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Growth prospects 

 92% (85%) of ASEAN CEOs are somewhat or very confident of growth in the next 12 months, and 
45% (39%) are very confident. 

 In the longer term, 96% (92%) of ASEAN CEOs are somewhat or very confident of growth over the 
next three years, with 52% (46%) very confident. 

 
Global economy 

 Only 6% (7%%) of ASEAN CEOs believe the global economy will decline in the coming year, with 
48% (49%) anticipating it will stay the same, and 45% (44%) expecting an improvement. 

Growth opportunities 
 39% (30%) of ASEAN CEOs see opportunities in the next 12 months coming from increasing their 

share in existing markets, 28% (35%) from product/service innovation, and 13% (11%) cited 
mergers and acquisitions.  

 When asked to name the countries most important to them for their growth in the next 12 months, 
41% of ASEAN CEOs named China, 24% Indonesia, and 21% India. 

 
Restructuring  

 66% (76%) of ASEAN CEOs have implemented cost-cutting measures in the past 12 months, and 
59% (64%) expect to do so in the coming year. 

 42% (34%) have entered into a new strategic alliance/joint venture, and a higher percentage, 55% 
(44%) plan to do this in the next 12 months. 

 30% (25%) have outsourced a business process or function, and 27% (25%) plan to do so. 
 

M&A 
 ASEAN CEOs’ target regions for M&A/joint venture/strategic alliances remain in their home 

region, with a massive 85% (23%) picking South-East Asia, 24% (8%) Australasia, and 22% (19%) 
East Asia. 

 
Headcount 

 In the coming year, an encouraging 65% (50%) expect to boost headcount, and only 11% (20%) say 
they are likely to shed jobs. 

 
Threats 

 The top potential economic and policy threats highlighted by ASEAN CEOs: 79% (60%) exchange 
rate volatility, 77% (70%) continued slow/negative growth in developed economies, 77% (72%) 
over-regulation, 75% (65%) slowdown in high-growth markets, and 75% (71%) government 
response to fiscal deficit and debt burden. 

 Of business threats, a massive 90% (63%) cited availability of key skills – the highest in the world, 
80% (58%) say rising labour costs in high-growth markets, and an equal 68% deemed high and 
volatile raw materials prices (55%) and bribery and corruption (52%) as potential concerns. 

 
 
 
 
 

90% concerned about 
availability of key skills 
– highest in the world 



Megatrends 
 When asked to rank the top three global trends that will transform their business the most in the 

next five years, 76% (81%) say technological advances, 61% (60%) demographic shifts, and 56% 
(46%) resource scarcity and climate change.  

 And the top three changes being made, or about to be made, to capitalise on these trends are: an 
equal 69% say talent strategies (59%) and investing in technology (62%), and 67% (62%) customer 
growth and retention strategies. 

 
Trust 

 When asked how the level of trust shown by stakeholders has changed in their industry over the 
past five years, ASEAN CEOs said: 

o Employees, 8% (13%) deteriorated and 42% (39%) improved  
o The media, 14% (23%) deteriorated and 23% (26%) improved  
o NGOs, 18% (14%) deteriorated and 17% (19%) improved  
o Supply chain partners, 1% (6%) deteriorated and 38% (42%) improved  
o Customers and clients, 7% (12%) deteriorated and 65% (52%) improved  
o Local communities, 7% (11%) deteriorated and 32% (31%) improved  
o Creditors and investors, 7% (16%) deteriorated and 45% (43%) improved  
o Government and regulators, 23% (31%) deteriorated and 35% (24%) improved  

 
Tax  

 Asked if being seen to be paying their ‘fair share’ of tax was important, an encouraging 86% of 
ASEAN CEOs agreed or agreed strongly – higher than the global average (75%). 

 58% (59%) agreed that multinationals should be required to publish revenues, profits and taxes 
paid for each territory where they operate. 

 49% (58%) agreed it was appropriate for tax authorities around the world to share freely with each 
other information they have on companies. 

 62% (63%) agreed that government tax policy and the competitiveness of local tax regimes were 
key factors in their organisation’s decisions about where to operate.  

 66% (65%) agreed that the current international tax system has not changed to reflect how 
multinational corporations operate today and is in need of reform. 

 And a surprising 34% (27%) are confident the G8/G20 and OECD will be able to substantially 
reform the international tax system in the next two years – only the Japanese, French and Korean 
CEOs have a higher confidence level.  

 
Environment 

 77% (80%) of ASEAN CEOs agreed or agreed strongly that it was important for business to 
measure and try to reduce its environmental footprint. 

 
Government 

 61% (41%) of ASEAN CEOs thought a priority of government should be to create a skilled 
workforce. Unfortunately, only 24% (21%) thought the government has been effective in achieving 
this.  

 55% (53%) of ASEAN CEOs thought a priority of government should be ensuring financial sector 
stability and access to capital market. And encouragingly, 66% (46%) thought their government has 
been effective in achieving this. 

 49% (50%) thought it should be to improve the country’s infrastructure. And 42% (37%) thought 
their government has achieved this. 
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