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Banking in 2025-2030

Move to
technology

channels

Non-banks e.g. Physical distribution Technology to make it
Google, Alibaba and channels e.g. bank cheaper for customers
mobile operators are branches and ATMs to move between
providing more ‘core’ are being replaced by banks and other
banking services, smart phones, serviee providers.

Brand, a powerful differentiator

Brands and trust will determine how and with whom customers choose to
bank with.
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