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1. PwC. 2014. Bridging the gap: Handing over
the family business to the next generation.
Next Generation Survey 15 April 2014. http://
www.pwe.com/nextgen.
2. http://www.pwc.com/th/en/press-room/

press-release/2014/new-release-22-05-2014-th.
jhtml
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