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| Technical workshop agenda

Welcome and introductions
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Accounting developments
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CRRT annual update & priorities

Latest on new standards

Alternative performance measures
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Changes to CRRT operating procedures

6 (/) N

Identify companies Send ‘no issue’ letters More reporting by

that have been audit committees

reviewed about FRC
engagement (AQR as
well as CRRT)
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CRRT areas of focus for 2016/17

Strategic Clear and Accounting
report concise policies

Judgements
and
estimates

FRC letter to companies summarising key 2016 developments

January 2017
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' CRRT Priority sectors

2016/17

« Extractive industries

« Companies servicing the extractive industries

« Companies servicing the public sector
* Media

2015/16

 Insurance

* Food, drink and consumer goods
manufacturers and retailers

« Companies servicing the extractive industries
» Business services

January 2017
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| . . .
Headlines from the tax thematic review

P el

« Most companies responded » Identification of uncertain tax
positively provisions

 Discussion of tax matters in * Clarity around policies, judgements
strategic report and estimates

* Reconciliations of effective tax
rates

January 2017
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Thematic review — Alternative Performance
Measures

Good Internally used Emphasis in

narrative

explanation to APMSs
support use

Definitions
and
reconciliations

Changes in Clear
APMs signposting

Consideration
of exclusion

January 2017
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Thematic review — Pension disclosures

Quantified information about the level of funding of the pension
scheme expected in future years.

The risks inherent in the investment strategy to be clearly identified
and explained.

Where net pension assets (plan surpluses) have to be considered, the
basis on which the company expects to benefit, including the
judgments made when assessing trustee rights.

An explanation of how fair value has been determined for assets such
as insurance contracts or longevity derivatives.

January 2017
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Thematic review - Significant accounting

judgements and sources of estimation uncertainty

Clear descriptions of the specific, material judgements clearly
differentiating these from estimates

Specific identification of the sources of estimation uncertainty, with
quantified explanations of the assumptions, and the carrying amounts
that are subject to a significant risk of material adjustment

Supplementary disclosures such as information about the sensitivity of
estimates to changes in assumptions, the range of reasonably possible
outcomes and changes made to past assumptions during the year.

January 2017
10




' What’s new in IFRS?
Amendments effective this year

Standard Nature of amendment

o i In depth

Amendments to Acquisition of interests New IFRSs for 2016
IFRSs 11
Amendments to IFRSs Consolidation exemption
10 and IAS 28 and sale/contribution

of an asset
IASs 16 Bearer plants
IASs 16 and 38 Methods of depreciation
IAS 1 ‘Disclosure initiative’

IFRS 10 and IAS 28 Investment entities

Annual improvements Various

January 2017
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Effective 1 January 2018

IFRS 15 - Quick recap

Core principle — Revenue recognised to depict transfer of goods or services

Recognise revenue when (or as) a performance obligation
is satisfied

January 2017
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Effective 1 January 2018

| IFRS 9 Financial instruments

January 2017
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Effective 1 January 2019

' IFRS 16 - New Lessee accounting

All leases

Almost all leases brought on balance sheet

Right-of-use asset

Lease liability

Depreciation expense

Interest expense

January 2017
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Effective 1 January 2019

' New Lessee accounting (Under IFRS 16)

Pattern of expense recognition in profit or loss

10,000.00€

IFRS 16 Total expense
60,000.00€ = —

IAS 17 Operating lease expense
50,000.00€ \
40,000.00€

IFRS 16 depreciation expense

30,000.00€

20,000.00€ =

IFRS 16 Interest expense
10,000.00€

0.00€ —

January 2017
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What’s new: ESMA guidelines on Alternative
Performance Measures (APMs)

PwC

ESMA ‘guidelines’ on
APMs

FRC and FSA
responsible for UK
enforcement

Impacts all
published regulated
information

Scope — listed
companies on
regulated markets
and all financial

information
excluding back half
of accounts (covered
by IFRS)

Guidelines define APMs and principles for their
disclosure. Issuers must:

 Define

e Reconcile

« Explain the purpose

« Do not display APMs with more prominence

* Present comparatives

» Define consistently

January 2017
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What’s new: Observations from FTSE 100 before
ESMA guidance applied

95% companies use 93 % showed a Fewer than 38% Fewer than 43%

reconciliation reconciliation on the face of reconciliation
the financials in the front half

4% did not present 54% presented in the notes 7 presented reconciliations in other areas
a reconciliation (e.g.. ‘other information’ after the notes and

@ ‘unaudited supplemental information’) %

Some even had separate Companies presented the Total GAAP measure was £119.0bn and the
non-GAAP sections at reconciliation in more than total APM was £187.1bn giving net
the end of the report one place in the annual adjustments of £68.1bn.

January 2017
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Corporate reporting
matters

#beyondboilerplate 5

8 www.pwc.co.uk/corporatereporting
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Agenda

FTSE 350 reporting review

Reporting
challenge one

Being distinctive

Reporting

challenge two Being strategic

Reporting

challenge three Being relevant

Emerging themes

PwC
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| Reporting landscape
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Latest research: ongoing reporting challenges
Analysis of reporting practices in the FTSE 350

o [ J o
Distinctive
Individuality is needed in corporate r———
reporting '
Being distinctive,
: strategic and relevant
o The ongoing challenges in
Strategic corporate reporting
Strategic reports need to be truly strategic
Relevant ™
Reporting needs to evolve as expectations

change

January 2017
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' Being distinctive

Reporting challenge one:

Individuality is needed in corporate reporting

January 2017
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Being distinctive
Individuality needed in corporate reporting

Report lengths

=

Split of KPIs

Number of risks

43

2016 pages

Average strategic
report length

Average financial vs non-
financial KPIs

Average number of
principal risks

41

2 0 1 5 pages

Average strategic
report length

Average financial vs non-
financial KPIs

Average number of
principal risks

PwC
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e g . .
Distinctive strategic response to market
Great Portland Estates plc 2016

We flex our activities through the cycle...

The central London property market is highly cyclical and we analyse the cycle in three phases.
Whilst we are in the execution phase, we have been taking advantage of the supportive
investment market to crystallise development surpluses. The successful reading of this cycle and
the flexing of our operational risk are key to delivering long-term sustainable shareholder value.

1. Acquisition phase - counter cyclical investment when pricing attractive

2. Execution phase — reposition assets to drive rental growth
g phase — accelerate recycling and reduce development exposure

Forecast —p

200
100 .
||
0
100

-500 2010 201 2maz2 2M3 2014 2015 2016 2007 2018 2m9 2020 2021
Years to March

® Acquisitions — forecast represents currently completed or exchanged deals

® Capex - forecast represents committed and near-term projects @ Saq the GPE oppartunily — aur portfofio on paga 24
® Sales —forecast represents currently completed or exchanged deals

January 2017
PwC Slide 24



|
Risks - possible events and key risk indicators
The Unite Group plc 2015

Market risks

1. Reduction in demand driven by Government policy or other macro events.

Possible events
EU referendum impacting numbers of students coming
to study in the UK.

Changes in Government policy on HE funding.

Immigration policy changes affecting student numbers
and behaviour.

Impact
Departure from EU impacting EU research grants and
EU students coming to the UK.

May reduce demand and hence profitability and asset values.

What has happened during the year

Student numbers in the UK continue fo grow, supporied by
Government policy and the removal of the student number
cap (up 3.9% for 2015/2016 with 532,000 applicants awarded
places at UK Universities, 2,000 higher than last year).

The total number of applicants in 2015 grew by 3.7% fo 718.000
with applicants outstripping available places by over 180,000.
Stronger growth in the higher ranked Universities.

During 2015, we have seen Universities more confident in their
student numbers and engaging with us earlierin the booking
cycle. Nominations accounted for 57% of our beds in 2015
[2014: 53%).

At Unite Students, occupancy of 9% (2015/2016) compared

to 99% (2014/2015) but with more beds (46,000 at 31 December
2015 as compared with 43,000 at 31 December 2014). Increase
in overall student numbers is translating to more students
staying af Unite.

PwC

Strategic objective:

Building the most trusted brand in the sectoris key to helping us
through any reduction in demand (as well as ensuring we have
the highest quality portfolio and strongest capital structure to
manage any demand deficit).

Risk management:

Ongoing monitoring of Government policy and its impact

on, and forecasts of, UK, EU and international student numbers
studying in the UK whilst in parallel regularly reviewing our
portfolio to ensure we have the highest quality portfolio,
appropriately sized and in the right locations.

Mitigation in 2015

Conducted externally led policy review of macro trends in the
HE sector to better understand policy environment for student
and University funding.

Through implementation of Home for Success — our core
purpose to provide environments that help students achieve
more during their time at University — we are seeing higher
cusfomer satisfaction and University frust scores at their highest
ever levels (see page 27)

Focus for 2014
Refining our product and service to further align with our two
main customer groups (UK first year and international students).

KEY RISK INDICATORS (KRI’s) LINKED TO OUR KPI’s
AND OUR THREE STRATEGIC OBJECTIVES

Strategic objective KRI's
Most trusted Customer satisfaction scores
brand University trust scores
% Moms v. Direct Let
Highest Met Asset Value
quality Age asset
portfolio Occupancy
REental Growth
Strongest Met debt
capital See through LTV
structure

Net debt: EBITDA

January 2017
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' Risk appetite
Michael Page 2015

People development
¢ Attraction and retention
Shift in
business model
Delivery of
operational

Technology

Key systems vendors

IT Transformation and change

Data Management

PageGroups brands reputation

Fiscal and legal compliance and contracts
Financial management and control

Foreign exchange — |
translation risk :

PwC

and promoting our people from within the business, ensuring
consistency of model and business culture across the Group.

We maintain a strong sales driven, meritocratic culture with a
commitment to operating in an ethical, legal and sustainable
Manner.

We will always operate a conservative financial position with a
strong balance sheet, reflecting the degree of operational gearing
inherent in the business.

Risk Appetite

Recruitment is inherentty cyclical and provides limited forward
visibil'rty. This makes it sensitive to the economic environment and
thus ﬁnancialry violatile creating da highe{ risk environment.

PageGroup operates in this environment with a low risk appetite,
seeking to mitigate its strategic risks, maintain a strong financial
position and only taking the operational risks it has the experience
and capability to manage.

This measured approach to taking risk ensures we are best
placed for success globally.

Our growth model is organic, roling out the proven disciplines for
brands to & wide geographic spread. We drive this by developing

Risk level

1. Macro economic exposure
2. Foreign Exchange — translation risk
3. shift in Business Model

4. People — atiraction, development
and retention

5. Information systems — technology
and key systems vendors

6. Systems transformation and change
7. Data security
8. PageGroup brands and reputation

9. Fiscal and legal compliance

10. Financial management and control

Further planned
improvements

® PageGroup Actual

. Risk tite
cppetie e Net Risk assessment

January 2017
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' Being strategic

Reporting challenge two:

Strategic reports need to be truly strategic

40% of companies link strategy to KPIs,
35% to risks and 1% to market data

KPIs lin Risks lin Market data
to ttegy to (rategy linked to strategy

January 2017
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Being strategic

Strategic reports need to be truly strategic

Strategy as the core?

Business
model 0 KPIs
407
N~ N

Forward looking?

Viability period

98% of FTSE 350 companies
based their viability period on
their strategic/business plans

Strategic
timeframe

PwC

of FTSE
350 companies have
a viability period of
3 to 5 years

But only
of FTSE 350 companies
discuss strategy
beyond the next 12
months

January 2017
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|
Business model and strategy linkage

Fresnillo plc 2015

Business Model and Strategy

We seek to create sustoined value for stakeholders across precious
metal cycles, focusing on high potential siver and gold projects that
can be developed into low cost, world class mines. Our value creation
strateqy is intrinsically linked to the business model.

At the heart of our business is gold and silver mining. We
generate revenue by selling the metals contained in the
ore we extract and process; to generate sustainable
growth and ensure our longevity, we rely on a business
model that creates value for all our stakeholders.

1 Operate
Maximise the potential of existing operations while
rmaintaining our position as a leading low cost producer

2 Develop
Deliver profitable growth by advancing new
projects towards commissioning, while
optirnising cash flow and returns

3 Explore

Ensure business
by replenishing de
maintaining

4 Sustainability
Uphold our licence to operate

Strategic resources

and relationships
Safeguard, deploy and invest in our
strategic resources, and rurture and

strengthen our strategic relationships Risk Management Framework

Risk management
framework

1 Operate

The extraction and beneficiation of ore from our operating mines.

Strategic focus: Maxirnise the potential of existing operations

Priorities: Optimise capacity and recovery rates by adjusting
mining methods and beneficiation processes;
generate continuous imMproverments in
productivity and cost controls; leverage expansior

opportunities

KPIs: Production by metal, cost per tonne by mine,
productivity by mine (ore milled or mowved per
person)

Competitive In miost of our mines, A15C on a life of mine basis

advantages: are significantly lower than current and projected

market prices for gold and sitver, positioning our
cost performance competitively amongst

industry peers
Key assets
Assot Type Main Metal Year
Fresnillo district
Fresnillo Underground Silver primary 1554
Saucito Underground Silver primary 2011
Ciénega district
Cieénega Underground Gold/Silver 19462
San Ramoén Underground Gold/Silver 2012
(Ciénega satellite)
Herradura district
Herradura Open pit Gold 1997
Soledad-Dipolos? Open pit Gold 2010
MNoche Buena Open pit Gold 2012

Operations at Soledad-Dipolos are currently suspended.

Key risks:

Impact of global macroeconomic developments
Access to land

Potential actions by the government

Security

Public perception against mining

Union relations

WOOWOW W W W W

Hurman Resources
See pages 50-59 for a detailed review
of our mining operations. January 2017
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| Strategic themes - look back /look forward

showing impact on KPIs
Great Portland Estates plc 2016

Strategic priorities 2015/16

2015/16 priority
Crystallise
profits through
recycling

(+) Sea more v oz Do 1

Deliver
development
programme

(3) See morw on page 4 1237

Drive rental
growth

(2) 500 more on oz B e

PwC

Koy initiatives

~ Sala of 95 Wigmore
Street, W1

~ Contirus to sel
cther propertias
whare value has bean
craated 1o crystaliso
raturns in strong
rvestment markat

— Mamain programma
on committod
davalopment schemas.

~ Commance tha naxt
wava of the nae-

torm devaliopmeant
programma. S0 Firebury Squarg, EC2
- Saoye planm () 00 cur caem

pormiszion xt Tasman
Houza, Wi

~ Launch office pre-
leasing campaign for
Rathbone Squara, W1

+ -
- Laaso two ramaining
floors at 240 Biackfriars
Road, SE1.

- Maintan invastment

i

One Rahbons Squaa, W1

vacancy raie balow 4% (O 500 2er oo

20

(3) 500 our caem
o pagee 12 1

95 Wigmora Stract, W1

anzage 16 and 15

27 coome 16 3nd 1

- Delfiver annual ERV
growth of asound 10%.

2015/16 progress

- 95 Wigmara Strmet, W
soid for £222 4 miion
crystallising a profit on
cost of 105% and 162%

premium to book value.

- Total sales of
£#67 milionata
low average net inital
yald of 5% and an
avarage capital valua
of E1M43 parsgft.

- Good progress at
on-site committed
schames, 81.1% pro-dat
or pee-soid, profit on
cost 27.1%

Threa fully consonted
naw schameas
commancad in

year nducing 48 Oid
Stroct, EC1 and Tasman
Howsa, W1,

- Now raw matenal
seaxed for pipaling,
inchuding 50 Fnsbury
Squars, ECZ

Ona Rathbona Squara,
W1 offices 100%
pra-iot to Facebook,
tha largest ovar West
End letting.

— 240 Blacidniars Road,
SE1 now fully let.

|

- Vacancy rate of 5%

- Annual ERY growth of
9% inyoar.

Impact on strategic KPls

- Salas at pramium to
book value enhanced
TPR and MAW.

— Aooretive recyding and
reimsestment should
anhanca TPR and TSR,

":"Snaﬂ'ma'dq)—'m
' aarurm o g 2 e 21

- Davalopmeant surpluses
anhancad TPR and KA.

- Pralattings acoalaratc
TPR and mitigaba voids.

- Extersiva pipaling
of devalopmant
opporturities can
support TSR,

{4 5aa cur KPY ard cpacationsl
"= anturms. on pages T 71

- Highar ERVs incraasa
mmsat values and
mprove TPR and MAay
groath

- Capturs of rantal
revarsion and
tenant retanticn
supports TPR.

{5} Saen o P ot
* oIt
"~ raarurm o g T ared 11

Strategic priorties 201617

PEAT pricrity
Crystallise
profits through
recycling

Priorityfunchanged
for 201514

() Smm maew. o pagee T an T

Deliver and
lease the current
development
programme

and prepare

the pipeline

!
(=) 5o more on g Mo T

Drive rental
growth through
capturing
reversion

P
=) e orw o g 3 el 3T

Targat

- Continua 1o sal
ropartics whare valua
n oreated to
orystalles rature.

Dalrser Rathbone
Souare, W officas

o Facabook.

Completa 30 Broadwick
Straat and Graat Portiand
Stragt davelopmants,
st WL

- Prapana naar-
tern schames for
COMmMmancemant.

Prepara I:ipnli'l: far
et cycla.

- Captura reversionary
pobantial

Secura office lettngs
at 7219 Owford Stract
and 3 Broadwick
Stroat, both WL

Martain rreestmant
vacancy rate balow 4%.

- Dalfver anrual ERY
growth of arund 5%.

Risk

- Pricing of potentia
disposak woakons.

— Irsufficient markst
liquiciity.

{41 Sen mors o oo M 2

— Impact of markat
declines amplifiad by

developmant axposura.

— Corstruction cost
inflation reduces

developmant profit.
- Comractorfsuppliar
Falura.

- Tenants' needs not mat
by poorly concaised
building design.

() sesmerm et 2 0

- Ocoupationa
markst fahers.

- Whong remtal lavals

sought for local
markst conditions.

— Poor marketing

of our space.
— Wiaak tanant ratamtion.
(+) sae morwon mage o 12 2

January 2017
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|
Establishing a vision, reporting progress
Kier Group

Progress against our vision

and strategic priorities

Our vision

Our vision is to

be a world-class,
customer-focused
company that invests
in, builds, maintains
and renews the
places where we

live, work and play.

Our strategy - double-digit growth

Qur strategy aims to leverage our integrated offering
to deliver double-digit compound annual growth in
operating profit through to 2020.

To maximise the opportunity for growth we need
to exploit and invest in the development of our
integrated offering.

To achieve Vision 2020, we have identified six
imperatives:

Operate a safe and sustainable businass;
Accelerate growth to be a top three player in

our chosen markets;

Achieve top quartile performance and efficiency;
Provide sector-leading customer experience,

for clients and for their customers;

Attract and retain highly motivated,
high-performing teams; and

Ensure the business is supported by investment
in technology and back-office systems.

O ;M pw e

Qur priorities are set at a Group level with detailed
targets and performance plans identified for each
objective. These are further aligned and co-ordinated
through the business plans of our four divisions.

PwC

plc 2015

Strategic priotities

90..

87.

Clients totally or mostly satisfied

with Kier

Achievement in 2015

Kier's BiTC score tracking year-on-year
improvement in sustainability

Targets for 2016

Operate a safe and
sustainable business

Accelerate growth to be
a top three player in our
chosen markets

Achieve top quartile
performance and
efficiency

Provide sector-leading
customer experience

Attract and retain
highly motivated,
high-performing teams

Ensure we have
investment in t y

= A 14% improvement in our UK business, offset in part by an
increase in reportable incidents in our intemational business

= An enhanced behavioural safety programme introduced and

being rolled out across all our businesses

Health and Wellbaing programme launched in July 2015

Launched our new Strategy for a Sustainable Business

{'Responsible business, positive outcomes’)

+ Develop our approach to occupational health and associated
reporting metrics

+ Integrate Mouchel into the Kier corporate responsibility
programme

+ Embed the Group's Strategy for a Sustainable Business within
all our businesses

+ Driver sk management programme to be rolled out

= A Group-wide sector business development capability is
now established

= Continued to penetrate our target market sectors, with strong

positions in the transport, education, health and local

government sectors

Leading player in the UK and Australian strategic

highways maintenance markets

= Acquisition of Mouchel has accelerated our growth and our
position in key markets

= Expanded our internal capability to target and deliver
acquisition opportunities

+ Integrate Mouchel

+ Develop strong growth opportunities in our strategic and
key accounts

+ Evaluats new market sectors and take steps to enter
whare appropriate

Improved our underlying profit margins from 3.0% to 3.1%
Continued to extend our governance framework across the Group
Established a Group performance scorecard

Disposal of our Fleet & Passenger Services business

Disposal of our UK mining businass

Create synergies from the Mouchel acquisition

Roll out standardised reporting processes across all businesses
Review the Group's KPls to ensure ongoing relevance and
effectiveness in supporting the of the business

= 00% of customers surveyed were totally or mostly satisfied
with Kier

+ Completed year 1 of our “Listen. Act, Measure’ programme to
measura client satisfaction in a consistent way across Kier

= Focused improvement activity on key stages and milestones

of the customer journey

Introduced a customer experience toolkit to support bespoke

action plans for specific clents

* Introduce consistent method to measure satisfaction and
i for our clients’
+ Roll out chient specific excellence plans to enhance the
experience of our clients and their customers
* Continue to embed a culture of customer excellence

= During 2015 we focused on investment in our human resources.
capability and resources acrass the Group

it revigwad and
conclusions built into a new approach to talent management
Pulse employee engagement surveys introduced and taking
place in between full surveys to give managers regular
snapshots of progress
Increased our graduate and apprentice intake and launched skills
academies in our utilities, highways maintenance and housing
maintenance businesses

+ Develop a compelling employee offer and clear career pathways
to recruit, develop and retain talented people across the Group

+ Implement a single talent and succession management approach

+ Design and implement a refreshed leadership development offer,
aligned to the Kier values

+ Implement a single performance management approach
that clearly links individual and team objectives to the Kier
stratagic objectives

+ Continue to build insight and take action to improve

and back-office systems

= A new customer relationship management system has been
successfully deployed to support business development and has
had a high level of take-up

= Developed multiple Kier ‘apps’ to support the effectiveness and
efficiency of business operations, with more being developed

= Planning and development of the new ERP system and HR and
finance change programme

+ Implement and commence the rodl-out of the initial phases of
our new ERP system and HR and Finance change programme

+ Integrate Mouchel

+ Implement next generation frontline systems for Services
dnision and progress roll-out

* Increase the penetration of Buil Information Modelling
[‘BINT') across our Construction division

Vision 2020

Safety

Profit growth

HZe ro

.10,

Shareholder return  Customers
Pﬁmi\m
end +905‘3
Customer
satisfaction

Property Residenti
= 15“‘ > 155-3
ROCE ROCE
Construction Services
> 2 -5% > 55-3
ERITA EBITA

— pages 16 and 17
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Viability & strategic context
Entertainment One 2015

Viability statement

1) Assessment of prospects
Context for the assessment of prospects

Entertainment One is a leading global entertainment business,
operating through three business segments — Television, Family

and Film.

The Group's business model and strategy underpin eOne's

growth trajectory, supported by the Group’s business plans. The
Group’s strategy has been consistently in place for a number of
years and was last refreshed in November 2014 — the strategy

and its execution continues to be subject to ongoing monitoring

and development through the Group's long-term planning
process, as described below.

The Board continues to take a conservative approach to the

execution of the Group’s strategy and, from a risk perspective,

a system of internal controls and an escalating system of
approvals is in place. The Board recelve regular updates on
the Group’s financial perfarmance via monthly management
accounts and formally approves the outputs of a robust
budgeting and forecasting process.

PwC

The Group's model to source, select and sell high quality
content continues to be at the centre of its strategy and it
operates a portfolio approach at all levels of the business to

manage its risk profile. The Group’s balance of activities across

Television, Family and Film provide stability to the Group’s

financial performance, protecting against cyclical performance

in any one segment. Within each Division, the Group also
operates a portfolio model — in Television the Group sells

to over 150 countries and has a balance of scripted and
non-scripted output and new and long-standing productions;
within Family, the Group has almaost 850 licensing and
merchandising contracts in place across different properties
in multiple territories; and in Film, the Group has over 200
theatrical releases a year across its different territories to
minimise the risk of any one particular film, and derives a

significant proportion of its in-year revenues from library titles.

The Group has very good visibility of its short-term revenues,
with approximately 60% of television productions committed
or greenlit before the start of any financial year and a large
proportion of the film slate committed up to 12 months

in advance. Conversely, the Group Is able to manage its
discretionary spend on a very short time horizon, which
allows good control over short-term profitability. From a cash
perspective, the Group makes cash outlays for its content
acquisitions typically on delivery and its television productions
are generally only greenlit on the basis that at least 85% of the
production budget is underwritten, which drives a low cash
risk profile.

Corporately, eOne’s capital structure aligns with delivering the
Group’s strategy, with significant long-term, non-amortising,
fixed-rate debt provided via senior secured notes and short-
term working capital needs being funded via a new, more
flexible revolving credit facility.

Consumer demand continues to grow In the markets in which
the Group operates and eOne anticipates that audiences will
increasingly focus on the quality of the content that they
consume, gravitating towards premium television series,
film and speciality genres. This market dynamic plays to

Entertainment One’s strengths and supports the Group's
strategy which targets doubling the size of the business
by 2020.

January 2017
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| Being relevant

Reporting challenge three:

Reporting needs to evolve as expectations
change

63% of investors
and 76% of CEOs

said that business success
will be defined by more
than financial profit and
long term success

January 2017
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Being relevant
Reporting needs to evolve as expectations change

Responding to changing stakeholder expectations || Encouraging trends in business
models

* 89% of investors and 93% of CEOs told
us some/significant changes are needed in
how companies define and manage risks.

* 85% of investors and 90% of CEOs told
us some/significant changes are needed
in how companies use technology to
assess and deliver on wider stakeholder

expectations.
Q « 79% of investors and 92% of CEOs told

73% of companies in
the study reference
human capital in
their business model

]
66% of companies

in the study

reference social and
relationship capital

us some/significant changes are needed
in how companies minimise social and
environmental impacts of their supply
chain.

January 2017
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Business model underpins reporting

BT Group plc 2015

Inputs
@ Finandal strength
‘wiTe forused on growing our ash flow over thelong tem. Read move
Together nmapmmtﬁrar-cal policy and a strong balance  an page =
sheat, wecan ivest 1 our business and the things that set
us apart from our competiors.
O
‘wiehiave 102,500 peaple. Their commiment. expertse Read moee
and diversity are key to the suceess of our busness. foom page \3L
a Hetworks & physical assets
Qur networks and platforms are the foundations of the Read moee 7
pmdms_ardsenm\wpeﬂ.wc:rtlﬂ.ﬂc et feom page
these ko mprave the sanace we offer our oustomers.
e Research & development
‘wire one of the langest investars in research and Read moee
developement in the k. feom page 36
{0 Stakeholders & relationships N
¥y stakeholders ncluds our customers, communities, Fead mose
sharehalders, lenders, our pension schemes, suppliers, foam page \33
govesTiment and reguistors.
@ Hatural resources
've wse 3ame natural Fesouncss n dong Busness. Cur Read mose
enengy use has dacined for the seventh consecutne year. from page \23

PwC

External environment

Inp uts Cowernance Uulputs
Finandal our purpose @ Skills & expertise
strength -
— our goal @ Products & services
0 Our people —_—
- I tion
Our strategy® @ e
Networks & -
physical assets @ Waste & emissions
Research & Deliver superiar Outcomes
development customer service g G o
roup performance
- & KPls
Stakeholders [ > ICCTTRT, Value creation _—
& relationships ity Leadi Line of business
o TV and oy K. 5 £ading performance
Fibre content and future obal _—
@ rou — N @ Ourbrandstrength
FEsSOUrces
oureuture (D) Societal benefits
Environmental
Hisks benefits
® °
Outputs Outcomes
@ﬂlillls & expertise ) g Group performance & KPls
w2 Imest In our people 50 theyn da ther phsbetier  gead mare The groups finandal resutts and our progress [Read more
and are moe engaged. And we encourage themtc. fromipage = AGANL Dur KPis are the key messurable outmomes frompage \23
voluntssr to benafit the communities we ssne. of whatwedo
) Products & services (") Line of business performance
our products range from fed and mobile tekephony, — Read mare Our lines of business sall aur products and senices and — Read more
Twand broadband services fiar Lk ndraduals and from page put uF stratedy ko action. from page =
hiousaholds, through to managing the networks and
ommunictians needs of same of the word' leading @l]urhmndsmangth
muttnational companies. Our brands are 3 key asat OUF EStMES Naes: Pead more
such a5 BT Sport have ncressed the el of the BT on page @
glmm brand. And the EE brand grves us strength n mobile
'f.eha-al-:\rghs: ryn‘fnru@'n'nlth-psmcﬂ'er Read mare
new and improved products and senvces, find better — from page: O GSnuemlheneﬁls
watys of domng things and can generate aluable Wee inreasing digital indusion and helping pecple.— ead more
ineallectual property for s get tha mast from being online. Our peopls [—
and platforms support a number af good musss.
@ Waste & emissions
Cur operations produce some waste and emissions;  Read mare = eﬁmmnmuetnzlhmﬁls
weie warking to minimse thesa. from page \\Erﬁpmcmardy.ppfwndmaﬂ'er [Read more -
wasts and carion emesions, from page
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Focusing on stakeholders and the longer-term
Unilever 2015

OUR STRATEGIC FOCUS

P P

IMPROVING HEALTH AND WELL-BEING ENHANCING LI'H'ELIHI:H.'I:DS

By 2020 we will halp more By 2020 we will enhance tha livelihoods of millions of paopla
take action to improve the &5 wa grow our busine

TO REALISE OURVISION WE HAVE INVESTED  Long-term valua cames from imvesting in markating, world-class
INA LONG-TERM STRATEGY OF CATEGORIES  manufactring, ineovaton and aworkforca of the bst e
ST AL S |

PORTFOLIO CHOICES HEALTH AND HUTRITION FAIRMESS IN THE OPPORTUNITIES IMCLUSIVE
% e ) T HYCIENE TARGET WORKPLACE FOR WOMEN BUSINESS
CHOICES Dove ’ﬂm" MANAGEMENT GET By 2070 wa will dowhbla ARGET [#; RGE
e 5 - Weacively m By 200 wawill halp the propartion of cur By 100 waw N By 200 we will amipowar . By 2020 vee will hava Il
maora tham 2 hillion portiolio that meets husman rig ; & millionwoman. '1
pecple o improve thair et nutritional B |
health and hygiena | ]
] | | 0 ]
BRANDS AND INNOVATION "|r."uI-:' g diz § l will ha ::'Jr.l:'\:" af '
AFOCUSEDAPPROACH s ike diarrhosa. millions of peopls to S throwgh suppliers mesting partnarshipwith athars, l
TOINNOVATION B o . o X i i
axchiown 2 heclthicr diat. wndabory requirements | wi anabled arpund
| | ) 8 ol ur Responsible ] £00,000% =mallhalder
M MCE ¥ Sourcing Policy. farmars and 1.8 millian
small-scale retailers ta
= - = nitiativas which
programmes an nutriticnal standar aimed 1o imprve their
MARKET DEVELOPMENT : agricultural practicesor - 8
o thair sales®

ROUTESTO MARKET
We lead marke S

ENHANCING
LIVELIHOODS

= FAIRNESS IN THEWORKPLACE
= OPPORTUNITIES FOR WOMEN
= INCLUSIVE BUSINESS

Engagemant scara
ang §,000 amg
wyed in 2015w

=

T O T I ek §

— 34'% o pur partialio ‘W published our first
end 2015 through our by valume miet hig @ pLniEna »

MANUFACTURING 1
BASEAND OVERHEADS - —

Waoper;

1. VIR ard Trassparency

1 Zern Dased Budpeting

PEOPLE

ATTRACTING TALENT
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| .
Measuring what matters

Pearson 2015

LEARNER

OUTCOMES

2. MARKET PRESENG

Timeline

2013 2016
Pubiic launch of our Build on efficacy commitment
ito set targets for ourimpact
and ourreach

efficacy commitment

PwC

2018
First major public reporting
on efficacy progress and

PrOgress against our impact
and reach targets

2025

Meet our impact and

reach targets

Access Success Progress
Our goals Enhance access Help more learners Help more people
to high quality gain the knowledge make measurable
} education that leads and skills required progress in their
Tomestourcommitment o meaningful for life and career life and career
to empower the lives of . .
200 million learners outcomes success in the through learning
annually, we have set 215t Cent_ur}r
three goals.
2025mrgets »We will help 10 million »We will help increase literacy »We will help 25 million

We are building on our
efficacy work to set
ourselves ambitious
Erowth targets.

primary and secondary
learners annually access
high quality education

»We will help 2 million post
secondary learners annually
access high quality education

and numeracy for 50 million
learners annually

*We will help 50 million
learners annually gain
the knowledge and skills
reguired for study and
employment

*We will help advance the
English language skills of
75 million learners annually

learners annually transition
into the workforce after

further or higher education

»We will help 20 million
learners advance their
career prospects annually

Strategic
alignment

Our goals and targets
align with our core
strategic priorities.

For more see strategic
overview on pld 0

Cinline degree and virtual school
programmes can improve
learner access to quality primary
and secondary educaton;
currently those programmes

are helping 1.Emillion learners
to annually access quality
education. By 2025, we aim

to help 10 million.

Our products that support adult
English language learming can
provide learnerswith the skills
required for success n aglobal
workforce. Products such as
MyEnglishLab and many others
alloww us to help advance the
English language skills of
30milkon learners annually.

By 2025 we aim to help

75 million learners annually.

Ourworkforce readiness
products support learners to
make measurable progress
intheir lives and careers.
Products such as MylTLab
help approximately 15 million
learners to transition into the
workforce annually. By 2025
we aim to help 25 million
learners annually transitgon
into the workforce after higher
or further education.
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| Emerging themes
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|
Future areas of focus
Applying distinctive, strategic and relevant

@ Financial Reporting Council 10 October 2016

Dear Audit Committee Chairs and Finance Directors

Summary of key developments for 2016 annual reports

Climate change Cyber security UK referendum
result
“The complaints brought by “the biggest shake-up of “we expect Boards to provide
ClientEarth offer a timely data protection law in over increasingly company specific
opportunity for the FRC to send a 20 years” disclosures with quantification
clear message that climate risks of the effects.”
must be treated like any other risk EU’s General Data Protection

Regulation ‘GDPR’ will come

. . . FRC letter to listed companies 10
fully in force in April 2018.

to capital, and properly disclosed.”
October 2016

Natasha Landell-Mills, Head of
Stewardship Sarasin & Partners LLP
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| EU General Data Protection Regulation (GDPR)
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Our current data protection regime is based on an
EU directive issued in 1993...

In December 1995,
there were 16 million
users of the internet

1 % of Europeans

used the internet

Amazon
had just launched

2 years
before Google was

launched

The common format for
data storage was CD
(7o00mb of data) Q 12 years

Before the launch
of the first iphone

January 2017
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And now...

TalkTalk Telecom Group PLC

Telecoms company TalkTalk has been
issued with a record £400,000 fine by
the ICO for security failings that allowed
a cyber attacker to access customer
data “with ease”.

1.3 billion

Facebook —
monthly users

Yahoo!

Hackers stole D D D

personal data
@ Seven Qe 30 billion

from 500m

accounts times more
. l l connected i oerd
2 essages sent per day
300 mi | devices than using WhatsApp — 4 for
people by every single person in the
2020 world

The average °71.e
time a US 3 billion

consumer
spends using Hackers

their smart EEYIINTiT b
phone a day million

LinkedIn

Google searches per day

of the data that exists today
28 4 million B created in the last 2 years

passwords
Monthly users of Twitter

January 2017
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Key changes the GDPR brings

----------------------------------------------------------------------------------------------------------------------------------------------------------------------

New data subject rights
» Consent must be explicit
» Right to be forgotten

+ Data portability between
organisations

Extra-territorial scope
* Relates to EU individuals

 Includes organisations
with no establishment in EU

GDPR
25 May 2018

A new compliance journey
» New accountability principle
Depending on activity:

» Data protection by design

* Privacy impact assessments
* Supply chain obligations

» Data Protection Officer

A new regulatory era
« Significantly increased fines
« Mandatory breach disclosures

 Increased risk of litigation and
rights to claim damages

----------------------------------------------------------------------------------------------------------------------------------------------------------------------

January 2017
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What does this mean for the Channel Islands?

Not transferred
without adequate

Guernsey and Jersey have existing Data protection

Protection legislation based on the 1995
. . 2. Used
directive. 7. Kept only for the
secure
purpose
Existing obtained

Third country passporting data
. L. . . 6. Processed protection 5. Adequate,
Existing legislation has been assessed i principles relevant and

as ‘adequate’ by the EU and this With not excessive

. individual’s
enables personal data to be easily right
transferred in/out of the EU. 5. Not kept [l 4. Kept

longer than accurate and

Both CI governments have committed to necessary [l up to date
enacting equivalent legislation to maintain
this adequacy status.

January 2017
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| Adequacy under the GDPR

Operational
adequacy
is key

Under the GDPR, adequacy An EU re-assessment of this
assessments will not just focus status will take place within four
on the legal framework. It will be years. Needs to be

necessary for us to prove that demonstrated through an
the regulatory model is robust effective regulatory model, e.g. a
and operating in line with the MoneyVal type assessment.

requirements of the GDPR.

PwC

Supervisory
authorities

Will be expected to have the
powers, the legitimacy and the
tools (including adequate
budget, specialised staff and
independence) to put all this in
practice.

A new regulatory model will
therefore be required.

January 2017
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| . .
What does this mean for CI businesses?

Most organisations have not yet
assessed the impact or prepared Sensitive data

a response to the GDPR.
P High-risk activities

Large scale operations
International transfers

Outsourcing

Less impact Greater impact
Local business Funds Banking Health sector
Legal & Prof Egaming Public sector
Retail Fiduciary Insurance
Telecoms

January 2017
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| [ ] [ ] [ ] [ ]
Key considerations for your organisations

Have you assessed the impact of the GDPR:

« What personal data do you have?

« Why is that personal data collected (and what right do you have to process
it)?

* Where is it stored?

« Who has access to it (and who is it shared with)?

* Do you have sensitive data or undertake high-risk data processing
activities?

With the limited time and resources available, how are you going to target
your data protection investment to maximise the value to your business?

Can you use this opportunity to transform your approach to privacy, to
harness the value of the data you hold and ensure your operations are fit for
a digital economy?

January 2017
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How can PwC help?

PwC has developed an end-to-end methodology for
delivering an optimised GDPR programme

Privacy transformation Step 1 — Assess Step 2 — Measure Step 3 — Change

Use the Readiness Facilitated Workshop to understand A Gap Analysis to identify at a granular Execution of tailored and prioritised
Assessment Tool ‘Special Characteristics”. Building upon the level, the incremental work that needs to be GDPR Work Streams.

to assess current R.A.T. results, we help you to define the done to achieve the desired state of

compliance programme Vision and to understand compliance. The Gap Analysis delivers a

maturity critical embedded legacy risks. GDPR Programme Route Map with

risk-based prioritisation.

Special characteristics Close the gaps — Examples

Strategy and governance

Training and awareness

RA.T.

Economic Geographic Business results

sector al locations plan

Gap analysis

@ Policy development
@ Identity and access management
— . .
Audit and compliance

and prioritisation

Culture and Risk Business

2
S
=
-
=
(5]
E
w0
n
(]
4 :
< ethics appetite operations
@

Q
£
G|

S

(]

&~

Enforcement
Tracker

results G Data remediation
@ Ven k management

Data discovery and mapping

Programme
resources
and
timeframe

Prior Legal and
regulatory organisation
track record structure

January 2017
PwC Slide48



|
Questions?

Nick Vermeulen
Partner
nick.nermeulen@pwc.com
01481 752089

Jon Lowe
Senior Manager
jon.lowe@pwec.com
01481 752028

PwC

David Carney
Director
david.carney@pwec.com
01534 838266

William Wilson
Manager
william.wilson@pwc.com
01534 838346

January 2017
Slide 49


mailto:nick.nermeulen@gg.pwc.com
mailto:Jon.lowe@gg.pwc.com
mailto:nick.nermeulen@gg.pwc.com
mailto:Jon.lowe@gg.pwc.com

: A0
Ja,nuéry 2017
L - Slide 50

NG

S
y { ’,( 4




EU implementation — audit committees and
auditors

Periods
EU Audit Regulation and Directive beginning
on or after
17 June 2016

Rotation and

. Audit committees & auditors — other aspects
tendering

l l
Company law (SI Ethical Standard ISAs UK FCA Handbook PRA Rulebook
2016/649)

A

UK Corporate Governance Code and
Guidance on audit committees

Periods
Competition and Markets Authority Order beginning
on or after
1 January 2015
PwC
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Slide 51



EU implementation
Different channels apply to different types of organisation

PRA Rulebook FCA (Disclosure & UK Corporate Competition &
(Banks and Transparency Rules)  Governance Code and Markets Authority
insurers) FRC Guidance Order
Unlisted PIE
(Banks and \/ % % %
insurers)
Standard listed
company ‘/ \/ X X
Non FTSE 350
premium listed
company ‘/ ‘/ ‘/ x
FTSE 350
company
(UK v v v v
incorporated)
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EU implementation > FCA (& PRA)
Minimum responsibilities of the audit committee

A firm must ensure that its audit committee performs at least the following functions:

1)

2)

3)

4)

5)
6)

PwC

Informs the governing body of the firm of the outcome of the statutory audit and
explains how the statutory audit contributed to the integrity of financial reporting
and what the role of the audit committee was in that process.

Monitors the financial reporting process and submits recommendations or
proposals to ensure its integrity.

Monitors the effectiveness of the firm’s internal quality control and risk
management systems and, where applicable, its internal audit, regarding the
financial reporting of the firm, without breaching its independence.

Monitors the performance of the statutory audit, taking into account the FRC’s
report on the audit firm.

Reviews and monitors the independence of the statutory auditor.
Is responsible for the procedure for the selection of the statutory auditor.

January 2017
Slide 53



EU implementation
Audit committee composition and role

PRA
Rulebook

(banks and
insurers)

UK Corporate  FRC Guidance
Governance on audit
Code committees

CMA Order

“The audit committee as a
whole shall have competence
in the sector in which the
company operates”

[Code provision C.3.1]
Sectoral v v n/a
competence
“We consider that sectoral
Majority v All independent NEDs n/a competence is broader than
independent (minimum of 3 for FTSE 350; sectoral executive experience.”
NEDs (All for 2 for smaller companies)
significant [FRC Feedback
firms) Statement]
Tendering n/a Advance notice of any tendering Specific timing
disclosures plans and reasons “We consider competence
(> 5 years from relevant to the sector to be
last tender) broader than knowledge of the
S n/a n/a n/a sector. We do not intend to
AQRT (But need to take into v presgrlbe ity
interaction account FRC report on ?equlremen’:c may be
disclosures the audit firm) interpreted”.
[FCA CP15-28]

The significant issues should include “— The nature and extent of interaction (if any) with the
FRC’s Corporate Reporting Review team; and — Where a company’s audit has been
reviewed... the Committee should discuss the findings with their auditors and consider

whether any of those findings are significant and, if so, make disclosures about the findings
and the actions they and the auditors plan to take”.

[FRC Guidance on audit committees para 81] January 2017
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EU implementation
Non-audit service approval

PRA FCA (DTR) UK FRC Guidance = CMA Order

Rulebook Corporate on audit

(banks and Governance comimittees

insurers) Code
Pre-approval Not stated Not stated n/a Limited to Committee
specifically ‘clearly trivial’ should set a
permitted/ services policy
limited/
prohibited
Audit v v x v v
committee to | Referenceto | Referenceto | ‘Review and ‘Authorise to
approve NAS EU Reg Art | EU Reg Art monitor’ provide’

5 5
Audit x x x x v
committeeto | Although EU | Although ‘Prior to
approve in Reg Recital EU Reg commencement’
advance (9) suggests Recital (9)
in advance suggests in
advance

Delegation Not stated Not stated n/a Not stated Committee may
specifically ‘act collectively or
permitted/ through its
limited/ chairman’
prohibited

PwC

“The audit committee should

set and apply a formal policy
specifying the types of non-audit
service for which use of the
external auditor is pre-approved.
Such approval should only be in
place for matters that are

clearly trivial”.

[FRC Guidance on audit
committees para 73]

“The main role and
responsibilities of the audit
committee...should include... —
To review and monitor the
external auditor’s
independence...taking into
consideration relevant UK
professional and regulatory
requirements...”.

[Code provision C.3.2]
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FRC Ethical Standard for auditors
Blacklist of prohibited non-audit services (ES 5.167R)

e Tax services

« Services that involve playing any part in management or
decision making

* Bookkeeping and preparing accounting records/payroll services

* Designing and implementing internal control or risk
management proce.du}”es for p_reparatlon[ conjcrol of financial appointment as auditor
information or designing and implementing financial The FRC is taking the

technology systems Member state option: allowed

if no direct effect or clearly
inconsequential effect

Not allowed the year before

. Valuation services/legal services/internal audit

« Services linked to financing, capital structure and allocation
and investment strategy

Except assurance services
including due diligence

« Promoting, dealing in or underwriting shares

 (Certain HR services

Prohibitions more stringent (and ambiguous) than ANY

existing rules

January 2017
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' FRC Ethical Standard for auditors
70% cap on permitted non-audit services (ES 4.34R)

The group calculation The UK calculation

PwC UK
non-audit fees
(if any)
PwC UK audit PwC non-audit PwC UK audit PwC UK
fees fees fees non-audit fees
PwC UK audit Subsidiaries PwC non-audit PwC UK audit Subsidiaries PwC UK
fees UK fees fees UK non-audit fees
PwC overseas Subsidiaries PwC non-audit Subsidiaries PwC UK
s non-audit fees
audit fees non-UK fees non-UK .
(if any)
Excluding those required by legislation
January 2017
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I
EU implementation

Actions / points to consider

Terms of
reference

Multiple
PIEs & audit
committees

Link with
risk
committee

“Importantly, consideration of whether the ethical outcomes required by the
overarching principles and supporting ethical provisions have been met should be

evaluated by reference to the perspective of an objective, reasonable and informed
third party” [FRC Ethical Standard]

January 2017
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' FRC UK Auditing Standards
Reflecting EU and IAASB changes

» Largely extend changes already in place for companies reporting against the Code to
others (including AIM and unlisted PIEs) — Key Audit Matters in particular

» For PIEs, the audit report must include:
o The date of appointment and the total uninterrupted length of engagement as
auditors.

o A declaration that the non-audit services prohibited by the FRC’s Ethical
Standard weren’t provided and that the firm remained independent of the
entity.

o An indication of any services, in addition to the audit, which were provided by
the firm to the entity and its controlled undertaking(s), and which haven’t been
disclosed in the annual report or financial statements.

» Auditors report on whether disclosures in line with legal framework (not just
consistency with financial statements).

» Extended reporting to audit committees by auditors.

Periods beginning on or after 17 June 2016 other than legal framework (periods

beginning on or after 1 Jan 2016)

January 2017
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Further reading

pwe | Uk Q< @ =
UKhome > Services > Auditandassurance > Insights > FTSE 350 Reporting Trends 2016

FTSE 350 Reporting
Trends 2016

~ W

, A Py ; . . .. . .

~ V 54 BN Being distinctive, strategic and
‘ X > \ relevant: The ongoing challenges in
corporate reporting

Reporting case studies

Global lnvessor Servey / Aprd 2016

L n'oljus.t abostk = - 1:7-»: l'mp—;r;mcero] t;mn,g;n
Redefining b in the financials Tackling the Tacklu'lg risk authentic story 2
a clu;ngnrg world: The widening viability statement reporting 3&/\‘\‘::«({: A\rtdrivw Price, Group FC
Global survey of investor variety of factors Practical suggestions Practical suggestions, :gal & Genera
and CEO views positive thinking

used in investment positive thinking

decision making A At

The importance of telling an
authentic story

QB&A with Nick Sanderson,

FD of Great Portfand Estates

The importance of telling an
authentic story

Q&A with Gary Thompson, Group FC
and Head of IR ar Provident Financial

_l _L Kol The importance of telling
pwc — pwc an authentic story
Q&A with Russ Houlden,
CFO of United Utilities
Redefining business success It’s not just about the financials: Tackling the viability statement, Tackling risk reporting, practical A
in a changing world: Global survey of =~ The widening variety of factors used  practical suggestions, positive suggestions, positive thinking
investor and CEO views in investment decision making thinking — An update
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