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China’s Book Publishing Segment
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 China: 3rd largest book market

 581 publishers, all state-run

 Reading in English

• 20 mn new English speaker each year

• 500 mn + learning English

• > total of English native speakers

 What about e-books?
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Social Media & E-commerce in China

Slide 4

You Use

Google Baidu

Facebook Renren, Wechat (T)

Twitter Weibo, Wechat (T)

Whatsapp Wechat(T)

Instagram Wechat(T)

Youtube Youku, Tudou, iQiyi (B)

Ebay Taobao (Alibaba)

Amazon Tmall (Alibaba), JD,

Groupon Juhuasuan (Alibaba)

Paypal Alipay (Alibaba)

What does this mean to you?

We Use
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China’s Internet Access Segment
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 By 2019, 13.6% CAGR, 88B USD

 Three major Telco's in China:

• China Telecom = largest in fixed broadband access

• China Mobile = largest mobile operator

• China Unicom

 China is a Mobile nation:

• Mobile internet subscriber: 2014 632 mn (90%)

• 2019 963 mn

• # of smart devices: 899 mn by end of 2015

• Apple 30%, Android 70%

• Pop quiz: name one top social media APP?
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China’s Internet Advertising Market
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 2014 16.6 B USD, 2019 33.6 B USD

 # 1 in Asia, # 2 globally

 21% of Chinese enterprises are using internet for advertising

• 63% - instant messaging

• 56% - search engines

• 48% - e-commerce platforms

• 40% - email-marketing

• 52% - social media

• 23% - display advertising

• 16% - Online-video platform

 1111 & “剁手党 – Duo Shou Dang”

 Social media advertising
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China’s Filmed Entertainment Segment
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 # 2 worldwide, 10 B in 2019

 In 2014, 1,015 new cinemas were opened = 5,397 new screens

• Total # of screens = 23,600

• 600 films were produced in 2014

• Chinese films = 54% of the market

• 1st half of 2015, the most successful film in the Chinese box office was _____?

• Fast & Furious 7 !

 Home Video lagging = 950 M USD in 2019

 BUT!

• 460 mn to 700 mn

• Go princess go!
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