 
of tea-light luminaries around the track for a 
ceremony at the National Sports Centre in 
honour of loved ones lost to cancer. We also 
take part in the round the clock relay.

Triple Challenge 
PwC teams enjoy taking on the challenging Bermuda 
Triple Challenge fundraiser each year. The unique 
obstacle course weekend showcases three of the island’s 
most beautiful locations over three days of fun and 
endurance. 100% of every sponsorship dollar raised 

supports local charities.

 

As a sponsor and through our fundraising efforts we are proud 
to have helped raise a total of over $680,000 for the Bermuda 
Cancer and Health Centre!
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World Triathlon Bermuda 
As a corporate sponsor of the ITU World Triathlon 
Bermuda April 27/28, over a dozen of our people 
competed in the events and many volunteered time to 
support the event. Our firm won the corporate prize for the 
most number of teams and competitors! 
 

We look forward to sponsoring, volunteering and 
competing again in the 2020 event, which again will 
showcase Bermuda to the world.

In addition, we were engaged by the Bermuda Tourism 
Authority to produce a report on the estimated economic 
impact to our country from hosting the World Triathlon 
Series Bermuda 2019. 
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	✓Our overall participation rate 
  (unique participants/overall 
  headcount) was 40%, — fifth 
  highest in the PwC Network, 
  and almost double that of 
  similar sized firms.

	✓�Hours spent by employees 
participating in community 
initiatives was third highest in 
the PwC Network.

8.5m
Number of NGOs, social and 
micro enterprises reached by 
PwC Global Network in 157 
countries

Our performance compared to 
the PwC global networkCommunity

447
Number of NGOs, social
and micro enterprises reached 
by PwC in Bermuda and 
the Caribbean (Bahamas, 
Barbados, Bermuda, BVI, 
Cayman Islands, Guyana, 
Jamaica, St. Lucia, TCI, 
Trinidad & Tobago).
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Disaster relief
PwC firms in Bermuda and the 
Caribbean, and the PwC US Charitable 
Foundation collectively donated 
$375,000 to help Bahamas relief and 
recovery efforts in September in the 
aftermath of Hurricane Dorian.

The partners and staff of PwC firms operating in the 
Caribbean donated a total of $125,000 raised by firms in 
The Bahamas, Bermuda, British Virgin Islands, Cayman 
Islands, East Caribbean, Jamaica, Turks and Caicos and 
Trinidad and Tobago, to affected families in The Bahamas, 
and also to the National Emergency Management Agency, 
the Red Cross and the Salvation Army. 

The PwC US Charitable Foundation made a $250,000 
grant to Team Rubicon USA, a non-profit that is on the 
ground in The Bahamas providing immediate and long-
term disaster relief and support to help rebuild lives and 
communities. PwC Bermuda and other firms operating 
in the Caribbean also organised a number of employee-
led fundraisers and drives to collect much needed items 
for the people of The Bahamas and provide support to 
charitable organisations. 

Hurricane Dorian 

$375,000
donated to The Bahamas

Hurricane Dorian
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We know that automation is threatening many existing jobs, and 
that there is a severe shortage of qualified talent for the new digital 
economy. Together, these trends have broadened the gap between 
the skills people have and those needed for a new world.

There is an urgent need for organisations, governments, educators 
and citizens to come together to fix this growing problem. PwC is 
aiming to help millions of people around the world improve their 
understanding, skills and knowledge for the digital world.

We will achieve this by accelerating the upskilling of our own people, 
helping other organisations prepare their workforces, convening 
stakeholders including governments and institutions, and making 
upskilling a key focus of our community programmes. Over the next 
four years, we are investing US$3 billion, primarily in training our 
people, and also in developing and sharing technologies to support 

clients and communities.

Bridging the 
digital divide
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Accelerating the digital 
upskilling of our people 
and our clients
PwC is focused on digitally upskilling all of 
our 276,000 people globally. We will roll out 
different programmes that meet their particular 
needs, from skills academies to digital fitness 
apps to leadership development. A proportion 
of our workforce will develop specialist skills in 
areas including data analytics, robotics process 
automation and artificial intelligence for use in 
their work. For others, it’s about understanding 
the potential of new technologies so they 
can advise clients, communities, and other 

stakeholders.

TechBeach Bermuda
We supported the TechBeach Bermuda inaugural event on  
October 14-18, 2019 featuring guest speaker Gus Leite, PwC 
Canada, Digital Upskilling Strategy and Execution Leader, who 
specialises in the financial services industry. These events brought 
together influential people, organisations and top minds in 
technology, and centred their attention on Bermuda as a fintech hub.

Making upskilling a focus of our 
community initiatives
We know the digital divide exists and is becoming more pronounced. 
It is also likely to affect the most disadvantaged more acutely. 
Therefore, while many of our community initiatives are already 
focused on upskilling, we want to direct more of them to this area. As 
a large local employer, we have good relationships with schools and 
educators and are working to support upskilling of students.

We’re at an inflection point 
— we need to act now and 
collectively to ensure that 
all parts of our society 
are able to build the skills 
needed to participate in a 
digital workplace. This is a 
complex challenge that will 
require decision-makers — 
educators; national, regional 
and local government 
leaders; and business leaders 
— to come together.’

Arthur Wightman, PwC Bermuda leader

Digital Upskilling
• �In Bermuda, Our workforce has been upskilled in data analytic and 

visualization tools. We are starting to build workflows to automate 
the delivery of our work and these are being made available to all 
of our people through our regional Digital Lab, a sharing platform. 
We have also rolled out a Digital Accelerator program, which puts 
a team of our people through more intensive training to support the 
wider business in using these tools.

• �The majority of our people across Bermuda and the Caribbean 
region have completed the CR Data Analytics Online Academy 
Curriculum, and attended PwC Digital Day classroom training 
in 2019. Training and upskilling initiatives continue; the focus for 
Year 2 is on telling the digital story to our clients, data visualization, 
robotic process automation and building business led solutions, 
which are designed for wide-spread use across certain industry 
groups.

• �What if you could tell how digitally fit your organization really is? 
The PwC Digital Fitness App helps change the way employees 
think, learn and solve problems to drive innovation. Employees 
continuously learn and upskill through bite-sized content, 
while they gain a baseline of digital understanding across the 
organization.
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Flexible schedules & work from 
home

A focus on mental &
physical wellness

Our office closes from 
Christmas Eve through 
New Year’s

Digital training & upskilling  

Our culture & benefits

Gender neutral 
parental leave #Bewellworkwell:

#PwCtakesabreak

Educational support 

Opportunities to make an 
impact in the community

Real-time recognition awards 
for the many things our people do 
that go above and beyond

Coaching, mentorship & 
career development programs

Dress for your day 

Our commitment to responsible 
business leadership, diversity, 
work-life flexibility, career 
coaching and training helps our 
people to work, learn and excel. 
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Global mobility 
Our international careers programme 
allows PwC to provide our people with 
unique experiences, diverse career 
paths and enriching development 

opportunities abroad.

The PwC 
Professional
Our global framework for defining 
and encouraging leadership at all 
levels. Our development approach 
emphasizes frequent, informal 
feedback against these principles to 
maximize strengths, quickly close 
gaps and drive learning in real-time 
throughout the year.

HeadStart - Advancing Bermudians

Jahfari Tucker  
Intern
Current HeadStart Intern 
Co-op student, 
Dalhousie University

“The HeadStart 
programme provides 
young aspiring 
Bermudians with the 
opportunity to connect 
with professionals in the 
field. I am currently on 
Co-op with PwC, gaining 
industry experience 
which will contribute 
towards acquiring my CPA 
designation and growing 
my career.”

Janaya Caines  
Associate
HeadStart Class  
of 2018

“I have received a great 
deal of training and 
coaching in specialties 
ranging from audit 
procedures to new 
financial trends such as, 
cryptocurrency and ILS. 
I am excited to continue 
my development with the 
firm and I am confident 
that the support I receive 
will help me reach my 
goals.”

Kyle Harvey  
Senior Associate
HeadStart Class  
of 2016  
2015 PwC Peter 
Mitchell Scholarship 
Winner

“PwC provided 
monumental support for 
me in working towards 
my CPA designation. As 
a result of the support 
received, I was able to 
successfully pass all of 
my CPA exams in 2018 
on the first attempt.”

Zenika Simons 
Manager
HeadStart Class of 2011

“The Headstart 
programme at PwC 
was paramount to my 
successful transition 
from new associate in 
2011, to completion 
of my designation in 
2014, and promotion to 
manager in 2018. It is 
not only the technical 
knowledge gained, but 
also the enhancement 
of interpersonal skills 
through teamwork and 
collaboration that has 
helped me grow both 
professionally and 
personally.”

Sean Kelly  
Director  
HeadStart Class  
of 2007

“PwC’s greatest asset 
is its people, and the 
HeadStart programme 
has provided me with the 
opportunity to spend my 
career working with and 
learning from a collection 
of incredibly talented 
individuals.   I’ve also 
been fortunate to have 
worked with a diverse 
range of great clients, 
developing skills and 
relationships that  
will benefit me  
throughout my career.”

Our HeadStart programme provides meaningful 
career opportunities for talented and ambitious 
Bermudians. Over the years, this programme has 
helped to produce the next generation of leaders, 
through our co-op, internship, scholarship and 
associate programmes. 

Since its inception in 2008, the HeadStart programme 
has hired over 90 Bermudians at an entry level as full time 
employees.
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Awarded each year for scholarship 
funding and providing 100% of the costs 
associated with sitting CPA exams. 

• �3 Bermudians obtained 
accounting designation 

• �4 Bermudians participated in co-
op programme 

• �15 summer interns employed 

• �12 Bermudian associates hired 

gained valuable industry & work experience

15 summer interns

31 Bermudians hired  
in 2019

Up to $65,000

Pictured from left: PwC Bermuda partner, Damian Cooper; 2019 PwC Peter Mitchell Scholarship 
Winner, Dakota Lamb; 2019 PwC-ABIC Winner, Kiara Virgil-Wainwright and PwC/ABIC mentor, 
Zenika Simons
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Embracing our differences
We value the unique experiences and perspectives each person 
brings to the table. Our clients rely on us to see things differently, 
uncover new approaches to challenging issues and bring fresh 
perspectives. We believe an inclusive workplace is key to delivering 
this for our people and our clients.

Diversity & 
inclusion
Diversity and inclusiveness are priorities for us 
here and PwC around the world. Learn about our 
diversity and inclusion journey here: www.pwc.
com/bm/en/aboutus/diversity-inclusion
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International Women’s Day

22 
Different 
nationalities

Pride Parade
PwC was proud to be a part of 
Bermuda’s Inaugural Pride Parade on 
August 31. It was a great turn-out by 
our people and the community with 

over 5,000 participants. #pwcpride

Drinks from around the world

A T L A N T I C
O C E A N

C A R I B B E A N
S E A

G U L F  O F
M E X I C O

U . S . A .



44   45

NGOS, non profits & 
staff-led fundraising
Support for the homeless
We received over 500 individual items and our employees, led by Zenika Simons 
and Tamae Campbell, raised $3,600 in monetary donations for the Salvation 
Army Shelter to help those in need over the holiday season. This staff-led 
initiative included donations of warm and waterproof clothing, reusable water 
bottles, food vouchers, personal hygiene products, and numerous other items. 

 

Our pro bono services 

We provide audits and advisory 
services to the following non-profit 
organisations:

• Bermuda Hospitals Charitable Trust

• Friends of Hospice 

• Packwood Home 

• �The Lady Cubitt Compassionate 
Association 

• Bermuda End-to-End 

• Bermuda Diabetes Association 

• Endeavour Community Sailing 

• The Duke of Edinburgh Award 

• P.A.L.S 

• Bermuda Community Foundation 

• Knowledge Quest 

• Project 100 

• �Bermuda Optimist Dinghy Association 

• Big Brothers Big Sisters of Bermuda 

• The Bermuda Debate Society 

• Family Centre 

Holiday dinner for the blind 
PwC volunteers enjoyed helping out, engaging with guests and serving a festive 
meal at the Blind Association Christmas Party. Special thanks to our talented 
Kinya Kiunga who sang during the party.

Toys for Tots
Each year our people donate 

hundreds of gifts to be given to 
children in our community on 

Christmas as part of a campaign by 
HSBC Bermuda and the Coalition for 

the Protection of Children.
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www.pwc.com/sdgchallenge

SDG Challenge 2019

Creating a strategy for a better world  
How the Sustainable Development Goals can provide the framework for business to deliver 
progress on our global challenges

What’s the goal here?
To end hunger, achieve 

food security and improved 

nutrition and promote 

sustainable agriculture.

Why?
Extreme hunger and mal-

nutrition remains a barrier 

to sustainable develop-

ment and creates a trap 

from which people cannot 

easily escape. Hunger and 

malnutrition mean less 

productive individuals, 

who are more prone to 

disease and thus often 

unable to earn more and 

improve their livelihoods.

There are more than 800 

million people who suf-

fer from hunger world-

wide, the vast majority in 

developing countries.   

A profound 

change of the 

global food  

and agriculture 

system is needed 

to nourish  

today’s 

800  m illion  

hungry +  

the additional  

2  b illion 
increase in global 

population  
expected by 

2050

ZERO  HUNGER :  
WHY IT MATTERS
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What’s the goal here? 
To promote inclusive and 

sustainable economic 

growth, employment and 

decent work for all.

Why?
Sustained and inclusive 

economic growth can 

drive progress, create 

decent jobs for all and 

improve living standards.

While real GDP per cap-

ita and labour produc-

tivity have increased 

globally, 731 million peo-

ple remain below the 

US$1.90 poverty line. 

How many people 
are unemployed?
The global unemployment 

rate has finally recovered 

from the global financial 

crisis of 2009. In 2018, 

it stood at 5 per cent—

matching the  

pre-crisis level. However, 

large disparities exist 

across regions and age 

groups. In 2018, the unem-

ployment rates in Northern 

Africa and Western Asia 

and Latin America and the 

Caribbean were over 2.5 

times higher than those in 

Central and Southern Asia.

I n  2 0 18,

20  per  c en t 
o f  t h e 

world ’s

youth 
w e r e  n o t 

en ga ged 
i n  e i t h e r 

ed uc a t ion , 
em p loy m en t 

o r  t ra i n i n g

DECEN T  WOR K  A ND 
ECONOM IC  GROW T H:  
WHY IT MATTERS
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What’s the goal here?
To ensure healthy lives 

and promote well-being 

for all at all ages.

Why? 
Ensuring healthy lives 

and promoting well-

being for all at all ages 

is important to building 

prosperous societies.   

Major progress has been 

made in improving the 

health of millions of peo-

ple. Maternal and child 

mortality rates have been 

reduced, life expectancy 

continues to increase glob-

ally, and the fight against 

some infectious diseases 

has made steady progress.

However, in the case 

of other diseases such 

as malaria and tuber-

culosis, progress has 

slowed or stalled.

At least half the world’s 

population are still with-

out access to essen-

tial health services.

S p e n d i n g  

$1  b illion 
i n  i m m u n i z a t i o n  

c o ve r a g e  
c a n  s a v e   

1  m illion 
c h i l d r e n’s  l i v e s  

e a c h  ye a r  

GOOD  HE A LT H  
A ND  W EL L-BEING:  
WHY IT MATTERS
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What’s the goal here? 
To build resilient infrastruc-

ture, promote inclusive and 

sustainable industrializa-

tion and foster innovation

Why?
Economic growth, social 

development and climate 

action are heavily depen-

dent on investments in 

infrastructure, sustainable 

industrial development and 

technological progress. 

In the face of a rapidly 

changing global economic 

landscape and increas-

ing inequalities, sustained 

growth must include indus-

trialization that first of all, 

makes opportunities acces-

sible to all people, and two, 

is supported by innovation 

and resilient infrastructure.

So what’s the problem?   
Basic infrastructure 

like roads, information 

and communication 

3.8  b illion 

people 

d o  n o t  h a ve 
a c c e s s  t o  t h e

in ter net 
r e p r e s e n t i n g

80  per  c en t
o f  t h e 

p o p u la t io n 
i n  t h e

l e a s t  d e v e l o p e d 

c o u n t r ies

INDUS T RY,  INNOVAT ION 
A N D  IN F R AST RUC T UR E:  
WHY IT MATTERS
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What is the goal here?
Ensure inclusive and qual-

ity education for all and 

promote lifelong learning.

Why does education 
matter?
Education enables upward 

socioeconomic mobility 

and is a key to escap-

ing poverty. Education is 

also essential to achieving 

many other Sustainable 

Development Goals (SDGs). 

When people are able 

to get quality education 

they can break from the 

cycle of poverty. Education 

helps to reduce inequali-

ties and to reach gender 

equality. In fact, one extra 

year of education is asso-

ciated with a reduction 

of the Gini coefficient by 

1.4 percentage points.

Education empowers peo-

ple everywhere to live 

more healthy and sus-

tainable lives. Education 

is also crucial to fostering 

tolerance between peo-

ple and contributes to 

more peaceful societies. 

262  m illion 
ch ild r en 

a n d 
a d o l e s c e n t s 

 r e m a i n  o u t  

o f  s c h o o l .

617  m illion 
l a c k 

m i n i m u m 
p r of ic ien c y

 i n  r e a d i n g 

a n d 

m a t h e m a t i c s

QUA L I T Y  EDUCAT ION:  
WHY IT MATTERS
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What’s the goal here?
To reduce inequalities within 

and among countries.

Why?
Inequalities based on 

income, sex, age, disability, 

sexual orientation, race, 

class, ethnicity, religion and 

opportunity continue to 

persist across the world, 

within and among countries. 

Inequality threatens long-

term social and economic 

development, harms pov-

erty reduction and destroys 

people’s sense of fulfilment 

and self-worth. This, in turn, 

can breed crime, disease and 

environmental degradation.

Most importantly, we 

cannot achieve sustainable 

development and make 

the planet better for all if 

people are excluded from 

opportunities, services, and 

the chance for a better life. 

Despite progress in some 

areas, income inequality 

continues to rise in many 

parts of the world

What are some examples 
of inequality?
16,000 children die each 

day from preventable 

diseases such as measles 

and tuberculosis. Rural 

women are three times 

more likely to die while 

16,000
children

d ie
e a c h  d a y 

f r o m 

p r eve n t a b le 
d is e a s e s

s u c h  a s

m e a sles 
a n d

t u b e r c u l o s is

R EDUCED  IN EQUA L I T IES:  
WHY IT MATTERS
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What’s the goal here?
Taking urgent action to 

tackle climate change 

and its impacts.

Why?
As greenhouse gas levels 

continue to climb, climate 

change is occurring at 

much higher rates than 

anticipated, and its effects 

are evident worldwide. By 

addressing climate change, 

we can build a sustain-

able world for everyone. 

But we need to act now.

Are people’s lives 
really being affected 
by climate change?
Yes. Severe weather and ris-

ing sea levels are affecting 

people and their property 

in developed and develop-

ing countries. From a small 

farmer in the Philippines to 

a businessman in London, 

climate change is affect-

ing everyone, especially 

the poor and vulnerable, 

as well as marginalized 

groups like women, chil-

dren, and the elderly.      

To limit
global warming

to 1.5°C,
global

carbon 
emissions

need to fall

by a
staggering

45 per cent
by 2030 

from 
2010 levels

CL IM AT E  AC T ION:  
WHY IT MATTERS

What’s the goal here? 
Promote peaceful and 

inclusive societies for  

sustainable development, 

provide access to justice 

for all and build effective, 

accountable and inclusive 

institutions at all levels.

Why?
Peaceful, just and inclusive 

societies are necessary to 

achieve the Sustainable 

Development Goals (SDGs). 

People everywhere need 

to be free of fear from 

all forms of violence 

and feel safe as they go 

about their lives whatever 

their ethnicity, faith or 

sexual orientation.

In order to advance the 

SDGs we need effective 

and inclusive public 

institutions that can deliver 

quality education and 

healthcare, fair economic 

policies and inclusive 

environmental protection. 

What needs to be done 
to address this?
To achieve peace,  

justice and inclusion,  

To d a y,

20  m illion 
p e o p l e  a r e 

r ef ugees,
ove r  41  m i l l i o n 

p e o p l e  h a v e  b e e n

i n t e r n a l l y

displaced,
a n d  a t  l e a s t 

4  m i l l i o n  p e o p l e 
a r e

s t a teles s

PE ACE,  JUS T ICE,  A ND 
S T RONG  INS T I T U T IONS:  
WHY THEY MATTER
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What’s the goal here?
To ensure access to 

safe water sources and 

sanitation for all.

Why?
The demand for water 

has outpaced population 

growth, and half the world’s 

population is already expe-

riencing severe water scar-

city at least one month 

a year. Access to water, 

sanitation and hygiene is 

a human right, yet billions 

are still faced with daily 

challenges accessing even 

the most basic of services.

3 in 10 people lack access 

to safely managed drink-

ing water services. About 

3 billion people lack access 

to basic sanitation services, 

such as toilets or latrines. 

More than 80 per cent of 

wastewater resulting from 

human activities is dis-

charged into rivers or sea 

without any treatment, 

leading to pollution. 

Ha lf  of  the 
world ’s 

pop u la t ion 
i s  a l r e a d y

ex p e r i e n c i n g

severe
water 

sc a r ci t y 
a t  l e a s t 

o n e  m o n t h 
a  ye a r

CL E A N  WAT ER  
A ND  SA NI TAT ION:  
WHY IT MATTERS
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What is the goal here?
To ensure sustainable 

consumption and pro-

duction patterns

Why?
Economic and social prog-

ress over the last century 

has been accompanied by 

environmental degrada-

tion that is endangering 

the very systems on which 

our future development 

and very survival depend.

If we don’t act to change 

our consumption and pro-

duction patterns, we will 

cause irreversible dam-

age to our environment.

I f  t h e  g l o b a l 

p o p u l a t i o n 

r e a c h e s  

9.6  b illion 

b y  2 05 0,  

t h e  e q u i va l e n t  

o f  a l m o s t 

th r ee 
p la nets  

w i l l  b e  

r e q u i r e d  t o 

s u s t a i n  c u r r e n t 

l i f e s t y l e s

R ESPONSIBL E 
CONSUM P T ION  & 
PRODUC T ION:  
WHY IT MATTERS
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What’s the goal here?
To sustainably manage 

forests, combat deserti-

fication, halt and reverse 

land degradation, and 

halt biodiversity loss.

Why?
Forests cover nearly 31 

per cent of our planet’s 

land area. From the air 

we breathe, to the water 

we drink, to the food we 

eat–forests sustain us.

Around 1.6 billion peo-

ple depend on forests for 

their livelihood. Almost 

75 per cent of the world’s 

poor are affected directly 

by land degradation. 

Forests are home to more 

than 80 per cent of all 

terrestrial species of ani-

mals, plants and insects. 

However, biodiversity is 

declining faster than at 

any other time in human 

history. An estimated 20 

per cent of the Earth’s 

land area was degraded 

between 2000 and 2015.

Biodiversity and the 

ecosystem services it 

1  m illion 
p la n t 

a n d 

a n i m a l

 species 
a r e 

a t  r isk
o f 

ex t i n c t ion

L IF E  ON  L A ND:  
WHY IT MATTERS

Why is there so much 
poverty in the world?
Poverty has many dimen-

sions, but its causes 

include unemploy-

ment, social exclusion, 

and high vulnerability 

of certain populations 

to disasters, diseases 

and other phenomena 

which prevent them 

from being productive.

I’m not poor. Why should I 
care about other people’s 
economic situation?
There are many reasons, 

but in short, because as 

human beings, our well- 

being is linked to each 

other. Growing inequality 

is detrimental to economic 

growth and undermines 

social cohesion, increas-

ing political and social 

tensions and, in some 

circumstances, driving 

instability and conflicts.

Can we actually 
achieve this goal?
Yes. To end extreme pov-

erty worldwide in 20 

years, economist Jeffrey 

Sachs calculated that the 

total cost per year would 

be about $175 billion. This 

represents less than one 

percent of the combined 

income of the richest 

countries in the world.

So what can I do about it?
Your active engagement 

in policymaking can make 

a difference in addressing 

poverty. It ensures that 

your rights are promoted 

and that your voice is 

heard, that  

inter-generational knowl-

edge is shared, and that 

innovation and critical 

thinking are encour-

aged at all ages to sup-

port transformational 

change in people’s lives 

and communities.

Governments can help 

create an enabling envi-

ronment to generate pro-

ductive employment and 

job opportunities for the 

poor and the marginalized. 

They can formulate strate-

gies and fiscal policies that 

stimulate pro-poor growth, 

and reduce poverty.

The private sector, as 

an engine of economic 

growth, has a major role 

to play in determining 

whether the growth it cre-

ates is inclusive and hence 

contributes to poverty 

reduction. It can promote 

economic opportunities 

for the poor, focusing on 

segments of the economy 

where most of the poor 

are active, namely on 

micro and small enter-

prises and those operating 

in the informal sector.

The academic and edu-

cation community have 

a major role in increasing 

the awareness about the 

impact of poverty. Science 

provides the foundation 

for new and sustainable 

approaches, solutions and 

technologies to tackle the 

challenges of reducing 

poverty and achieving sus-

tainable development. The 

contribution of science 

to end poverty has been 

significant. For example, 

it has enabled access 

to safe drinking water, 

reduced deaths caused 

by water-borne diseases, 

and improved hygiene to 

reduce health risks related 

to unsafe drinking water 

and lack of sanitation.

To find out more 

about Goal #1 and 

other Sustainable 

Development Goals visit: 

http://www.un.org/

sustainabledevelopment

Why is there so much 
poverty in the world?
Poverty has many dimen-

sions, but its causes 

include unemploy-

ment, social exclusion, 

and high vulnerability 

of certain populations 

to disasters, diseases 

and other phenomena 

which prevent them 

from being productive.

I’m not poor. Why should I 
care about other people’s 
economic situation?
There are many reasons, 

but in short, because as 

human beings, our well- 

being is linked to each 

other. Growing inequality 

is detrimental to economic 

growth and undermines 

social cohesion, increas-

ing political and social 

tensions and, in some 

circumstances, driving 

instability and conflicts.

Can we actually 
achieve this goal?
Yes. To end extreme pov-

erty worldwide in 20 

years, economist Jeffrey 

Sachs calculated that the 

total cost per year would 

be about $175 billion. This 

represents less than one 

percent of the combined 

income of the richest 

countries in the world.

So what can I do about it?
Your active engagement 

in policymaking can make 

a difference in addressing 

poverty. It ensures that 

your rights are promoted 

and that your voice is 

heard, that  

inter-generational knowl-

edge is shared, and that 

innovation and critical 

thinking are encour-

aged at all ages to sup-

port transformational 

change in people’s lives 

and communities.

Governments can help 

create an enabling envi-

ronment to generate pro-

ductive employment and 

job opportunities for the 

poor and the marginalized. 

They can formulate strate-

gies and fiscal policies that 

stimulate pro-poor growth, 

and reduce poverty.

The private sector, as 

an engine of economic 

growth, has a major role 

to play in determining 

whether the growth it cre-

ates is inclusive and hence 

contributes to poverty 

reduction. It can promote 

economic opportunities 

for the poor, focusing on 

segments of the economy 

where most of the poor 

are active, namely on 

micro and small enter-

prises and those operating 

in the informal sector.

The academic and edu-

cation community have 

a major role in increasing 

the awareness about the 

impact of poverty. Science 

provides the foundation 

for new and sustainable 

approaches, solutions and 

technologies to tackle the 

challenges of reducing 

poverty and achieving sus-

tainable development. The 

contribution of science 

to end poverty has been 

significant. For example, 

it has enabled access 

to safe drinking water, 

reduced deaths caused 

by water-borne diseases, 

and improved hygiene to 

reduce health risks related 

to unsafe drinking water 

and lack of sanitation.

To find out more 

about Goal #1 and 

other Sustainable 

Development Goals visit: 

http://www.un.org/

sustainabledevelopment

What’s the goal here? 
To achieve gender 

equality and empower 

all women and girls. 

Why?
Women and girls represent 

half of the world’s popu-

lation and therefore also 

half of its potential. But, 

today gender inequality 

persists everywhere and 

stagnates social progress. 

Women continue to be 

underrepresented at all 

levels of political leader-

ship. Across the globe, 

women and girls perform

a disproportionate share 

of unpaid domestic work. 

Inequalities faced by girls 

can begin right at birth 

and follow them all their 

lives. In some countries, 

girls are deprived of access 

to health care or proper 

nutrition, leading to a 

higher mortality rate. 

How much progress 
have we made?
Women and girls around 

the world continue to expe-

rience violence and cruel 

practices. Physical and/

or sexual violence affects 

I n  20 18,
women 

o n l y  h e l d 

2 7  per  c en t 

o f  m a n a g e r i a l 

p o si t i o n s 

wor ld w ide

GENDER  EQUA L I T Y:  
WHY IT MATTERS
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What’s the goal here?
To make cities inclu-

sive, safe, resilient 

and sustainable

Why?
The world is becoming 

increasingly urbanized. 

Since 2007, more than half 

the world’s population has 

been living in cities, and 

that share is projected to 

rise to 60 per cent by 2030. 

Cities and metropoli-

tan areas are power-

houses of economic 

growth— contributing 

about 60 per cent of global 

GDP. However, they also 

account for about 70 per 

cent of global carbon 

emissions and over 60 

per cent of resource use.

What are some of the 
most pressing challenges 
that cities face today?
Inequality is a big concern. 

Over 1 billion people live 

in slums and this number 

keeps rising. The levels of 

urban energy consump-

tion and pollution are also 

60 
per  c en t 

o f  t h e

world ’s 

p op u la t ion
w i l l  l i ve

i n  c i t i e s 

by  2030

SUS TA IN A BL E  CI T IES:  
WHY THEY MATTER
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What’s the goal here?
To conserve and sustain-

ably use the world’s oceans, 

seas and marine resources.

Why?
Oceans provide key nat-

ural resources including 

food, medicines, biofuels 

and other products. They 

help with the breakdown 

and removal of waste and 

pollution, and their coastal 

ecosystems act as buffers 

to reduce damage from 

storms. Maintaining healthy 

oceans supports climate 

change mitigation and 

adaptation efforts. And 

have you been to the sea-

side? It’s also a great place 

for tourism and recreation. 

Even more, Marine 

Protected Areas contrib-

ute to poverty reduc-

tion by increasing fish 

catches and income, and 

improving health. They 

also help improve gen-

der equality, as women 

do much of the work at 

small-scale fisheries. 

The marine environment 

is also home to a stun-

ning variety of beautiful 

creatures, ranging from 

single-celled organisms to 

the biggest animal ever to 

have lived on the Earth–the 

blue whale. They are also 

home to coral reefs, one 

of the most diverse eco-

systems on the planet.

O v e r  

3  b illion 

peop le
d e p e n d  o n 

m a r i n e  a n d 
c o a s t a l 

b iod i ver si t y
f o r  t h e i r 

l i velih ood

L IF E  BELOW  WAT ER :  
WHY IT MATTERS

What’s the goal here? 
To revitalize the global 

partnership for sustain-

able development

Why?
In 2015, world lead-

ers adopted the 2030 

Agenda for Sustainable 

Development that aims to 

end poverty, tackle inequal-

ities and combat climate 

change. We need everyone 

to come together— 

governments, civil soci-

ety, scientists, academia 

and the private sector— to 

achieve the sustainable 

development goals. 

Why does this 
matter to me?
We are all in this together. 

The Agenda, with its 17 

Sustainable Development 

Goals, is universal and 

calls for action by all coun-

tries, both developed 

countries and develop-

ing countries, to ensure 

no one is left behind.    

S t r on g 
i n t e r n a t i o n a l 

c oo p e ra t i o n 
i s  n e e d e d  n o w 

m o r e  t h a n  e v e r 
to  e n s u r e

t h a t

c o u n t r i e s  h a v e 
t h e  m e a n s

to  a ch ieve 
t h e  S D G s

PA R T NERSHIP S:  
WHY THEY MATTER
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What’s the goal here?
To end poverty in all its 

forms everywhere by 2030.

Why?
More than 700 million peo-

ple, or 10% of the world 

population, still live in 

extreme poverty and is 

struggling to fulfil the most 

basic needs like health, 

education, and access to 

water and sanitation, to 

name a few. The major-

ity of people living on 

less than $1.90 a day live 

in sub-Saharan Africa. 

Worldwide, the poverty 

rate in rural areas is 17.2 per 

cent—more than three times 

higher than in urban areas.

Having a job does not 

guarantee a decent liv-

ing. In fact, 8 per cent of 

employed workers and their 

families worldwide lived in 

extreme poverty in 2018.

Poverty affects children dis-

proportionately. One out of 

five children live in extreme 

poverty. Ensuring social pro-

tection for all children and 

other vulnerable groups is 

critical to reduce poverty.

55  per  c en t
o f  t h e 

wo r l d ’s 
p op u la t ion 

h a v e 

n o  a c c es s 
t o 

s oc ia l 
p r otec t ion

NO  POV ER T Y:  
WHY IT MATTERS
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What’s the goal here? 
To ensure access to afford-

able, reliable, sustainable 

and modern energy for all.

Why?
A well-established energy 

system supports all sec-

tors: from businesses, 

medicine and education 

to agriculture, infrastruc-

ture, communications 

and high-technology. 

Access to electricity in 

poorer countries has begun 

to accelerate, energy 

efficiency continues to 

improve, and renewable 

energy is making impres-

sive gains. Nevertheless, 

more focused attention is 

needed to improve access 

to clean and safe cook-

ing fuels and technolo-

gies for 3 billion people.

I have access to 
electricity. Why should 
I care about this goal?
For many decades, fossil 

fuels such as coal, oil or gas 

have been major sources of 

electricity production, but 

3 billion 

people
lack access 
to clean 

cooking fuels,
resulting in nearly

4 million 
premature 

deaths
 each year

A F FOR DA BL E  A ND 
CL E A N  ENERGY:  
WHY IT MATTERS
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UN Sustainable 
Development Goals
We feel strongly that business has a critical 
role to play to achieve the United Nations’ 
Sustainable Development Goals (SDGs), which 
frame broad societal objectives for the world’s 
most pressing social, environmental and 
economic challenges. 

In our largest analysis of published reporting 
on the SDGs to date, we explored over 1,000 
company reports to find out how businesses are 
engaging with the SDGs. The results suggest 
that, while there is a general acknowledgement 
of the importance of the goals, there is room for 
more concrete action to take place in support of 
the SDGs if the SDGs are to be achieved  
by 2030. 

The Sustainable Development 
Goals (SDGs) are a universal call to 
action to end poverty, protect the 
planet and ensure that all people 
enjoy peace and prosperity.

These 17 Goals are to be achieved 
by 2030 and address global issues 

such as climate change, economic 
inequality, innovation, sustainable 
consumption, peace and justice, 
among other priorities. The goals 
are interconnected – often the key to 
success on one will involve tackling 
issues more commonly associated 
with another.

Our Sustainability 
Services
PwC has an award-winning 
global Sustainability and 
Climate Change practice. It 
helps clients in the private and 
public sector to become more 
sustainable. It has over 800 
practitioners around the world. 
And it is recognised for its long-
standing contribution to this 
agenda, working with others to 
understand and track some of 
the world’s biggest problems - 
such as climate change risks and 
the possibility that nature will 
‘collapse’. It also collaborates with 
others to find solutions.
 
In Bermuda, our Sustainability 
Services team can help 
businesses put the SDGs at 
the heart of their business 
strategy. We’re specialists in how 
organisations can spot the risks 
and harness the opportunities.

These 17 Goals are to 
be achieved by 2030
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What’s unique about our event is we are 
fortunate enough to attract very senior people 
from the industry, who want to share their 
perspectives and who want to engage in 
debate and dialogue. We do encourage a more 
provocative, challenging thinking and I think this 
is what the industry needs. This is a genuine 
thought leadership event that we at PwC are 
very proud of.’ 

- Arthur Wightman, PwC Bermuda Territory and  

Insurance Leader

We are proud of our significant 
investment in hosting the largest 
and longest-running insurance 
industry event in Bermuda, 
attracting over 30 speakers and 
300 delegates from more than 80  
companies. The leading minds in 
the industry along with Government 
officials join us to showcase the 
Bermuda market and discuss its 
continuing success and innovation, 
as well as its challenges. 

Since 2018, our event has been
presented with the Financial Times,
a globally leading media brand with
over 1 million paying readers. 

“Bermuda is who’s who of global 
insurance” that managed to attract 
the biggest reinsurance start-up in 
recent years - Convex.’ - FT

A catalyst for thought leadership
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Reinsurance 
Banana Skins 2019

CSFI
Centre for the Study of
Financial Innovation

Insurance
Banana Skins
2019

Insurance
Banana Skins
2019 The CSFI survey of the 

risks facing insurers
The CSFI survey of the 
risks facing insurers

Insurance Banana skins Reinsurance 2019_NEW.indd   1 09/08/2019   2:36 PM

Battling 
headwinds 
in pursuit of 
growth

Caribbean Insurance CEO Survey

How we can help you to capitalise 

Life reinsurance in 
Bermuda comes of age

Our digital services

Supporting clients in digital transformation, with an 
approach tailored to your organisation, can be 
viewed across 5 lenses:

Digital disruption

New technologies are fundamentally impacting how 
companies do business. We support clients 
navigate the options and develop a strategy to 
succeed.

Digital experience

Consumers are demanding better experiences that 
are tailored to them, across multiple channels and 
at an affordable cost. Customer experience is a key 
focal point in PwC’s approach to digital services.

Digital operations

Digitising processes to reduce cost, improve 
productivity, supplier interaction and customer 
satisfaction is an imperative for all clients. PwC has 
broad capabilities with process re-engineering and 
digitising operations.

Digital organisation and workforce

Clients must align their organisation structure and 
the workforce to succeed in the digital age. PwC 
can support clients with navigating the impact on 
their people and culture.

Digital trust

As organisations implement more digital services, 
consumers need to be confident their data is 
secure. PwC supports clients with securing their 
data and building digital trust in society.

Building a new 
digital world
With change as the only constant, business 
leaders recognise they need to evolve, and 
they know they can’t do it alone

pwc.com/cb

The proposed Code includes a series 
of minimum (i.e., mandatory) and 
recommended standards, structured 
across the following 3 pillars of a 
cybersecurity program:

●   Identification of assets and risks 
(including governance and risk 
assessment);

●  Detect and protect controls; and

●  Response and recovery controls.

While still in the comment stage, 
we recommend that organisations 
initiate, in short order, a formal process 
to evaluate their current cyber risk 
programs’ conformance with the 

requirements of the proposed Code. 
In executing this evaluation we 
recommend (as with the development 
of a cybersecurity program) that 
organisations take a holistic (as 
opposed to siloed) approach, affording 
entities the agility needed to align and 
adjust their cyber-programs to other 
new regulations (such as PIPA/GDPR) 
and the continued evolution of cyber 
threats. For those entities with less 
mature cybersecurity programs we also 
recommend that the Code be reviewed 
alongside consideration of recognised 
frameworks (such frameworks include: 
NIST Cybersecurity Framework, Cobit, 
and ISO 27001).

Insurance Sector 
Operational Cyber 
Risk Management 
Code of Conduct

On December 23, 2019, the Bermuda 
Monetary Authority (the BMA or the 
Authority) released its proposed 
Insurance Sector Operational Cyber 
Risk Management Code of Conduct 
(the Code) for comment. Comments 
are requested by January 31, 2020, 
with the expectation that the final 
Code’s requirements be effective 
by January 1, 2021, followed by 
enforcement starting June 30, 2021.
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digital world 
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global upskilling effort
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Supporting industry 
events and sharing our 
insights & expertise
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Marisa Savage 
Partner
Leading Women in Hamilton 
2019 - Bermuda Re + ILS 
magazine

David Gibbons 
Partner
Ranked #22 -  
Captive Review Power 50 List

Sugi Ganesan 
Manager
Bermuda’s Rising  
Stars 2019 - Bermuda Re  
+ ILS magazine 

Zenika Simons 
Manager
Rising Star 2019 - The 
Bermudian Magazine

Accolades

Our values guide the choices we make, which applies 
not only to how we treat each other as professionals, 
but also to how we select clients, work with those 
clients and each other, and ensure the work we do 
upholds our own standards.

Our Code of Conduct lays out and reinforces the 
importance of conducting business within the framework 
of professional standards, laws, and regulations, together 
with our own purpose, values, standards and policies. 

The Code of Conduct and behaviours we seek to 
reinforce are brought to life in numerous ways, including 
delivering highest quality outcomes, leadership and 
training programs, in our day to day work, and in the 
handling of complaints and investigations.

Our values
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