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Welcome

I am pleased to bring to you our second Middle East Corporate 
Responsibility (CR) report, covering the period from July 2012 to December 
2013. This report is a reflection of the tremendous efforts our people in the 
region have made to make a difference in the marketplace and communities 
in which we live and work. 

At PwC we believe in being ‘part of it:’ part of the global conversation and 
movement towards responsible business practices that create positive 
change in the world. 

In the Middle East region we have opted to follow our global strategy and 
developed our own CR agenda to be part of the challenge and within our 
capabilities work towards making a difference, by doing the right thing and 
being a catalyst for change.

I am particularly pleased to announce that in order to gauge our impact 
on the environment, we conducted our first regional carbon emission 
calculation in July 2013. This has provided a stake in the ground, from 
which we can look to reduce our carbon footprint through reduced air travel 
and increased use of technology. 

On behalf of the leadership team, I am proud of the progress we have made, 
which would not have been possible without the efforts and enthusiasm 
of our people. We encourage you all to continue to be part of our ongoing 
journey to ‘move the needle’ in our CR activities.

Hani Ashkar 
Territory Senior Partner 
Middle East Region
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Our Corporate Responsibility Strategy

At PwC we believe in being ‘part of it:’ part of the global conversation and movement towards responsible business practices that 
create positive change.

Our CR strategy is to: 

Do the right thing by playing our part in promoting responsible business practices that are central to our business - from the 
quality of our services and building an inclusive workplace, to our engagement with communities, and our environmental footprint.

Be a catalyst for change by using our skills, voices, and relationships to work with others and influence activities that make a 
difference, create change and have a lasting impact on the world around us.

Our CR strategy

Focus areas:

Our global CR strategy focuses on four core 
areas, in an attempt to align global PwC 
firms’ initiatives and objectives. The PwC 
network firms support these network-wide 
goals and work on a country-wise level to 
ensure initiatives tie in with our core focus 
areas. 

Responsible business 
We create value for business and our communities in the 
areas of ethics, integrity and trust, and by using our core 
skills to help address issues central to fostering a sustainable 
business.

Diversity and inclusion
We create value for our people and our clients by 
promoting diversity, fostering a culture of inclusion, 
and supporting a healthy work-life balance.

Community engagement 
We create value in our local communities by using our 
people’s time, skills and experience to make a lasting 
difference.

Environmental  stewardship
We create value by understanding and reducing our 
impact on the environment. We also make a positive 
influence through our client work and thought 
leadership in this area.

We focus on the Community around us, 
our People, the Environment we live and 
work in, and the Markets in which we 
operate.

A global approach...implemented locally

CR in the Middle East is built around the principle that it needs 
to be embedded in our culture and everyday behaviour. It is 
key to delivering a distinctive experience by enhancing the 
quality of the relationships our people create with each other, 
our clients and communities at large. CR is not adjunct to our 
regular business. It is fundamental to achieving impact in the 
marketplace and needs to be closely connected to our client 
service delivery. 

Our policy

The development of PwC’s CR initiatives varies from one 
territory to another. In Egypt, we have a market leading CR 
programme, while in some countries we have just begun our 
CR journey.

In addition to our core global community themes of education 
and capacity building, in the region we strongly focus on 
healthcare initiatives and giving back to the community. Our 
strategy involves giving first priority to local and regional 
initiatives of relevance and on a selective basis take part in 
PwC’s global initiatives.

The selection of initiatives in the Middle East are based on how 
well they fit with the core global focus areas and if they follow 
the criteria below:

1. Engage our people and/or clients
2. Preference for skilled volunteering, that is, using the talent 

and skills of our people for the benefit of the community
3. Set us apart from our competitors
4. Have a positive impact on the communities in which we 

live and work
5. Have relevance in the Middle East region

All staff are encouraged to share ideas regarding initiatives that 
fall within the four global focus areas and the five criteria listed 
above.
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CR governance

Zubin Chiba

Swati Randev-Verma

Our CR program in the Middle East is lead by a regional CR leader (Zubin Chiba), with day to day implementation by a regional CR 
coordinator (Swati Randev-Verma), supported by a network of 17 champions across the 12 countries we operate in. 

The CR team monitors and reports on all CR activities across the region. The team stays in regular contact and coordinates its efforts 
across the region by sharing information and resources, as well as by collaborating on large scale regional projects.

There have been several changes in the CR team with the introduction of new or additional champions in Jordan, Kingdom of Saudi 
Arabia, Kuwait, Oman, Qatar and the UAE. Thanks also to previous champions Anas Salhieh and Sybil Fernandes in their roles in 
Riyadh and Oman, respectively. 

CR champions in each office oversee local office teams and are in various stages of enhancing CR presence across the region. Our 
champions are dedicated to lifting our CR standards and ensuring PwC is a catalyst for change.

In the 
PwC 
network 

In the 
Middle 
East

PwC is a global network of separate firms, owned and operated locally in countries around the world. This structure provides PwC 
firms with the flexibility to operate simultaneously as the most local and the most global of businesses. Corporate Responsibility at 
PwC is similarly governed at global and local levels, and it runs right to the top of local and network leadership. 

Responsibility for local CR ultimately rests with each Territory Senior Partner. At the network level it is lead by the Global Corporate 
Responsibility Board (GCRB), which is chaired by Richard Collier-Keywood, Network Vice Chairman & Chair, Global Corporate 
Responsibility Board.  The GCRB comprises of leaders from our largest PwC member firms, regional CR leaders and sustainability 
subject matter experts. In keeping with best practice, the board also includes an external independent advisor.

The board meets bi-annually to provide governance, oversight, input and direction to PwC’s global CR strategy. 

4,180 Number of hours spent in 
community activities by Partners and staff 
(3,328 skilled, 852 general)

In FY13

313 Number of Partners and staff 
involved in community activities
(108 skilled, 205 general)

24 Number of Partners involved 
in community activities (10 skilled, 14 
general)

289 Number of staff involved in 
community activities (98 skilled, 191 
general)

30 Number of Partners and staff involved in pro 
bono/discounted pro projects

8 Number of pro bono/
discounted projects

956 Number of hours of  Partners and staff 
invested in pro bono/discounted projects

Pro bono / discounted projects

152 Number of hours spent in community 
activities – Partners (113 skilled, 39 general)

4,028 Number of hours spent in 
community activities – staff (3,215 skilled, 
813 general)

USD 169,328

Donations

Volunteering

Facts and figures:
Performance review 

Note: FY13 KPIs shown above relate to the period July 2012 to June 2013.
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In FY13

41 Females as Partners and Directors 802 Female staff members 

In FY13

9,667 flight km 
per staff head count

27,106,245 
number of passenger flight 
kilometers by staff

3.19 Tonnes CO2/ 
employee per year
(scope 1, 2, 3)*

*details on page 24

Responsible business

Our work with clients provides an opportunity to make a positive 
difference in society. Our contribution to the public agenda 
helps shape public policy, which in turn affects the way we do 
business. 

We are committed to sharing our industry and professional 
knowledge in a manner that contributes constructively and 
positively towards our clients and stakeholders. Our people are 
highly knowledgeable of current business issues and industry 
topics, and share their thoughts in a number of different forms: 
press releases, white papers, participation in working groups, 
speaking engagements at key industry forums, and by producing 
thought leadership reports on key business issues annually. 

We’re looking to build corporate responsibility into relevant 
services and products where it will help us deliver enhanced 
quality and value. We’re managing our own impact, but we’re 
also uniquely positioned as a professional services firm to help 
integrate and foster change around CR issues in ways that have 
more widespread effects.

MEPSI

In 2010, the PwC Middle East Public Sector Institute (MEPSI) 
was established as a centre of excellence to cater to the increased 
demand for accountability and corporatisation within the 
Middle East. MEPSI engages in capacity building efforts as well 
as research and benchmarking for government and public sector 
while supporting teams advising government clients. 

Through MEPSI, government and public sector clients can 
develop the skills, competence, operational excellence, 
governance, and risk management needed to meet the 
increasing demands of today’s commercial, economic and 
social forces. MEPSI provides leading academic research and 
innovative training to meet the specific issues of its clients. 

We’re focusing on the issues of ethics, integrity and building 
trust by reflecting our ethics, standards and integrity in our 
actions, and by working to ensure we generate the greatest 
impact on issues that are fundamentally related to our business. 
We offer services that focus on enhancing trust and transparency 
between government, business and society.

We’re creating new client services, using our distinctive skills 
and expertise to help others build more transparent, responsible 
businesses. We’ve developed new Sustainability and Climate 
Change services, and we are continuously investing in research 
and innovation to meet growing demands for support on the 
opportunities and risks on environmental and social challenges, 
thus helping businesses around the world turn corporate 
responsibility into ‘business as usual’.

Case study: PwC Sustainability project 
advising the UAE Government

The UAE has seen remarkable growth and 
development in the past decade. The country’s 
leadership has sought to maintain this progress 
by outlining their vision for an innovative 
economy, a cohesive society and a sustainable 
environment.

To help turn this vision into reality, a combined 
PwC UK, PwC UAE and GGGI team in Abu Dhabi 
has spent the past year working with the UAE’s 
government to develop a National Strategy for 
Green Growth.

The strategy articulates the costs and benefits of 
going green and how this will catalyse further 
growth in the UAE. It also examines further 
benefits such as the creation of new economic 
clusters, conservation of natural resources, 
improvements in skills and social advancement.

The PwC people on the project include 
engineers, economists and other green 
growth experts from the UK and UAE who, in 
conjunction with the GGGI team, are delivering 
world-class analytical methods, effective project 
management and valuable policy advice to 
respond to the needs of the UAE government in 
delivering this high-profile strategy.
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Diversity and Inclusion

PwC’s strong growth in the Middle East has resulted in 
considerable job creation opportunities. In line with our strategy 
to offer a diverse and inclusive workplace, we strive to hire and 
retain local talent, encourage women in business, and have a 
wide range of nationalities work at PwC.

PwC has committed to hiring local talent and gives back to the 
community by creating jobs while focusing on the diversity and 
inclusion guidelines established in the global strategy. 

As of November 2013, we have 2942 employees across 12 
countries and 19 offices in the region. A total of 83 nationalities 
are represented within PwC in the Middle East, showing our 
commitment towards diversity and inclusion in the workplace. 

WiB: Women in Business

Globally, women face many challenges in businesses, that 
impacts their success in the workplace. To support diversity 
in the workplace and bring together people from similar 
backgrounds and common experiences, the WiB program aims 
to bridge the gaps in our networks by facilitating connections. 
Empowering women and providing them with career advancing 
opportunities allows PwC to maintain its edge as the leading 
professional services firm in the world.

We drive our WiB activities through connecting with the 
following four groups: 

1. Women to (other PwC) Women - Internal Focus 
2. Women to (PwC) Leadership - Internal Focus 
3. Women to Clients (current and future) - External Focus 
4. Women to Community – Corporate Social Responsibility 

(CSR)

The Women in Business Middle East steering committee 
under the leadership of Lynda McCalman and Zina Janabi 
and in collaboration with local champions are striving to 
attract, develop and retain women in the Middle East. We view 
women as a critical talent group to enable the firm to continue 
its growth in the marketplace, and to deliver the best in client 
solutions. Networks provide a strong collaborative group 
for women at pivotal points in their careers, giving them the 
resources, role models, mentors and contacts which contribute 
to career success. Through the program, PwC is seeking to:

•	 Provide a sense of community and connectivity
•	 Create opportunities for networking and visibility
•	 Present opportunities for education, professional and 

personal development
•	 Provide role models and a mentoring environment
•	 Connect women with our current and future clients
•	 Connect women with the firm’s leadership
•	 Connect with the community through CSR

Highlighted initiative: 

Young Arab Women Leaders: the Voice 
of the Future in collaboration with 
the Arab International Women Forum 
(AIWF)

Young Arab Woman Leaders: The Voice 
of the Future is an initiative that was 
launched in May 2011 in London by PwC in 
collaboration with AIWF. After a successful 
launch, this initiative held its inaugural 
conference in the Middle East in Amman, 
Jordan in June 2012. It has since become 
an integral part of the Middle East Women 
in Business programme, and four successful 
conferences have already been held under 
this banner. 

The joint mission of PwC and AIWF in 
organising this ongoing regional initiative is 
to identify and build an inspirational network 
of young Arab business and professional 
women, all marked for future positions 
of increased responsibility within their 
companies, organisations and communities.

The Middle East launch event for Young Arab Women Leaders 
was hosted at the Middle East Public Sector Institute (MEPSI) in 
Amman. The event included a diverse range of engaging topics 
and panel discussions including:

•	 Beyond the Glass Ceiling: Transforming Barriers into 
opportunities,  

•	 Opportunities and Challenges for Young Women Leaders, 
•	 PwC Vision on Young Women Leaders Programme, 
•	 Mentorship and Coaching: Be a Better leader, 
•	 Reflections on Leadership: My Story, 
•	 Young Women Leaders and Why They Matter, 
•	 Women and The Power of Social Media, and 
•	 Social Responsibility: More Women Leaders, Better CSR.

The second event was hosted at the Lebanese American 
University, Beirut. The content of the conference was carefully 
planned with the involvement of a number of young women 
leaders. We were also very fortunate to have speakers who 
shared their own personal success stories and their experiences. 

The Dubai Chamber of Commerce, Dubai, UAE was the venue 
for the third in the series of conferences on young Arab woman 
leaders held in cooperation with and hosted by the Dubai 
Business Woman Council. This important conference provided 
a unique opportunity particularly for Arab Woman leaders in 
Dubai and the United Arab Emirates to network with eminent 
guest speakers and, in particular, showcase the talent and energy 
of potential young Emirati women leaders. 

The fourth of this series was hosted at the Birzeit University, 
the Palestinian territories in partnership with AIWF. We will 
continue our commitment to nurture the next generation of 
women leaders in Palestine, helping to empower them as they 
break new ground in business and in public life.

PwC is proud to support the AIWF. Our success as an 
organisation depends upon unlocking the potential of 
our people, in the same way that the AIWF aims to open 
up the opportunities and influence of Arab women in 
business and government.

Developing Millennial Women as Leaders

We hosted two panel discussions on 2 May 2013 on the topic 
“Developing Millennial Women as Leaders” in Dubai and Abu 
Dhabi.

Dr Elisabeth Kelan, author of the book “Rising Stars - Developing 
Millennials at Work” started the event presenting key findings 
of her research which has been supported by PwC, followed by a 
panel discussion.

The events are in line with PwC’s commitment to helping women 
in the workplace develop professionally as well as personally. 
Dr Kelan shared insights on what companies can do to create 
the right environment for millennial women to flourish at the 
workplace. It was an interactive session with participants from 
diverse industries and backgrounds sharing their experiences, 
concerns and possible solutions.

In her book, Dr Kelan brings together gender, generation and 
leadership development to explore how these three areas work 
together and help develop millennial women into leaders of 
tomorrow. It also complements other research carried out by 
PwC on Millennials at work and Diversity.
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We undertand our responsiblity as a firm towards the larger community that we are part of. There are two distinct channels through 
which the firm gives back to the community:

Community engagement 

Pro bono and Discounted engagements

Over the past year our firm has engaged in multiple pro bono and discounted engagements. Giving back with our skills is one of our 
highest CR priorities and an area where PwC strives to stand out. 

Skilled volunteering
Skilled volunteering is a major area of strategic focus for PwC’s CR efforts on a global and regional basis. We can leverage our assets 
to act as a catalyst for change in the communities we operate in, by using the talent and skills of our people, typically by providing 
professional services at discounted prices or free of charge, or by providing mentorship related activities.

Mentorship: Putting our knowledge to work

PwC in the Middle East has increasingly been working on, and initiating mentorship programs in an effort to use our skills to engage 

with students. 
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Initiatives in the spotlight

Our Commitment: 

A total of 30 partners and staff in our Kuwait office dedicated more than 
2500 hours to PIN2 Challenge providing coaching and acting as judges 
in the competition. Through our collaboration with 5 industry leaders/
sponsors, we provided further coaching resources to participating students by 
arranging workshops and providing one on one sessions. Students also had 
the opportunity to network with management teams and increase their job 
perspectives with industry leaders.

Industry Leaders:

•	 Zain 
•	 National Bank of Kuwait 
•	 Ali Abdelwahab Al Mutawa 
•	 Wharton Club Middle East
•	 Four Films Printing Group

Next steps

Going forward, PIN2 Challenge is expected to continue as an annual event 
in Kuwait. Furthermore, other countries around the Middle East region are 
encouraged to roll out the PIN2 Challenge in their offices.

PIN2 Challenge

The PIN2     Challenge stands for ‘promote, inspire, 
innovate’. This challenge brought together over 
100 different high school students across Kuwait 
along with 5 industry leading partners in a 
business case competition planned and hosted by 
PwC Kuwait. Our goal was to bring the brightest 
young students together and coach and mentor 
them through a business problem. In the process 
the students learned valuable entrepreneurial 
skills and honed their presentation skills. 
The primary emphasis was on engaging students 
in the thought process and the skills that 
successful entrepreneurs have with emphasis on 
areas relevant to the future like sustainability and 
technology. 

The journey began in October 2012 for the 
students and after 6 months of preparation, 
13 teams presented their business plans to our 
expert panel of judges in the Kuwait Chamber 
of Commerce over 3 days (24-26 March 2013). 
The top three teams won prizes and participants 
received certificates and other hand-outs. 

Kuwait

As demand for cancer treatment grows in the foreseeable future, KHCC, with 
its current capacity, will not be able to accommodate a significant portion of 
new patients. KHCC is already turning down over 100 new cases each month. 
Moreover, other factors including medical tourism, behavioural changes and 
the political situation in neighbouring countries are also expected to have a 
direct contribution towards the future increase in demand.

In response, KHCC has launched an expansion project, whereby two new 
towers will become fully operational by 2016. This expansion of KHCC will 
significantly increase its capacity from 170 beds to 370 beds.

PwC was approached by KHCC to conduct a feasibility study/ financial 
analysis report of the expansion project, which would aid in the fundraising 
process, as the report ultimately aims at highlighting the project funding gap, 
as well as the expected post-construction self-sufficiency of the centre with 
expanded operations facility. 

The fees for this engagement were $56.8k. However, in support of this 
initiative, PwC donated half of the fees, amounting to $28.4k to support the 
achievements of KHCC.

King Hussein Cancer Centre

PwC was approached by King Hussein Cancer 
Centre, the only specialized comprehensive 
cancer center in the MENA region, and the only 
hospital that performs Bone Marrow Transplant 
in Jordan, to conduct a feasibility study/ financial 
analysis report of their expansion project, which 
would aid in the fundraising process.

Half of the total fees for this engagement were 
donated to KHCC by PwC.

Jordan
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Other skilled volunteering initiatives

Enactus is an international non-profit organisation that brings 
together student, academic and business leaders who are 
committed to using the power of entrepreneurial action to 
improve the quality of life and standard of living for people in 
need. Guided by academic advisors and business experts, the 
student leaders of Enactus create and implement community 
empowerment projects around the globe. The national 
competitions are a showcase of how students are transforming 
lives and enabling progress through entrepreneurial action. 
From April to July of 2013, Enactus teams competed across 
38 cities where the quality and impact of their projects 
were  evaluated by business leaders serving as judges.                                                                                                                                          
   
Finally, the Enactus World Cup takes place once a year. The 
National Champion Enactus teams from around world meet at 
the World Cup where they present the results of their community 
outreach projects to a prestigious group of international business 
leaders. Through a written annual report and live audio visual 
presentation, teams are evaluated based on how successful they 
were at using business concepts to improve the quality of life and 
standard of living for people in need.

PwC Egypt has been a National Competition sponsor of Enactus 
for over 6 years now, in addition to our staff volunteering as 
coordinators and judges at the event. Three years ago, Enactus 
Egypt introduced the “Special Competition” where companies 
from the private sector are given the opportunity to build 
a competition and set their own criteria for judging. PwC 
chose ‘Sustainable Integrated Solutions (SIS)’ for community 
development; however this year with our focus on environmental 
stewardship, we decided to amend our criteria to be ‘SIS for Paper 
and Plastic Recycling’.  
                                                                                                        
Twenty three university teams took part and three winners were 
selected. PwC will be supporting these projects through sessions 
on environment, business planning and finance in addition to 
general mentoring and financial support.           

Enactus Special
Competition

For many years now, a team from our Assurance practice in Egypt 
visits universities every year and carries out ‘Audit Simulations’ 
which teach students studying in business school or faculties of 
commerce about:

•	 Understanding the purpose of an audit.
•	 Identifying the various stages of an audit.
•	 Understanding the different financial statement assertions.
•	 Understanding the different types of audit tests and 

procedures.
•	 Understanding the concept of materiality.
•	 Identifying the various kinds of audit reports.

The simulation usually ends with a competition which awards 
the highest performers during the simulation and also headhunts 
good calibre students. 

Audit Simulations

PwC carried out two separate “Leadership” training sessions for 
the Egyptian Ministry of Electricity & Telecom Egypt ‘Leadership 
Centres’. Such sessions have been running for two and five years, 
respectively.

A group of managers from each governmental institution attended 
training sessions on ‘Leadership Styles’ and ‘Conflict Resolution’ 
delivered by members of our staff. 

Leadership Training

PwC Egypt’s Financial Accounting & Administrative Services team 
have carried out capacity-building work with Flat6Labs. Flat6Labs 
fosters and invests in Egyptian technology start-ups providing 
them with the support needed to be ready to face the challenges 
of the local and global market. A team of 15 PwC staff members 
delivered training that focuses on accounting, and related aspects 
of starting a business, such as taxation, labour laws, and book 
keeping.   

Flat6Labs

Endeavour is a global movement to catalyze long-term economic 
growth by selecting, mentoring, and accelerating high-impact 
entrepreneurs around the world.

Endeavour helps entrepreneurs unleash their potential by 
providing a strong network of seasoned business leaders, who 
provide the key ingredients to entrepreneurial success: mentorship 
networks and strategic advice inspiration. One of our partners 
participated as a mentor for entrepreneurs in Egypt.

Endeavour

PwC Jeddah has signed an agreement with King Abdulaziz 
University’s faculty of Business & Economics to take on trainees 
from its program. This is an excellent opportunity for students to 
learn how a large professional services firm like PwC operates. In 
the coming years it is envisaged that we will expand this program 
and take on more students for training and internships.

Student Trainees 

INJAZ works with students aged between 12-22 in middle 
schools, high schools and universities.The Company Program 
(CP) was developed by Junior Achievement Worldwide, adapted 
regionally and first implemented in the MENA region in 2006. 
Since its launch, the CP has allowed students in the region to 
showcase their creativity and entrepreneurship skills. Students 
experience the life-cycle of a company by actually establishing an 
entrepreneurial venture in the form of a mini-corporation under 
the supervision of a mentor from the private sector. 

Injaz Egypt launched “Injaz’s Start Up” which aimed to provide 
support to Egyptian youth start-ups through a competition. 
Different teams presented their ideas to judges from the private 
sector and finalists received seed funding and incubation from 
one or more of the judging companies present. PwC is currently 
incubating “OPC Recycling” and providing support through 
funding as well as mentorship. 

PwC Egypt was also requested to deliver a finance session to the 
teams before entering the competition, and once again to the 
finalists who went on to establish their start-ups. The sessions 
covered “How to Make Financial Projections”, “Preparing Financial 
Statements”, “How to Pitch for Seed Funding from an Investor” 
and “Principles of Accounting”.

INJAZ

Building on PwC’s CR values of developing future leaders to prepare 
them for the ever changing corporate environment, PwC’s Risk 
Assurance Services Department in Cairo has partnered with the 
American University in Cairo’s Business Department and started an 
initiative under the name of “The Board Game” for promoting the 
fundamentals of corporate governance for undergraduate students. 
“The Board Game” is a national initiative that involved students with 
different backgrounds, from both public and private universities 
belonging to different governorates.

For this competition, students demonstrated their understanding of 
corporate governance through simulations. In these simulations the 
participants had roles as board members and were presented with 
challenges in the form of case studies in which they had to provide 
solutions.

PwC Corporate Governance 
Competition: The Board Game

PwC Middle East with the support of its educational business “PwC Academy” worked over the course of 7 days with 6 entrepreneurs from the region on helping 
them answer the question: What does it take to turn an idea into business?

The 6 entrepreneurs are part of a fellowship programme arranged by the i2 Institute (www.i2institute.org). The i2 Institute was founded by Dr. Hayat Sindi, a 
leading Saudi woman scientist, who created the i2 Institute to foster innovation and develop the skills of young entrepreneurs from the Middle East region.

PwC Middle East, as part of its continuous commitment to support communities and develop local talent hosted a 3 day workshop at its Dubai office. The training 
programme focused on specific dimensions to include technical and soft skills that will help those young entrepreneurs further develop their ideas and compete 
in today’s commercial market; including but not limited to how to develop a business plan, idea commercialization, financial modeling , strategy development 
and many more.

i2 Institute9
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General Volunteering

Bahrain Marathon Relay

PwC Bahrain has been actively participating in the Bahrain Marathon Relay since 2009. Partners and staff 
members come together each year for intense training sessions to prepare for the relay. This year, 16 staff 
members ran the Bahrain Marathon Relay that supports various charitable causes.

Cancer Run

Our staff in Qatar showed their support for cancer awareness by participating in the annual Cancer Society 
Awareness run. 10 staff took part, raising over $350 and promoting cancer awareness.

Terry Fox Run

Over 30 staff members from the Abu Dhabi office participated in the Terry Fox Run raising more than $680 for 
cancer research. This event has been an annual custom for the office with turnout increasing yearly.

The Triple Effect

Globally, there is a major scarcity of blood held in blood banks. Due to this, many lives are lost annually. For the 
past three years our Egypt office has been implementing The Triple Effect project to increase awareness about 
the lack of quantity and quality of blood supply in Egypt. 

The Triple Effect aims to educate and engages donors from the corporate sector, as well as from universities by 
supporting them in running blood drives and health awareness sessions, in order to promote regular voluntary 
un-paid blood donation and healthy living.

The Triple Effect is a low cost, high impact project focused on active citizenship through blood donation.

The Triple Effect’s perspective on active citizenship involves mutual relationships between the citizens and the society. By playing an 
active role in the community, we can create impactful changes that benefit the community itself.

PwC Egypt has implemented the Triple Effect on three levels: 

1. Corporate sector by reaching out to their clients and contacts in the business sector, and recruiting and training champions in 
each company, the Egypt team was able to organise awareness campaigns, blood drives and healthy living sessions at companies’ 
premises. Interestingly, some clients in Egypt have promoted the Triple Effect in their international offices, with the program 
reaching Algeria, Burundi, Cambodia, Vietnam and Pakistan.

2. Universities by working with university students in the form of a “Competition for Most Innovative Awareness Campaign”, 
they created a platform to empower and educate future social entrepreneurs.

3. Global PwC offices in the same approach taken with the corporate sector, PwC Egypt promoted the Triple Effect with several 
regional and international PwC offices to hold blood drives and save lives in their respective communities.

Initiatives in the spotlight

Running for charity

1
2
3
4
5
6
7
8

9
10
11
12
13
14
15
16

Iraq
Qatar
Oman
Kuwait
Jordan
UAE
Bulgaria
Saudi Arabia

Greece
Croatia
Macedonia
Poland
Hungary
Uganda
Russia
Zimbabwe

Successful blood drives held in PwC offices

Qatar had its second successive blood 
donation campaign which was open not only 
to PwC staff but to all tenants of the office 
tower. A total of 33 people donated blood 
and the event was a success.

37 Partners and staff from Abu Dhabi 
donated 15 litres of blood to the local 
blood bank. $820 was contributed by PwC 
towards providing food and refreshments 
for the event. 

The Triple Effect in Numbers

In the Middle East
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Other general volunteering initiatives

Charitable Support

Breast Cancer Initiatives

Each year, October is marked as the International Breast Cancer 
Awareness month. In 2012, Corporate Responsibility and 
Corporate Wellness teams in the UAE and KSA offices organised 
a ‘Dress in Pink’ day to create awareness about breast cancer. In 
2013, PwC offices in Bahrain, Egypt, Jordan, KSA, Qatar and the 
UAE held breast cancer awareness and fund raising campaigns, 
supporting various local charitable organizations such as Zahra 
Breast Cancer Association in Saudi Arabia, and Friends of Cancer 
Patients in the UAE, among many others. Some PwC offices 
organised medical professionals to visit the office premises 
to conduct screening sessions, and to educate staff on self-
screening procedures. 

In support of this month-long awareness campaign, the Deals 
team in the PwC Dubai office organised a team-building activity 
under the banner of “Deals Cares”. For the very first Deals Cares 
event, 30 members of the team went to Café Ceramique in 
Dubai, split up into teams of three, and painted ceramic bowls, 
with breast cancer awareness being the theme. This event was 
aptly titled “Deals Cares - Bid for Pink”, and the plates that were 
created were later auctioned in the Dubai office. All funds raised 
(AED 43,200) were donated to Friends of Cancer Patients.

The plate that won the highest bid (AED 15,000):

Make-a-wish

Make-a-wish Foundation International has collectively granted 
300,000 wishes since 1980. PwC teamed up with Make-a-wish 
in 2012 to grant wishes to children with life threatening medical 
conditions. We have conducted various cash donation drives to 
collect money for the foundation and support them in granting 
wishes to children of Abu Dhabi and the wider UAE.

CPA/CFA Scholarships

PwC offers support to graduates from public universities in Egypt 
who can’t afford to become CPAs and CFAs. After a rigorous 
examination, followed by panel interview and selection process, 
PwC has:

•	 Awarded 5 CPA scholarships to students who will attend 
free course sessions with PwC Academy in Egypt.

•	 Awarded 2 CFA Scholarships in collaboration with CFA 
Society Egypt.

The exam grading and panel interviews were carried out by PwC 
staff and partners.

Ramadan Events

Operating across the Middle East region, PwC strives to create 
a culture that respects diversity and inclusiveness. During 
the month of Ramadan, offices across the region run various 
campaigns  focused on charitable giving to underprivileged 
segments of our community. Initiatives include:

Feed Campaign

This initiative aimed to collect donations and provide Iftar 
meals to the less fortunate. Last year, the offices in Saudi Arabia 
collected funds for over 1600 meals and this year in Egypt, PwC 
partnered with a food bank to provide $1000 worth of meals.

Adopt-a-camp

41 PwC employees in the Dubai office helped create and 
distribute  care packages over the course of 2 days in 
collaboration with Adopt-a-camp. These care packages costing 
$34 contain items for daily use such as personal hygiene and 
food items. More than 8000 packages have been distributed in 
the past and the Dubai office takes part in this initiative annually. 

All Hands on Board

In Oman we set a target to help 100 families during Ramadan 
by teaming up with a local food bank. We exceeded our targets 
and were able to feed 130 less fortunate families for the entire 
month. This was made possible by our dedicated staff in Oman 
and the local CR team.

Environmental 
stewardship

Our carbon footprint

Working within the global strategy, PwC in the Middle 
East has committed to calculating its carbon footprint 
for the first time and presenting findings in this 
report. This study will improve our disclosure on the 
environmental impact of our activities, and provide a 
starting point from which we can try to reduce carbon.

This study was conducted with the assistance of PwC’s 
market facing Sustainability team based in Abu Dhabi 
who calculated our footprint using a global internally 
developed calculator with data collection from various 
internal teams (operations, finance and procurement).

As to be expected in our first attempt at calculating 
carbon, a number of inherent challenges were faced 
largely due to limitations in data quality. We believe 
there is potential to improve the accuracy and 
completeness of the reported data.

Scope 1 – Direct emissions: emissions from sources that are owned or controlled by the PwC network, for example, emissions from combustion in 
owned or controlled boilers, furnaces, vehicles, etc. 
Scope 2 – Indirect emissions: emissions from the generation of purchased electricity and heat consumed.
Scope 3 – Air travel: emissions from work-related air travel.

As a target, by FY15 the Middle East firm seeks to lower its carbon emissions per staff member to the average emission levels of 
Strategy Council firms.

1 The Strategy Council, which is made up of the 21 largest PwC
firms and regions, agrees the strategic direction of the network and facilitates
alignment for the execution of strategy.
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Improving our recycling efforts

To ensure that our offices operate in a responsible fashion, 
various offices in the region have implemented recycling 
programs.  

At the time of this report going to print, 50% of offices across 
the Middle East had some form of active recycling facilities in 
their offices. 

We are continuing to develop recycling programs in all our 
offices in the region. Our dedicated CR champions are looking 
to partner with local recycling agencies and we expect better 
results within a year. 

Reducing our air travel

Video conferencing facilities are being employed as an 
alternative to air travel across the region. Although some 
offices have multiple video conferencing rooms, others have 
yet to be retrofitted with this technology. 

In addition, audio conference calling facilities have been 
made available to staff in the Middle East. This allows making 
audio calls to local access numbers in addition to direct 
dialling from all major offices.

Another alternative to traveling, an online service called 
Webex, has been employed across the region to support 
screen sharing and audio from the laptop itself. 

Other environmental initiatives: 
Earth Hour

On a regional basis staff were encouraged to participate in this global event which encourages reducing electricity usage for 
one hour annually.  

Egypt’s Paper and Plastic Recycling Campaign
     
Like many other offices across the Middle East, PwC’s Egypt office is recycling all of its paper and plastic waste, with more 
than 1800kg of recycling collected thus far. The waste is being sold with the proceeds going to charitable causes.

Recycled notebooks have been issued to all staff and negotiations are in progress with recycling plants which will return 
used paper in recycled form back to the office for reuse. The campaign continues with general awareness about carbon foot-
print reduction with tips staff can apply in the office, at home and in day-to-day life.

As a responsible business, we’re spreading awareness to our clients as recycling is still on the rise in Egypt. 

Abu Dhabi Paperless Day

Paperless Day is an annual initiative run by Environment Agency Abu Dhabi (EAD). We shared tips with staff on how to 
actively reduce paper use around the office. This helped us reduce paper use from an average of 7,500 sheets per day to just 
over 2,000 sheets on November 21. We are actively promoting on-going reuse / recycling of paper by putting up signage 
around the office to encourage behavioural change.

Recycling

Looking ahead
Globally, PwC strives to attain leadership in CR. In order to attain such a position, Leadership Ladders have been established for 
territories to self-assess their position and strive to attain higher standards.

From a Middle East perspective, we have made great strides in certain initiatives (PIN2 Challenge, the Triple Effect) and are proud to 
have calculated our carbon footprint for the first time. Going forward, our ability to develop our CR practice will be dependent upon 
several key aspects:

•	 Strategic approach: selection of CR initiatives that fall within our global and regional CR strategy and within the Middle East 
CR Initiatives Policy (see page 7).

•	 Move towards skilled volunteering: a move from general volunteering to skills based volunteering, which puts PwC’s 
considerable knowledge, skills and core competencies to use from a community perspective. 

•	 Raising the bar across the region: challenge ourselves and our CR country champions to drive change.

•	 Stay in touch: your enthusiasm and support is key to the success of CR, so if you have any thoughts or ideas, reach out to your 
CR country champions or the regional CR team. Also, join our Spark group “PwC Corporate Responsibility - Middle East”.
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