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Firmy, ktoré sa zicastnili projektu Manazérsky vzor 2004
Companies which participated in the project Model CEO 2004

1. Narodna aukénd spoloc¢nost, s.r.o., Bratislava O A.N.B., a.s., Zarnovica O Alcatel
Slovakia, a.s., Liptovsky Hradok O Amslico AIG Life poistovna, a.s., Bratislava O
Banské stavby, a.s., Prievidza 0O Bata Slovensko, a.s., Bratislava O Bramac stresné systémy,
s.r.o., lvanka pri Nitre 0 BSH Drives and Pumps, s.r.o., Michalovce 0O BT Slovensko,
s.r.o., Bratislava O Business Global Systems, a.s., Bratislava 0 C.E.N., s.r.o. - Televizia
TA3, Bratislava O Castor & Pollux, a.s., Bratislava O Cesty Nitra, a.s., Nitra 0 Coca-Cola
Beverages Slovakia, s.r.o., Bratislava O Continental Matador, s.r.o., Pdchov 0 COOP
Jednota Slovensko, s.d., Bratislava 0 DNS Slovakia, s.r.o., Bratislava 0 Duropack Turpak
Obaly, a.s., Martin O Ecco Slovakia, a.s., Martin O Electrolux Slovakia, s.r.o., Bratislava
O Elektrovod Holding, a.s., Bratislava O Emerson, a.s., Nové Mesto nad Vahom 0O eTel
Slovensko, s.r.o.Bratislava O EuroTel Bratislava, a.s., Bratislava 0 Exmont Engineering,
s.r.o., Bratislava O Exportno-importna banka SR, Bratislava O Forward, s.r.o., Povazska
Bystrica O GeliMa, a.s., Liptovsky Mikuldas 0 GMAC, a.s., Bratislava O Heineken
Slovensko, a.s., Nitra O Hewlett-Packard Slovakia, s.r.0., Bratislava 0 HVB Bank Slovakia,
a.s., Bratislava 0 Chemosvit, a.s., Svit O IBM Slovensko, s.r.o., Bratislava O INA Skalica,
s.r.o., Skalica 0 ING Bank N.V., Bratislava O lzomat, a.s., Nova Bana O Jednota, s.d.,
Modry Kamen 0O Junior Achievement Slovensko - Mladez pre budtcnost, Bratislava O
Konica Minolta Slovakia spol. s r.o., Bratislava O Ligarex, a.s., Liptovsky Mikulas O
Markiza-Slovakia spol. s r.o., Bratislava O Matador, a.s., Pdchov O Mediatel, s.r.o.,
Bratislava O Motor-car Wiesenthal & Co., s.r.o., Bratislava O Neografia, a.s., Martin O
Okey Radio, a.s., Bratislava 0 Orange Slovensko, a.s., Bratislava 0 Osram Slovakia, a.s.,
Banska Bystrica O Petit Press, a.s. - Dennik SME, Bratislava O Petit Press, a.s. - The
Slovak Spectator, Bratislava O Phoenix Zdravotnicke zasobovanie, a.s., Bratislava O
Poistovna Tatra, a.s., Bratislava O Pokoj DDP Tatra Banka Group, Bratislava O Polus, a.s.,
Bratislava O Postova banka, a.s., Bratislava O PricewaterhouseCoopers Slovensko, s.r.o.,
Bratislava 0O Prva DDP Tatry-Sympatia, Bratislava 0O Reding, a.s., Bratislava O S&T
Slovakia, s.r.o., Bratislava O SAP Slovensko, s.r.o., Bratislava O Sky Europe, a.s.,
Bratislava O Slovenska Televizia, Bratislava O Slovnaft, a.s., Bratislava O Slovpack, s.r.o.,
Bratislava 0 Skoda Auto Slovensko, s.r.o., Bratislava 0 Telenor Slovakia, s.r.o., Bratislava
O TNT Express Worldwide, s.r.o., Bratislava 0 TREND Holding, s.r.o., Bratislava O U.S.
Steel Kosice, s.r.o., KoSice 0 UniBanka, a.s., Bratislava O Union poistovia, a.s.,
Bratislava O Volkswagen Slovakia, a.s., Bratislava O Volvo Truck Slovak, s.r.o., Bratislava
0 VSZ Inziniering, s.r.o., Kosice O Vseobecna uverovad banka, a.s., Bratislava O
Vychodoslovenska energetika, a.s., Kosice O Wiistenrot poistovna, a.s., Bratislava O

Yazaki Slovakia, s.r.o., Prievidza O ZVL Auto, s.r.o., Presov



Ladies and gentlemen

| got acquainted with the Model CEO project last year.
Out of personal interest and even though | had just
arrived in Slovakia, | had an interview with a student.

It was a unique experience, not only for the student, but
for me too. From the feedback, | learned that this meant
even more for the student: that it was motivating and
inspiring at a time when he was deciding about his
future. Maybe, in a few years, he will be our colleague
or business partner and will become a model CEO

of the next generation.

This year, with more knowledge about Slovakia, | met
another student which again | found very educational to
hear his outlooks on life and his views on the business
world in Slovakia. | believe he also found it one hour
very well spent.

It has been four years since the Model CEO project was
first organised (2001-2004). So some top managers have
had this opportunity four times. An entire age bracket of
secondary school students was offered this unigeue
opportunity to meet top managers of leading Slovak
firms. Almost 1,000 graduates of secondary schools

and universities, and 417 top managers! We have

monitored the views of this varied group over the past

four years, which we can now compare. In this report,
we offer you an analysis of the 2004 survey results,

as well as a summary of the results from 2001 to 2004.

An enermous thank to all of you who participated in
Model CEO 2004 and | hope you found it equally
interesting.

Gordon Latimir
PricewaterhouseCoopers
Territory Senior Partner
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Ked som spoznala myslienku projektu Manazérsky vzor,
premyslala som o tom, ¢o by pre mia znamenala $anca
podat si ruku a osobne sa rozpravat s vrcholovym
manazérom uspesnej firmy v ¢ase, ked som mala tolko
rokov, ako absolventi programu Aplikovand ekonémia,
ktori ta prilezitost dostali.

MozZno sa mnohym stretnutie top manazérov a studentov
zda zvlastne, ale ja z rozhovorov s obomi stranami viem,
¢o pre nich znamena. Je to okamzik, v ktorom mlady
¢lovek moze ndjst silnd osobnt vyzvu pracovat na sebe
a dosahovat svoje profesiondlne aj zivotné sny. Je to
moment, v ktorom dspesny manazér odovzdava
posolstvo svojej profesionalnej cesty, tvrdej a naroc¢ne;j
prace, posolstvo svojich pracovnych, Zivotnych

a ludskych skdsenosti. Stretnutie dvoch svetov, kde jeden
obohacuje druhy. Obraz kontinuity veci, ktoré sa v Zivote
deju a posuvaju nas dalej. Okamih, ktory ma schopnost
vratit zrelého dspesného ¢loveka do minulosti a mladému
Studentovi zas ukazat mozny smer jeho Zivotnej cesty.
Som presvedcend, Ze prave v tom je hodnota a poslanie
projektu Manazérsky vzor, do ktorého neziskova
vzdeldvacia organizécia Junior Achievement

Slovensko - Mladez pre budtcnost vstipila v partnerstve
so spoloc¢nostou PricewaterhouseCoopers aj v tomto roku.

A f &
[Iwale. Krhy

Véam, studenti, ktorf ste prijali vyzvu zicastnit sa projektu,
patri obdiv a moje osobné prianie, aby ste na naro¢nej
ceste za profesionalnym cielom nezabudli na odkaz
stretnuti s manazérmi a na vyzvu, ktord ste mozno
pocitili po boku tspesného ¢loveka.

Vam, manazéri, ktori ste sa rozhodli venovat kus svojho
¢asu tomuto projektu, patri velké DAKUJEM. Za atmosféru,
ktoru ste pocas stretnuti so Studentmi dokézali vytvorit,
za profesionalny a ludsky pristup. Dakujem Vam najma
za to, ze sme spolu s Vami mohli verejnosti ukdzat, ze

v oblasti vzdelavania mladych ludi vieme zrealizovat
hodnotné projekty, ktoré dokazu motivovat k vyssim
métam. Dakujem vietkym, ktori sa svojou pracou
zaslazili o dspech projektu Manazérsky vzor 2004.

Marcela Havrilova
Junior Achievement Slovensko - Mladez pre budtcnost
Generalna riaditelka
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Dear friends

Model CEO project has monitored the views of top
managers and students over the 4years. Compared to similar
projects that PricewaterhouseCoopers organised in other
territories, we decided to give the project another

dimension and give chance to students in the project instead
of a professional agency that would monitor the views of

a certain group of respondents.

This year was the last year in which we organised the
Model CEO project in the form you have known it so far. An
entire age bracket of students was offered an opportunity to
meet successful managers in their business environment.
Our role in this project was particularly to open doors. We
are pleased to announce that we were successful more

than 400 times!

The primary aim of this project was to organise meetings
that would otherwise not be possible and to initiate an
exchange of views and experience. Furthermore, the project
focused on eliminating prejudices on both sides, unveiling
the human dimension of business, offering students the
possibility of knowing the secret of success and specifying
its substance and form. From the reactions of students after
the meetings, we learned that such an opportunity is unique,
motivating, and inspiring.

Another aim of the project was to present the activities of
Junior Achievement Slovakia, a non-profit organisation,
within the business community. Junior Achievement
Slovakia has long-term experience in providing
nontraditional forms of economic education to young people.

PricewaterhouseCoopers supports the education of youth
and we consider working with young people one of the
most important activities of our community. Therefore, we
are eager to support an organisation that, in our view,
performs its work reliably, consistently, and at a high standard.

The results that we analysed each year and presented in

a summary report enable us to define existing trends. Based
on these trends, we are able to specify the values that the
Slovak business community most respects. The added value
of the results is that they reflect the views of the groups that
are most involved: colleagues and young people.

We have intentionally posed open questions, and
intentionally let managers find their own words to give

a true picture of success. We intentionally let managers and
students spontaneously come up with the name of

a manager or firm that best matches the phrase

"most respected".

By using an inexact method, we naturally achieved results
that are not meant to appear exact. Our intention was first
to listen and then report the names of the most respected
managers and firms that we heard most often, together with
the supporting reasons. Each year, new contests are introduced,
and prizes and awards given. But the Model CEO project

is not a contest. Therefore, each of you who opened the
door to a student and dedicated time to him or her were

a model CEO. Our sincere thanks to all of you, in the name
of the students, the media partners, and those who
participated in organising the project.

Maéria Friihwaldova
PricewaterhouseCoopers
Partner

Junior
Achievement

Slovensko

Vazeni priatelia,

Projekt Manazérsky vzor po 4 roky mapoval ndzory
riaditelov aj studentov. Na rozdiel od podobnych
projektov, ktoré PricewaterhouseCoopers realizuje

v niektorych inych teritéridach sme sa rozhodli miesto
profesiondlnej agentdry, ktord formou interview zmapuje
a vyhodnoti ndzory istej skupiny, pridat projektu dalsiu
dimenziu - zapojit do neho studentov.

Tento rok organizujeme projekt Manazérsky vzor
poslednykrét v podobe, ako ho pozndte dnes. Za posledné
styri roky dostala jedna generacia stredoskolakov moznost

stretndt sa s Gspesnymi manazérmi v ich pracovhom
prostredi. Nasu tlohu v tomto spolo¢nom projekte sme
videli hlavne pri otvarani dveri. Velmi ma tesi, ze sa nam to
podarilo viac ako $tyristokrat!

Primdrnym cielom tohto projektu preto bolo

sprostredkovat stretnutia, ktoré by sa inak nekonali a tym
podnietit vymenu nazorov a skisenosti. Jeho cielom

bolo odbdrat predsudky na obidvoch strandch, poodhalit
[udskd dimenziu biznisu, dat moznost spoznat tajomstvo
tspechu, pomenovat jeho podstatu a podoby.

Z bezprostrednych reakcii $tudentov po stretnutiach

vieme, ze takéto prileZitosti su jedine¢né, motivuju a in$piruja.

Dalsim ciefom projektu bolo zviditelnit v podnikatelskej
komunite ¢innosti neziskovej organizécie Junior
Achievement Slovensko - Mladez pre budicnost, ktora sa
dlhodobo venuje netradi¢nym formam ekonomického
vzdeldvania mladeze.

PricewaterhouseCoopers podporuje vzdelavanie mladych

a pracu s mlddezou povazujeme za jednu z najdolezitejsich
¢innosti nasej komunity. Nevahame preto aj touto cestou
podporit organizaciu, ktora svoju pracu podla nasho
nazoru robi kvalitne, zodpovedne a konzistentne.

Vysledky, ktoré sme kazdoro¢ne spracovali a v stihrnnej
forme prezentovali formou kratkej spravy nam umoziuji
definovat trendy. Na ich zaklade dnes mo6Zeme pomenovat
hodnoty, ktoré si slovenska biznis komunita najviac ceni.
Cena vysledkov je o to vicsia, Ze odraza ndzory tych
najzainteresovanejsich - kolegov a mladej verejnosti.

Zamerne sme davali otvorené otazky, zamerne sme nechali
manazérov hladat spravne slovd, ktorymi je mozné vystihndt
a pomenovat tGspech. Zdmerne sme nechali riaditelov aj
studentov spontdnne vyslovit meno osobnosti ¢i firmy, ktora
v ich mysli v spojitosti so superlativom NAJ rezonuje najviac.

Touto, nie exaktnou metédou sme dostali vysledky, ktoré sa
ani nechcu tvarit exaktne. Kazdym rokom pribdda satazi

a oceneni, cien a uznani. Nasou ambiciou bolo poc¢ivat

a potom vyslovit tie mend osobnosti a firiem, ktoré sme
poculi najcastejsie a tiez dovody za tym stojace. Projekt
Manazérsky vzor viak nie je sitazou, a preto kazdy z vas,
kto prijal studenta a venoval mu svoju pozornost a ¢as sa
stal vzorom. Za to Vam v mene studentov, medidlnych
partnerov aj nds organizatorov dakujeme!

Ing. Maria Frihwaldovd
PricewaterhouseCoopers
Partner
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This is the fourth year of the Model CEO project. This
year, 80 CEOs from major Slovak companies
participated, together with 153 students (mainly from
secondary schools) from around Slovakia. 61 students
conducted an interview with a manager of a company.
Detailed information on participants and the
methodology used are presented on page 14. Lists of
interview participants (both companies and students) are
on the cover pages.

The main objective of the Model CEO project is to
enable secondary students in their final year to meet

a CEO or top manager of a major company in Slovakia,
get a taste of the actual business environment, and have
a unique experience. For students, the interview is
clearly a motivating event, an energizer and inspiration
for their future career. You will find the reactions of
several students and managers to their interviews on
page 4.

The student's experience of the interview itself was the
main goal of this project, while this report is secondary
and the formal result of it. It presents the summarised
opinions of both CEOs and students, recorded on an
anonymous basis. The fourth year of this project gives us
a consistent basis for comparing developments in
opinions and values, and helps make this project unique.

Model CEO is student project and builds on the abilities
of students who studied in the Applied Economics
programme that Junior Achievement Slovakia, a nonprofit
organisation, presented to schools. A student also
coordinated the interviews. PricewaterhouseCoopers is
the author of the project. It opens the doors of top
companies in Slovakia to students, and is responsible for
the overall organisation and quality of the project, as
well as for analysing the summary data in this report.
Media partners include daily Hospodarske noviny, TA3
television and The Slovak Spectator weekly.

Projekt Manazérsky vzor sa tento rok uskutocniuje uz
Stvrtykrat, tento rok sa dor zapojilo 80 riaditelov
vyznamnych firiem na Slovensku a 153 tudentov
strednych kol z celého Slovenska. 61 z nich vykonalo
interview s riaditelom firmy. Podrobné informéacie

o ucastnikoch a metodolégii uvddzame na strane 14.
Zoznam zucastnenych Studentov, ktori vykonali
interview a firiem, ktoré sa do tohtoro¢ného projektu
zapojili je uvedeny na prednej a zadnej strane obalky.

Projekt si kladie za hlavny ciel sprostredkovat $tudentom
zavere¢nych ro¢nikov strednych kol stretnutie

s riaditelom vyznamnej firmy na Slovensku, zozndmit sa
s redlnym podnikatelskym prostredim a poskytnit obom
strandm moznost reflexie, inspirdcie a motivacie.
Niekol'ko bezprostrednych reakcii studentov a riaditelov
po stretnuti uvddzame na strane 4.

Tato sprava je zhrnutim ndzorov, ktoré boli zaznamenané
na anonymnej baze, preto su prezentované v stihrnnej
podobe. KedZe vyvoj ndzorov mapujeme uz Stvrty rok, je
mozné konstatovat, ze vysledky poskytuji obraz o vyvoji
hodnét - ¢im je projekt a jeho prinos aj pre Sirsiu
spolo¢nost jedinecny.

Ide o studentsky projekt, ktory stavia na agilite studentov,
absolventov programov Aplikovana ekonémia
licencovany neziskovou organizaciou Junior
Achievement Slovensko - MladezZ pre budtcnost, ktory
sa vyuc¢uje na vybranych strednych skolach na Slovensku.
Student, absolvent tohto programu koordinuje stretnutia.
Autorom projektu je PricewaterhouseCoopers, jeho dlo-
hou je otvérat dvere lidrov, zodpovedat za celkovu koor-
dindciu a kvalitu projektu a analyzovat zozbierané dda-
je. Projekt medialne podporili dennik Hospodarske
noviny, televizia TA3 a tyZzdennik The Slovak Spectator.

PRICEAVATERHOUSE(QOPERS
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Reakcie studentov a riaditelov / Feedback from students and managers

Nizsie uvadzame niekolko bezprostrednych reakcii Studentov a riaditelov po vykonani interview
Below we list feedback from students and managers after their interviews with the top managers

Reakcie studentov Reakcie riaditelov

...nejaku exkurziu ani ni¢ také som tam nemal, ale pan ...¢Cital som nieco v novinach, ale ni¢ konkrétne, vtedy
riaditel, to bola kapitola sama o sebe. Ked nieco hovoril, ma to nezaujalo. Teraz si myslim, Ze je to naozaj dobra
vsetko to bolo ako citaty z nejakych skript, skuto¢ne prilezitost ukdzat mladym, ze to nie je ni¢ hrozné byt
rokmi overené skisenosti. A skuto¢ne zaujimavy bol manazérom velkého podniku...

jeho optimizmus. Naozaj bolo vidiet, Ze je to ¢lovek,
ktory sa dokonale vyzna vo svojej oblasti a pozna nasu
hospodarsku situéciu a prave z toho totiz ten
optimizmus pramenil. Kritizoval média nakolko siria len
pesimizmus a nekvalifikované, neobjektivne info.
optimalny sposob, ako by mal $éf presadit svoje
rozhodnutie je, ked usmeriiuje rozhovor tak, aby jeho
nazor upraveny nazormi ostatnych povedal niekto iny a
ten sa potom schvali. Ked dava dokopy pracovny tim,
dolezita je vhodna kombinacia osobnostnych

typov - treba tam dakedy dat aj "stuku"...

...5tudent by mohol stravit s manazérom aj cely den
a zazit td atmosféru rozhodovania a stresu vo firme..."

...po predstaveni sa a obozndameni pana riaditela, ¢o je
cielom mojej navstevy, polozil som riaditelovi svoje
otazky. Potesilo ma, ze vedel rychlo, rozumne,
zrozumitelne odpovedat ...chcem podakovat Junior
Achievement Slovensko, PricewaterhouseCoopers

a riaditelovi za moznost zGc¢astnit sa projektu. Opat som
sa mohol nie¢omu novému priucit, nie¢o nové vidiet,

a hlavne, je to pre mna velmi dobrd skisenost do fotografie st z koordinacnych stretnuti Studentov
buddicnosti. Dakujem. v Bratislave, Banskej Bystrici a v KoSiciach

Junior
Achievement

Slovensko
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Vysledky/Results

Manazérsky vzor — Spoloc¢nost
Model CEO - Company

Vysledky podla riaditelov Vysledky podla studentov
Results of CEOs Results of students

1. Volkswagen Slovakia, a.s. 1. Orange Slovensko, a.s. -
. 5
2. Orange Slovensko, a.s. 2. EuroTel Bratislava, a.s.
3. U.S. Steel Kosice, s.r.o. 3. Volkswagen Slovakia, a.s.

Manazérsky vzor — Osobnost
Model CEO - Business leader

Vysledky podla riaditelov Vysledky podla studentov
Results of CEOs Results of students

1. Jozef Uhrik, Volkswagen Slovakia, a.s. 1. Pavol Lancari¢, Orange Slovensko, a.s.
2. Miroslav Majoros, Slovak Telecom, a.s. 2. Robert Chvatal, EuroTel Bratislava, a.s.
3. Pavol Lancari¢, Orange Slovensko, a.s. 3. Richard Rybnicek, Slovenska Televizia

medialni partneri media partners

HOSPODARSKE NOVINY
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Manazérsky vzor 2004 / Model CEO 2004

Analyza odpovedi / Analysis of responses

From October to December 2004, students met with 80
top managers of leading companies in Slovakia. The
purpose of these meetings was to enable students to gain
insight into the work of top managers through personal
interviews on several topics. Some of the questions were
the same for all CEOs. In this document, we set out

a summary of these interviews. A detailed description of
the sample and the methodology of the project is shown
on page 14.

Question 1
Which three companies in Slovakia do you most respect
and why?

Both students and CEOs could list three companies they
most respect and give the reasons for this. The companies
nominated in the interviews were allocated one, two, or
three points, according to the order in which they were
ranked. Where the respondents did not rank nominees,
we allocated 2 points to each nominee. Students did this
before their interviews with CEOs to avoid their opinions
being influenced by the interview. We processed the
responses of 80 CEOs and 153 students on a no-name
basis.

The table below shows companies that enjoyed the
highest amount of respect in Slovakia in 2004

poradie
ranking

podla riaditelov
according to managers

Volkswagen Slovakia, a.s.
Orange Slovensko, a.s.

U.S. Steel Kosice, s.r.o.

Tatra banka, a.s.

EuroTel Bratislava, a.s.
Slovnaft, a.s.

Matador, a.s.

Zeleziarne Podbrezova, a.s.
Slovak Telecom, a.s.
Vs$eobecnd uverova banka, a.s.

—
SCoENOURWNS

Once again, in the fourth year of this project,
Volkswagen Slovakia, a.s. was the most respected firm in
Slovakia according to top managers. Compared to last
year, the ranking of the first three companies remained
unchanged. The ranking of all top ten firms seems to be
relatively stable. However, three new companies
appeared in the ranking provided by top managers:
EuroTel Bratislava, a.s., Slovak Telecom, a.s., and
Vseobecna tverovd banka, a.s. Students nominated
Slovenska Televizia for the first time. After not appearing
in the list for a while, the following companies were
once again listed: Allianz-Slovenskd poistovna, a.s.,

and Vseobecna dverova banka, a.s.

Junior
Achievement

Slovensko

V oktébri az decembri 2004 sa uskuto¢nilo 80 stretnuti
Studentov s riaditelmi vyznamnych firiem na Slovensku.
Ucelom stretnutia bolo priblizenie prace top manazéra
studentovi formou osobného stretnutia a rozhovoru na
rozne témy. Jeho sicastou bolo aj polozenie otazok,
ktoré boli vo vietkych rozhovoroch rovnaké. Nizsie
uvddzame spracované sumarne vysledky. Podrobny
popis vzorky a metodolégiu projektu uvadzame

na strane 14.

Otdzka 1
Ktoré tri spolo¢nosti na Slovensku si najviac vazite
a preco?

Studenti aj riaditelia mali moznost uviest 3 spolo¢nosti,
ktoré si najviac vazia a uviest svoje dévody. Uvadzanym
firmam boli pridelené 3, 2 a 1 bod v pripade urcenia
poradia, v opa¢nom pripade (neuvedenie poradia firiem)
sme kazdej pridelili 2 body. Studenti sa vyjadrovali pred
stretnutim s manazérom, aby sme vyluicili moznost
ovplyvnenia ich nazoru riaditelom. Odpovede 80
riaditelov aj 153 $tudentov boli spracované na
anonymnej baze.

Nizsie uvadzame spolo¢nosti, ktorym v roku 2004
patrila najvacsia tcta a uznanie na Slovensku.

podla studentov
according to students

Orange Slovensko, a.s.

EuroTel Bratislava, a.s.
Volkswagen Slovakia, a.s.

Slovak Telecom, a.s.

Allianz - Slovenska poistoviia, a.s.
Tatra banka, a.s.

TV Markiza

Slovnaft, a.s.

Slovenska Televizia

Vseobecnd uverova banka, a.s.

Aj vo stvrtom roku projektu je podla riaditelov
najvazenejsou firmou na Slovensku Volkswagen Slovakia,
a.s., poradie prvej trojky podla studentov zostva oproti
vlanajsku nezmenené. Celd prva desiatka firiem je
pomerne stabilizovang, v riaditel'skom rebri¢ku sa tento
rok objavili len tri iplne nové mend firiem - EuroTel
Bratislava, a.s., Slovak Telecom, a.s. a V3eobecna uverova
banka, a.s., v studentskom pribudla Slovenska Televizia

a po odmlke opit bodovaliAllianz - Slovenska poistoviia,
a.s. a Véeobecna tverova banka, a.s.



Reasons for nominations

Managers believe that the most important criteria in
evaluating the success of a firm are the results achieved
(32%), innovative thinking (14%), and the quality of
products/services (14%). Last year's trend for students to
exhibit a growing sensitivity to quality was confirmed by
this year's results. Students perceive firms mostly through
the quality of their products and the standards of their
services to clients (37%), through the company's agility,
marketing intelligence, and communication with the
market (11%), as well as through the company's
achieved results (14%).

Comments

Top managers are most sensitive to results, while students
believe it is the quality of products and services that is
most important. As seen from charts below, this year's
results deviate the most from those for the last three
years. The views of students seem to develop more
dynamically compared to managers. The reasons for this
might be as follows:

1. Each year, the group of students participating in the
project is different, while the managers' sample remains
the same at 44%.

2. Students are only beginning to perceive the business
environment, and they have less information and
experience. Therefore, they mostly use subjective criteria
(personal experience), so their decisions are more
viscerally based than those of managers.
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Dé6vody nominacie

Najdolezitejsim kritériom hodnotenia tGspechu firmy
podla manazérov st dosahované vysledky (32%),
inovativnost (14%) a kvalita produktov/sluzieb (14%).

U studentov sa potvrdil trend, ktory sme naznacili uz
vlani - rastuca citlivost na kvalitu. Studenti vnimaja firmy
predovsetkym cez kvalitu vyrobkov a drovern ich sluzieb
zdkaznikovi (37%), cez dravost a inteligenciu marketingu
a komunikacie s trhom (11%) a tiez cez dosahované
vysledky (14%).

Komentar

Riaditelia st najviac citlivi na vysledky, studenti na
kvalitu vyrobkov a sluzieb zdkaznikom. Aj z grafov
uvddzanych nizsie je zrejmé, Ze tohtoro¢né vysledky sa
najviac vymykaju z trendov poslednych troch rokov.
Vo vyvoji ndzorov Studentov vidiet vacsiu dynamiku

v porovnani s riaditelskymi, ¢o méze byt ovplyvnené
niekolkymi skuto¢nostami:

1. skupina studentov sa kazdy rok Gplne meni, zatial
¢o konzistentnost vzorky riaditelov sa pohybuje na
drovni 44%.

2. studenti iba zac¢inaju vnimat podnikatelské prostredie,
maju menej informdcii aj skdsenosti, preto uplatiujd
viac kritéria subjektivne (osobna skisenost), rozhoduju
sa emotivnejsie ako riaditelia.

PRICEAVATERHOUSE(QOPERS
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Dévody uspesnosti firmy podla riaditelov a studentov, vysledky pocas rokov 2001 - 2004
Reasons for respect of the company according to managers and students, results for 2001 - 2004
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Podrobny popis jednotlivych kategérii uvadzame v tabulke na strane 9. ¢— Studenti/students
Detailed description of individual categories is presented in table on page 9.  —a— riaditelia/managers
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Podrobné tdaje uvadzame v nasledujtcej tabulke:

Riaditelia
2004 2003 2002
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Studenti
2001 2004 2003 2002 2001

Dévody uspesnosti firmy/Reasons for respect % — —
A. Vyborné vysledky, zhodnotenie vkladov akcionarov,
tempo rastu, finan¢né vysledky, vedtice postavenie na trhu, 3,
dominantné postavenie, vplyv na hospodarstvo $tatu/ fo —
Successful performance, shareholder value of the company, crisis ?2**
management, growth rate, financial results, competitiveness, market share, 17
. 19+
dominance of company and impact on the state economy as a whole 21%* =
B. Inovativnost, neustéle zlep3ovanie a vyvoj vyrob- ]; e — —
kov, kvalitné technologie a know-how, schopnost pre- 12 — ——
s ’ “. . - 12 | | |}
sadit sa a reagovat na poziadavky trhu / Innovation of 75
company, always improving and developing products ;‘3)
and technology, know-how, being agile, adaptive 2 -
’ : . oo . X
C. Vyznamny zamestnavatel, kvalitny zamestnavatel, s — —
. L, L . . 8 I S
podnikova kultdra, kvalita zamestnancov / Employing 10 ——
. 7
many people, employer of choice, corporate culture,
. r 12 N B
quality of employees 8 —
Earl s s . ¥ P 6
D. Styl riadenia firmy, kvalita manazmentu, vizia, vzor 14
pre ostatnych, prestizne meno a znacka / Management s — —
o . ) i 7
within company, vision, leading by example, brand 8
prestigious name 13 I S —
. o b . 9
E. Etika podnikania, zodpovednost voci komunite, " — —
sponzorstvo, doveryhodnost, respekt okolia, reputacia, 13 ——
tradicia, profesionalita / Fthical or responsible compa- 5
ny, sponsorship, creditworthiness, reliability, respec- 12 o
. . ¢ . - 1 — E—
table, reputation, tradition, professional performance 12 — — —
4
4 —
. . . , . 9 I S
F. Medzindrodny dosah, schopnost presadit sa na 8 — —
zahrani¢nych trhoch, export / Global reach, 3
international presence of company, exports 5 —
3
4 —
G. Slovenska firma dspesna aj bez zahrani¢ného 7 e
. . v 2 . e 5 —
investora, Uspesna domdca privatizacia 4
a transformdcia podniku / Slovak company successful g —
without international investment 3 —
1
9 S
. . . p . . . 3 —
H. Orientécia na zdkaznika, sluzby klientom, kvalita / A
Customer-focused company, excellent service levels, 15
. 7 I
quallt\/ 8 ——
3
2 —
4 —
4 —
e L S . . ) 2
I. Uspedna zahrani¢na investicia / Successful foreign 1
. 1
investment 0 u-
3
3 —
2 —
1 -
) P : 1
J. Marketing a reklamna ¢innost / Marketing 10
. . - 4 —
and advertising activity 2 —
0
1 -
1 -
1 -
. . ) ] 1
K. Environmentalne aspekty / Environmentally focused !
-
company 1 -
i
1 -
1 -
3 —
4
4
z 4 —
L. Iné / Other 5 —
12% znamena stcet 7% (etika podnikania, zodpovednost voci komunite, atd) plus 5% (pomoc okoliu, spolupatri¢nost, sponzorské aktivity) v odpovediach studentov z roku 2001
** oznacené udaje znamenaju stcet orie ,Vyborné vysledky, zhodnotenie vkladov akcionarov, tempo rastu, finanéné vysledky” a kategérie ,Dominantné postavenie, vedtce postavenie na trhu, vplyv na hospodarstvo

stétu” za roky 2001, 2002. Vysledky za rok 2003 sti uz prezentované za obe kategérie spolocne.
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Historické vysledky za roky 2001 - 2004 / Historical results for 2001 - 2004

For managers and for students, Volkswagen Slovakia, a.s.
and Orange Slovensko, a.s. are historically the most
successful firms. This is based on the results of Model
CEO projects organised in 2001 through 2004. For each
year, we allocated from one to ten points to each firm
appearing in the list, according to rank. By adding the
points, we came up with the final ranking.

Over this four-year period, the top ten companies in the
list has been relatively stable, according to both
managers and students. As much as 60% of companies
nominated by top managers and 50% of companies
nominated by students appeared in the top ten list every
year. The ranking also corresponds with the reasons given
for why these companies are respected. The criterion that
managers use most often to evaluate a firm's success is
achieved results: all of the firms are among the 30 top
companies according to TREND TOP 200. The only
exception is TV Markiza, which is not listed in any
TREND results.

TOP 10 companies in Slovakia according to both
managers and students; summary result for Model CEO
2001 - 2004

(Basis for creating the below summary ranking are as
follows: The firms which scored in Top 10 ranking in past
4 years were given 10 to 1 tol points (10 is max). Ranking
presented below reflects total scores over the 4 years history).

poradie odla riaditelov
ranking according to managers
l;))oéet pocet umiest-
odov neni vTop 10
score No. of rankings
inTop 10
1. Volkswagen Slovakia, a.s. 40 4
2. Tatra banka, a.s. 32 4
3. Slovnaft, a.s. 30 4
4. U.S. Steel Kosice, s.r.o. 26 4
5. Matador, a.s. 24 4
6. Orange Slovensko, a.s. 21 3
7. Zeleziarne Podbrezovd, a.s. 16 4
8. EuroTel Bratislava, a.s. 6 1
9. ZIPP Bratislava, s.r.o. 4 2
10. Slovalco, a.s. 2 2
Question 2

Which three business leaders in Slovakia do you most
respect and why?

The basic information on the data sources processed and
the methodology applied is the same as that for question
1 (see page 14).

Mr Jozef Uhrik, Chairman of the Board of Directors of
Volkswagen Slovakia, a.s has been nominated by CEOs
as the most respected business leader for the fourth time.
Slovak secondary school graduates nominated

Pavol Lancari¢, General Director of Orange Slovensko,
a.s., as the most respected business leader for the second
time.

Junior
Achievement

Slovensko

Volkswagen Slovakia, a.s. a Orange Slovensko, a.s. su
historicky najispesnejsimi firmami podla riaditelov

a podla studentov, zdrojom tychto dat sd vysledky
projektov Manazérsky vzor 2001 - 2004. Kazdej

firme v rebricku za jednotlivé roky sme pridelili 10 az 1
bod podla umiestnenia, ich st¢tom je vysledné poradie.

Podla obidvoch dotazovanych skupin je pocas Styroch
rokov prva desiatka firiem pomerne stabilna, 60% firiem
v riaditelskom, 50% v Studentskom rebri¢ku sa umiestnilo
v nasom Top 10 kazdy rok. Umiestnenie firiem
koresponduje aj s uvddzanymi dévodmi pre uznanie firmy.

Najcastejsim kritériom posudzovania dspechu firmy

u manazérov st dosahované vysledky firiem, dokazom
¢oho je skutoc¢nost, ze vietky umiestnené firmy patria
medzi 30 najlepsich firiem podla rebricka TREND TOP
200. Jedinou vynimkou je TV Markiza, ktora

vo vysledkoch tyzdennika TREND prezentovand nie je.

TOP 10 spolo¢nosti na Slovensku podla riaditelov

a Studentov, sumdrny vysledok za Manazérsky vzor
2001 - 2004

(Sumdrny rebricek uvddzany niZsie sme zostavili tak, Ze
kazdej firme v rebricku za jednotlivé roky sme pridelili
10 aZ 1 bod podla umiestnenia, ich stictom je vysledné
poradie).

podla studentov
according to students
ocCet pocet umiest-
odov neni vTop 10
score No. of rankings

inTop 10
Orange Slovensko, a.s. 39 4
Volkswagen Slovakia, a.s. 35 4
EuroTel Bratislava, a.s. 26 4
Tatra banka, a.s. 26 4
Slovnaft, a.s. 18 4
U.S. Steel Kosice, s.r.o. 18 3
Slovak Telecom, a.s. 10 2
TV Markiza 10 2
Vseobecnd dverova banka, a.s. 8 3
Allianz - Slovenska poistovia, a.s. 7 2

Otazka 2
Ktoré tri osobnosti podnikatelského prostredia na
Slovensku si najviac vazite a preco?

Zakladné informdcie o zdroji spracovanych informécii
a metodologii spracovania udajov su rovnaké ako
v pripade otazky 1 (vid strana 14).

Riaditelia top firiem na Slovensku si najviac vazia pana
Jozefa Uhrika, predsedu predstavenstva firmy Volkswagen
Slovakia, a.s. , ktory sa po stvrtykrat za sebou stava
manazérskym vzorom roka.Najvacsiu Gctu a uznanie
podla ndzoru maturantov na Slovensku si zaslizi po
druhykrat za sebou pédn Pavol Lancari¢, generalny
riaditel Orange Slovensko, a.s.



poradie podla riaditelov
ranking according to managers
1. Jozef Uhrik, Volkswagen Slovakia, a.s.
2. Miroslav Majoros, Slovak Telecom, a.s.
3. Pavol Lancari¢, Orange Slovensko, a.s.
4, Peter Weber, Hewlett — Packard Slovakia, s.r.o.
5. Ivan Miklog, minister financii SR
6. Vladimir Soték, Zeleziarne Podbrezova, a.s.
7. Christopher J. Navetta, U.S. Steel Kosice, s.r.o.
8. Regina Ovesny-Straka, Slovenska sporitelmia, a.s.
9. Reiner Franz, Tatra banka, a.s.
10. Slavomir Hatina, Slovnaft, a.s.
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podla studentov
according to students

Pavol Lancari¢, Orange Slovensko, a.s.

Robert Chvatal, EuroTel Bratislava, a.s.

Richard Rybnicek, Slovenska Televizia

Pavol Rusko, minister hospodarstva SR

Vladimir Repcik, TV Markiza

Jozef Uhrik, Volkswagen Slovakia, a.s.

Regina Ovesny-Straka, Slovenska sporitelfia, a.s.
Reiner Franz, Tatra banka, a.s.

Imrich Béres, Prva stavebna sporiteltia, a.s.
Stefan Rosina, Matador, a.s.

Dovody uspesnosti osobnosti podla riaditelov a studentov, vysledky za rok 2004
Reasons for respect of the business leader according to managers and students, results for 2004

It is interesting to compare the views of both top
managers and students. This year's results show
considerable agreement in the views of both of these
(what appear at first sight to be) very different groups
(see the chart below ).

Zaujimavé je porovnat nazory obidvoch zdc¢astnenych
skupin - manazérov aj Studentov. Tohtoro¢né vysledky
poukazujui na velkd zhodu nazorov tychto na prvy
pohlad velmi odlisnych skupin (vid graf uvadzany
nizsie).
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Podrobny popis jednotlivych kategorii uvadzame v tabulke na strane 12.
Detailed description of individual categories is presented in table on page 12.

—— Studenti/students

—a— riaditelia/managers
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Doévody nomindacie st uvedené v nasledujdcej tabulke:

Riaditelia Studenti
2004 2003 2002 2001 2004 2003 2002 2001
DﬁVOdy lety a vaznosti / Reasons for respect % e E— ——
A. Manazérske schopnosti, podnikatelskd odvaha, 12‘7*
agilita, ambiciéznost, schopnost rozhodovat, efektivne 24
rieenie problémov, efektivnost prace / Managerial i
skills, courageous, agile, ambitious, decision maker, 128
problem solver, efficiency of work 2
B. Vyborné vysledky, schopnost zhodnotit vklady akcio- 35
narov, schopnost vybudovat podnik od zakladov, cit 3
pre podnikanie, schopnost presadit sa doma aj v za- 3
hrani¢i, vplyv na ekonomiku / Succesful results, sharehol- %‘-;
der value, able to develop a successful organisation from the 3¢
ground up, entrepreneurial flair, influence on the economy 31
C. Doveryhodnost, spolahlivost, morélnost konania ]Z
a nekompromisny postoj aj v kritickych situaciach, }g
dobra povest / Integrity, trustworthy, reliability, morale 1o
sustained during hard times or under pressure, (6,
reputation 7 —
D. Osobnost, charizma, schopnost motivovat a efektiv- }9
ne riadit ludi, komunika¢né a vyjednavacie schopnosti, }é ———
pracovitost / Personality, charisma, motivator, excellent 1
people-management skills, communicator and negotia- }g’
tor, hard W()l’kiﬂg 10 ——
12 6
4
6 ——
O . . . 7 —
E. Vynikajuce znalosti, odbornost, prehlad, skdsenosti / 6
Up-to date technical knowledge, expertise, breadth of ‘2‘
awareness, experience 15
12
18
5 I
PP . P < . . 8 —
F. Jasna vizia do budtcnosti, inovétorstvo, invencia, 1
vodcovstvo, schopnost definovat Gc¢inné stratégie / 1§
Visionary, innovator, leader, strategy driver 3 —
3
4
5 —
5 —
4
G. Pomoc socialne slabsim, spolupatri¢nost s okolim / g
Social responsibility, helps others, community focused 8 ——
1
2
3 —
3 —
2
1
) 6
H. Iné / Other 4 —
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Historické vysledky za roky 2001 - 2004 / Historical results for 2001 - 2004

During the four years of the project, we have recorded
417 views of top managers and almost 1,000 opinions
provided by students.

The summary of reasons for respecting a manager
provides a result similar to that mentioned above 2004.
Views of the two groups differ only slightly. Respect,
regard, and appreciation come from results achieved,

a manager's work style, and his managerial abilities.
Professionalism, compassion, and a willingness to help
the community are only secondary values. Reputation,
credibility, ethics, and morals remain values that have
not yet made their way to the foreground in Slovakia.

Both mangers and students perceive a successful
business leader as one who achieves extraordinary
results, is ambitious, and efficient in managing others
and making decisions. This is half of success. Moreover,
a person worth respecting is also able to coach and
motivate others, is a leader with a clear vision, has
strictly defined values, and knows the boundaries

of fair play.

According to the CEOs of leading Slovak companies,
Jozef Uhrik is the top business leader in Slovakia.
According to students this position has belonged to
Pavol Lancari¢ over the past years.

TOP 10 managers in Slovakia according to summary
results for Model CEO 2001 - 2004

(Basis for creating the below summary ranking are as
follows: The business leaders which scored in Top 10
ranking in past 4 years were given 10 to 1 tol points (10
is max). Ranking presented below reflects total scores over
the 4 years history).

poradie odla riaditelov
ranking  according to managers
ocet  pocet umiest-
odov  neni v Top 10
score  No. of rankings
inTop 10
1. Jozef Uhrik 40 4
2. Vladimir Sotak 27 4
3. Slavomir Hatina 24 3
4. Stefan Rosina 22 3
5. Pavol Lancari¢ 17 3
6. Reiner Franz 15 3
7. Peter Weber 15 3
8. Miroslav Majoros 13 2
9. Gabriel Eichler 11 2
10. Ivan Miklos 10 2

Styri roky projektu nam dali moznost zaznamenat
417 néazorov riaditelov a takmer 1000 ndzorov
Studentov.

Aj pri historickom sumarnom vyhodnotenf
dovodov dcty a uznania manazérovi sa dostdvame
k podobnému zaveru, ako je uvedeny vyssie za rok
2004. Nazory obidvoch skupin sa lisia velmi malo.
Ucta/ uznanie a vazenost osobnosti prameni

z docenenia vysledkov a spdsobu prace manazéra,
s dorazom na jeho vodcovské schopnosti.
Odbornost, socidlne citenie a pomoc komunite

st iba komplementarnymi hodnotami. Povest,
doveryhodnost, etika a morédlnost konania su este
stdle hodnotami, ktoré podla nasich vysledkov

na Slovensku stdle nerezonuju v popredi.

Uspesnym v ociach odbornej aj laickej verejnosti
je ten, kto dosahuje mimoriadne vysledky a je
ambiciézny a efektivny v riadeni a rozhodovani.
To je polovica tspechu. Skuto¢na osobnost hodna
obdivu je navyse schopna viest a motivovat inych,
je lidrom s jasnou viziou, ktora ma presne
vymedzené hodnoty a hranice fair play.

Pan Jozef Uhrik je Top osobnostou Slovenska po-
dla ndzoru riaditelov najvyznamnejsich firiem na
Slovensku Najlspesnejsim manazérom za
posledné roky je podla vysledkov od $tudentov
pan Pavol Lancari¢. Zdrojom tychto dat su
vysledky projektov Manazérsky vzor 2001 - 2004.

TOP 10 osobnosti podnikatel'ského prostredia na
Slovensku podla sumarnych vysledkov z projektov
Manazérsky vzor 2001 - 2004 (Sumadrny rebricek
uvddzany niZsie sme zostavili tak, Ze kazdej
osobnosti v rebricku za jednotlivé roky sme pridelili
10 az 1 bod podla umiestnenia, ich sidctom je
vysledné poradie).

podla studentov
according to students

ocet pocet umiest-
odov neni v Top 10
score No. of rankings
inTop 10
Pavol Lancari¢ 35 4
Pavol Rusko 26 3
Jozef Uhrik 22 4
Vladimir Repcik 21 3
Robert Chvital 17 2
Reiner Franz 19 4
Gabriel Eichler 10 2
Marian Jusko 10 2
Richard Rybnicek 9 2
Regina Ovesny-Straka 6 2
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O projekte — ciele, ticastnici a metodolégia

About the project — objectives, participants and

methodology

PricewaterhouseCoopers together with Junior
Achievement Slovakia organised the fourth
annual Model CEO 2004 project. The
following media provided support: The Slovak
Spectator, Hospodarske noviny and TA3 TV.

Purpose of the project

The purpose of the project is to give young people an
opportunity to meet with top managers of major Slovak
firms, business leaders in a real business environment.
The project will enable us to monitor and compare the
views of top managers of Slovak firms with those of high
school students.

Participants

We invited 500 top managers of major Slovak firms from
several industries to participate in the project. These
include: Trend Top 200 and the key industry players
based on Trend Top 2004 and all companies which were
invited to participate in previous years.

The students participating in the survey were from high
schools all over Slovakia in their final year of studies. They
all attended Applied Economics - a study programme
organised by the non-profit organisation, Junior
Achievement Slovakia. This year, 61 students were
nominated for the project. The most successful alumni
of Applied Economics were invited to participate in this
year's project.

This year, 80 top managers participated in the project
compared to 108 in the previous year, 117 in 2002 and
106 in 2001. Responses of 80 top managers have been
analysed in this report. 61 students conducted interviews
with managers and also gained responses from other 92
secondary students. Accordingly, 153 students'
responses have been analysed as well. Some interviews
were postponed because of other business engagements
and will take place after the project ends. Therefore, the
fidings from these interviews are not included in this
report. 44% of the firms participated in the survey last
year too, while 56% are new participants. The list of
participating firms and students is given on the front and
back cover pages.

Methodology

After introductory training held in KoSice, Banska
Bystrica and Bratislava and preparing the students for the
interviews, the interview times were agreed with the
CEOs by telephone. Before conducting an interview, the
students sought to gather basic information about the
firm, mostly from the Internet, and prepared their own
profile for the CEOs. Interviews were held at the firms'
premises at a time agreed with the particular CEO.
Students asked six open questions in the interview. After
the interview, the students recorded the responses on a
no-name basis using a standard form. Student participants
answered similar questions before the interview to avoid
potential influence of opinions. Other High school

Junior
Achievement
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Projekt Manazérsky vzor 2004 realizuje

uz Stvrty rok poradenska firma
PricewaterhouseCoopers spolu s neziskovou
organizaciou Junior Achievement Slovensko -
Mladez pre budicnost, tento rok za medidlnej
podpory tyzdennika The Slovak Spectator,
dennika Hospodarske noviny a televizie TA3.

Ciel projektu

Cielom projektu, tak ako po tri minulé roky, je dat
mladym ludom moznost stretnit sa s vrcholovymi
manazérmi tspesnych firiem, so skuto¢nymi lidrami

a s realnym podnikatelskym prostredim. Projekt nam
zaroven umozni zmapovat a porovnat nazory riaditelov
najvyznamnejsich firiem na Slovensku a studentov
strednych 3kol.

Ucastnici

K Gcasti na projekte sme vyzvali 500 riaditelov vyznamnych
firiem z r6znych odvetvi na Slovensku. Do vyberu firiem
sme zaradili top 200 firiem podla Trend Top 2004, vedtce
firmy odvetvovych rebri¢kov zostavovanych tyzdennikom
Trend a firmy, ktoré boli pozvané k ucasti v projekte

po minulé roky.

Studenti su ziaci $tvrtych ro¢nikov z strednych $kol

z celého Slovenska, ktori absolvovali program neziskovej
organizécie Junior Achievement Slovensko - Mladez pre
buducnost Aplikovana ekonémia. Do projektu bolo tento
rok nominovanych 61 studentov. Studenti boli vybrani
na zaklade predoslych dspechov v ramci programu
Aplikovana ekonomia.

Projektu sa tento rok zucastnilo 80 riaditelov (v roku
2001 to bolo 106 riaditelov, v roku 2002 sa zdcastnilo
117 riaditelov a v roku 2003 108 riaditelov). V sprave su
spracované odpovede 153 Studentov, z toho 61 ucastnikov
projektu a 92 studentov roznych strednych skol. Ich
nazory zmapovali priami Gcastnici projektu. Niekolko
stretnuti sa vicsinou z ¢asovej zaneprazdnenosti riaditelov
presunulo a uskutoc¢nia sa az po uzavierke projektu

a preto nie st v uvadzanych udajoch zahrnuté. 44%
zucastnenych firiem je rovnakych ako vlani, 56% su
nové firmy. Zoznam vsetkych ztcastnenych firiem a
Studentov je uvedeny na prednej a zadnej obalke spravy.

Metodolégia

Po dvodnych zaskoleniach a priprave studentov na
interview, ktoré sa konali v Kosiciach, Banskej Bystrici

a v Bratislave Marek Various telefonicky dohodol stretnutie
Studenta s manazérom. Stc¢astou individudlnej pripravy
Studenta na interview bolo ziskanie zdkladnych
informacii o firme (vic¢sinou z internetu) a priprava
vlastného profilu pre riaditela. Zakladnym obsahom
osobného interview, ktoré sa uskuto¢nilo v dohodnutom
termine v sidle firmy, bolo 6 otvorenych otazok
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students answered the questions separately. The findings
in this report were analysed by PricewaterhouseCoopers.

The students asked the following questions this year:

1. Which three companies in Slovakia do you most
respect, and why do you respect them? Please rank them
in order.

2. Which three business leaders in Slovakia do you most
respect, and why do you respect them? Please rank them
in order.

3. How did your company cope with Slovakia joining
the EU? Which positive or negative changes did this
event bring to your company?

4. What is most important for you and your company -
What matters? A change in this would affect significantly
the operations or results of your company. It would result
in significant improvement or deterioration in the
situation. Specify potential positive or negative impacts.
Please focus on the following areas:

External environment (legislation, policy, social
environment, public institutions, professional
organisations, media, etc.)

Business partners and other parties (suppliers, customers,
consumers, users, shareholders, public, etc.)

Employees - (work conditions, their attitude to the firm,
corporate culture, staff profile, its structure, skills, etc.)
Other - s there an area that we have not specified in
which changes would have a significant effect on your
firm? Positive or adverse? Please specify and explain the
impacts.

5. Did you know about Model CEO project before we
contacted you?
If so, where from?

6. What would you suggest to improve this project in the
future?
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(bez nominécii). Odpovede tudent po stretnuti spracoval
na anonymnej baze do zaznamového harka. Zucastneni
Studenti odpovedali na podobné otazky este pred
vykonanim interview, aby sa vylacilo pripadné
ovplyviovanie nazoru. Ostatni stredoskolski studenti
odpovedali na otazky osobitne.

Tento rok islo o nasledovné otazky:

1. Ktoré tri spolo¢nosti na Slovensku si najviac vazite
a preco?

2. Ktoré tri osobnosti podnikatelského prostredia
na Slovensku si najviac vazite a preco?

3. Ako sa vysporiadala Vasa firma so vstupom SR do EU?
Aké pozitivne a negativne zmeny to pre Vasu firmu
prinieslo?

4. Co je pre Vas a Vasu firmu najdolezitejsie - What
matters?

Zmena tejto skutoc¢nosti by mala vyznamny dopad na
fungovanie alebo vysledky Vasej firmy. Jej désledkom by
bolo vyznamné zlep3enie alebo zhorsenie stavu. Uvedte
konkrétny priklad potencidlneho pozitivneho a/alebo
negativneho dopadu. Zaujimaji ndas nasledovné oblasti:
Externé prostredie firmy (legislativa, politika, spolo¢enské
prostredie, verejné institlicie, profesijné organizacie,
média, atd).

Obchodnf partneri firmy a zainteresované strany
(dodavatelia, odberatelia, spotrebitelia, uzivatelia,
akciondri, verejnost, atd'.)

Zamestnanci - (pracovné podmienky, ich vztah k firme,
firemna kultdra, profil zamestnancov, ich struktira, ich
zru¢nosti, atd)

Iné - Existuje oblast, ktori sme nespomenuli a zmeny

v ramci ktorej by zasadne ovplyvnili ¢innost Vasej firmy?
Pozitivne alebo negativne. Prosim, uvedte a vysvetlite
dopady

5. Vedeli ste o projekte Manazérsky vzor predtym, ako
sme Vas priamo oslovili?

Ak ano, odkial?

6. Co navrhujete pre zlepsenie tohto projektu
do buducnosti?

PRICEWATERHOUSE(COPERS
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PricewaterhouseCoopers (www.pwc.com) je najvacsia
svetovd poradenska firma. Opierajtic sa o znalosti

a skusenosti viac ako 125 000 ludi v 142 krajindch,
budujeme vztahy zalozené na kvalite a déveryhodnosti
poskytovanych sluzieb.

PricewaterhouseCoopers je na Slovensku od roku 1991.

Nas tim v Bratislave pozostava z 3 partnerov a viac ako
130 pracovnikov. Kombindcia zahrani¢nych

a slovenskych odbornych znalosti a poznatkov je
nevyhnutnym predpokladom pre poskytovanie sluzieb
na vysokej profesiondlnej drovni, ktoré svojim klientom
mozeme ponuknut. Tak ako vsade inde,
PricewaterhouseCoopers na Slovensku zirocuje vlastné
skusenosti z konkrétnych realizovanych projektov

k tomu, aby klientom poskytol sluzby s dékladnym
poznanim domdcich podmienok a prostredia, avsak

v stilade s medzindrodnymi standardmi profesionalnych
sluzieb celosvetovej organizacie
PricewaterhouseCoopers.

PricewaterhouseCoopers na Slovensku poskytuje Siroky
rozsah konzulta¢nych a poradenskych sluzieb
v nasledovnych oblastiach:

Audit a finan¢né poradenstvo
Danové poradenstvo
Poradenstvo pre ludské zdroje

Kontakt:

Vanda Sinkovd, Jana Grogekova
PricewaterhouseCoopers Slovensko, s.r.o.,
Hviezdoslavovo namestie 20, 815 32 Bratislava
Telefén: +421 (0)2 59 350 111

e-mail: vanda.sinkova@sk.pwc.com
www.pwc.com/sk

Junior
Achievement

Slovensko

Junior
Achievement

Sl ovenséko

Junior Achievement Slovensko - Mladez pre buddcnost,
licen¢ny partner Junior Achievement Worldwide, ¢len
Junior Achievement - Young Enterprise Europe a skupiny
INEKO, je vzdelavacia neziskova organizacia, ktora uz
od jari 1992 realizuje na Slovensku programy Junior
Achievement. Od svojho zaloZenia sa postupne
vyprofilovala na profesiondlnu a dspesnu organizaciu

v krajine aj v medzinarodnej sieti.

Poslanim organizacie je poskytovat mladym ludom na
Slovensku bezplatné nadstandardné ekonomické
vzdeldvanie o podnikani a ekonomike volného trhu
prostrednictvom dynamického partnerstva medzi
podnikatelskym sektorom a skolami. Mladi ludia sa uc¢ia
eticky rozhodovat a orientovat sa v trhovej ekonomike
este pred zapojenim do pracovného procesu, vdaka
¢omu sa stavajd naro¢nymi zakaznikmi, produktivnejsimi
zamestnancami a nakoniec aj zodpovednejsimi ¢lenmi
podnikatelského sektora. Programy podporuji ekonomické
a podnikatelské myslenie a ponukajd preventivne
rieSenia pre zamestnanost mladeze. Su financované
najma vyznamnymi spolo¢nostami sikromného sektora.

V gkolskom roku 2004/05 sa do programov a sutazi
zameranych na podnikanie a ekonomiku volného trhu
zapoji dalsich 18 000 studentov. V juni 2005 tak dosiahne
celkovy pocet absolventov zo vsetkych regionov
Slovenska v programoch JA SR 117 000.

Vizia

Mladr ludia po absolvovani nasich vzdeldavacich programov
budu vediet, ¢o v Zivote chcu a ako to dosiahnut.

Nech je dspech mladych Vasou inspiraciou!

Kontakt:

Marcela Havrilova

Junior Achievement Slovensko - Mladez pre budtcnost
Kosicka 52, 821 08 Bratislava

Tel.: +421 2 5020 3040

e-mail: havrilova@jasr.sk

www.jasr.sk



Studenti, ktori sa zicastnili projektu Manazérsky vzor 2004
The list of students participating in the Model CEO 2004 project

Ambrozy Juraj, Spisska Nova Ves, SPS drevarska O Andras¢ikova Kristina, Lipany,
Gymnézium O Balco Peter, Kysucké Nové Mesto, SPS O Bedndrovad Lenka, Senica,
Stikromna SSP O Bielik Peter, Tren¢in, Piaristické gymnazium 0O Celikova Anna, Zvolen,
SPS dopravna O Capla Miroslav, Trnava, SPoS O Cernik Peter, Kosice, Gymndzium
Trebisovskda O Dalmadyova Zuzana, Levice, ZSS obchodu a sluzieb O Datkova Jana,
Levice, OA O Dorotkova Veronika, Senica, Stkromna SSP O Dugovicova Lea, Bratislava,
Gymnazium pre mimoriadne nadané deti O Firkal Filip, Presov, Gymnazium O Giertlova
Monika, Banska Bystrica, OA Tajovského O Giertlova Lenka, Brezno, OA O Glasnak
Jozef, Trenc¢in, Piaristické gymnazium 0 Gonos Tomas, Banska Bystrica, Gymnazium 0O
Grof Tomas, Dvory nad Zitavou, ZSS O Holienkova Martina, Martin, Obchodna akadémia
0 Homolova Veronika, Bratislava, ZSS odevna O Horvath Frantisek, Dvory nad Zitavou,
ZSS 0 Hozza Kamil, Spisskd Nova Ves, SPS drevarska O Hraba¢ova Miroslava, Zvolen,
SOU zelezni¢né 0O Hruby Michal, Dubnica nad Vahom, Gymnazium O Izdinskd Eva,
Rimavska Sobota, OA O Jancurova Jana, Partizanske, OA O Jess Michal, Brezno, OA O
Jurik Martin, Dubnica nad Vdhom, Gymnazium O Kalman Stefan, Handlova, SPS O
Kani¢ka Miroslav, Handlova, SPS O Klimo Jan, Su¢any, Gymnéazium O Koval Martin,
KosSice, Gymnazium Trebisovska O Kutli§ Ladislav, Partizanske, OA 0O Macko Martin,
Tisovec, Evanjelické gymndzium 0O Madarovéa Lenka, Dvory nad Zitavou, ZSS 0 Malik
Peter, Dubnica nad Vahom, Gymnazium O Malova Michaela, Trenc¢in, OA O Martikanova
Lucia, Povazska, Bystrica, Gymnazium O Matrtaj Marek, Su¢any, Gymnazium O Mitalova
Miroslava, Banovce nad Bebravou, SPS 0O Mladkova Silvia, Dubnica nad Viahom,
Gymnazium O Orlovsky Pavol, KoSice, Gymnazium Trebisovska 0O Pappova Kristina,
Bratislava, OA Nevadzova O Petrisek Peter, Bratislava, Gymnazium Dunajska 0 Pilny
Peter, Dubnica nad Vahom, SOU strojarske a elektrotechnické O Pullmann Martin,
Trencin, Piaristické gymndazium 0 Rendosova Lenka, Kosice, Gymnazium Zbrojni¢na O
Ritzkova Veronika, Kosice, ZSS odevnd a textilnd O Rusndkova Martina, Svit, SOU
chemické 0 Semanova Martina, Kosice, Gymnazium Zbrojni¢na 0 Schoellerova Lucia,
Bratislava, OA Nevadzova O Sladek Michal, Senica, Stikromna SSPv 0O Szaszakova
Zuzana, Kosice, ZSS odevnd a textilna O Spankova Michaela, Prievidza, OA O Sramova
Veronika, Kysucké Nové Mesto, SPS O Stefancova Maria, Dubnica nad Vahom, Gymnézium
0 Stefainkova Miroslava, Tren¢in, Piaristické gymndzium O Sustekova Jana, Zilina,
SOUch 0O Vrabel Marek, Bratislava, FIIT STU 0 Wassermann Michal, Poprad, SPS O Zid6

Marian, Humenné, Gymnazium arm. Gen. Ludvika Svobodu
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