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All senior roles [ 2795

Maost senior roles 28%
Small # of senior roles 18%

None 29%
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7117 : Pwe. 2015, Pro-
fessionalize to optimize; US
family firms are no longer winging
it. PricewaterhouseCoopers LLP.
Available: http://www.pwc.com/
us/en/private-company-services/
publications/2015-family-busi-
ness-survey.jhtml. US Family
business survey
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