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Firmy, ktoré sa zucastnili projektu Manazérsky vzor 2002 / Companies which participated in
the project Model CEO 2002:

AN.B., as. Zarnovica * ABB Elektro, s.r.o., Bratislava * Akuma Slovakia, s.r.o., Turfia nad
Bodvou ¢ Avant, a.s., Lucenec ¢ Bana Dolina, a.s., Velky Krtis ¢ Banka Slovakia, a.s., Banska
Bystrica * Baumit, s.r.o., Bratislava * BCI, a.s., Zilina * BGS Distribution, a.s., Bratislava e
Business Lease Slovakia, s.r.o., Bratislava ¢ Castor & Pollux, a.s. * Citibank Slovakia, a.s.,
Bratislava ¢ Coca-Cola Beverages Slovakia, s.r.o., Bratislava * Continental Matador, s.r.o.,
Pdchov ¢ DNS Slovakia, s.r.o., Bratislava ¢ Dolvap, s.r.o., Varin ¢« DDP Pokoj ¢ Doprastav,
Bratislava ¢ Duropack Turpak Obaly, a.s., Martin ¢ Egotex, s.r.o., PreSov ¢ Europapier Slovakia,
s.r.o., Bratislava ¢ EuroTel Bratislava, a.s., Bratislava * Exmont, s.r.0., Bratislava ¢ FaxCOPY, a.s.,
Bratislava ¢ Fides Zdravotnicke zasobovanie, a.s., Vinicné - Forward, s.r.o., Povazska Bystrica
GeliMa, a.s., Liptovsky Mikulas - GMAC, a.s., Bratislava ¢ Heineken Slovensko, a.s., Nitra ¢
Hewlett-Packard Slovakia, s.r.o., Bratislava ® Holcim Slovensko, a.s. * Chemolak, a.s., Smolenice
e Chladiace veze Bohunice, s.r.o., Jaslovské Bohunice ¢ I. Tran, s.r.o., Turzovka ¢ IBM
Slovensko, s. r. 0., Bratislava ¢ Immorent Slovensko, s.r.o., Bratislava ¢ INA Skalica, s.r.o., Skalica
« ING Nationale-Nederlanden poistoviia, a.s., Bratislava ¢ Invest, s.ro., Sala * IPEC
Management, s.r.o., Bratislava ¢ Istrochem, a.s., Bratislava * lzomat, a.s., Nova Bana ¢ JCP
Izolacie, a.s., Stdrovo  Jednota, s.d., Bratislava * Jednota, s.d., Krupina ¢ Johnson Controls
International, s.r.o., Bratislava ¢ Kinex, a.s., Byt¢a * Komunalna poistovna, a.s., Bratislava * LB -
Leasing, s.r.o., Bratislava ¢ Ligarex, a.s., Liptovsky Mikulas e Liptovsko-Spisské s.d., Liptovsky
Mikulas ¢ Fudova banka, a.s., Bratislava ¢ Lunaco, s.r.o., Lu¢enec ¢ Mapier Production, s.r.o.,
Vranov nad Toplou ¢ Merina, a.s., Trencin ¢ Moltes, s.r.o., Liptovsky Hradok ¢ Nestlé Slovensko,
s.r.o., Prievidza ¢ Obal - Vogel & Noot, a.s., Nové Mesto nad Vahom ¢ OMYV Slovensko, s.r.o.,
Bratislava ¢ Opal-Fytos, a.s., Presov ¢ Oracle Slovensko, s.r.o., Bratislava ¢ Orange Slovensko,
a.s., Bratislava ¢ Otyk Invest, s.r.o., Bratislava ¢ Ozeta odevné zavody, a.s., Trenc¢in ¢ Palma-
Tumys, a.s., Bratislava ¢ Porfix - porobetdn, a.s., Zemianske Kostolany * PosAm Bratislava, s.r.o.,
Bratislava * Postova banka, a.s., Bratislava ¢ Povazskd cementaren, a.s., Ladce ¢ Prva
komunélna banka, a.s., Zilina * Prva stavebna sporitelfia, a.s., Bratislava * PSJ - Chemkostav,
a.s., Michalovce - PTK-ECHO, s.r.o., Bratislava * QBE, poistovia, a.s., Bratislava ¢ Quiltex, s.r.o.,
Liptovsky Mikulas ¢ SAP Slovensko, s.r.o., Bratislava * Skelet Bratislava, a.s., Bratislava * Sky
Europe, a.s., Bratislava ¢ Slovak International Tabak, a.s., Bratislava * Slovalco, a.s., Ziar nad
Hronom ¢ Slovenska poistovia, a.s., Bratislava ¢ Slovenska sporitelna, a.s., Bratislava e
Slovenské magnezitové zavody, a.s., JelSava ¢ Slovensky vodohospodarsky podnik, $.p., Banska
Stiavnica ¢ Slovmag, a.s., Lubenik ¢ Slovnaft, a.s., Bratislava  Slovpack, s.r.o., Bratislava ®
Solivary, a.s., Presov * Sony Slovakia, s.r.o., Trnava * Skoda Auto Slovensko, s.r.o., Bratislava ®
Tatra banka, a.s., Bratislava ¢ Tatrachema, v.d., Trnava - DDP Tatry-Sympatia, Bratislava ¢ Tauris,
a.s., Rimavska Sobota ¢ Tecton, s.r.o., Bratislava ¢ Telegrafia, s.r.o., KoSice ¢ Unilever Slovensko,
s.r.o., Bratislava ¢ Union poistovna, a.s., Bratislava ¢ Vacuumschmelze, s.r.o., Horna Streda
Volkswagen Slovakia, a.s., Bratislava ¢ VSK, s.r.o., Humenné ¢ VSZ Ferrotour, a.s., Kosice * VSZ
InZiniering, s.r.o., KosSice ¢ VSeobecnd Gverova banka, a.s., Bratislava ¢ Wienerberger -
Slovenské tehelne, spol. s r.o., Zlaté Moravce ¢ Zlaté stranky Mediatel, s. r. 0., Bratislava ¢ ZVL

Auto, s.r.o., Presov



PricewaterhouseCoopers has been present in Slovakia for
almost 12 years. For the last 6 fascinating years my family
and | have lived in Slovakia. We are pleased to have the
opportunity to be in Slovakia and to be able to witness the
significant changes that business and society are
experiencing. In our business, we meet many skilled,
competent and successful people with a professional
approach to their work. They have been a motivation and
inspiration to us all.

We know about the past, we live in the present but none of
us possess a crystal ball to see the future. However, we
affect the future by what we do today.

| appreciate that many top managers of major Slovak firms
decided to act for the sake of the future by opening their
doors and giving young people an exceptional opportunity.
This was challenging and motivating for the students.

I would like to thank all who participated in Model CEO
2002.

Malcolm Best
PricewaterhouseCoopers
Territory Senior Partner

PricewaterhouseCoopers posobi na Slovensku uz takmer
12 rokov. Ja s mojou rodinou tu Zijeme uz 6 rokov

a s potesenim sledujeme vyrazné zmeny na
celospolocenskej, aj na podnikovej Grovni. V praci sa
stretdvame s mnohymi odborne zdatnymi, Sikovnymi

a Gspesnymi [udmi s profesionalnym pristupom k svojej
praci. SG motivaciou a in$piraciou pre nas vsetkych.

Minulost pozname, dnesok prezivame, nikto vsak nema
magickd gulu na predpovedanie buducnosti. Ovplyvnit ju
vsak mozeme tym, ¢o pre budtcnost spravime dnes.

Som preto nesmierne rad, ze konat v zaujme budtcnosti sa
rozhodli mnohi vrcholovi manazéri vyznamnych firiem na
Slovensku, otvorili svoje dvere a dali mladym [udom
neviednt prileZitost. Studenti ziskali skdsenost, ktora je pre
nich inSpirdciou a motivaciou do buducnosti.

Dakujem vietkym, ktori sa projektu ManaZérsky vzor 2002
zGcastnili.

Malcolm Best
PricewaterhouseCoopers
Vedici partner
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The world moves in ,fast forward”. The speed of change
accelerates. We respect changes in technology, we
respect them in the manner of communication, but the
thinking and behaviour of people changes at a different
pace - more slowly. People have problems orienting
themselves and adapting to the changing world,
particularly in countries with transforming economies.
Therefore, it is important to give young people a chance to
quickly and appropriately orient themselves to this world.
It is no longer true that only theoretical knowledge is
sufficient. The opportunity to compare the knowledge
gained at school with the real working world has been
rare. Therefore, programmes and projects that join these
two together are in great demand. Thanks to our
co-operation with PricewaterhouseCoopers, we have been
able to organise this kind of project.

The experience that young people, standing on the
threshold of adulthood, gain during their meetings with
respected business leaders is invaluable in providing
feedback on how important and inspiring these meetings
are for the students - particularly important at the time
they are making decisions about their future.

I hope that this project will be an inspiration for the
students and that we will someday meet them in
managerial positions when they can share their experience
with the next generation!

Anna Sykorova
Junior Achievement Slovakia
General Director

Lon’ Lo

Svet kraca nezadrzitelne dopredu. A rychlost zmien
akceleruje. Respektujeme zmeny v technologiach,
respektujeme nové spésoby komunikacie, iba myslenie

a spravanie ludi sa meni inym tempom. Pomalsie. Ludia sa
tazsie orientuju a este tazsie prispésobuju meniacemu sa
svetu. A najma v transformujicej sa ekonomike.

Je preto velmi doélezité dat prilezZitost mladym ludom, aby
sa co najlepsie a najrychlejsie vedeli zorientovat. Samotna
tedria uz davno nestaci. Moznost prepojit vedomosti
ziskané v skole s praxou v pracovnom procese je zatial
vzdcna, preto programy a projekty, ktoré tiato podmienku
splfiaji sd velmi Ziadané. Jeden z takychto projektov
mame moznost uz druhy rok uskutocnit vdaka spolupraci
s PricewaterhouseCoopers.

Zazitky mladych ludi na prahu svojej dospelosti, ktoré
ziskavaju pri stretnutiach s vyznamnymi a osvedcenymi
manazérskymi osobnostami nam poskytujd spatnu viazbu
o tom, aké su tieto stretnutia pre nich délezité

a inspirujtce prave v case, ked' sa zacinaju rozhodovat

o svojej buddcnosti. Priklad motivuje silnejsie ako prikaz.
Verim, Ze prave mnohych z tychto mladych ludi tento
projekt dokaze nastartovat a stretneme ich v buddcnosti

v poziciach manazérov, ktori sa podelia o svoje skisenosti
S nastupujlicou generaciou.

Anna Sykorova
Junior Achievement Slovensko - Mladez pre buddcnost
Generalna riaditelka
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Buducnost mozeme ovplyvnit tym, ¢o spravime dnes.

Maria Friihwaldova, Partner

We can influence the future by what we do today

After the fall of Enron, investors’ trust has been seriously
shaken, and not only in the U.S.A. This was a failure of all
participants in the capital market. Therefore, it is
important to reinforce and develop trust once again. The
reliability of each participating firms” management is a key
factor for all other participants in the capital market to be
functional. It is true that companies have always fallen into
bankruptcy and will do so in the future. However, the
number of such firms and the effect can be significantly
changed. Particular legislative measures have already
been taken, especially in the U.S.A. Due to the global
nature of today’s businesses, these measures also have

a direct or indirect impact on other countries beyond the
U.S.A. The transparency of doing business, the quality of
financial reporting and last, but not least, the reliability
and integrity of management are a high priority.

Any effort made for the sake of the future must be
focused on the young generation, who are shaped by
following the role models of today.

For me, the purpose of the Model CEO project is twofold:
first, to enable young people to gain experience that will
help shape their personality and views. Second, but of no
less importance and interest, is to monitor the Slovak
business community’s awareness and its development.
Naturally, a significant difference or movement in views or
values will not be observed over one year. But even this
year’s and last year’s findings keep us from being at the
starting point ten years from now...

Junior
Achievement

STovenshko

PricewaterhouseCoopers

Doévera investorov, a to nielen v USA, je v obdobi po
pade Enronu vazne nastrbena. Doslo k zlyhaniu vsetkych
Gcastnikov kapitalového trhu, je preto nevyhnutné ju
posilnit a znovu vybudovat. Kldcova dlohu v tomto
procese hra manazment kazdej zo zainteresovanych
firiem, od doveryhodnosti ktorého sa odvija fungovanie
véetkych subjektov kapitalového trhu. Je faktom, Ze krachy
a pady firiem vzdy existovali, existuji a budd existovat.
Co sa viak mdze vyrazne zmenit je ich pocet a nasledky.
Konkrétne opatrenia na legislativnej Grovni sa prijimané
uz dnes, predovsetkym v USA. Vzhladom na globdlny
charakter dnesného podnikania majd vsak priamy Ci
nepriamy dopad aj za hranice USA. Stale vacsi doraz sa
kladie na transparentnost podnikania, kvalitu vykazovania
a v neposlednom rade na déveryhodnost manazmentu.

V zaujme budicnosti musi akdkolvek snaha zakonite
zacinat u mladej generacie, ktora sa formuje podla vzorov
v spolocnosti.

Projekt Manazérsky vzor ma preto pre mna dve roviny.
Tou prvou je umoznit mladym ziskat skdsenost, jednu

z mnohych, ktoré ovplyviujd formovanie ich osobnosti

a nazorov. Druhou, nemenej zaujimavou a dolezitou, je
mapovanie stavu vedomia podnikatelskej komunity na
Slovensku a monitorovanie jeho vyvoja. Je samozrejmé,
ze za rok velky rozdiel ¢i posun v nazoroch a hodnotach
nevidiet. Bez dnesnych a vlanajsich vysledkov by sme
vsak aj o 10 rokov opét stali len na zaciatku....



O projekte - ciele, ucastnici a metodologia
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About the project - objectives, participants and methodology

PricewaterhouseCoopers together with Junior
Achievement Slovakia - organised the second
annual Model CEO project. The following
media provided support: The Slovak Spectator,
Radio Twist a TA3 TV.

Purpose of the project

The purpose of the project is to give young people an
opportunity to meet with top managers of major Slovak
firms, business leaders in a real business environment. The
project also enables us to monitor and compare the views
of top managers of Slovak firms with those of high school
and university students and to award prizes.

Participants

We invited 400 top managers of major Slovak firms from
several industries to participate in the project. Selection was
based on the companies included in the Trend surveys.

The students participating in the survey were from 55 high
schools all over Slovakia, in their third and fourth years
who attended Applied Economics - a study programme
organised by the non-profit organisation, Junior
Achievement Slovakia. This year, 180 secondary students
were nominated for the project.

Interviews with 117 CEOs performed by 105 students
form the basis for this year’s survey. Interviews were
conducted with a further 13 CEOs but these results have
not been included in the survey as they took place after
the deadline. The 105 students that conducted interviews
plus 39 university and 75 secondary school students were
surveyed. In summary, in 2002, 130 CEOs and 219
students participated in the project, compared to 106
CEOs and 155 students in 2001. Of the firms participating
in this year’s survey some 42% also participated in 2001
and 58% are first time participants. The list of
participating firms and students, including the school they
attend, is given on the front and back cover pages
respectively.

Methodology

After introductory training held in Kosice, Banska Bystrica
and Bratislava to prepare the students for the interviews,
the interview times were agreed with the CEOs by
telephone. Radmila Benkova, a graduate of Applied
Economics and a student in her fourth year at the
Economics University in Bratislava, coordinated this part
of the project. Before conducting an interview, the
students sought to gather basic information about the
firm, mostly from the Internet, and prepared their own
profile for the CEOs. Interviews were held at the firms’
premises at a time agreed with the particular CEO.
Students asked six open questions in the interview. After
the interview, the students analysed the responses on a
no-name basis using a standard form. Students were also
asked to answer the same questions, before their
interview with CEOs to avoid potential influence of their
opinions. University students answered the questions
separately. The following questions were asked this year:

Projekt Manazérsky vzor 2002 realizuje uz
druhy rok poradenska firma
PricewaterhouseCoopers spolu s neziskovou
organizaciou Junior Achievement Slovensko -
Miladez pre budicnost, tento rok za medialnej
podpory tyzdennika The Slovak Spectator,
radia Twist a televizie TA3.

Ciel' projektu

Cielom projektu je dat mladym fudom moznost stretnaGt
sa s vrcholovymi manazérmi Gspesnych firiem, so
skutocnymi lidrami a s redlnym podnikatelskym
prostredim. Projekt ndm zaroven umozni zmapovat

a porovnat nazory riaditelov najvyznamnejsich firiem na
Slovensku a Studentov strednych a vysokych skél a ocenit
najlepsich.

Ucastnici

K Gcasti na projekte sme vyzvali 400 riaditelov
vyznamnych firiem z r6znych odvetvi na Slovensku.
Klacom ich vyberu boli rebricky Trendu.

Studenti st Ziaci tretich a Stvrtych ro¢nikov z 55 strednych
kol z celého Slovenska, ktori absolvovali program
neziskovej organizacie Junior Achievement Slovensko
Aplikovana ekonémia. Do projektu bolo tento rok
nominovanych 180 studentov strednych $kol.

V sprave su spracované informacie z intervii so 117
vrcholovymi manazérmi, ktoré vykonalo 105 Studentov.
Dalsich 13 stretnuti sa presunulo a uskuto¢nia sa az po
uzavierke projektu a preto nie st v uvadzanych
vysledkoch zahrnuté. Sprava analyzuje odpovede 105
Studentov, ktori vykonali interview plus odpovede 39
vysokoskolskych studentov a odpovede 75
stredoskolskych studentov. Celkom sa v roku 2002
projektu zdGcastnilo 130 riaditelov a 219 studentov (v roku
2001 to bolo 106 riaditelov a 155 Studentov).

42% zacastnenych firiem je rovnakych ako vlani, 58% su
nové firmy. Zoznam zGcastnenych firiem a Studentov je
uvedeny na prednej a zadnej obdlke spravy.

Metodologia

Po Gvodnych zaskoleniach a priprave studentov na
interview, ktoré sa konali v Kosiciach, Banskej Bystrici

a Bratislave sa telefonicky dohodlo stretnutie. Tato Cast
projektu realizovala Radmila Benkovd, absolventka
programu Aplikovana ekonémia, dnes Studentka

4. ro¢nika Ekonomickej univerzity v Bratislave. Sticastou
individualnej pripravy Studenta na interview bolo ziskanie
a priprava vlastného profilu pre riaditela. Zakladnym
obsahom osobného interview, ktoré sa uskutoc¢nilo

v dohodnutom termine v sidle firmy, bolo 6 otvorenych
otazok. Odpovede student po stretnuti spracoval na
anonymnej baze do zaznamového harka. Studenti
odpovedali na rovnaké otazky este pred vykonanim
interview, aby sa vylGcilo pripadné ovplyvinovanie nazoru.
Vysokoskolski studenti odpovedali na otazky osobitne.
Tento rok islo o nasledovné otazky:

PRICEWATERHOUSE(QOPERS
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1. Which three companies in Slovakia do you most
respect, and why do you respect them?

2. Which three business leaders in Slovakia do you most

respect, and why do you respect them?

3. Please identify the three most important business
challenges facing Slovakia in 2003.

4. How do you perceive the mission of non-profit
organisations and how does co-operation with them
affect the business sector in Slovakia?

5. Which of the non-profit organisations operating in
Slovakia, do you think, brings the highest value to
society?

6. Only for CEOs: How should a non-profit present itself

before a company in order to acquire funds for its
activities?

6. Only for students: Where do you see opportunities for

cooperation between profit and non-profit
organisations?

The survey gives an in-depth and credible look at the
opinions of chief executives in Slovakia and sets

a benchmark against which future changes in opinion can

be measured. It also sets out student opinions and
compares the opinions of these two groups, which are
key to future success.

The findings in this survey were analysed by
PricewaterhouseCoopers.

Junior
Achievement

STovenshko

1. Ktoré tri spoloc¢nosti na Slovensku si najviac vazite

a preco?

2. Ktoré tri osobnosti podnikatelského prostredia na
Slovensku si najviac vazite a preco?

3. Uvedte tri najaktudlnejsie hospodarske otazky, ktoré
podla Vasho nazoru zasadne ovplyvnia rozvoj
ekonomiky Slovenska v roku 2003.

4. Ako vnimate poslanie neziskovych organizacii a ako
podla Vs vplyva spolupraca s nimi na podnikatelské
subjekty na Slovensku?

5. Ktoré neziskové organizacie posobiace na Slovensku su
podla Vés najvacsim prinosom pre spoloc¢nost?

6. Len pre riaditelov: Cim by Vas presvedcila neziskova
organizacia, aby ste vlozili financ¢né prostriedky na jej
¢innost?

6. Len pre studentov: Aké si podla Vas moznosti
spoluprace podnikatelskych subjektov s neziskovymi
organizaciami?

Vysledky projektu poskytuja kvalifikovany a déveryhodny
prehlad nazorov vrcholovych manazérov na Slovensku

a st bazou pre porovnanie vyvoja nazorov a hodnot do
budtcnosti. Prinasa taktiez nazory studentov, ¢o
umoznuje konfrontaciu nazorov tychto dvoch klicovych
prvkov Gspechu Slovenska.

Vysledky prezentované v tejto sprave spracovala
spoloc¢nost PricewaterhouseCoopers.
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PRICEWATERHOUSE(QOPERS Ahovement

Slovensko

Manazérsky vzor 2002
Model CEO 2002

Vysledky
Results

Manazérsky vzor 2002 - Spolocnost
Model CEO 2002 - Company

Vysledky podla studentov Vysledky podla vrcholovych manazérov
Results of students Results of CEOs

1. Volkswagen Slovakia, a.s 1. Volkswagen Slovakia, a.s.
2. Orange Slovensko, a.s. 2. Slovnaft, a.s.
3. TV Markiza 3. Matador, a.s.

Manazérsky vzor 2002 - Osobnost
Model CEO 2002 - Business leader

Vysledky podla studentov Vysledky podla vrcholovych manazérov
Results of students Results of CEOs

1. Jozef Uhrik 1. Jozef Uhrik
2. Pavol Rusko 2. Slavomir Hatina
3. John H. Goodish 3. Stefan Rosina

medialni parneri media partners
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Reakcie studentov

Feedback from students

Nizsie uvadzame niekolko bezprostrednych
reakcii Studentov po vykonani interview.

Below we list feedback from students after their
interviews with CEOs.

...tak som to zvladla...trafila som aj do Blavy, aj firmu som
nasla...bolo to super...pani riaditelka bola vel'mi mila, ked’
zistila, Ze som rovnako stard ako jej dcéra, popri vsetkych
ekonomickych otazkach, ktoré sme rozobrali, mi
doporucila aj miesta, kde si mé6zem kuipit Saty na
stuzkovd...

....... vCera som stravil vecer dychtivym zhananim informdacii
o tej pre mna dovtedy neznamej firme. Najskor som si
myslel, Ze to je nejaka malinka minifirma

s regionalnym posobenim. A ako som tak surfoval po ich
webstranke, stile sa v mojich ociach rastla. Nakoniec som
nadobudol presvedcenie, ze je to obrovsky vyznamna
spoloc¢nost so Sirokym okruhom cinnosti. A to ma zacalo
strasit - za ni¢ na svete som si nemohol zapamatat vsetky
tie ich ¢innosti, produkty, projekty... v priebehu
vyplnovania otazok sme prebrali kopec inych veci, nacrtol
mi aj aké majd vztahy s inymi firmami, dozvedel som sa
aky ma nazor na vzdelanie, vladu, statnu spravu, sidnictvo,
mimovladky, proste keckali sme o vSetkom... Nakoniec sme
sa pobavili o Grovni Sportu na SVKu... nikdy by ma
nenapadlo, ze ¢lovek riadiaci firmu zaoberajlcu sa
pocitacmi, méze byt takym vasnivym Sportovcom. Po asi
hodine sme sa nakoniec rozIucili. Stale sa usmievajica
sekretarka ma vyprevadila a tym sa skoncila moja kratka
navsteva v tejto spolocnosti... Urcite som vel'mi Stastny, ze
som sa mohol zapojit do tohto projektu. Myslim si, ze
stretnutie mi odbdralo predsudky, Ze riaditelia Gspesnej
firmy musia byt len nejaki nafikani a sebecki zbohatlici, ale
st to vel'mi inteligentni [udia, s ktorymi stretnutia st
celkom prijemné. Zistil som, Ze ziadny clovek pohybujici
sa v takejto branzi to nema vobec lahké (cely den sa potit
v saku, koseli a tesilkach je hrozné trapenie).

Predovsetkym som ziskal skutocny obraz o fungovani
vacsej spolocnosti a ddfam, ze mi to pombze viac sa
motivovat v dalSsom Zivote....

...dakujem Vam za tGto moznost, ktora sa mi dostala a za
nova skisenost, ktord si nadovsetko vazim. Skdsenost sa
neda kdpit. Ddfam Ze v tom zotrvate a tak dopomézete
celkovému vzdelaniu a rozvoju ludi...

...v prvom rade by som chcel Vas vsetkych, ¢o v tom mate
prsty, pochvalit, lebo vybavit cez 120 stretnuti a niest
zodpovednost aj za pripadné absentovanie Studentov nie
je jednoduché...

...Vyrazil som tak o pol hodinku skor, aby som ndhodou
nemeskal, hned’ po vratnikovi ma na najvyssom poschodi
privitala mladucka a prijemna a este aj celkom pekna
sekretarka, povedala mi aby som si na chvilocku spravil
pohodlie a hned ma zacala aj ponukat vselicim moznym,
no nemohol som odmietnut. Ako velky manazéri sme sa
pozdravili podanim ruky, on povedal, ze ho tesi Ze ma
spoznava - akokeby mi to zobral z jazyka, tak som mu aj
ja vyjadril svoje potesenie, vymenili sme si vizitky, td moja
ho celkom zaujala (hlavne moje plany do budicna).
Odpovedal mi celkom ochotne a kazdych 7 - 8 mindt

Junior

Achievement

STovenshko

primiesal do svojej reci nejaky ten citat ¢i ponaucenie do
zivota, ¢o bolo celkom zaujimavé. Z jeho prejavu mi bolo
jasné, ze sa pre pracu doslova narodil, ¢o mi potvrdil, ked’
na konci povedal, Ze sa nestihol ozenit, celkom ma to
prekvapilo... Ale musim fakt povedat, ze mi to stretko dost
dalo, on mi porozpréval o jeho zaciatkoch, prvych
prekazkach na ceste za Gspechom a ja som sa nechal
inSpirovat a zacat podnikat....

...Zistila som, Ze sa mu na jeho praci najviac paci
dynamickost, stala zmena, kontakt s fudmi a prilezitost
riesit problémy, ktoré vyplyvajd hlavne z medziludskych
vztahov, netiprimnosti a podraZania sa navzajom. Ze pri
tejto praci je velmi dolezité pocuvat ostatnych, vypocut si
ich ndzor a komunikovat s nimi. Program pracovného dna
je vel'mi vycerpdvajlci a nati venovat sa firme na dGkor
volného casu a rodiny. Je dolezité velmi dobre vediet
matematiku, ovladat jazyk, informatiku a psycholégiu, byt
Gprimny, otvoreny a rozhodny. Dalej som sa dozvedela,
ze pan riaditel absolvoval po skole aj vela manazérskych
vzdelavacich tréningov a Ze je este stale sa toho dost ucit.

...Toto stretnutie bolo jedine¢né a ziskala som mnoho
poznatkov a Sirsi prehlad nielen o spoloc¢nosti ale

i 0 moznych problémoch a ich rieseniach. Tento riaditel je
velmi zaneprazdneny clovek, napokon ako kazdy riaditel
ale i napriek kratkemu casu, ktory si nasiel (okolo 45 min.)
bolo nase stretnutie perfektné. Ale musim sa priznat, ze
som mala zo zaciatku trému alebo obavy ako to vsetko
dopadne. Povedala som mu, ze som sa obavala (trosku)
tohto stretnutia... Musim sa priznat, ze predtym nez som
sa s panom riaditelom osobne stretla, som bola trochu
nervézna...bol vel'mi rad, Ze mladi [udia majd moznost pri
vzdelavani pomaly naberat skisenosti z redlneho
podnikatelského prostredia a ochotny mi odpovedat na
otazky... zo skolskych vedomosti najviac vyuziva cudzie
jazyky, ktorym by prisadil vac¢si déraz v u¢ebnych
osnovach, pozorovanie, naclvanie, vseobecny rozhlad

v civilnom a pracovnom Zzivote, reCnictvo... dovolujem si
tvrdit, Ze je to vel'mi vytazena osobnost, do prace chodi aj
cez vikendy, ¢o mu dost ubera zo stikromia, ktoré by
stravil s rodinou. Ako viak hovori ,Clovek musi prindsat
obete, ak chce nieco dosiahnut”...

..rozhovor s riaditelom bol vel'mi super... skvelo sme sa
pozhovarali o ich podniku a hlavne o nas oboch. Obdaril
ma super dar¢ekmi aby som na nich nezabudol. Som rad,
7e som sa zucastnil tohto programu...

..rozhovor sa konal v priatelskej atmosfére, rozpravali sme
sa o minulosti, o planoch do budicnosti a o aktualnych
problémoch podniku, ale aj [udi a spolo¢nosti. Pani
riaditelka na mna posobila dojmom vyrovnanej

a cielavedomej osobnosti vo svojej profesii, ako aj

v sikromnom zivote. Dozvedela som sa mnohé nové
informacie, ktoré mi pomohli objasnit si a rozsirit vlastné
plany do buddcnosti. Som velmi rada, ze sa mi naskytla
takato moznost a ak by sa naskytla podobna, urcite by
som ju vyuzila tak isto...

..som prisiel do tej budovy, kde ta firma sidli... zvonim,
volam a stale nic... nakoniec som sa k nim dobyl za
pomoci vratnika... dotaznik sme vyplnili za 5 mindt,
potom sme uz len tak debatovali, napriklad sme sa zhodli,



ze ekonomicka skola nie je bohvie Co, ze ucitelia ndm
starnd... ind¢ sa spraval tak pohodécky, vyvalil sa na
stolicku a tak... bolo to zaujimavé... nas rozhovor bol
nabity informéaciami a vsetko ¢o som chcel vediet, som sa
dozvedel, takze paradicka... bolo to dobré az na to
pocasie... som mu zabudol dat svoj profil (nad ktorym
som si tolko lamal hlavu), ale ¢o...nepytal si ho

...po prichode do firmy som mala najskor obavy, ako to
véetko dopadne. Boli neopodstatnené, pretoze hned' pri
vstupe do firmy ma privitala vel'mi mila sektretarka pana
prezidenta, ktory ma okamzite prijal a vel'mi srdecne
privital. Najskor som mu odpovedala na niekolko otazok
o sebe, a potom som sa zacala pytat ja. Pri odchode som
mala velmi dobry pocit z tohto stretnutia, pretoZe bol
naozaj velmi mily a ochotny. Urcite by som odporicala
stretnutie s nim aj inym Studentom...

...milé organizacie JA a PwC! Vel'mi by som sa Vam chcela
podakovat za umozneni navstevu s generalnym
riaditelom... Bol to skuto¢ne dobry zamer, ktory poodhalil
nepisané zdkonitosti tejto ,branze”... do kancelarie
riaditela som sa dostala presne v dohodnuty ¢as, ¢o ma
veelku prekvapilo. Po tvodnom privitani som sa usadila
do kresla oproti nemu. Pacila sa mi atmosféra, ktoru
riaditel navodil, pretoZe moju pritomnost bral asi skor ako
relax a ja som sa tieZ nemusela citit ako na prijimacich
skaskach... po kratkom Gvode sme presli na dotaznik

a otazky, ktoré ma zaujimali. Medzi kladenymi otazkami
som sa ho este na vselico vypytovala a on mi ochotne
odpovedal, i ked’ obcas s ismevom na perach. V takejto
nalade sa so mnou rozpraval, medzi inym aj o tom, Ze sa
mu tento projekt paci a vraj je to jedna z moznosti, ako
motivovat mladych ludi, aby zostali na Slovensku. Este raz
Vam dakujem za vSetko a v pripade moznosti by som si to
vel'mi rada zopakovala...

...chcela by som podakovat celému PwC a samozrejme aj
JA, Ze som sa mohla zGcastnit projektu Manazérsky vzor
2002. Stretnutie a interview s generélou riaditelkou bolo
velmi zaujimavé. Clovek aZ vtedy, ked' sa dostane zo
Skolskych lavic do ,reédlneho, skuto¢ného” sveta pochopi,
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Ze 7ivot, to nie je iba lahddka. Pri rozhovore s pani
riaditelkou som nadobudla a dozvedela sa vela
zaujimavych a dolezitych informéacii. Dostala som obraz
o tom, Co vlastne predstavuje pozicia a funkcia generalnej
riaditelky, vSetky kompetencie tejto funkcie, ako priblizne
vyzerd pracovny den generalnej riaditelky, aké problémy
a otazky musi riesit a podobne. Jednoducho bolo to vel'mi
zaujimavé a poucné! Myslim, Ze tieto stretnutia

s riaditel'mi prinasaji studentom vela, lebo az pri
rozhovore s ¢lovekom, ktory takdto délezitd funkciu
zastava, Studenti vlastne zistia, kolko namahy je potrebné
na jej vykonavanie a ¢o vlastne tato praca predstavuje.
Dufam, Ze tento projekt ManaZzérsky vzor tymto rokom
nekondi, a ze sa ho budd moct zdGcastnit aj druhi
absolventi programu Aplikovana ekonémia...

...chcel by som Vam podakovat za stretnutie s naozaj
skvelym clovekom, akym je pan riaditel... JA a PwC
vytvorili skuto¢ne perfektny projekt vdaka ktorému sa
Studenti mdZu stretndt s osobnostami slovenskej
podnikatelskej sféry. Som rad, ze som sa aj ja mohol
zapojit a polozit zopar otdzok jednému z najaspesnejsich
manazérov na Slovensku. Bola to pre mna vel'ka
skdsenost a difam, ze v buddcnosti budem aj ja patrit
medzi tych najlepsich...

...dakujem Vam za tGto moznost, ktord sa mi dostala a za
novu skisenost, ktord si nadovsetko vazim. Skdsenost sa
neda kapit. D4fam Ze v tom zotrvate a tak dopomdzete
celkovému vzdelaniu a rozvoju ludi...

...rozhovor s generalnym riaditefom bol velmi zaujimavy.
Len velmi tazko som sa pridrziavala povinnych Sest
otazok. Stale ndm rozhovor odbocoval a rozpravali sme
sa o roznych aktudlnych hospodarskych otazkach

a ekonomickych problémoch. Chcem Vam velmi pekne
podakovat za moZnost stretndt sa s panom riaditelom.
Myslim, ze mi to do Zivota strasne vela dalo...

PRICEWATERHOUSE(QOPERS
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Analyza odpovedi / Analysis of responses

Responses received from the students and CEOs to the
questions were processed on a no-name basis. The firms
nominated during the interviews were allocated 1, 2, or 3
points according to the order of nomination. Where the
respondents did not rank the nominees, we allocated

2 points to each nominee firm.

Otazka 1 / Question 1

Ktoré tri spolocnosti na Slovensku si najviac vazite a preco?

Odpovede riaditelov aj studentov na otvorenu otazku bez
nominacii boli spracované na anonymnej baze. Firmam
uvedenym pocas interview sme pridelovali 3, 2 alebo

1 bod podla ich poradia. V pripade neuvedenia poradia
firiem sme kazdej firme pridelili 2 body.

Which three companies in Slovakia do you most respect, and why do you respect them?

Poradie/ Riaditelia
Ranking CEOs

Volkswagen Slovakia, a.s.
Slovnaft, a.s.

Matador, a.s.

Tatra banka, a.s.

US Steel Kosice, s.r.o.

Orange Slovensko, a.s.
Zeleziarne Podbrezova, a.s.
COOP Jednota Slovensko, s.d.
Zipp Bratislava, s.r.o.

Slovalco, a.s.

SRR RS

—

Volkswagen Slovakia, a.s. was a clear winner according to
both the CEOs and the students. According to the CEOs,
the following companies joined the top ten ranking for the
first time: Orange Slovensko, a.s., COOP Jednota
Slovensko, s.d. and Slovalco, a.s.. According to the
students, the new companies that appeared in the top ten
ranking were: TV Markiza, VSeobecna Gverova banka, a.s.
Slovenska sporitelfia, a.s. and Skoda Auto Slovensko,
s.r.o.. With the exception of TV Markiza, no changes
occurred in the top five companies.

The reasons for nomination were very similar to those
reported in 2001. We have not noticed any critical
movements in the criteria for and assessment of quality,
respect for and success of Slovak companies. Outstanding
results (26% CEOs, 20% students), better quality
innovative products, agility and competitiveness (CEOs
14%, students 23%) are the basic criteria for evaluating

a firm’s success. In particular, CEOs perceive the quality
of local management and the way they manage the
company as an asset for a firm (CEOs 15%, students
10%). As last year, students are more sensitive to a firm’s
marketing (CEOs 2%, students 4%) and to employment
and employer quality issues (CEOs 8%, students 12%).
Surprisingly, this year’s findings confirmed those from the
last year, in that firms do not adequately perceive their
role in and responsibility for the environment (1% of both
CEOs and students).

Junior
Achievement
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Studenti
Students

Volkswagen Slovakia, a.s.
Orange Slovensko, a.s.

TV Markiza

Tatra banka, a.s.

US Steel Kosice, s.r.o.

Slovnaft, a.s.

Vseobecna Gverova banka, a.s.
EuroTel Bratislava, a.s.
Slovenska sporitelna, a.s.
Skoda Auto Slovensko, s.r.o.

Volkswagen Slovakia, a.s. sa stal jednozna¢nym vitazom
rebricka podla ndzoru riaditelov aj Studentov. Oproti
vlanajsim vysledkom, do prvej desiatky podla nazoru
riaditelov pribudli Orange Slovensko, a.s., COOP Jednota
Slovensko, s.d. a Slovalco, a.s. V studentskom rebricku
pribudli TV Markiza, VSeobecnd Gverova banka, a.s.,
Slovenska sporitelfia, a.s. a Skoda Auto Slovensko, s.r.o.
V prvej patke s vynimkou TV Markiza podla hlasovania
studentov nedoslo k Ziadnej zmene.

Podobne, aj dévody nominacie sd v porovnani s rokom
2001 velmi podobné, nedoslo k Ziadnym dramatickym
posunom v kritéridch a hodnoteni kvality, vaznosti a
Gspechu firiem na Slovensku. Vyborné vysledky (riaditelia
26%, Studenti 20%) a kvalitné inovativne vyrobky, agilita
a schopnost obstat a presadit sa na trhu (riaditelia 14%,
studenti 23%) st zakladnymi kritériami hodnotenia
Gspesnosti firmy. Predovsetkym pre riaditelov sa
inSpirujicimi a intenzivne vnimanymi devizami firiem aj
kvalita manazmentu, castokrat domaceho a styl riadenia
firiem (riaditelia 15%, $tudenti 10%). Studenti st opitovne
citlivejsi na marketingovi komunikaciu firiem s trhom
(riaditelia 2%, Studenti 4%) a na otazku zamestnanosti

a kvality zamestnavatela ako takého (riaditelia 8%,
studenti 12%). Tohtoro¢né vysledky potvrdili vlanajsie
prekvapivé zistenie o nizkom docenovani Glohy

a zodpovednosti firiem za Zivotné prostredie (riaditelia aj
Studenti 1%).



Detailed information is given in the table below:
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Podrobné Gdaje uvadzame v nasledujtcej tabul'ke:

Riaditelia Riaditelia Studenti Studenti
CEOs - 2002 CEOs - 2001 Students - 2002 Students - 2001
Dovody dspesnosti firmy /
Reasons for respect of a company % [r— ——
Vyborné vysledky, zhodnotenie vkladov akcionarov,
krizovy manazment, tempo rastu, financné vysledky,
konkurencieschopnost, podiel na trhu / Successful 26%
performance, shareholder value of the company, 34%
crisis management, growth rate, financial results, 16%
competitiveness, market share
Inovativnost, neustale zlepsovanie a vyvoj vyrobkov,
kvalitné technolégie a know-how, schopnost
presadit sa a reagovat na poziadavky trhu / Innova- 14%
tion of company, always improving and developing 12%
products and technology, know-how, being agile, 23%
adaptive
Vyznamny zamestnavatel, kvalitny zamestnavatel, 8%
podnikova kultira, kvalita zamestnancov / 10% —
Employing many people, employer of choice, 23%
corporate culture, quality of employees
Veduce postavenie na trhu, styl riadenia firmy, vizia,
vzor pre ostatnych, prestizne meno a znacka / 15%
Leadership, management within 8%
company, vision, leading by example, 10%
brand, prestigious name
ER
Etika podnikania, zodpovednost voci komunite, sponzorstvo,
doveryhodnost, respekt okolia, reputacia, tradicia, 10%
profesionalita / Ethical or responsible company, sponsorship, 8%
creditworthiness, reliability, respectable, reputation, 11% e ——
tradition, professional performance
9%
Medzinarodny dosah, schopnost presadit sa na 8% (—
zahrani¢nych trhoch, export / Global reach, 5% —
international presence of company, exports
7%
Slovenska firma Gspesna aj bez zahrani¢ného 5% [E—
investora / Slovak company successful without 3% e
international investment
3%
Orientdcia na zakaznika, sluzby klientom, kvalita / 4% —
Customer-focused company, excellent service 7% —
levels, quality
2%
Dominantné postavenie spolocnosti, vplyv na 4% —
hospodarstvo statu / Dominance of company and 1% -
impact on the state economy as a whole
I
Uspesna zahrani¢nd investicia / Successful foreign =~ 4% 4% -
investment 1%
—
Marketing a reklamna cinnost / Marketing and 2% 1%
advertising activity 4% —
-
Environmentélne aspekty / Environmentally 1% 1% =
focused company 1% o
-
10/0 1()() -
Iné / Other 3% —

*includes 5% from the results in 2001 regarding social responsibility,
community focus, sponsorship activities.

* zahina 5% (pomoc okoliu, spolupatri¢nost, sponzorské aktivity)
z odpovedi studentov z roku 2001.

PRICEWATERHOUSE(QOPERS
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Otazka 2 / Question 2

Ktoré tri osobnosti podnikatelského prostredia na Slovensku si najviac vazite a preco?
Which three business leaders in Slovakia do you most respect, and why do you respect them?

Riaditelia/
CEOs
1 Jozef Uhrik 6 Peter Weber
2 Slavomir Hatina 7 Pavol Rusko
3 Stefan Rosina 8 Adrian Durcek
4 Vladimir Sotak 9 Milan Lach
5 Gabriel Eichler 10 Pavol Lancari¢

Mr. Jozef Uhrik, General Manager of Volkswagen Slovakia, a.s.
has been nominated as the most respected business leader by

CEOs and students.

Compared to last year, some changes occurred in the top ten

Slovak business leaders. According to the CEOs, the upper

part of the chart remained unchanged, with some movements

within the ranks. The second half (ranks 6 to 10) changed
completely. The new names include Peter Weber,

(Hewlett-Packard Slovakia, s.r.0.), Pavol Rusko, (current Vice

Chairman of the Slovak Parliament; Mr. Rusko’s nomination

was based on his business activities in the past as reasoned by

CEOs), Adrian Duréek, (COOP Jednota Slovensko, s.d.),
Michal Lach, (Chemosvit, a.s.) and Pavol Lancari¢, (Orange
Slovensko, a.s.).

There were also changes recorded for the students. The new

nominees include John H. Goodish (US Steel Kosice, s.r.o.),

Vladimir Repcik (TV Markiza), Slavomir Hatina (Slovnaft, a.s.)

and Stefan Rosina (Matador, a.s.).
As was the case last year, no women ranked in the top ten.

Reasons for nominations:

Some of the changes, although not critical, in the main
reasons for nomination are as follows: A company’s
outstanding results, its ability to be assertive and develop

a successful organisation from the ground up are still the most

respected and appreciated qualities (32% of CEOs, 36% of

students). Managerial skills (24% of CEOs, 20% of students),

together with ethical conduct, trustworthiness and personal
capabilities (25% of CEOs, 21% of students) are the most
important components of an ideal leader’s profile.

Comments:
According to these findings, the term “successful business

leader” implies outstanding results and managerial skills. That

means direct results or capabilities that lead to such results.
It is surprising that CEOs placed less weight on how these
results are achieved. Are these personal capabilities and
ethical values perceived as standard and not necessary to

report? Or, are they less visible because they are intertwined

throughout the CEOs performance and are thus implied in

other reasons reported? It will be necessary to follow future

developments to interpret these findings correctly.

Reasons for nomination are detailed in the table below:

Junior
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STovenshko

Studenti

Students

Jozef Uhrik Slavomir Hatina
Pavol Rusko Rainer Franz

John H. Goodish
Pavol Lancari¢
Vladimir Repcik 1

Marian Jusko
Stefan Rosina
Gabriel Eichler

G b WN =
S © © NN O

Vitazom hlasovania riaditelov najvyznamnejsich firiem na
Slovensku aj hlasovania Studentov sa stava Jozef Uhrik,
predseda predstavenstva firmy Volkswagen Slovakia, a.s.

V porovnani s predchadzajicim rokom doslo v prvej
desiatke osobnosti slovenského podnikatelského
prostredia k niekolkym zmendm. V hornej Casti rebricka
podla hlasovania riaditefov sa umiestnili tie isté osobnosti
ako vlani, v druhej polovici rebricka (6.-10. miesto) vsak
doslo ku kompletnej vymene. Novymi menami st pani
Peter Weber (Hewlett-Packard Slovakia, s.r.o.) Pavol
Rusko (dnes podpredseda parlamentu, nominacie vsak
boli zdévodnované jeho minulymi podnikatelskymi
vysledkami), Adrian Duréek (COOP Jednota Slovensko,
s.d.), Michal Lach (Chemosvit, a.s.) a Pavol Lancaric¢
(Orange Slovensko, a.s.).

Ku zmendm doslo aj podla hlasovania studentov, do ich
rebricka sa dostali pani John H. Goodish (US Steel Kosice,
s.r.o.), Vladimir Repcik (TV Markiza), Slavomir Hatina
(Slovnaft, a.s.) a Stefan Rosina (Matador, a.s.).

Podobne ako vlani sa do rebricka nedostala ziadna Zena.

Doévody nominacie:

V hlavnych dévodoch nominacie vidiet isté, nie vsak
dramatické posuny v porovnani s minulym rokom.
Vynikajice hospodarske vysledky riadenej organizacie,
schopnost presadit sa a vybudovat Gspesnd organizaciu
od zakladu stéle najviac prispievaju k tGcte a vaznosti
(32% riaditelia, 36% Studenti). Manazérske schopnosti
(24% riaditelia a 20% Studenti) spolu s etikou konania,
doveryhodnostou a osobnostnymi vlastnostami (25%
riaditelia, 21% $tudenti) doplaji najdolezitejsie zlozky
idealneho profilu skuto¢ného lidra.

Komentar:

Osobnost Gspesného podnikatela je podla vysledkov
spojena predovsetkym s vybornymi vysledkami

a manazérskymi schopnostami, teda priamymi vysledkami
alebo so schopnostami priamo k vysledkom veddcimi. Je
sCasti prekvapivé, Ze riaditelia tento rok priradili mensiu
vahu sposobu, akym sa tieto vysledky dosahujd. Berd sa
tieto osobnostné vlastnosti a etické hodnoty ako
samozrejmost, ktord nie je potrebné Specidlne uvadzat?
Alebo st menej viditelné, pretoze sa prelinajd celym
konanim manaZzéra a teda st nepriamo obsiahnuté

v mnohych inych dévodoch? Pre spravne interpretovanie
tychto zisteni bude potrebné sledovat vyvoj ndzorov

v budicnosti.

Dévody nomindcie st uvedené v nasledovnej tabulke:



Dovody tcty a vaznosti /
Reasons for respect %

Riaditelia Riaditelia Studenti Studenti
CEOs - 2002 CEOs - 2001  Students - 2002 Students - 2001
| |

Manazérske schopnosti, podnikatelska odvaha, agilita,

ambiciéznost, schopnost rozhodovat, efektivne riesenie 24%
problémov, efektivnost prace / Managerial skills, courageous,  13%
agile, ambitious, decision maker, problem solver, efficiency 20%
of work

Vyborné vysledky, schopnost zhodnotit vklady akcionarov,
schopnost vybudovat podnik od zakladov, cit pre podnikanie,
schopnost presadit sa doma aj v zahranici, vplyv na ekonomiku 32%
/ Successful results, shareholder value, able to develop 32%
a successfull organisation from the ground up, entrepreneurial  36%
flair, influence on the economy

Doveryhodnost, spolahlivost, moralnost konania 13%
a nekompromisny postoj aj v kritickych situaciach, dobra povest 16%
/ Integrity, trustworthy, reliability, morale sustained during hard 6%
times or under pressure, reputation

Osobnost, charizma, schopnost motivovat a efektivne riadit 12%
[udi, komunikacné a vyjednavacie schopnosti, pracovitost, 16%
doveryhodnost, etika / Personality, charisma, motivator, 15%
excellent people-management skills, communicator

and negotiator, hard working, credibility, ethical behaviour

I
|
6%
Vynikajlice znalosti, odbornost, prehlad, skdsenosti / 7% (F—
Up-to date technical knowledge, expertise, breadth of 2% —
awareness, experience
5%
Jasna vizia do buducnosti, inovatorstvo, invencia, vodcovstvo, 8% —
schopnost definovat G¢inné stratégie / Visionary, innovator, 7% —
leader, strategy driver
5%
Pomoc socialne slab$im, spolupatri¢nost s okolim / 5% ——
Social responsibility, helps others, community 8% ——
focused
I
I
Iné / Other 3% 3% 6%

Otazka 3 / Question 3

Uved'te tri najaktualnejsie hospodarske otazky, ktoré podla Vasho nazoru zasadne ovplyvnia rozvoj ekonomiky

Slovenska v roku 2003.

Please, identify the three most important business challenges facing Slovakia in 2003.

Comments:

Results suggest that CEOs show a more pragmatic
approach to these issues compared to students, who
appear to be strongly influenced by the media. The major
themes of the pre-election campaign that had not faded
away at the time of the project also influenced students
more. When comparing the responses of the two groups,
the different way they appear to view an issue should be
taken into consideration. Perhaps this suggests that while
CEOs have concrete responsibility for operating
a business and primarily consider the microeconomic
effects of something, students are more responsive to the
social effects? Therefore, issues such as unemployment,
social harmony, purchasing power, general expectations
from Slovakia’s affiliation with EU and NATO, or the
creation of new jobs, regional support, and inward or
outward capital are of interest to students - an interesting
thought!

Komentar:

Riaditelia hodnotia situaciu pragmatickejsie ako Studenti,
u ktorych mozno citat pomerne silny vplyv medialne
najviac diskutovanych tém, ako i hlavné témy
predvolebnej kampane, ktora v Case projektu este
doznievala. Pri porovnavani odpovedi taktiez nemozno
zabudat na optiku obidvoch skupin. Riaditelia nest
konkrétnu zodpovednost za chod podnikov a zohladnuji
primarne dopady na mikroekonomiku podniku, zatial’ ¢o
Studenti ovela citlivejsie vnimaji dopady na obcana.
U studentov viac rezonujd otazky ako nezamestnanost,
socialny zmier, kipyschopnost obyvatelstva a vseobecné
ocakavania od vstupu Slovenska do EU a NATO, ¢i tvorba
novych pracovnych prilezitosti, podpora regiénov a vstup
domaceho ¢i zahrani¢ného kapitélu.

PRICEVATERHOUSE(COPERS
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The CEOs provided their responses at a time when the
election results and the composition of the new
government and its programme were already known.
Therefore, they had a better basis for assessing the future
development of foreign policy, Slovakia’s acceptability
and its possible place within the Euro Atlantic structures.
Accordingly the CEOs could concentrate on specific
propositions that the government has presented that will
have a direct impact on how firms operate.
Microeconomics, the legislative framework, the
enforceability of laws, and the tax burden, together with
macroeconomic indicators, will have an immense impact
on the prosperity of companies, as well as of Slovakia, in
2003, according to the CEOs. CEOs also support
announced reforms. Last year’s findings did not include
the issue of social harmony. It is a reaction to recent
developments and a relatively new phenomenon in
Slovak society. The issue of unemployment was less
discussed compared to last year.

Hospodarske otazky / Business challenges %

Riaditelia odpovedali na otazku v case, ked" uz boli
zname vysledky volieb a taktiez podoba novej vlady spolu
s jej programovym vyhlasenim, z ¢oho sa da lepsie
odhadnut smerovanie zahranicnej politiky vlady,
akceptovanost Slovenska a jeho mozné miesto v euro
atlantickych struktarach. Zda sa, Ze aj preto sa ich
pozornost sustredila na konkrétne realizovanie
prezentovanych téz, teda na otazky jednotlivych
konkrétnych opatreni, ktoré budd mat bezprostredny
dopad na firmy. Mikroekonomika, legislativny ramec,
vymozitelnost prava, danové zatazenie spolu
s makroekonomickymi ukazovatelmi budd podla nazoru
riaditelov rozhodujicou mierou vplyvat na prosperitu
firiem a nasledne aj statu v roku 2003. Vysledky taktiez
dokazujd podporu avizovanym reformam. Otazka
socialneho zmieru sa v minuloro¢nych vysledkoch
neobjavila, je reakciou na nedavny vyvoj a relativne novy
fenomén v slovenskej spolocnosti. Otazka
nezamestnanosti rezonuje menej ako minuly rok.

Riaditelia Riaditelia Studenti Studenti
CEOs - 2002 CEOs - 2001 Students - 2002 Students - 2001
I

Makroekonomické ukazovatele, rast produktivity prace,

statny rozpocet, ekonomicky rast, financné zdroje. 18%
stabilita meny, rating Slovenska / Macroeconomy, 15%
productivity of labour, state budget, economic growth, 8%

financial resources, currency stability, international credit

|
[
|
1% 12%
Politika vlady / Government policy 16%
Vstup do NATO, proces integracie do EU / 14% 11%
Entry to NATO, integration process to EU 34%
I
7% 10% ——
Nezamestnanost / Unemployment rate 12%
Dane, vyber dani, podpora podnikania, dostupnost
finan¢nych zdrojov, redukcia korupcie, vymozitelnost  21%
prava / Taxation, collection of taxes, business support,  11%
availability of finance, reduced corruption, 3% h
enforceability of law
I
Privatizacia, vstup zahrani¢ného kapitalu / 6% 13% —
Privatisation, Foreign investments 11%
3%
2 . ., —
Podpora domaceho prostredia, podpora regionov / 7%
Incentives for domestic producers, support for regional 5% —
development
—
3% 5% -
Budovanie infrastruktiry / Infrastructure 1%
|
12% 3% —
Reformy / Reforms 7%
—
2% 0% e
Socialny zmier / Social harmony 3%
—
3% 13%
Iné / Other 2% P
Junior

Achievement

STovenshko




Interviews with CEOs and the questionnaire for students
covered two areas. In the following part of our survey, we
analyse responses to questions focused on the third
sector, non-profit organisations, in Slovakia: their
objectives, position and future prospects.

There are several reasons why we have included this
issue in the survey. This sector’s importance is
indisputable. Therefore it is important to know what its
actual position is, how it is perceived and how effectively
it is able to satisfy its mission. At present, there are more
than 10,000 non-profit organisations, foundations and
civic associations in Slovakia. Very often, their activities
are scattered, uncoordinated, and performed with little
transparency to the public. Therefore, their overall
contribution to society and how effectively they use the
funds they receive are relatively vague.

We conducted our survey to find out the views of the
two key groups. CEOs make the decisions about
providing support and funds to non-profits and students
are potential future participants in the non-profits’
programmes. Slovak society is becoming more
professional; is this true for the non-profits as well?

Otazka 4 / Question 4

MANAZERSKY VZOR 2002 / MODEL CEO 2002

Interview s riaditelom aj dotaznik pre Studenta sa
skladali z dvoch tematickych okruhov. V nasledujtcej
Casti spravy sa budeme venovat analyze odpovedi na
otazky zamerané na treti sektor na Slovensku, jeho ciele,
postavenie a budicnost.

Doévodov, preco sme sa tento rok zamerali na tdto
tematiku je niekol'ko. Vyznam tretieho sektora
v spolocnosti je nespochybnitelny. Je preto velmi
dolezité, akd skutocnd poziciu zaujima, ako je vnimany
a teda ako efektivne dokaze svoje poslanie plnit. Na
Slovensku dnes p6sobi viac ako 10 000 neziskovych
organizacii, naddcii a obcianskych zdruZzeni. Ich ¢innost je
v mnohom atomizovana, nekoordinovana, pre verejnost
malo transparentna a preto z hladiska celkového
prispevku pre spolocnost a efektivnosti vyuzitia vloZzenych
prostriedkov pomerne nevyrazna.

Skimanim nazorov na treti sektor sme chceli zistit
nazor dvoch klticovych skupin. Riaditelia sd klticovi na
strane rozhodovania o podpore a poskytovani financii na
¢innost neziskovych organizacii, Studenti s zasa
potencidlni buddci aktivisti programov organizacii tretieho
sektora. Cela spolo¢nost sa postupne profesionalizuje,
plati to aj pre treti sektor?

Ako vnimate poslanie neziskovych organizacii a ako podla Vas vplyva spolupraca s nimi na podnikatelské subjekty na

Slovensku?

How do you perceive the mission of non-profit organisations and how does cooperation with them affect the business sector

in Slovakia?

Opinions of both groups on the non-profit organisations
differ. They can be divided into four categories.

Category 1 - neutral attitude

This category includes those respondents who did not
comment on, did not want to provide a reply, are not
aware of non-profits’” activities or are not interested in this
type of business at all. This accounts for approximately
10% of CEOs and less than 5% of students.

Category 2 - very positive attitude
Here are some examples from the responses we received:

“They are irreplaceable and an asset to society.”

“The purpose of the non-profits is to affect the thinking
and develop the abilities of those individuals who
influence developments within the state.”

“They help people live together, to be more aware of
others, such as disabled people...”

“The non-profits give a human dimension to businesses.
They remind businesses that money is only the means of
achieving certain goals, not the goal itself.”

Nazory obidvoch dotazovanych skupin na neziskové
organizacie st roznorodé. Je mozné ich rozdelit do
Styroch zakladnych skupin.

1. skupina - neutrdlny postoj

Ide o skupinu, ktora sa k ¢innosti neziskovych organizacii
nevyjadruje, nechce sa vyjadrovat, nevnima ich cinnost,
alebo sa o ne vobec nezaujima. Ide o priblizne 10%
riaditelov a menej ako 5% Studentov.

2. skupina - vnimam vel'mi pozitivne
Z mnohych reakcii vyberdme na ilustraciu len niekolko:

St nezastupitelné v spolocnosti a jednoznacne
prinosom.”

,Neziskové organizacie maju za ciel predovsetkym
rozvoj myslenia, schopnosti ludi, ktori neskér mézu
zasahom ovplyvnit chod statu.”

,Pomahajd ludom Zit vedla seba vnimavejsie (aby si
ludlia vsimali aj ostatnych, napr. postihnutych ...)*

,Neziskové organizacie poludstuju podnikatelsky sektor,
aspon trochu im pripomenie, Ze peniaze su len
prostriedkom na dosiahnutie cielov, nie cielom
samotnym.”

PRICEVATERHOUSE(COPERS
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“If a non-profit’s activity is to support generally respected
things, such as support for children, education and the
application of knowledge and skills, or support for regional
development, and the business entity works with a non-
profit or sponsors, this will undoubtedly improve the firm’s
name and reputation.”

These very positive views are shared by approximately
50% of CEOs and more than 60% of the students. Some
of the respondents in this category had no direct
experience with non-profits, but based their views on
public perceptions and the general definition of non-
profit’s mission. However, many of them based their
opinions on their direct experience and very successful
work with a particular organisation.

Category 3 - perceiving non-profits very positively,
however seeing areas for improvements

The views of people in this category are also very positive
and constructive, however key recommendations include
improving communication with the public and business
sector, promoting the organisation and its activities more
effectively and putting more effort into ensuring the
transparency, reliability and credibility of the non-profit’s
own activities. This view is shared by as many as 20% of
CEOs and more than 10% of the students.

Category 4 - very negative attitude

A relatively large group of CEOs (more than 20%) and
students (20%) perceive the activities of non-profits in
Slovakia very critically, if not negatively. They have serious
reservations about the non-profits” activities, how
reasonably they spend their funds, the percentage of costs
for their own operations, the nature of particular projects
and the transparency of their operations. The large number
of non-profits and their associated opacity, their limited
responsibility, as well as weak or missing feedback to the
donor results in increasing distrust. Other reasons for the
distrust are their lack of effective communication and the
way they present their organisation, its achievements and
its planned projects. This manner of presentation is often
insufficient or improper, sometimes even unprofessional.

Comments:

The majority of respondents appreciate the irreplaceable
importance of the non-profits, support them and highly
appreciate the benefits they bring to society. At the same
time, they expect non-profits to follow the trend on the
Slovak business environment of increasing professionalism.

Only a few of the respondents see non-profits and
businesses directly influencing each other in a positive way
regarding the transfer of values that would have a direct
impact on behaviour or corporate culture. The students
see nonprofits’ as valuable for promoting and supporting
a firm’s image. The CEOs see the main value of
cooperating with non-profits in the meaningful allocation
of funds, as well as a way to demonstrate solidarity with
and social responsibility for the surrounding environment.
The respondents unanimously see the value for non-profits
in the provision of funds. Very few respondents see an
opportunity for non-profits to take inspiration from tried
and tested working procedures or work style of the firms.
This is a relatively open area and one of the possible ways
to improve the third sector’s professionalism.

Junior
Achievement

STovenshko

,Ak ma neziskova organizacie ako "objekt" svojej prace
podporovanie vseobecne uznavanych veci (pomoc detom,
podpora tvorby, vzdelavanie a uplatiovanie vedomosti,
pomoc budovania regiénov) a podnikatelsky subjekt

s takouto organizaciou spolupracuje alebo ju sponzoruje,
urcite to zvysi vierohodnost a dobré meno tejto firmy.”

Tato skupinu vel'mi pozitivnych ndzorov reprezentuje asi
50% riaditelov a viac ako 60% studentov. Casto sa takyto
nazor zaklada na priamej skisenosti z velmi Gspesnej
spoluprace s konkrétnou neziskovou organizaciou - alebo
naopak na ziadnej skisenosti. V druhom pripade sa nazor
zaklada na spolocenskej mienke, vseobecnej definicii
poslania neziskovych organizacii.

3. skupina - vnimam vel'mi pozitivne, avsak vidim
konkrétny priestor na zlepsenie

Nézory tejto skupiny na cinnost neziskovych organizacii sd
taktiez velmi pozitivne a zaroven konstruktivne. K hlavnym
odporGcaniam patri zlepsit komunikaciu s verejnostou aj

s podnikatelskym sektorom, prezentovanie seba, vysledkov
a projektov, zvysit informovanost o vlastnej ¢innosti,
vynalozit viac Gsilia na dokladovanie transparentnosti,
doveryhodnosti a kredibility vlastnych cinnosti. Tato
skupina prezentuje nazor takmer 20% riaditefov a viac ako
10% Studentov.

4. skupina - vnimam vel'mi negativne

Pomerne velka skupina riaditelov (viac ako 20%) aj
Studentov (takmer 20%) vnima cinnost neziskovych
organizacii na Slovensku velmi kriticky az negativne. Maju
vazne vyhrady voci zmysluplnosti ich konania a Gc¢elnosti
vynakladania ziskanych prostriedkov, podielu nakladov na
vlastny chod organizacie a na projekty, voci
transparentnosti ich hospodarenia. Velky pocet
neziskovych organizacii a z toho plyntca neprehladnost,
ich limitovana zodpovednost, slabd, ¢astokrat ziadna
spatnd vazba s prispievatefom vedu k rastu nedovery.
Dalsimi uvadzanymi dévodmi neddvery boli nedostatok
efektivnej komunikacie a nedostatocné alebo nevhodné,
niekedy neprofesionalne spdsoby prezentovania seba ¢i
dosiahnutych vysledkov a planovanych projektov.

Komentar:

Vadsina dotazovanych docenuje nezastupitelny vyznam
neziskovych organizacii v spolo¢nosti, podporuje ich

a vysoko hodnoti ich celospolocensky prinos. Zaroven
vSak ocakava, Ze tak, ako sa konsoliduje celé
podnikatelské prostredie na Slovensku, aj neziskové
organizacie budi prechadzat podobnym procesom.

Len malo respondentov vidi priamy vzdjomny pozitivny
vplyv neziskovej organizacie a podnikatelského subjektu
v zmysle prenosu hodndt, priameho vplyvu na spravanie
sa ¢i podnikova kultiru. Studenti vacsinou vidia prinos
spoluprace pre firmy hlavne v rovine dobrej reklamy

a podpory imidzu firmy. Riaditelia vacsinou vidia hlavny
prinos spoluprace pre seba v zmysle sprostredkovania
svojej podpory, prejavu solidarnosti, socidlnej
zodpovednosti a spolupatricnosti s okolim. Prinos pre
neziskové organizacie je unisono videny v poskytovani
financnych prostriedkov. Velmi malo respondentov vidi
priestor pre vzajomné vplyvanie aj v rovine in$pirovania
neziskovych organizacii osvedcenymi pracovnymi
postupmi Ci Stylom prace z firemného prostredia - co je
pomerne velky priestor a jedna z moznych ciest
profesionalizacie prace tretieho sektora.



Otazka 5 / Question 5
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Ktoré neziskové organizacie posobiace na Slovensku su podla Vas najvacsim prinosom pre spolocnost?
Which of the non-profit organisations operating in Slovakia, do you think brings the highest value to society?

Both students and CEOs see the highest value of the
non-profit organisations in the area of education and
consultancy (CEOs 25%, students 26%). Respondents
said non-profits that have the biggest impact on society
are those that provide charity, that provide aid to those
socially dependent, or that focus their activities on
children, youth, and the health sector. Activities focused
on protecting animals and ecology are seen as less
important. Support of regional activities is relatively low
compared with the relatively higher importance put to it
when defining economic priorities for 2003.

Studenti aj riaditelia zhodne vidia najvacsi prispevok
neziskovych organizacii spolocnosti v oblasti vzdelavania
a poradenstva (riaditelia 25%, Studenti 26%).

K spolocensky dolezitym oblastiam este radia charitu

a pomoc socidlne slabsim a odkazanym na pomoc,
¢innosti zamerané na deti a mladez a na zdravie. Zhodne
mald je podpora ¢innosti zameranych na ochranu zvierat
a ekoldgiu. Pomerne nizka je tiez podpora regionélnych
aktivit neziskovych organizacii, i ked pri hodnoteni
ekonomickych priorit na rok 2003 podpora regionov sa
prezentovala relativne silnejsie.

Riaditelia / CEOs Studenti / Students

Hlavné zameranie neziskovej organizacie %
Major targets of nonprofits — —
25%
Vzdelavanie a poradenstvo / Education, consultancy  26%
Charita, pomoc socidlne slabsim, pomoc tyranym
osobdm a osobam v nidzi, pomoc na zaradenie sa
do spolocnosti / Charity, aid to socially dependent 18%
and maltreated people, aid in integration in the society 15%
Deti a mladez / Children and youth 14% 24%
Zdravie / Health 17% 15%
Spolocenska zodpovednost a veci verejné, boj proti
rasizmu, korupcii / Social responsibility for public 1M% | ————
matters, fight against racism and bribery 5%  [m—
-
Ekolégia / Ecology 1% 5%  |e—
Podpora rozvoja regiénov a kultdra / Support of 5% | —
regional development and culture 2%  [u—
~ [
Sport / Sports 3% 2%  ju——
-
Zvieratd / Animals 1% 5% @ |e—
I
Iné / Other 5% 3% [ —

Based on the responses, it is also possible to evaluate the
spontaneous name awareness as some respondents were
naming individual non-profit organisations. It is natural
and due to the role Junior Achievement Slovakia played in
this project, that the name Junior Achievement Slovakia
recorded the highest name awareness! However, it is
impossible to quantify from existing data the influence

of this factor on the results and therefore, no conclusions
may be derived from this observation.

The organisations most frequently mentioned in the
survey were the Red Cross, the Markiza Foundation,
Unicef and The League Against Cancer (Liga proti
rakovine).

Na zaklade odpovedi je mozné vyhodnotit aj spontannu
znalost mena, niektori opytani totiz uvadzali aj konkrétne
neziskové organizacie. Vzhladom na Glohu Junior
Achievent Slovensko - Mladez pre budicnost v tomto
projekte je prirodzené, Ze je najcastejsie konkrétne
menovanou organizaciou. Vplyv tohto faktoru

z dostupnych Gdajov nie je mozné kvantifikovat,

a preto z tohto faktu ziadne zavery robit nemozno.

Celkovo bol najcastejsie uvadzanou organizaciou Cerveny
kriz, Nadacia Markiza, Unicef a Liga proti rakovine.

PRICEVATERHOUSE(COPERS
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Otazka 6 pre riaditelov / Question 6 for CEOs

Cim by Vas presvedcila neziskova organizacia, aby ste vlozili finan¢né prostriedky na jej ¢innost?
How should a non-profit present itself before a company in order to acquire funds for its activities?

The CEOs are key persons for the non-profits. Mutual
co-operation depends on the CEOs views and decisions.
Therefore, the CEOs responses to this question are very
interesting. They correspond with opinions presented in
question 4 and clarify them. So how can non-profits
persuade CEOs?

* Transparency -showing effective use of funds for

projects or programmes, transparent accounting, and

an audit

Effectiveness of internal organisation - especially in

relation to its own expenses

* Reputation

References, renowned individual with excellent

credentials within the non-profit’s structure

* People who work for a non-profit, their skills, credibility,
personality, level of personal contact with firms

* Ideas, manner of presenting a programme or project

Concrete, quantified value for the funding

organisation, principle of mutual benefit

Agreement between a non-profit and the internal

corporate culture of the firm

Direct links between the non-profit’s activities and

firm’s business

Presentation of the non-profit before the public

Clear definition of target group

Otazka 6 pre studentov / Question 6 for students

Riaditelia firiem na Slovensku su pre neziskové
organizacie kldcovymi, od ich mienky zavisi, aka bude
mat vzdjomna spolupraca podobu. Odpovede na tdto
otazku st preto mimoriadne zaujimavé. Uzko
kore3pondujt, dopliiaju a osvetluji nazory prezentované
v otazke 4. Ako teda presvedcit riaditelov?

¢ Transparentnost - preukazanie efektivnosti
hospodarenia s prostriedkami, dokazy pouzitia
financnych prostriedkov na deklarované
projekty/programy, transparentne vedené Gctovnictvo,
jeho audit.
Efektivnost vnitornej organizacie neziskovej
organizacie, nizka vlastna rézia
¢ Reputacia
¢ Referencie, znama osobnost s vybornym kreditom
v Struktdre neziskovej organizacie
¢ Ludia, ktori v neziskovej organizacii pracujd, ich
odbornost, [udska bezdhonnost, osobnost, vyznam
osobného kontaktu s firmami
e Myslienka, sposob prezentovania projektu, jasne
formulovany program/projekt
Konkrétny, kvantifikovany prinos pre organizaciu,
ktora ma prispiet, uplatiiovanie principu obojstrannej
vyhodnosti
« Sulad neziskovej organizacie s vnitornou podnikovou
kultdrou firmy
 Priama suvislost Cinnosti neziskovej organizacie
s predmetom cinnosti firmy
 Zviditel'nenie cinnosti neziskovej organizacie pred
Sirokou verejnostou
« Jasné definovanie cielovej skupiny

Aké su podla Vas moznosti spoluprace podnikatelskych subjektov s neziskovymi organizaciami?
Where do you see opportunities for co-operation between profit and non-profit organisations?

According to the students, there is room for co-operation.
This depends on the following: (agreement with CEOs’
views, as described above):

* presenting the project / non-profit organisation;
« finding and defining areas for cooperation; and
* improving knowledge about the other organisation.

According to the students, it is the non-profit’s
responsibility to motivate firms to provide support.

Cooperation between businesses and non-profits should
be mutually beneficial. Students reported four main forms
of cooperation: financial support, gifts and presents,

exchange of information or joint product. Students see the

following as ways firms may benefit from cooperation
with non-profits: advertisement, PR and raising company’s
profile, consultancy services, employees’ training and
mutual exchange of information.

Priestor na spolupracu samozrejme existuje, jeho velkost
podla studentov zavisi predovsetkym od nasledovného
(zhoda s ndzorom riaditelov, ako je uvedené vyssie):

e dat o sebe vediet
¢ ngjst a definovat priestor pre vzajomnua uzito¢nost
¢ zlepsit vzgjomnu informovanost.

Studenti sa domnievajd, Ze je predovietkym tlohou
neziskovej organizacie, aby motivovala firmy podporit jej
¢innost.

Spolupréca ziskového a neziskového sektora by mala
podra obidvoch skupin spifiat poziadavku vzajomnej
vyhodnosti, studenti vidia predovsetkym nasledovné styri
formy spoluprace: finan¢na pomoc, vecné dary, vymena
informacii, spolocny produkt. Neziskova organizacia
podla studentov mo6ze poskytnit reklamu, podporu
imidzu firmy a Sirenie jej dobrého mena, poradenstvo,
Skolenie zamestnancov, vzajomnud vymenu informacii.



Studenti, ktori sa zucastnili projektu Manazérsky vzor 2002 / The list of students participating in the Model CEO
2002 project: Tomas Belan, Trnava, Zdruzena stredna priemyselna skola e Stanislav Bocinec, Dubnica nad Vahom,
Gymnazium ¢ Pavol Brindza, Dubnica nad Vahom, Stredna priemyselna skola ¢ Marietta Buckova, Partizanske, Stredna
priemyselna skola ¢ Maria Cakova, Senica, Stkromna stredna skola podnikania ¢ Martina Cibulova, Rimavska Sobota,
Obchodna akadémia * Barbora Cimerdkova, Zilina, Gymnazium VarSavska cesta * Petra Csongarova, Dvory nad
Zitavou, Stredna $kola podnikania * Anna Cukorovd, Liptovsky Hradok, Gymnazium ¢ Dusan Cdt, Banskd Bystrica,
Obchodnéa akadémia Tajovského 1 ¢ Livia Cermakova, Kosice, SPS dopravna ¢ Martin David, Bratislava, Gymnazium
Novohradska ¢ Natdlia Dodekova, Nové Zamky, Dievcenska odborna skola ¢ Jozef Dolihal, Presov, Gymnazium e
Dalibor Drobka, Banska Bystrica, Obchodna akadémia Tajovského 1 e Michal Drobny, Bratislava, Gymnazium
Novohradska ¢ Tara Drugovd, Humenné, Gymnazium ¢ Andrea Enokova, Dvory nad Zitavou, Stredna $kola podnikania
e Peter Faltus, Bratislava, SGkromné gymnazium Mercury  Maria Filova, Dubnica nad Vahom, SOU elektrotechnické e
Rozalia Gaalova, Liptovsky Hradok, Gymnazium ¢ Martina Gaborova, Dubnica nad Vahom, Gymnazium ¢ Eva Galova,
Rimavska Sobota, Obchodna akadémia  Lubomir Gula, PreSov, Gymnazium ¢ Jana Guzmanova, Dvory nad Zitavou,
Stredna $kola podnikania * Karol Hlava, Piestany, Gymnazium e Jozef Hnat, Kosice, SPS stavebnd a geodetickd ¢ Peter
Hornik, Levice, Obchodna akadémia ¢ Mariana Hundakova, Zilina, SOU chemické  Matej Hutta, Bratislava, Stkromné
gymnazium Mercury ¢ Lucia Chromekova, Banska Bystrica, Osemroc¢né Sportové gymnazium e Boris Jager, Levice,
Obchodna akadémia ¢ Martina Jamborova, Dubnica nad Vahom, SOU elektrotechnické » Katarina Kacerova, Starovo,
Stikromna obchodné akadémia e Julia Karabovd, Dvory nad Zitavou, Stredna $kola podnikania * Tomas Karel, Trnava,
SPS stavebna ¢ Katarina Kasdkovd, Dubnica nad Vahom, SOU elektrotechnické * Martina Kmetova, Banska Stiavnica,
Stredna priemyselna skola ¢ Monika Kolarcikova, Sabinov, Obchodna akadémia ¢ Lubica Kondpkova, Piestany,
Gymnazium ¢ Katarina Kostelnikova, Roznava, Obchodna akadémia ¢ Jozef Kosik, Bratislava, Gymnazium
Novohradska e Karol Kovac, Tisovec, Evanjelické gymnazium e Stanislav Krajcir, Sabinov, Obchodna akadémia ¢ Lukas
Krasny, Nové Zamky, SPS elektrotechnicka ¢ Jan Krupcinsky, Humenné, Gymnazium ¢ Andrea Kubascikova, Trencin,
SPS stavebna e Lucia Kubincovd, Banska Bystrica, Gymnazium Tajovského ¢ Barbora Kusnirova, Zilina, Gymnazium
Varsavska cesta  Andrej Lancari¢, Trnava, ZdruZena stredna priemyselna skola » Tomas Leiblinger, Zilina, Gymnézium
Varsavska cesta ® Marian Letko, Dubnica nad Vahom, Gymnazium e Jana Lipova, Senica, Sikromna stredna skola
podnikania * Veronika Macudova, Rimavska Sobota, Obchodna akadémia ¢ Martina Malickayova, Bratislava,
Stikromné gymnazium Mercury ¢ Marta Martincova, Liptovsky Hradok, Gymnazium e Fridrich Matejik, Bratislava,
Obchodna akadémia Nevidzova ¢ Maria Mihokova, Dvory nad Zitavou, Stredna skola podnikania * Katarina Mikulova,
Zilina, Obchodné akadémia Velka Okruzna * Lucia Mikulovskd, Banovce nad Bebravou, Stredna priemyselna $kola ¢
Monika Misikova, Dubnica nad Vahom, Stredna priemyselna skola ¢ Gabriel Mlynar, Levice, Obchodna akadémia
Milo§ Molnar, Dvory nad Zitavou, Stredna $kola podnikania ¢ Jana Murinova, Zvolen, SPS strojnicka ¢ Stefan Németh,
Bratislava, Obchodna akadémia Nevadzova ¢ Zuzana Nescakova, Dubnica nad Vahom, Gymnazium ¢ Rudolf Nielsen,
Kosice, SOU A. Stodolu ¢ Karina Pagacova, Liptovsky Hradok, Gymnazium e Jana Pasztorovd, Senica, Obchodna
akadémia * Veronika Pechova, Zvolen, SPS strojnicka ¢ Martin Povraznik, Levice, Obchodna akadémia ¢ Branislav
Pribojsky, Nové Zamky, Stredna priemyselna skola elektrotechnicka ¢ Zuzana Racova, Nitra, Zdruzena stredna skola
dopravy, obchodu a sluzieb ¢ Michaela Rigasova, Kosice, Gymnazium Tomasa Akvinského e Katarina Roskova,
Bratislava, Gymnazium Novohradska ¢ Jana Rybarova, Senica, Obchodna akadémia ¢ Maria Sabova, Senica, Sikromna
stredna skola podnikania ¢ Petra Sar¢akova, Brezno, Obchodna akadémia ¢ Peter Serdel, Tvrdosin, Stredna priemyselna
skola ¢ Martin Serfozo, Kosice, Gymnazium Tomasa Akvinského ¢ Martin Schiller, Banska Stiavnica, Stredna
priemyselna skola ¢ Melinda Simonova, Nové Zamky, Dievcenska odborna skola ¢ Tomas Stach, Levice, Obchodna
akadémia ¢ Marek Stieber, KosSice, SOU A. Stodolu ¢ Martin Stloukal, Dubnica nad Vahom, Gymnazium ¢ Michaela
Strakova, Kysucké Nové Mesto, Stredna priemyselna skola * Iveta Stypova, Bratislava, SPS chemicka ¢ Kamila Simonova,
Martin, Stredna priemyselna skola e Kristina Sipkovd, Trnava, ZdruZena stredna priemyselna skola * Milan Soltés,
Sabinov, Obchodna akadémia ¢ Silvia Sramelova, Bratislava, SPS chemicka ¢ Monika Stefanovie, Banska Bystrica, SOU
polnohospodarsko - potravinarske * Michaela Stépankové, Banska Bystrica, Osemrocné $portové gymnézium e Ingrid
Stofirova, Secovce, Dievéenska odborna skola ¢ Zuzana Sustekova, Trencin, SPS stavebna ¢ Katarina Takdcsovd, Dvory
nad Zitavou, Stredna skola podnikania * Adriana Tejova, Kosice, SPS dopravna e Jaroslava Tichd, Zilina, Obchodna
akadémia Vel'ka okruzna e Milan Troska, Dubnica nad Vahom, Gymnazium e Stanislava Turekova, Senica, Obchodna
akadémia ¢ Alexandra Uhercikova, Dubnica nad Vahom, Stredna priemyselna $kola ¢ Tereza Vojtylova, Zilina, SOU
chemické e Erika Vranova, Cadca, Obchodnéd akadémia ¢ Jana Vrbiakova, Nitra, ZdruZena stredna skola dopravy,
obchodu a sluZieb * Tatiana Znasikova, Zilina, Gymnazium Var$avska cesta
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V pripade otazok prosim kontaktujte / For further information please contact:

Vanda Sinkova or Jana Kordo$ové, PricewaterhouseCoopers Slovensko, s.r.o., Hviezdoslavovo nam. 20, 815 32 Bratislava, Slovakia,
Tel.: +421 2 5441 4101, E-mail: vanda.sinkova@sk.pwcglobal.com, jana.kordosova@sk.pwcglobal.com, www.pwcglobal.com/sk

Anna Sykorova, Junior Achievement Slovensko - MladeZ pre budicnost, Kosicka 52, 821 08 Bratislava, Slovakia,
Tel.: +421 2 5020 3040, E-mail: sykorova@jasr.sk, www.jasr.sk
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