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CEO’s letter

It has never been as clear to us as now – this year – what our key 
issues are. This report provides a detailed overview of all of them.
Who defines our operations, who achieves our successes, and 
who has the greatest impact on our immediate environment and 
wellbeing? Our people, of course, and if we think about the future – 
and we do every day – we must also include our future employees in 
this group. Communicating with them, recognising their work, and 
listening to their opinions are among our focus areas. Together we 
strive to improve our services, react to rapid technological changes, 
and make our environment liveable.

Then, there are our clients, to whom we listen every day and with 
whom we work together on creating sustainable business solutions. 
We seek pertinent solutions to their problems, relying on the 
expertise of our global network. Relationships with our clients 
always bring something new, as we learn something from every 
meeting – and it is essential that we share that knowledge.

The results of our 2016 CEO Survey have made it clear that we 
are not the only company with these priorities; Hungarian CEOs 
have told us that customers, competitors, and employees have the 
greatest impact on the strategy of their organisations, with the role 
of employees becoming increasingly important. Observing this trend, 
we trust that more and more businesses will begin to view their 
employees as key success factors.

Identifying key issues and stakeholders is a straightforward exercise. 
Reporting on all of our activities and plans, however, is a much 
more complex task. We nevertheless hope that this report provides a 
glimpse of what makes us proud or poses a challenge for us, and thus 
makes our activities in Hungary more accessible to our stakeholders.

Nick Kós
CEO
PwC Hungary

%20http://www.pwc.com/hu/en/magyarorszagi-vezerigazgato-felmeres2016.html
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Demographic and 
social change

Shift in global 
economic power

Rapid urbanization Technological 
breakthroughs

Resource scarcity 
and climate change

1  Strategy and vision 

Vision 2020 is an approach based on megatrends identified 
by PwC. Although the rate and extent of these trends varies 
globally, they share a common disruptive impact on the way 
companies do business. In our view, this is particularly true 
for organisations that, rather than being mere spectators of 
this process, wish to meet the challenges. What trends are we 
talking about?
Shift in global economic power, demographic changes, 
urbanisation, resource scarcity, climate change, and rapid 
technological advances.

The members of PwC’s global network have set themselves the 
goal of finding innovative solutions to new challenges, taking 
into account local circumstances, thereby building trust in 
business and society.

The results of our Hungarian CEO Survey  have shown for 
years that technological advances have the biggest impact on 
Hungarian companies, but also offer opportunities to create 
value in totally new ways. The shifts in global economic power 
have given birth to a new generation of consumers, while 
demographic trends are having profound implications for the 
workplace.

In recent years we have been working to ensure that PwC 
Hungary’s day-to-day operations are defined by addressing 
key business and social issues. This report provides an 
overview of the efforts we made in the past financial year to 
find valuable solutions for today’s challenges and complex 
business problems.

PwC
culture

Va
lu

es      
                        Behaviou

rs                       Competencies

PwC values
Our current values

are under review and
will be co-created

through an
engagement process

for Vision 2020 across
the Network.

PwC Experience
• Invest in relationships
• Share and collaborate
• Put ourselves in each 
   others‘ shoes
• Enhance value

PwC Professional
• Relationships
• Global Acumen

• Technical
capabilities

• Business acumen
• Whole Leadership

 

http://www.pwc.com/hu/hu/magyarorszagi-vezerigazgato-felmeres2016.html
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We have grown to become a leading audit and business 
advisory firm because we have been gathering experience 
ever since our establishment in 1854. We use this experience 
and combine it with our local expertise. The source of this 
experience and expertise is our people, on whom our present 
and future depends, and so they and our future employees 
represent the focus topics among our key issues. 

Defining the contents of the report

Purpose and scope
The purpose of this report is to be a comprehensive source of 
information for all of our stakeholders. 

Defining the topics
The topics covered here have been defined on the basis of the 
information requested by our leaders and representatives of 
our various units.

Engagement, testing, validation
Collecting information on an ongoing basis, analysing 
our activities, coordinating with our organisational units, 
engaging stakeholder groups, incorporating feedback.

Prioritising topics
While the topics are prioritised in line with our strategy, the 
Sustainability Report is a reporting tool, and as such, covers 
all identified topics.

Our priorities

• Wellbeing of our people
• Engaging our people
• Reaching the next generation
• Client satisfaction
• Innovative business solutions for today’s challenges
• Environmental protection
• Sustainability in our supply chain
• Talent management
• Professional self-fulfilment of our people
• Initiating dialogue on technical matters
• Offering professional assistance to civil society

Defining key issues along the 
pillars of our strategy
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PwC - A sustainable company 

Global sustainability development goals

In September 2015, 193 member states of the United Nations 
adopted a resolution on the 2030 Agenda for Sustainable 
Development, which identifies 17 Sustainable Development 
Goals (SDGs), representing global issues that must be tackled 
by 2030. Having reached consensus on these goals, member 
state governments are now striving to address these issues 
in cooperation with the business sector. The PwC network 
has been supporting an initiative for adoption of the SDGs by 
businesses, in cooperation with the UN, the World Business 
Council for Sustainable Development, and the Global 
Reporting Initiative.
 
Standard measurement system across  
the global PwC network

To enable PwC to measure and globally compare the 
operations and CR activities of its member firms along the 
four pillars of our CR strategy (marketplace, workplace, 
environment, and community), the Global Corporate 
Responsibility Bureau (GCRB) has developed a measurement 
system called “Leadership-ladder self-assessment”.

Members of the PwC network report their data at the end 
of each financial year, which for us is at the end of July. 
By aggregating such data we get a global picture of our 
operations and CR activities during the year, as well as of the 

areas that need improvement and for which an action plan 
must be developed. The combined results of the members of 
the PwC network are published in our Global Annual Review 
in October every year.
 

Environmental impact

“Green office” task force

We moved into a new office building, the Eiffel Palace, in 
the spring of 2014. The building’s impressive history and 
innovative redesign are in line with PwC’s values: it represents 
a balance between tradition and innovation, and serves as an 
outstanding example of responsible and sustainable business 
decisions. The Eiffel Palace is the first office development 
project in East-Central Europe to meet the strict requirements 
of both the BREEAM and LEED environmental standards with 
excellent results.

We are proud of our sustainable office, but we also look for 
new opportunities to go green. This is why we have set up a 
“green office” task force, which meets every month to discuss 
ideas on how to incorporate environmental consciousness 
into our day-to-day operations and off-work activities. 
Membership is open to all; in FY16 it comprised ten people 
with diverse organisational backgrounds: Assurance, PwC’s 
Academy, Tax Advisory, Business Consulting, Infrastructure 
& Procurement, Marketing & Communication, and Business 
Development. We made a conscious effort to involve as many 

colleagues as possible from different units within our firm, so 
that we can consider different perspectives, issues, and needs 
when developing our projects.

 “Green months” at the office

During our “green month” in April, we organised various 
events promoting environmental consciousness. Dr. Sándor 
Kerekes, university professor, doctor of the Hungarian 
Academy of Sciences, and one of the leading experts in 
Hungary in environmental protection and sustainability, 
gave a presentation on sustainable development, describing 
it as one of the great challenges of the 21st century for 
humankind. At a workshop entitled “Recycling and informed 
decisions”, organised by Humusz Szövetség, we tried various 
games, created handicraft objects from waste, and even 
had an opportunity to measure our ecological footprint. We 
displayed green tips in our office spaces that could be easily 
incorporated in our daily activities. May was dedicated to 
physical activity: we held an office-wide count-your-steps and 
ride-to-work competition, promoting an active lifestyle among 
our colleagues.

Painting foot trail markers

Several times a year, some of us go on a hike to repaint faded 
foot trail markers, which gives us a great opportunity to 
get out and do something for our community. This April we 
repainted yellow markers along the Csillebérc-Szépjuhászné 
walking trail.

1.1 The pillars of our operation
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Paper use

As service providers, it is our operations, rather than our 
products, that have the biggest impact on the environment. 
What we create is information, which in many cases is still 
paper-based. Due to our significant paper usage (about 
1,500 financial statements annually) we strive to offer our 
employees alternative solutions in order to avoid unnecessary 
printing. For example, we urge our employees to only print 
final versions of materials and use recycled paper; timestamp 
their digital documents; and use the projection screens in 
meeting rooms instead of printing out materials. We centrally 
configured default printing options on laptops to two-sided 
black and white printing.

Energy consumption

Our business is driven by the mental and physical energy 
we invest in it. Energy use is another important factor in 
our operation. Our total energy consumption in FY16 was 
740,000 kWh.

In spring 2016 we joined the WWF Earth Hour initiative once 
again, in which we switched off the external lights of our 
office, and we also launched an internal campaign to raise 
awareness of this initiative in a wider scope, and to alert our 
employees to turn off the lights also at home for one hour.

Modern, environmentally friendly offices

PwC has spent its second year in its new office building, the 
Eiffel Palace. The Eiffel Palace is the first office development 
project in East-Central Europe to meet the strict requirements 
of both the BREEAM and LEED environmental standards with 
excellent results. In the past year, solar panels installed on our 
office building produced 160,000 kWh of electricity, which 
was used in common areas.
 
Green features of the building:
• energy efficiency class “A”;
• the roof accommodates 120 solar panels sufficient to 

produce 50,000 kWh of electricity;
• the building is heated and cooled using an air-source heat 

pump system;
• the CO2 emission of the building is reduced by more 

than 30% through the use of local low and zero carbon 
technology (VRV system, solar energy water heating, PV 
system);

• high-efficiency lighting systems are controlled by sunlight 
and motion sensors;

• rainwater utilisation system with a storage capacity of 
200 m3; rainwater is used for flushing toilets and watering 
plants;

• external facade lighting with a LED source and BMS 
control;

• elevators with high energy efficiency;
• more than 60 m2 of plant wall in the lobby, watered with 

rainwater;
• 100 bicycle stands and 8 showers available to cyclists;
• chargers for electric and hybrid cars in the garage;
• waste produced in the building is recycled.
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Electric (2)

29 500 km

Gasoline-powered (14)

124 800 km
Diesel-powered (20)

285 000 km

Air transport – short-haul 

(less than 460 km)

Air transport – medium-haul 

(between 460 km and 3700 km)

Air transport – long-haul 

(more than 3700 km)

27 480 
Passenger miles

475 391 
Passenger miles

748 372 
Passenger miles

Electric (2)

29 500 km

Gasoline-powered (14)

124 800 km
Diesel-powered (20)

285 000 km

Air transport – short-haul 

(less than 460 km)

Air transport – medium-haul 

(between 460 km and 3700 km)

Air transport – long-haul 

(more than 3700 km)

27 480 
Passenger miles

475 391 
Passenger miles

748 372 
Passenger miles

Daily travel with electric cars

Our firm owns two Nissan Leaf all-electric cars, 
which demonstrate our commitment to environmental 
consciousness and sustainability. We use these cars 
for courier services. Where possible, our staff also 
use them instead of taxis or rented cars to visit clients 
in Budapest, reducing our environmental impact 
on the city. The cars are very popular among our 
colleagues because they are not only practical but 
sport a strikingly colourful design as well. In FY16 
total mileage of the two cars was 26,000 km, which 
corresponds to three tons of harmful emissions saved 
in and around Budapest.

Road transport in numbers

Usage figures for firm-owned and leased vehicles

Air transport
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FY15

5,02 t
FY16

4,99 t

Stationery

FY16

1,78 t

FY15 

1,89 t

Materials related to tea 
lady (meeting) services

FY15

Total:

4478 GJ
Per capita:

7,3 GJ

FY16

Total:

4933 GJ
Per capita:

7,3 GJ

Total energy consumption

FY16

0,69 t
FY15

1,18 t

Electronic waste

FY16

3,47 t

FY15 

3,39 t

Paper waste

FY15

Total:

354 208 km
Per capita:

610,7 km

FY16

Total:

NA
Per capita:

NA

Fuel consumption 
(taxi)

FY16

0 m3

FY15 

0 m3

Natural gas used

Water consumption

FY15

Total:

361 301 km
Per capita:

623 km

FY15 

Total:

5 071 m3

Per capita:

9 m3

FY16

Total:

5977 m3

Per capita:

8,8 m3

FY16

  Total:

  305 796 km
Per capita:

454 km

Per capita fuel 
consumption (rented cars)

FY15 

Total:

12,7 t
Per capita:

22 kg

FY16

Total:

13,16 t
Per capita:

19 kg

               Paper use

Our office does not use natural gas as energy source.

Headcount:

2015

580
2016

673

Our operation by numbers
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Business strategy: responsible and profitable growth

Our business strategy defines our long-term objectives and allows us to compete effectively in the 
marketplace. It shows how our business conduct and the behaviours of our people will help deliver 
our performance goals.

 

 

 

Financial capital
Equity from partners, 

third-party debt

Human capital
Graduates,

school leavers,
experienced hires

Trusted relationships
Brand and reputation,

 stakeholder relationships,
 licence to operate

Intellectual capital
Technical and technological
 expertise; proprietary tools

 & methodologies

Natural resources
Travel, energy/supplies for offices

Physical assets
Offices, IT equipment

Business inputs Our performance
Business strategy
Sustainability strategy

 

 

Our impact on
society

Our purpose
To build trust in 
society and solve 

important problems

C
re

at
in

g 
ex

ce
ptional insight & know

-how
U

nd
er

st
an

di

ng
 client needs & opportunities

A
tt

ra
ct

in
g 

an
d developing diverse talent

Har
ne

ss
in

g 
te

ch
no

logy & delivering distinctive solutions

Four strategic processes- Vision 2020
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Awards and recognition

We are proud of the professional awards we received last year, as they confirm that we 
create real value with our activities, and maintain responsible business conduct toward our 
stakeholders.

Advertising 
Age Best Places to 

Work in 
Advertising & 

Media

2015

No. 6

PwC’s Digital Services 
Experience Center achieved its 
ranking based on criteria such 
as hiring practices, benefits 
packages, salaries, office 
perks, workplace environment 
and design. Over 20,000 
people were surveyed as part 
of the selection process.

Universum
World’s Most 

Attractive 
Employer

2015

Second most attractive 
employer for 

business students

This is an annual global survey 
of business and engineering 
students from the world’s top 
academic institutions in the 12 
largest economies by GDP. 
More than 240,000 respon-
dents from the Universum 
Talent Surveys ranked the 
companies they find most 
desirable for employment.

Most Admired 
Knowledge 
Enterprises 

(MAKE) Award 

2015 

PwC ranked in 5th place

A panel of Fortune 500 leaders 
and Senior executives from 
some of the world’s leading 
global companies. PwC were 
specifically recognised for;
• creating an enterprise 
knowledge driven culture (2nd 

place *)
• maximising enterprise 
intellectual capital (2nd place*)
• creating an environment for 
collaborative enterprise 
knowledge sharing (2nd place*) 

* in these areas Google 
occupies 1st place

BrandFinance 
Global 500/100

2015 

First among the Big4

An annual ranking of the most 
valuable brands in the world. 
Each brand has been accorded 
a brand rating: a benchmark 
study of the strength, risk and 
future potential of a brand 
relative to its competitor set as 
well as a Brand Value: a 
summary measure of the 
financial strength of the brand.

Salva Vita 
Fogyatékosság-barát 

munkahely:
PwCMagyarország

2015

Those employers can compete 
for this reward, who constantly 
improve their practices 
concerning disabled people 
such as hiring, employment 
and retention.

International 
Accounting 

Bulletin Awards

2016

PwC's data-auditing tool, Halo, 
was awarded the prestigious 
'Audit Innovation of the Year' 
on 6th October 2016 in London 
at the International Accounting 
Bulletin Forum & Awards.

‘Audit Innovation of the Year’ 
at 2016 International 

Accounting Bulletin Awards 
 

http://digital.pwc.com/insights/adage2015/%0D
http://universumglobal.com/rankings/world/%0D
http://www.rankingthebrands.com/The-Brand-Rankings.aspx%3FrankingID%3D83
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1.2 Relations with stakeholders

Means of 
communication:

relationship management, 
client discussions at the start 
of the year, annual survey of 

client satisfaction, Brand Health 
Index survey, events, newsletters, 

CEO Survey, publications, 
researches

Our clients

Means of 
communication: 

participation in forums
and events, co-operation in 

non-profit projects, volunteer 
tasks

Local 
communities

Means of 
communication:  

social media, press 
releases, publications, 

press events

Media and 
Press

Means of 
communication:

annual global people
survey, annual performance 
evaluation, regular career 

meetings, internal PwC events

Employees
Means of 

communication: 
participation in 

professional forums, 
publications, surveys, 

membership in professional 
organizations, press releases

Government 
and regulatory 

bodies

Means of 
communication: 

alumni event, alumni 
newsletter, Facebook

Alumni 
(former colleagues)

Means of 
communication:  

traditional dialogues 
with suppliers, tenders

Suppliers

Means of 
communication:

youth surveys, participation
in job fairs, open days and 

career days, participation in 
science competitions

Next generation, 
potential 

employees
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Role in society

We have been active in Hungary for more than 25 years, 
which allowed our stakeholders to get to know us well. The 
trust that they have placed in us is the result of continuous 
relationship building, dialogue, and service development. 
We are proud of these – and we intend to make sure that 
we continue to retain our stakeholders’ trust in the future. 
Trust between industries, competitors, the government, and 
key institutions is, however, a fragile matter. It is thus very 
important for us to continue making progress towards our 
objectives.

Our corporate responsibility strategy is aligned with these 
objectives. This strategy, both globally and locally, focuses on 
areas such as appreciating our people, mentoring the next 
generation, and innovative business solutions. We hope to 
achieve measurable and lasting positive change in these areas 
while implementing our strategy. Our annual sustainability 
report on our corporate sustainability initiatives provides 
transparency and contributes to keeping our stakeholders 
informed. Our report provides an outline of our corporate 
responsibility program, our plans, and the areas that need 
improvement.

In recent years, corporate responsibility (CR) activities have 
become an integral part of PwC Hungary’s operations. Our 
Marketing, Communications and Business Development team 
has a dedicated specialist responsible for coordinating our CR 
activities. These activities are designed to be as wide-ranging 
and varied as possible, to allow our employees to find an area 
or cause where they feel they can help.
 

We believe that, in addition to financial support, we can 
create permanent and sustainable value for our direct and 
indirect stakeholders through our core professional activities, 
technical expertise and related services. Accordingly, 
throughout the financial year we provide professional 
assistance to civil society organisations or offer pro bono 
services, involving as many of our employees as possible. 
Therefore last year we provided professional support to civil 
organisations as well as pro bono services. 

Community engagement

CR management

In our company, CR as a functional task (i.e. the projects 
belonging to the CR strategy, the coordination and monitoring 
of action plans and initiatives, and uniform internal and 
external CR communication) is carried out by the Marketing, 
Communications and Business Development team. Conceptual 
and strategic CR planning is the task of the CR strategy team, 
which includes the head of Marketing, Communications and 
Business Development (Borbála Palotai), the CR Coordinator 
(Katalin Simon), and two partners from the Assurance service 
line (Balázs Mészáros and László Radványi), who provide 
technical support for the CR team. Of course, these planning 
activities occur with our CEO’s oversight and co-operation. 
Our employees are eager to help us organise and implement 
specific programmes. We have set up a “green office” task 
force to discuss environmentally conscious improvements. 
Members of the task force meet every month, and everyone is 
encouraged to join. 

Pro-bono activities

It is our experience that we can assist civil society 
organisations most effectively by transferring our 
professional knowledge. In addition to providing 
financial support – that is, making donations – we also 
perform pro bono activities for Hungarian civil society 
organisations*.

In the past year we had nine pro bono audit 
engagements, in which a total of 43 of our specialists 
worked together with the following organisations:

•	 Csodalámpa Foundation
•	 Hungarian Business Leaders’ Forum
•	 Skool
•	 Mosolygó Kórház (Smiling Hospital)
•	 Robert Burns Foundation

*Pro bono activity: professional services offered free of charge 
or at a minimal price to help non-profit organisations and social 
enterprises.



The runner ambassadors of the Csodalámpa Foundation: 
Csodabogarak
We have been auditing the Csodalámpa Foundation pro 
bono for ten years. The Foundation introduced its runner 
ambassador promotion in 2015. The ambassadors nicknamed 
“Csodabogarak” take part in two or three races each year to 
raise funds for the children supported by the Foundation. In 
FY16, our runner ambassadors helped make the dreams of 
three sick children come true: Oliver received an Xbox Kinect, 
Péter a special laptop computer, and Ramóna new bedroom 
furniture.
 

PwC measures the rate of its community investment globally. 
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  “I joined the runner ambassadors of the 
Csodalámpa Foundation in April 2016. 
I think it is important that everyone 
try to help those in need as much as 
they can. Sports have always been an 
interest of mine, and so there was no 
question that I would be running my 
first half-marathon as part of a special 
project, trying to help a sick child start 
school. Our Csodabogár team, (Balázs 
Mészáros, Gábor Halmosi and me) had 

actually accomplished that goal days before the race, with the 
help of our colleagues, friends and family, and so we lined up 
at the start secure in the knowledge that the boy we were 
helping, Péter, would certainly receive his laptop computer 
and would thus be able to start school in September. We have 
had a good relationship with the Csodalámpa Foundation ever 
since; it is important for me that I receive updates on how our 
donations are used. I plan to continue to raise donations for 
other sick children, because it is good to give.”

eszter Pillér

runner 
ambassador

FY14
FY15
FY16 FY16: $161m

$63m $34m $52m $12m

FY15: $136m

$59m $33m $31m $13m

FY14: $131m

$55m $29m $38m $9m

Management
costs

Pro-bono and
discounted
engagements

Volunteering
hours

Cash and
in-kind
donations

Figures of PwC’s community investments in FY16:
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Corporate volunteering

Volunteering day at PwC Hungary

400 of us did physical work at 22 civil society organisations 
at our Volunteering Day in 2015. Activities included painting 
walls at the Institute for the Blind, at a kindergarten in Zugló, 
and at a crisis intervention unit of the hospital at Péterffy 
Sándor utca. We also installed Christmas decorations at a 
homeless shelter run by the Hungarian Red Cross, at the 
assembly hall of the Children’s Clinic in Tűzoltó utca, and at 
the Children’s Home in Hűvösvölgy. We filled many shoeboxes 
with Christmas presents to be distributed by the Hungarian 

Baptist aid organisation. Fifty of us did renovation work at a 
kindergarten in Csepel, while 15 of our people did the same 
at the Gézengúz Foundation in Győr. Those not afraid of the 
cold worked outdoors, helping the Forest Savers Foundation 
collect more than two truckloads of garbage.

Meanwhile, at our offices we offered a full day of training 
programmes for representatives of civil society organisations 
on issues relevant to their work. Topics included 1% personal 
income tax donations, volunteering, legal updates, and EU 
grants. We also held workshops on the use of communication 
tools, financial planning, on-line tools, and employee 
motivation and performance assessment.

356 
2016

310 
2015

Number of PwC people 
participating in community 
activities

2842 
2016

2405 
2015

General volunteering hours

4 624 200 HUF 
2016

N/A 
2015

Cash donations 

905 
2016

585 
2015

Professional activity
(number of hours)

356 
2016

310 
2015

Number of PwC people 
participating in community 
activities

2842 
2016

2405 
2015

General volunteering hours

4 624 200 HUF 
2016

N/A 
2015

Cash donations 

905 
2016

585 
2015

Professional activity
(number of hours)

“I think the training day was very useful, especially 
the two workshops I attended. It also provided a good 
networking opportunity, as it allowed me to nurture 
old professional relationships and make some new 
ones as well. I hope that we can also work together in 
other areas in the future.” 
Katalin Schnierer, Messzelátó Egyesület

PwC Hungary: 
In 2016,        356 of our people 
spent a total of              2841 hours 
doing physical or professional 
volunteering work.

PwC International: 
In 2016,         61,702 of our

people spent a total of 

820,127 hours doing 
physical or professional volunteering 
work.
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Special links in our supply chain

As last year, in December 2015 we organised a Christmas 
market in our office building, with charitable foundations and 
associations offering for sale goods created by disadvantaged 
people, which proved to be very popular among our staff. The 
following organisations participated in our Christmas market: 
Salva Vita Alapítvány, Jövőt Nekik is Alapítvány, Fruit of 
Care, and Kézenfogva Alapítvány.

For the second year in a row, we invited the team of Ízlelő, a 
family-friendly restaurant in Szekszárd, to provide catering 
at the closing event of our annual CEO Survey programme. 
The restaurant employs people living with disabilities, whose 
work meets the highest professional standards. They offer 
healthy and delicious meals, which is why we decided to work 
with them once again. At the start of 2015, members of our 
Marketing, Communications and Business Development team 
participated in a team building exercise at the restaurant and 
were greatly impressed with their work.

When organising PwC’s regional soccer cup two years ago, 
we got in contact with ERFO Közhasznú Nonprofit Kft., 
a company providing rehabilitation employment services 
for people with disabilities. We asked them to make sports 
bags and souvenirs for our event, which had more than 
400 participants. They showed a great deal of flexibility in 
fulfilling our order according to our requirements. This is why 
we also ordered our 2016 Children’s Day surprise gifts from 
them: they created custom-made, child-friendly bags for us.

Fixed-asset donations

As in previous years, we donated our scrapped equipment 
to foundations that could still put it to good use. Mobile 
phones, laptop computers, and printers not only make daily 
administrative tasks easier, but also allow sick children and 
their families to keep in touch with one another..

6 
printers

1 
plasma TV 19 

laptops 88 
mobile phones

In the last financial year we donated: 

to different civil 
organisations.

“We provide reliable, high-quality IT 
and telecommunications equipment 
for our people. These devices cannot 
be regarded as obsolete or having no 
value even when they get scrapped. It 
is a good feeling that through 
donation they retain this value and 
continue to serve as useful tools for 
study, communication or 
entertainment purposes. They are also 

excellent learning platforms for enhancing IT skills, allowing 
disadvantaged people to become more competitive in the 
labour market.
The equipment donation programme also allows us to 
experience a sense of fulfilment from doing something good 
for our community.”

Head of it 
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It’s About Others – a project for sustainable dreams 
of the young

We announced “It’s About Others” PwC Hungary’s call for 
proposals for CR projects by university and college students 
in 2011. This initiative aims to inspire and encourage young 
people to take action for the benefit of their communities and 
the environment. Students can submit mini-projects on issues 
of health, society, environmental protection, and education. 
The best teams are granted PwC Hungary’s professional and 
financial support to implement their projects.

In 2014, 30 projects were submitted, nine projects made it to 
the finals, and six projects were selected to receive support. 
The projects were realised in the first half of 2016. The nine 
finalist teams were assisted by PwC mentors.

Promoting personal finance awareness, starting 
from secondary school

“PénzSztár”, a national-level finance and economics trivia 
competition for high school students, held for the third 
time in 2015, has been supported by PwC Hungary from the 
start. The aim of the competition is to evaluate the skills of 
the participating students, improve their financial literacy, 
and to guide them toward a successful career in finance or 
business. In addition to sponsoring, PwC has also provided 
technical materials for the competition. In 2015, teams from 
four secondary schools based in Budapest, Székesfehévár, 
Békéscsaba, and Győr competed in the finals; the winner was 
the team representing Fazekas Mihály Primary and Secondary 
School in Budapest.

“The “It’s About Others” project 
allowed us to successfully organise our 
“Kössünk Össze - Gardróbcsere” charity 
sale. Proceeds from the sale went to a 
kindergarten in Beregszász, allowing 
them to fully equip their playground.
In connection with the project, I am 
most proud of our team. Everyone was 
very motivated and enthusiastic 
throughout preparing, organising and 
implementing our event. I believe that 

our success is also due to the fact that we accomplished this 
result relying on one another, expecting no reward.”

erzsébet Paholics

team Kössünk 
Össze, 2015

Looking aHeaD

According to the results of our Global People Survey, 
80% of our employees are satisfied with our corporate 
responsibility activities, while 72% are content with 
our efforts to operate in an environmentally conscious 
manner.

80%

72%
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Responsible marketing & 
communications

The PwC brand

One of the tasks of PwC Hungary’s Marketing, 
Communications and Business Development team is to find 
the forms and channels of communication that allow us to 
address our various stakeholder groups. Our staff is assisted 
in this task by modern digital technologies, PwC’s signature 
brand elements and lively events.

Our market presence is the result of a conscious and 
deliberate marketing communications strategy that we have 
been applying for years. Our new corporate image, developed 
in 2010, is structured yet colourful and dynamic. All members 
of the PwC network have a staff member in their Marketing, 
Communications and Business Development team whose 
duty is to ensure that all communications materials comply 
with the rules and principles concerning the PwC brand and 
trade name, as determined by the PwC Global Brand team. 
Starting with the previous financial year, we have been 
providing regular training to our employees on the most 
important brand rules and their practical application. Our 
aim is to present a uniform corporate image, whether in print 
publications, sports sponsorship arrangements, client events 
or press appearances.
 

Press communication

We are in daily contact with representatives of the Hungarian 
news media by providing regular updates on PwC’s activities, 
services and developments. PwC’s media appearances are 
arranged by a dedicated public relations specialist within our 
Marketing, Communications and Business Development team. 
This work requires a great deal of care, as any communication 
appearing in the press carries great responsibility and 
significance.

Our media policy includes the PR-personnel in charge, 
our company’s statement policy, our main communication 
principles, crisis communication management regulations, 
practical elements of media conduct, and the process of media 
monitoring. Our policy is reviewed annually and updated as 
necessary.

Our media policy is based on the following principles: 
• We do not make pejorative remarks or unethical 

declarations about our competitors.
• We do not comment on court cases or proposed laws.
• We do not make statements about our clients, unless they 

authorise us to do so.

Media appearances in the 2016 financial year
We have managed to retain our lead over our direct 
competitors in the Hungarian media in the financial year 
ended 30 June 2016. We had 2203 media appearances, out of 
which 1104 were proactive and 1738 positive. The number of 
negative appearances has, however, also increased compared 
to previous years: we registered 89 such appearances.  

Note: the media analysis was prepared by Front Page 
Communications based on its own media appearance analysis 
tool.

Managing our client database is also the responsibility of the 
Marketing, Communications and Business Development team. 
In the 2016 financial year, we received no complaints of abuse 
of personal client information, loss or unauthorized use of 
client data.
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1.3 Improving our operations and services

Our stakeholders: mapping, 
prioritising, and dialogue

We identify and review, in line with our strategy, what we 
consider our key stakeholder groups for our operations. Over 
the past few years, we added our employees, our clients, our 
potential employees, and government and regulatory bodies 
to this category.

Our stakeholder groups can be identified easily according 
to GRI reporting requirements, and have not changed 
compared to our Sustainability Report for FY15. Mapping 
our stakeholders is important in order to address those 
sustainability issues that are specifically relevant to them, 
both now and in the future.

In previous years, we defined the wider stakeholder group 
according to the GRI reporting process definition, with the 
help of our corporate responsibility team. In our consultations 
with them, we determined the main topics we would like 
to address in this report and beyond. We provide detailed 
examples for these consultations further below.

Through these surveys and consultations, we have become 
more aware of our stakeholders’ expectations and needs so 
that we can further shape our sustainability strategy, ideas 
and promotions to their expectations. This provides us with 
guidance on the matters that we should address and the 
channels that we should use in the financial year ahead.
 

http://read.pwc.com/i/616845-fenntartahatosagi-jelentes-2015-hun
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The stakeholder dialogue process

Next 
generation, 

potential 
employees

Employees

Clients

Former 
colleagues

(Alumni)

Local
communities, 

non-profit 
organizations

Suppliers

Media and 
press

Governmental 
and regulatory 

bodies

Next 
generation, 

potential 
employees

Employees

Clients

Former 
colleagues

(Alumni)

Local
communities, 

non-profit 
organizations

Suppliers

Media and 
press

Governmental 
and regulatory 

bodies

Next 
generation, 

potential 
employees

Clients

Governmental 
and regulatory 

bodies

Employees

Stage 1 – Mapping

Stage 2 – Prioritization

Stage 3 – Consultation
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Emerging technology innovations

According to our experts, the following eight technologies 
will have the most cross-industry and global impact over the 
coming years:

Most companies have laid a foundation for emerging 
technology, investing in areas such as social media, mobile 
device usage, analytics and the cloud. In the light of recent 
experience, we believe it is time for executives to take a 
broader view of technologies that will have a greater impact 
on their business..

For more information: http://www.pwc.com/gx/en/
issues/technology/tech-breakthroughs-megatrend.html

Innovative solutions in our daily operations

One of our firm’s main activities is audit and assurance (the 
two other service lines are tax and advisory). The benefit of 
an audit of financial statements is that it provides assurance 
to stakeholders – shareholders, CEOs, creditors, customers, 
suppliers, tax inspectors, and potential investors – that 
management has presented a “true and fair” view of a 
company’s financial performance and position. Digitisation 
is also making strides in the audit profession. At PwC, we 
strive to serve our clients using innovative, state-of-the-art 
tools and methodologies, while at the same time providing 
reliable services our clients can depend on in their day-to-day 
operations. We present below a selection of innovative tools 
and solutions offered by our biggest service line, as well as 
some of our technology consulting services.

Say hello to Halo – Simplifying the audit through 
innovation 

We are proud to have introduced Halo for 
Journals – a key component in our data-
enabled audit approach. Halo for Journals 
is the first tool to be launched from the Halo 
data auditing suite. It’s an important step on 
our multi-year journey to simplify the audit 

through innovation. Halo is transforming the way we audit, 
and it is unlocking a wealth of insight. It is leading-edge 
assurance technology designed to provide deeper insights 
from data in real time. 

http://www.pwc.com/gx/en/issues/technology/tech-breakthroughs-megatrend.html%0D
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“We received several innovative ideas 
from project teams made up of our 
colleagues, which they could develop 
with the support of Google and 
Be-novative. PwC Hungary provides 
financial backing to the best new 
ideas. In addition to increasing people 
engagement, our aim is to support 
projects that boost competitiveness 
and promote the PwC brand.”

 

annamária nagy 

Human Capital 
Leader 

Cutting-edge services in technology consulting  
– Data for business

PwC Hungary’s Advisory service line is committed to 
providing forward-looking solutions to clients. They include 
implementing business intelligence solutions; Big Data and 
predictive data analytics; business opportunities in data 
analytics; governance models for data use; and digitisation 
in business operation. We also offer consulting services on 
using drones, mobile apps for business purposes, and channel 
management. 

Aura – our global audit platform

Aura, our proprietary audit software, is used 
by our auditors worldwide on every PwC audit. 
Aura is based on a centralised audit approach 
which is customised for different countries and 
industries. The AuraNow application enables 
real-time monitoring of engagement progress. 

Progress is visualized, highlighting areas where we need to 
focus, which helps us better align our process with client 
deadlines.

Aura

Summer Innovation Camp 

We organised the first Hungarian PwC & Google Summer 
Innovation Camp in spring 2016. The Summer Innovation 
Camp offers our employees a unique opportunity to realise 
their ideas to make our firm more successful, increase 
people engagement, and also benefit the (natural or social) 
environment. 
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External drivers

Client relations

PwC has been present in Hungary since 1989. During this 
time, we have delivered value-added professional services to 
the majority of multinational, privately owned companies in 
Hungary. In addition to knowing our clients’ business, so we 
can better support them, a key to our success is listening to our 
clients. In order to provide our services at the highest possible 
level of quality and to realise personalised ideas according to 
changes in the economic environment, we strive to develop 
multidirectional and effective communication with domestic 
companies.

That’s why we create opportunities to meet and exchange 
ideas with our clients on diverse platforms: business events, 
professional forums, trainings, cultural and sports events, and 
personal discussions. 

CEO Survey

Based on PwC’s global initiative, the Hungarian CEO Survey 
has become a brand in its own right, and it is one of the most 
important tools we have to interact with our clients. 

We conducted our fifth Annual Hungarian CEO Survey 
based on PwC’s Annual Global CEO Survey. The aim of the 
research we conducted in parallel to the global survey was 
to gain a more comprehensive picture of what Hungarian 
senior executives think, how they see the market, and what 
expectations and growth opportunities they have.

We conducted personal interviews with 155 Hungarian 
CEOs about the Hungarian and global business outlook, 
and the growth potential and competitiveness of Hungarian 
companies. We presented the survey results to participants 
and members of the press at separate events.

The results of the survey, published at the start of 2016, 
indicated that CEOs in Hungary are more optimistic than 
their counterparts in other countries about the future. 
Globally, 82% of CEOs are confident about their own 
prospects for revenue growth, while in Hungary 84% of CEOs 
reported the same. As regards the global economy, 54% of 
Hungarian CEOs expect growth, compared to only half of 
global CEOs. Hungarian CEOs are also more optimistic about 
the Hungarian economy’s growth prospects: 59% expect 
growth, which is up from 51% last year. It is also clear from 
this year’s responses that the lack of qualified professionals 
is of particular concern to CEOs and makes them value their 
existing employees more.

?How do CEOs define businesse bbusinesdefifin
success?

          
PwC’s
5th

            Hungarian
CEO Survey

I 3 I 

Increasing optimism in 
Hungary, decreasing 
optimism globally.

Growth
Global CEOs Hungarian CEOs

2012

19

26

64

46

5455
47

60

72

82
84

51

59

2013 2014 2015 2016

Global economic growth

Con�dent about own revenue growth

Hungarian economic growth

15

84 84 82

27

81
85

18

44

37

2012 2013 2014 2015 2016

Global economic growth

Con�dent about own revenue growth

Respondents who are con�dent about global and 
Hungarian economic growth and their own 
prospects for revenue growth over the next year

3
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Client Feedback Survey

We have been soliciting online feedback from our clients as 
part of our Client Feedback Programme for years. In 2016 
the benefits of using this tool have become clear to both 
interviewers and respondents. The survey helps us measure 
the overall level of our clients’ satisfaction with our services, 
and gives us the opportunity to identify areas that need 
further improvement. The survey is coordinated by two 
members of our Marketing, Communications and Business 
Development team. In the previous financial year, they 
implemented internal communications processes to promote 
the programme, automate certain parts, and communicate 
the results. These efforts played a key role in our success.

In the Client Feedback Survey, we use a measure called 
Net Promoter Score (NPS), which shows the loyalty of our 
clients. This metric is a branded joint development of Fred 
Reichheld (an American business strategist famous for his 
research and publications on the loyalty business model and 
loyalty marketing), Bain & Company (a global management 
consulting firm) and Satmetrix (a U.S.-based provider of 
customer experience software). A positive NPS (the sum is 
greater than zero) is good, while an NPS over 50 is excellent.

At the conclusion of the programme, survey results are 
collected and our Account Management team develops the 
action plan to improve the client satisfaction levels.

Client Acceptance and Retention

PwC Ltd. has implemented a process to identify acceptable 
clients supported by the propriety PwC International 
decision support system for client acceptance and retention 
(“Acceptance and Continuance – “A&C”).

The system involves a determination by the engagement 
team, industry experts and risk management professionals of 
whether the risks related to an existing client or a potential 
client are manageable, and whether or not we should be 
associated with the particular company its management and 
shareholders.  

Among the issues that we consider during the course of the 
A&C process are:
• The reputation of the company and its management;
• the effectiveness of its Board;
• the background and experience of the company’s financial 

reporting personnel;
• any incentives or inclinations for management to 

manipulate reported results;
• any significant transactions structured to achieve revenue 

recognition;
• any unusually aggressive or creative accounting;
• any transactions that are complex, unusual or difficult to 

evaluate;
• any estimates that involve uncertainty or subjective 

judgments;
• any transactions with related parties that are not part of 

the consolidated group;
• any indications that the company might be in financial 

difficulty;
• the expertise necessary to carry out a particular 

engagement.

Number of questionnaires sent

87 407
468%

2015

2016

Change:

Number of questionnaires received

44 202
459%

2015

2016

Change:

Total revenue from clients 
sending us feedback

2%
47%

2015

2016

Our results in numbers 

As a result of stepping up our internal communication and feedback 
requests, we received significantly more responses from clients in 2016.
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A&C is a powerful enabler, but the real backbone of our 
client acceptance and continuance process is the significant 
time invested by our risk management team and other 
senior partners. As discussed more fully in the Engagement 
Performance section below, our risk management partners are 
senior partners with stature and independence who provide 
key input into the decision to accept or continue a client 
relationship.

Upon acceptance or retention of the client, the results of 
these assessments are incorporated into our audit process, 
impacting for example the scope of work and assignment of 
resources. We decline to propose, accept, or retain work when 
the risks are considered not to be manageable, when the 
company will not agree on the scope of the work required or 
the fee arrangement is otherwise unacceptable.

The net promoter score of our Client Feedback Survey in FY 2016 was 68 points.  
In 2015, it was 65.9 points.

   8 24 68

23,9%

2 2 42

41 2

761

1 2 6

1 3 2

This graph shows why promoters recommend PwC and what passives and detactors are 
looking for to make them more likely to recommend PwC. 

Detractor Passive Supporter

3 5

5 5

Project management

Risk mitigation 

Commitment

Relationships

Communication

Business impact

Expertise

Our client’s opinion in 2015-2016



Teljesítményünk mérése – piaci szerepünk
Gazdasági mutatók
Emberek, munkatársaink – sokszínűség és befogadás

csapatunk

26
Strategy and vision - Improving our operations and services 

Sustainability Report PwC Hungary
1 July 2015 – 30 June 2016

Cooperating trade organisations 

Due to our consulting work, we can conduct a continuous 
dialogue with many community groups, professional 
organisations, non-profit and regulatory bodies to achieve 
mutually beneficial cooperation and to create value.

American Chamber of Commerce 

Hungarian Institute of Internal Auditors

Budapest Chamber of Commerce and Industry

Budapest Bar Association

Deutscher Wirtschaftsclub Ungarn

Hungarian Business Leaders’ Forum

Irish-Hungarian Business Circle 

Joint Venture Association

Hungarian Donors’ Forum

Hungarian Automotive Industry Association

Hungarian Private Equity and Venture Capital Association

Hungarian Chamber of Auditors

Hungarian Outsourcing Association

British Chamber of Commerce in Hungary

Association of Japanese Enterprises in Hungary

Association of Hungarian Automotive Component Manufacturers

Confederation of Hungarian Employers and Industrialists

Deutsch-Ungarische Industrie- und Handelskammer

Hungarian Association of International Companies

Association of Management Consultants in Hungary

PwC Hungary memberships in the 2016 financial year:
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Internal drivers

Human resources

The task of our HR management team is to find and recruit 
suitable candidates, retain and develop existing employees, 
and to operate and continually improve the performance 
management and remuneration schemes.

In general, the HR management process is as follows:

During recruitment and selection, we look for professional 
competencies as well as personal skills and abilities, for both 
interns/recent graduates and experienced hires. We measure 
these skills and competencies through tests, video and in-person 
interviews, and our Assessment Centre, in order to assess how 
the applicant’s profile and expertise align with the job.

In response to labour market changes, PwC Hungary has 
been seeking applications not only from graduates from 
various fields at colleges and universities, but also from more 
experienced applicants who already have the right skills and 
professional knowledge. In our selection process, we are 

focusing on speed, flexibility and the candidate experience. 
We also pay attention to group dynamics: we hire new 
employees who give evidence of their potential to contribute 
to their specialist area with their unique skills and knowledge.

Although our selection processes are becoming increasingly 
digitized, personal appearances continue to play an important 
role. Our recruitment team regularly visits campus job fairs 
to increase our visibility among students and graduates. We 
present below some “meeting points” where prospective 
applicants and our recruitment specialists can get to know 
each other.

Recruitment 
and hiring

1.

Training 
and 

development

2. 4.

Project, 
supervision 
and control

3. 5.

Performance 
assessment

Compensation 
and promotion
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Consulting Challenge
 
PwC Hungary will be launching its 2nd Consulting Challenge 
case study competition this year. Students enrolled in higher 
education institutions can put their knowledge to the test by 
taking part in a consulting project. 

Taste of PwC
 
We launched our Taste of PwC event series in spring 2016. As 
the title suggests, anyone interested can get to know what we 
do in four main areas: audit, tax, legal and advisory.

Innovation in recruitment

Digital recruitment

In line with our Vision 2020 strategy, we have incorporated 
our innovative digital solutions not only into our business 
offerings but also into our internal processes. For example, we 
introduced video interviews in 2016 as part of our selection 
process.

Multipoly

Multipoly is an online simulation game that is part of PwC 
Hungary’s recruitment strategy. The game simulates a one-
year internship in twelve days, in a 3D virtual environment. 
We have been using this gamification tool in 2016 with great 
success, targeting young candidates (especially Gen Y and 
Gen Z members) in a virtual online space they are familiar 
with. 

Professional development, appraisal, compensation

Development

PwC provides opportunities for continuous professional 
development. Our employees participate in various official 
in-house and external professional courses every year, and 
also receive other training on an ongoing basis. These courses 
are equally about general competencies and compliance with 
professional and independence requirements.

Competence
Each engagement leader must ensure that all team 
members involved in a given engagement have the required 
professional skills and expertise. During the engagement, 
they are fully responsible for determining the amount 
of guidance, supervision and control of less experienced 
employees assigned to the task, in order to provide high-
quality service to our clients.

Assessment

The performance of partners and employees is assessed 
each year, during which the employees, both superiors and 
subordinates are involved in the assessment procedure. 
This is an evaluation procedure in which we examine the 
performance of the individual compared to the corporate 
values and aims they specified for themselves earlier in their 
career plan. Our staff move up in their careers only when they 
are ready for the next level of responsibility.

Remuneration

A partner’s remuneration is allocated by the Regional 
Management Board after evaluating each partner’s 
contribution during the year and following the completion 
of the annual audits for the national firms. The allocations 
made by the Regional Management Board are reviewed 
and approved by the Regional Partners’ Council. The 
remuneration and promotion of other employees (non-
partners) are determined in accordance with the annual 
performance assessment, which takes into consideration, 
among other things, expertise (technical, risk-management, 
independence, ethical), experience and leadership skills.

“In a constantly changing and 
fast-moving world, a new generation 
has come forward that craves 
innovation. The pivotal question for 
employers is “how”, since a tightening 
labour market means that firms find it 
more difficult to fill jobs, which gives 
prospective employees more choice. To 
make our selection process faster and 
more flexible, applicants must complete 
a video interview based on questions 
assigned to them by our recruiters. 

This gives applicants a unique opportunity to represent 
themselves much better than in a paper cover letter and CV. 
Video interviews also enable us to interview many more 
applicants than through in-person interviews. Based on the 
feedback we have received, the majority of recent graduates 
find video interviews a quick and practical solution, and 
preparing for and recording their interview gives them a new 
experience which they often share with friends, so the new 
selection platform also contributes to employer branding.”

Dóra györgy 

Head of 
Recruitment and 

Selection
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A partner’s remuneration is allocated by the Regional 
Management Board after evaluating each partner’s 
contribution during the year and following the completion 
of the annual audits for the national firms. The allocations 
made by the Management Board are reviewed and approved 
by the Partners Council. Performance income is determined 
by assessing a partner’s achievements against an individually 
tailored balanced scorecard of objectives based on the 
partner’s role. These objectives include the realisation of the 
firm’s audit quality standards and absolute adherence to our 
integrity and independence regulations.

People – diversity and inclusion

We are focused on providing solutions that create value for 
our clients every day. This would not be possible without our 
highly qualified and talented colleagues.

Our staff members are responsible for their own personal and 
professional development, in which they receive help and 
guidance from the HR department’s Learning & Development 
team.

• We aim to create an environment in which our people can 
seize the opportunities available to them while doing their 
challenging work.

• We aim to ensure high-quality advancement opportunities 
for our employees through training and mentoring, 
combined with expertise they can obtain through their 
work.

• In a rapidly changing economic environment we have 
established the option of flexible working routine to enable 
our staff members to fulfil both their professional and 
private commitments in the best possible way.

• We encourage our employees to participate in mobility 
programmes, since these provide unparalleled 
opportunities for personal improvement and facilitate the 
acquisition of deeper professional expertise – which, in the 
long run, pays off for the company, and is also profitable 
for the clients.

• We are committed to cultural diversity, so we also 
support our employees visiting several locations through 
our mobility programmes; this way they not only gain 
professional experience, but also profit from their 
experiences with cultural differences. This, among others, 
helps in recognising various cultures and helps to create a 
non-discriminatory environment at work.

Aspire to Lead – PwC’s women’s leadership series

PwC gives high priority to developing and supporting 
successful and confident women leaders. This year’s Aspire to 
Lead event, which we hosted as part of PwC’s global women’s 
leadership series, was about confidence and gender equality 
at work. Our panellists included Márk Lakatos, makeover 
artist and stylist, Andrea Szabó, Leadership and Career 
Coach (LCC), and Márta Szűcs, Partner at PwC Hungary. 
The discussion was moderated by Dóra György, Head of 
Recruitment and Selection at PwC Hungary. Dóra also shared 
her personal experiences on women’s career challenges. 

I have always worked to 
help the women to believe 
that they can achieve 
anything they want. 
Equality is evident for me 
as for those men as well 
who believe and trust in 
themselves, and who also 
know that men and wome 
can be complete only with 
each other. Women I meet 
day by day look alike in 
one aspect, independently 
from their education, age 
or origin. They are special 
because they convey the 
productive power, beauty 
and the will to renew. I am 
really happy to work with 
them and I learn every day 
that I spend with them.

Márk Lakatos
Makeover Artist & Stylist
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Our people

Our total staff in Hungary numbered 673 
according to statistical data as of the last 
day of the previous financial year.

When we speak of our people at PwC, we are talking about 
partners, employees (by group and position), and interns. In 
addition, we differentiate between client facing departments 
such as Audit, Tax, Legal, and Advisory, and non-client-
facing departments such as Marketing, Communications 

and Business Development, Human Capital, Finance, IT, and 
Infrastructure and Procurement (internal firm services). 
The data will be provided in the report in line with this 
classification.

PwC  
employees

673
Full-time 

(8-hour) employment

559

Permanent 
employment 

contract

550

Fixed-term 
contract

1
Trainee 

8

Part-time 
employment

114
Part-time 

(6-hour) employment

54

Permanent 
employment 

contract

40

Fixed-term 
contract

0Trainee 

14
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154

Female

Male

Total

347
323
333

326
263
247

673
686
580

Under 30

30-49

50-69

Total

343
273
252

336*
292
308

22
21
20

673
586
5802016 2015 2014

*30-39: 221  40-49: 115 

The number of PwC employees based on gender 

Turnover according to age: Turnover according to gender:

Age distribution of PwC employees 

New entrants Leavers

Under 30

Between
30 and 50

Over 50

FY15 FY16

99

58

45

63

0

3

259

154

59

55

0

3

Female

Male

FY16FY15

71

59

73

71

47

82

57

71

160

121

158

91
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Learning and development

We also strive for lifelong learning. The training model we 
offer to our employees is built on the concept of continuous 
learning. In recruitment, emphasis is placed on examining 
appropriate competences, since we provide for the acquisition 
of professional and technical skills during the years spent 
at our company. Our training concept is based on the 70-
20-10 ratio, meaning that our employees gain 70% of their 
knowledge through experience, 20% through information 
exchange with experienced colleagues, and 10% through 
training.

Our training encompasses four major areas:

1  Technical and professional training: employees 
deepen their professional knowledge within the local firm 
or through international training. Training courses that 
offer certifications and diplomas also belong here.

2  Skills development training: training that aims to 
develop business and managerial skills.

3  Milestone programmes: when employees advance 
in their career, they participate in training programmes 
related to the new requirements and challenges. Olympus 
is one of them; it is a four-year development programme for 
employees taking on a manager’s role.

4  Key talent programmes: for employees the company 
envisions as having high potential for future leadership 
roles.

Our development methods:

• Secondment: Our employees can choose to enhance their 
professional expertise in an international environment by 
working at another office within the international network, 
thus acquiring the appropriate professional attitude 
and familiarizing themselves with a complex business 
environment.

• Mentoring, coaching: the most important method of 
training is day-to-day work. The role of the individual 
is to enhance his or her professional skills, and the task 
of the mentor is to help the individual through careful 
preparation and regular, timely and quality feedback.

• PwC professional training courses: training courses 
held by internal and external PwC trainers, based on 
learning materials developed within the PwC network.

• External professional certification courses: 
Training courses held by professional bodies and 
institutions, at the end of which it is possible to earn a 
qualification or certificate.

• Management and career development courses: for 
employees in senior positions whose required professional 
overview and other managerial skills are developed in this 
way.

We are leaders in e-learning
We continually strive to provide our employees with state-of-
the-art training solutions. Our popular self-paced e-learning 
courses are designed not only to enhance our employees’ skills 
but also to provide opportunities for personal growth.

7
2016

5 
2015

469
2016

285 
2015

Interns

Per capita training hours Total training hours

64
2016

64
2015

37 440
2016

36 544 
2015

Employees

52
2016

52 
2015

1092
2016

1248 
2015

Partners
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Internship programme

Talented recent graduates are a large part of our recruitment 
pool. We launched our internship programme for college 
and university graduates in order to identify potential talent 
as early as possible. The aim of our programme is to give 
graduates insight into the daily work of PwC Hungary, during 
which they can work with our experts on various projects 
and get familiar with many clients, business processes and 
real world problems. Our internship programme also involves 
training these young talents. In the past year, nearly 70% of 
the participants were able to continue their career at PwC.

Mobility programmes

The aim of our mobility programmes is to deepen the 
professional knowledge of our employees and provide them 
with international experience.

The following mobility programmes are available:

• Developmental secondment: this programme of at 
least two years develops the skills of the selected employee, 
from which both the employee and the employee’s home 
company will benefit.

• Strategic secondment: this programme of at least two 
years results from a certain project, product, service or 
regional requirement.

• International transfer: fulfils important resource, 
operational and project-based requirements in the 
recipient office, while it also provides opportunity for 
professional development and reaching the goals of the 
individual.

• Short-term secondment: this programme of 1-12 
months aims to deliver knowledge, develop skills and the 
individual, and strengthen the PwC network.

• In the previous financial year, three employees 
took part in short-term secondments: 31 in 
developmental secondments, six in international transfers, 
and four in strategic secondments.

Performance assessment

As mentioned above, the performance of each employee is 
assessed annually against a pre-defined set of criteria in order 
to facilitate their professional development. The performance 
of the employees is evaluated on the basis of their career 
plan and objectives, their professional skills and expertise. 
Promotion is determined on the basis of this assessment. We 
have described the remuneration of partners above, under the 
section “Quality and risk management”.

In accordance with our Code of Conduct, non-discrimination 
is also implemented in remuneration. Differences in average 
salaries by gender and position are only due to different 
specialty fields, professional experience, and time spent at the 
company.

Total number of employees 
participating in secondment program:

475 391 persons 

Number of employees sent 
from PwC Hungary:  

10 persons
Number of employees received 
at PwC Hungary: 
 
10 persons
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Client facing
Internal firm 

services

Partner 3 0

Director 3 0

Senior Manager 6 1

Manager 12 2

Assistant Manager 2 5

Senior Consultant/
Specialist

37 0

Promotions FY2015

Client facing
Internal firm 

services

Partner 0 0

Director 3 0

Senior Manager 10 1

Manager 7 3

Assistant Manager 7 5

Senior Consultant/
Specialist

58 1

Promotions FY2016

Foreign Hungarian

Partner 5 16

Director 3 16

Senior Manager 4 45

Upper management (Manager and above)  
– number of Hungarians to foreigners
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Benefits Other benefits, improving quality of life, other allowances

Cafeteria scheme

Our employees may receive and allocate their cafeteria benefit according to the parameters 
set out in their employment agreement. We prepare and regularly review our cafeteria benefit 
package in view of our employees’ needs, making sure that it is as flexible as possible. In FY16, 
we conducted a detailed employee benefits survey to ask about satisfaction with existing 
benefits as well as consideration of potential new benefits. We will use the survey results not 
just to revise our Cafeteria offerings, but also our entire benefits scheme in the coming months.

Cafeteria allowances can be allocated among the following benefits: electronic cultural 
event vouchers, electronic school vouchers, electronic Erzsébet meal vouchers, SZÉP card 
(accommodation, catering and recreation), voluntary healthcare fund contributions, 
voluntary pension fund contributions, commuting allowance, home purchase loan repayment 
assistance, and Medicover health insurance..

Insurance

We also place special emphasis on the personal safety of our staff members. Accordingly, 
we take out life insurance, individual accident insurance, and travel insurance for all of our 
employees.

Medical services and well-being

The health and well-being of our employees is very 
important for us. Laboratory tests are available at our 
office every week, occupational health services three 
times a week; ophthalmology tests are offered once a 
month. In addition, every autumn our employees are 
offered the chance to get vaccinated for influenza at the 
office. In order to safeguard employee health, fresh fruit 

is provided to all of our employees on a weekly basis. We launched our Well-being Calendar 
programme in the 2016 calendar year. As part of this initiative, we offer medical screening, 
presentations and playful events focussing on a given topic each month to promote the 
physical and mental health of our employees.

Guaranteed pay

BASE

Variable pay 
Company bonus and/or Sales incentives

Financial incentives
New business bonus

Referal bonus 
Project bonus

Other incentives
Instant recognition card

Loyalty recognition

Benefits
Cafeteria, Insurance, Health, Learning & Development, Sport, 

Flexi-time, Company Events, Sabbatical opportunities, High-tech 
equipments, Fruitdays
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Well-being program

In January 2016, we introduced a new well-being programme. 
As part of this initiative, we examined various factors, 
including the little things that can help make our employees 
feel more satisfied in their jobs and promote their physical and 
mental health. To that end, we have launched our Well-being 
Calendar event series, which offers presentations, screening 
tests and various playful events focusing on a specific topic 
every month.

In January, we focussed on calories, and organised a sports 
and health day in our office: our staff had the opportunity 
to attend presentations promoting healthy eating, purchase 
sports club memberships and passes, and participate in 
personalized health and fitness consultations. February was 
heart awareness month: we provided cardiology screening 
and organised a honey and herbal tea fair. We offered allergy 
testing in March, and thyroid function testing in April. 
May was devoted to women’s health: we offered makeup 
consultation and screening tests for women, and launched 

“The Compensation and Benefits 
Preference Survey was conducted in 
cooperation with TrueChoice 
Solutions, which helps us provide 
on-demand preference-measurement 
solutions to our clients. The survey 
has been tailored to meet PwC 
Hungary’s needs, and asks about 
both existing benefits – from base 
salary to the weekly fruit day – and 
new benefits that might be considered 
in the future.

We have several highly valued benefits – such as informal and 
team-building events, and the Well-being Programme – that 
we are going to keep, while other planned benefits 
(psychologist, dietician) did not prove to be very popular. We 
need to bolster our offerings in areas such as professional and 
competency-based training, and we have also identified 
critical points (flexitime and working from home) where we 
need to make changes.”

róbert bencze

Director

“Our initiative has been received 
very positively: although we have 
had such events in the past, our 
colleagues can now take part in 
well-being programmes on a 
regular basis.

However, due to the nature of audit 
and advisory engagements, the 
majority of our people often work 
outside the office visiting clients, so 

they may not always be able to participate in our in-house 
programmes. Getting staff in our Győr office involved poses 
a similar challenge.”

Zsuzsa krassói

PwC – Well-being 
program 2016

March
Month of allergy 

Allergy test

June
Sport and health 
PwC’s Sports Day and 

Summer Greeting 
Party

January
Month of calory 

Mini sport and 
health day

April
Thyroid 

screening

February
Month of heart 

Cardiology 
screening

May
Month of woman

Screening examinations, 
Make-up advise

PwC - Well being program 
2016

Employee benefits survey

We continually improve our services in order to provide 
the best possible quality to our clients. But we must also be 
mindful of our peoples’ needs, so from time to time we review 
our compensation and benefits scheme to gauge satisfaction 
with existing benefits and ask for ideas for new benefits.

our Children’s Day video interview contest. In June, we 
held a summer sports day, offering our staff the opportunity 
to try various sports and participate in health promotion 
programmes.

We will continue our well-being programmes in the 2017 
financial year. 
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Sporting opportunities

Sports should be a part of a balanced lifestyle. To that end, 
we offer sporting opportunities for our employees, including 
sports club memberships and participation in team sports 
organised in-house (soccer, volleyball). In addition to 
contributing to a healthy lifestyle, these opportunities are also 
excellent for building our corporate community. Every year 
we organise a corporate sports day, where our employees can 
take part in individual, relay and team competitions.

Sports day

In June 2016, to celebrate the close of the financial year, 
we held an all-staff summer sports day at the Panoráma 
Sports Centre, which included individual, relay and team 
competitions. Throughout the day, participants were offered 
healthy and wholesome catering, and an opportunity to 
receive various medical screenings.

Other office services

To assist our employees with managing their time at work, we 
offer a number of convenience services at our office, including 
dry cleaning, office massage, tailor, shoemaker, car wash, and 
theatre ticket sales.

In addition to the structured career plan and remuneration 
system, we also seek to provide to our employees other 
benefits that contribute to improving their health, quality 
of life and welfare. These other benefits and supplementary 
services are available to all full-time and part-time employees.

Flexible working arrangements

We believe in the strategic concept that flexible working 
arrangements make our operations more efficient and 
improve work-life balance. We have an internal policy in place 
to enable flexible working time and space.

• Sabbatical leave for 4-3-2-1 months: We offer our 
employees the opportunity to take sabbatical leave in low 
workload periods for a reduced wage. This provides them 
time for recreation but does not affect their promotion and 
reward opportunities.

• PwC@Home – Working from home on an occasional or 
regular basis: Home office is a regular or an ad hoc option, 
with all the necessary equipment provided.

• Long-term flexitime: under the long-term flexitime 
arrangement, usual working days may be individually 
tailored by shifting the start of the day.

• Part-time employment: under part-time employment 
contracts, we offer our employees the option to work 
reduced hours, if requested.

Our staff members enjoy the required technology and all 
the trust that is indispensable for working independently. 
This solution is in line with our clients’ needs, our quality 
expectations and the co-operation between our teams.

Basis for partners’ remuneration

Partners are remunerated out of the profits and are personally 
responsible for funding pensions and other benefits such 
as medical care. The partner evaluation and compensation 

process is fully compliant with independence ramifications of 
the IESBA Code of Ethics for Professional Accountants which 
disallow a partner from being assessed or rewarded for selling 
non-assurance services to their own audit clients. A partner’s 
remuneration is allocated by the Regional Management Board 
after evaluating each partner’s contribution during the year 
and following the completion of the annual audits for the 
national firms. The allocations made by the Management 
Board are reviewed and approved by the Partners’ Council. 
Each partner’s remuneration is comprised of three 
interrelated profit dependent components:

• Responsibility Income, reflecting the partner’s sustained 
contribution and responsibilities;

• Performance Income, reflecting how the partner and the 
teams he works with perform in a given year, and

• Equity Unit income which represents a share in the profits 
after the allocation of the first two elements.

Equity units are allocated to partners on the basis of a matrix 
which primarily takes account of the partner’s current role 
within the firm.

Performance income is determined by assessing a partner’s 
achievements against an individually tailored balanced 
scorecard of objectives based on the partner’s role. These 
objectives include meeting the firm’s audit quality standards 
and absolute adherence to our integrity and independence 
regulations.
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Corporate environment

At the end of every financial year, we conduct a Global People Survey (GPS) to ask our staff 
members how they feel at the workplace. In the previous GPS Survey, 83% of our employees 
filled out the questionnaire.

The GPS questionnaire contains nearly 100 questions, in a business-specific breakdown. As 
a result of the GPS survey we gain a proper picture of the areas to develop in our operation, 
which can be improved in the future. Every year, we share the results of the GPS survey with 
our employees and address the most important issues raised by them at various corporate 
events. .

The following results were revealed in the major areas:

Response rate

83%

People engagement 
index

83%

PwC International 

77%

PwC Hungary

83%

Behaviour change

69%

Intent to stay

81%

Engagement of employees worldwide and 
in Hungary 

Key performance indicators:

67

52

78

66

57

47

Territory leadership has taken 
action based on results from last 

year's Global People Survey. 

I am satisfied with PwC as a 
great place to work.

Results from last year's Global 
People Survey have been used 

to make improvements in my 
business unit. 

66

72

62

68

84

89

The leaders I work with lead 
by example. 

The leaders I work with regularly 
share insights with my team that 

helps us to improve our 
performance. 

The people I work with are 
willing to help each other, even if 

it means doing something 
outside their usual activities. 

15

12

10

-6

-6

-5

2015 2016 Change

Most improved items

Most declined items
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Ethics

In our work and workplace, we follow the PwC Code of Conduct, which 
includes the basic principles of non-discriminatory behaviour. The principle 
of non-discrimination is present, among others, in our recruitment procedure 
and annual remuneration and compensation system, since our performance 
evaluation is independent of personal considerations.

Staff numbers by position, gender and age

Position Gender Age FY2014 FY2015 FY2016

Partners
F

30-49 3 4 5
50-69 1 0 0

M
30-49 13 12 12
50-69 5 5 4

Employees

F
Under 30 134 139 124

30-49 76 172 170
50-69 7 7 8

M

Under 30 134 133 153
30-49 76 100 120

50-69 8 14 10

Interns
F Under 30 15 31 40

M Under 30 8 28 27

Parental leave:

Staff going on parental leave:  10
Staff returning from parental leave: 5
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2 PwC in Hungary
PwC is one of the world’s leading business 
consultancy firms. We help our clients 
achieve their goals through our industry-
specific professional services.

In Hungary, in our offices in Budapest and 
Győr, 673 employees assist our clients in 
three main service areas: assurance, tax 
and legal, and advisory services, and in 
many other specialties.



41
PwC in Hungary

Sustainability Report PwC Hungary
1 July 2015 – 30 June 2016

Teljesítményünk mérése – piaci szerepünk
Gazdasági mutatók
Emberek, munkatársaink – sokszínűség és befogadás

csapatunk

Advisory

Deals
• Valuation & Strategy 

Forensics
• Transaction Services Core
• Business Recovery Services
• Mergers & Acquisitions
• Real Estate

Management Consulting
• Strategy & Operation
• CRM & Customer Technologies
• Business Transformation
• Innovation management
• Project, program and investment management 

Technology Consulting
• CIO Agenda 

IT system implementation & Integration  
Big data & data analystics

• Digital & Technology Trends

Assurance

Core assurance services
Value added assurance
• Risk Assurance 
• Controls and Process Assurance
• Digital Trust /Technology Assurance 
• Governance, Risk, Compliance 

Accounting Advisory and PwC Academy
• CMAAS 
• Treasury and Commodities
• Academy

Tax & Legal Services

Tax Controversy & Dispute Resolution
Tax Policy 
State Aid and Tax Incentives  
International Mobility - People and Organisation 
• Human Resources Consulting 
• Global Visa Solutions
• International Assignment Services and  

Personal Income Tax Advisory 

Tax Reporting & Strategy
• Tax Compliance/Tax Accounting
• Bookkeeping and Accounting related services

• Payroll 
• Tax Strategy & Operations
• Tax Technology Consulting
• Audit of Tax 

Legal
• Corporate &  Private clients Mergers & Acquisitions 

Banking & Finance Law
• Public Law
• Energy
• Business Crime
• Competition law and consumer protection 
• Real Estate
• Intellectual Property/Information Technology/Data 

Protection & Technology, Telecommunication and Media
• Labour Law

Indirect Tax
• Value Added Tax
• Customs
• Excise Tax, Environmental Tax and „Chips Tax”

Corporate Tax
• Mergers & Acquisitions Transactions
• Corporate Tax General
• Transfer Pricing

2.1 Our services
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Legal entities, ownership structure

PricewaterhouseCoopers Auditing Ltd. (“PwC Auditing 
Ltd.”) has been established as a limited liability company and 
registered in Hungary (address: 1055 Budapest,  
Bajcsy-Zsilinszky út 78., company registration number:  
01-09-063022).

The company’s tax and advisory business lines 
demerged effective 1 July 2011 into a new entity named 
PricewaterhouseCoopers Hungary Ltd. (“PwC Hungary Ltd.”).

The shares and voting rights of the Company as of 30 June 
2016 were held by:

• PricewaterhouseCoopers Spolka z o.o. (11.75 % 
ownership, registered in Poland)

• PricewaterhouseCoopers Eastern Europe BV (1.5% 
ownership, registered in the Netherlands)

• PricewaterhouseCoopers CEE Firm Services s.r.o. (86.75% 
ownership, registered in Slovakia)

The majority of the voting rights are held by 
PricewaterhouseCoopers Spolka z o.o., an audit company, in 
compliance with the provisions of Hungarian law regarding 
audit companies.

Such entities are ultimately owned by the partners of 
PricewaterhouseCoopers in our Central and Eastern European 
firms. PwC Ltd. cooperates with other Central and Eastern 
European member firms to provide services to local and 
mutual international clients operating in our region. This 
cooperation is organised through a regional management 
team which, in addition to ensuring the adherence of 
these regional firms to the policies and procedures of PwC 
International Limited (PwCIL), enables resource sharing, 
the enforcement of risk management policies and quality 
standards.

Each national member firm also has its own management 
structure in place, in accordance with relevant legal and 
operational requirements. This legal structure and network 
arrangement gives each member firm the flexibility and 
autonomy to respond quickly and effectively to conditions 
in its local market. It also reflects the fact that regulatory 
authorities in most countries grant the right to practise 
as auditors to nationally based firms in which locally 
qualified professional auditors (or in the European Union a 
combination of auditors and or EU audit firms) have at least a 
majority ownership and control.

In this report, “PwC Hungary” refers to both 
PricewaterhouseCoopers Auditing Ltd. and 
PricewaterhouseCoopers Hungary Ltd.

2.1 Company name
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PwC’s history

Samuel Lowell Price sets up 
business in London..

William Cooper establishes 
his own practice in 
London, which seven years 
later becomes Cooper 
Brothers

Lybrand, Ross Bros & 
Montgomery, Cooper 
Brothers & Co, McDonald 
and Currie and Co. (Canada) 
merge to form Coopers & 
Lybrand.

Robert H. Montgomery, 
William M. Lybrand, Adam
A. Ross Jr. and his brother
T. Edward Ross form 
Lybrand, Ross Brothers 
and Montgomery.

Price, Holyland and 
Waterhouse join forces in 
partnership.

The company’s name 
changes to Price, 
Waterhouse & Co. 

Worldwide merger of Price Waterhouse 
and Coopers & Lybrand creates 
PricewaterhouseCoopers.

Price Waterhouse opens its first office in Hungary. 
Coopers and Lybrand Hungary is formed.

PwC opens its regional office in Győr.

1849

1854

1865 1865

1874

1898

1898

1957

1957

1982

1989

1998

2010

2011

Price Waterhouse World Firm is formed.

As part of our rebranding efforts, we changed our 
name from PricewaterhouseCoopers to PwC.
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PricewaterhouseCoopers International Limited (“PwC 
International”) is one of the world’s largest networks of 
professional services firms. PwC International’s 223,468 
employees help our clients and stakeholders in 756 offices 
in 157 countries with industry-specific audit, tax, legal and 
advisory services.

PwC is a global network of separate firms, operating locally 
in countries around the world. PwC firms are members of 
PricewaterhouseCoopers International Limited and have the 
right to use the PricewaterhouseCoopers name. As members 
of the PwC network, PwC firms share knowledge, skills and 
resources. This membership facilitates PwC firms to work 
together to provide high-quality services on a global scale to 
international and local clients, while retaining the advantages 
of being local businesses – including being knowledgeable 
about local laws, regulations, standards and practices.
Being a member of the PwC network means firms also 
agree to abide by certain common policies and maintain the 
standards of the PwC network. Each firm engages in quality 
control and compliance monitoring activities, covering the 
provision of services, ethics and business conduct, and the 
compliance with specific, strict standards for independence 
monitoring and protection.

North 
America and the 

Caribbean   

57 773 
people

South and 
Central America   

13 110 
people

Middle East and 
Africa 

13 036 
people

Western 
Europe 

 69 627 
people Central and 

Eastern Europe  

9 273 
people

Asia 

53 010 
people

Australasia
and Pacific

Islands

7 639 
people

223 468   PwC people 157 countries

Budapest  
and Győr 

673 
people

2.2 Our global network  
– PwC International
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PwCIL is a UK private company limited by 
guarantee. PwCIL acts as a coordinating 
entity for PwC firms and does not practise 
accountancy or provide services to clients. 
PwCIL works to develop and implement 
policies and initiatives to create a common 
and coordinated approach for PwC firms in 
key areas such as strategy, brand, and risk 
and quality. PwC firms use the PwC name and 
draw on the resources and methodologies of 
the PwC network. In return, PwC firms are 
required to comply with common policies and 
the standards of the PwC network.

A PwC firm of PwCIL cannot act as agent of 
PwCIL or any other PwC firm, and it is only 
liable for its own acts or omissions and not 
those of PwCIL or any other PwC firm. PwCIL 
has no right or ability to control any member 
firm’s exercise of professional judgement. The 
governance bodies of PwCIL are:

• Global Board, which is responsible for the 
governance of PwCIL, the oversight of the 
Network Leadership Team and the approval 

of Network Standards. The Board does 
not have an external role. Board members 
are elected by partners from all PwC firms 
around the world every four years.

• Network Leadership Team, which is 
responsible for setting the overall strategy 
for the PwC network and the standards to 
which the PwC firms agree to adhere.

• Strategy Council, which is made up of the 
leaders of the largest PwC firms of the 
network, agrees the strategic direction of 
the Network and facilitates alignment for 
the execution of strategy.

• Network Executive Team is appointed by 
and reports to the Network Leadership 
Team. Its members are responsible for 
leading teams drawn from Network firms 
to coordinate activities across all areas of 
our business.

Olga Grygier-Siddons - the Chief Executive of 
PwC CEE is a member of the Strategy Council 
and maintains the relationships with the 
Network Leadership Team.

PwC’s global structure

EMEA
(Central Cluster)

Europe

CEE: 
Central 

& Eastern 
Europe

(including CIS: 
Commonwealth of 

Independent 
States)

Asia & 
Pacific

(East Cluster)

Middle East

Americas
(West Cluster)

Africa

PricewaterhouseCoopers
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A PwC irodák területenkénti felosztása

Africa

America

Asia

Middle 
East

Algeria Gabon Malawi Nigeria Tanzania

Angola Ghana Mauritius Rwanda Tunisia

Botswana Guinea Morocco Senegal Uganda 

Cape Verde Islands Kenya Mozambique South Africa Zambia

Congo Madagascar Namíbia Swaziland Zimbabwe

Afghanistan Cambodia India Korea

Vietnam China Indonesia Laos

Australia Thailand Japan Macau 

Azerbaijan Hong Kong Tahiti Malaysia

Maldive Islands Taiwan New Caledonia New Zealand

Pakistan Papua New Guinea Philippines Sri Lanka

  
Antigua Brazil Columbia Guatemala St. Lucia United States

Argentína The British
Virgin Islands Costa Rica Honduras Paraguay Uruguay

Aruba Canada Dominican 
Republic Panama Peru Venezuela

Bahamas Cayman Islands Netherlands 
Antilles Jamaica St.Kitts and

Nevis

Bermuda Central America Ecuador Mexico St. Lucia

Bolivia Chile El Salvador Nicaragua Trinidad and
Tobago

Bahrein Jordan Libya Middle East West Bank

Egypt Kuwait Oman Saudi Arabia

Israel Lebanon Qatar United Arab Emirates
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Western 
Europe

Central 
and 

Eastern
Europe

Austria Finland Iceland Malta Sweden

Belgium France Ireland Netherlands Turkey

Channel Islands Germany The Isle of Man Norwegian United Kingdom

Ciprus Gibraltar Italy Portugal

Denmark Greece Luxembourg Spain

Albania Croatia Kosovo Moldova Serbia 

Belorus Bohemia Latvia Poland Slovakia

Bosnia and 
Herzegovina

Estonia Lithuania Romania Slovenia

Bulgaria Hungary Macedonia Russia Ukraine

Armenia Uzbekistan Georgia Mongolia Kazakhstan
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PwC Hungary has its own local management structure in 
place, in accordance with relevant legal and operational 
requirements. This legal structure and network arrangement 
gives it the flexibility and autonomy to respond quickly 
and effectively to conditions in its local market. We are 
responsible for coordinating our own management processes 
in compliance with PwC’s policies and regulations, including 
the way in which we provide quality services to our clients. 
Within the Central and Eastern European grouping of PwC 
member firms, which includes 30 national territories, a 
matrix system of management is operated. The partners 
elect a Chief Executive every four years, who appoints a 
Management Board comprised of Territory Chief Executives 
and Operational Leaders from functional and business lines. 
This Board is responsible for setting broad business objectives 
and ensuring compliance with PwC International’s policies.
Across geographical lines, the policy and business objectives 
of each principal business line (Assurance, Tax and 
Legal services, and Advisory) are set by the business line 
management team.

Oversight of the Regional Management Board on behalf of 
the partners is carried out by an elected regional Partners’ 
Council, which approves key policies and decisions that affect 
partners, in close cooperation with the Management Board.

PwC Kft. is managed by the managing directors appointed by 
the shareholders. The managing directors as of 30 June 2016 
are:

• Nick Kós, FCA, and
• Árpád Balázs ACCA, registered statutory auditor, and
 
Éva Barsi, chief executive.

A Társaságnál háromtagú Felügyelő Bizottság került 
megválasztásra, amelynek tagjai: Dr. Réti László,  
Paul Grocott és Todd Bradshaw. 

A three-member Supervisory Board was also elected with the 
following members: Dr. László Réti, Paul Grocott, and Todd 
Bradshaw.

The Company’s supreme body is the Shareholders’ Meeting, 
which is convened at least once annually.

Our company’s auditor is  
LIMIT AUDIT Adó- és Könyvszakértő Kft.

2.4 Governance
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2.5 PwC Hungary’s organisational 
structure and services

Nick Kós
CEO

Legal

international Mobility

indirect tax

tax reporting & 
strategy

corporate tax

transfer pricing

Tamás Lőcsei
Tax & Legal Services

Management 
consulting

Deals

technology 
consulting

Ádám Osztovits
Advisory

Capital Markets and 
Accounting Advisory 
Services

Academy

Risk Assurance

audit services

non-audit services

Árpád Balázs
Assurance

Internal  
Firm Services
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14 409 627 t

11 849 638 t

15 592 983 t

12 264 221 t

6 141 336 t

6 191 424 t

15 880 754 t

11 021 430 t

17 991 586 t

12 465 267 t

7 160 827 t

7 918 051 t

13 387 697 t

10 895 137 t

15 918 914 t

11 840 716 t

6 026 894 t

5 519 009 t FY14  

FY15 

FY16 

Net sales

Balance sheet total

Income

Operating Expenses

Employees’ wages 
and benefits

Taxes

580 586 673

Number of employees (capita)

2.5 Economic indicators

Our most important economic indicators in the past three years (in HUF)

For the financial year ending 
30 June 2016, PwC’s gross 
revenues were up 7% to 
US$35.9 billion.



Our quality control system is in full compliance with the 
International Auditing and Assurance Standards Board (IAASB) 
requirements and the standards/guidelines determined by the 
Hungarian Chamber of Auditors. This quality control system 
is embedded as part of our day to day activities. International 
Standard on Quality Control 1 (ISQC1), issued by IAASB 
applies to all audit firms carrying out audits and reviews of 
historic financial information in accordance with International 
Standards on Auditing. This standard sets out the required 
elements of the quality control system which should operate in 
an audit firm. 

Management’s responsibility for quality

Our leadership is committed to taking all actions required 
to ensure that PwC Hungary continues to stand for quality, 
independence, objectivity and ethical behaviour. Leadership 
regularly sends communications to partners that include an 
emphasis on the importance of “standing firm on quality”. 
The same messages are contained in regular leadership 
communications to all staff members. In such top-down 
communication, the importance of considering the quality 
standards on a daily basis is stressed in all cases. These aims 
are also reinforced by the fact that the partner responsible 
for independence, risk management and assurance quality 
reports directly to the CEO.

Performing the engagement

During performance of the engagement the policies ensuring 
independence, integrity and objectivity are observed. Such 
methods and procedures are used in the services offered to 
our clients that ensure uniform and consistent approach.

Risk and Quality function

Our firm’s risk management, consulting and policy resources 
are a central function, comprising both full and part time 
personnel, internally referred to as Risk and Quality 
(“R&Q”). The R&Q includes the following key functions: Risk 
Management, Independence, Accounting Consulting Services, 
Regulatory, Audit Services, Learning and Development, Ethics 
and Business Conduct, and Quality Assurance. Each function 
is led by a partner assisted by other experienced personnel. 
These partners are also assisted by other partners from other 
larger PwC practices when the need arises.

The risk management function uses, promotes and applies 
the global PwC risk management policies, guidance and 
procedures approved within the PwC global network, which are 
enhanced and tailored to local needs. A key responsibility of the 
risk management partners is to be an integral part of the client 
acceptance and retention process, responsible for assessing risk 
on both a qualitative and quantitative basis. In addition, risk 
management partners are required to be integrally involved 
with engagement teams, where necessary, for consultations on 
issues and judgments, such as going concern considerations.

PwC in Hungary
Sustainability Report PwC Hungary

1 July 2015 – 30 June 2016
51

2.7 Quality and risk management
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We have developed formal protocols setting out the 
circumstances under which engagement teams must consult 
with the R&Q function. This group of independent and 
experienced partners is focused on quality, prompting 
changes to policy and procedures when and as appropriate.

Monitoring

Within the framework of PwC’s global programme, we carry 
out quality assessment after fulfilling the engagements. This 
includes monitoring the partner’s work and each elements of 
our quality control system to ensure appropriate operation 
of QA checks and to ascertain compliance with the relevant 
professional norms, and our own policies and procedures.

Independence, integrity and objectivity

The Regional Independence Leader monitors compliance 
with strict regulatory, professional, and PwC independence 
requirements related to financial interests in, services to and 
business relationships with assurance clients (audit and non-
audit assurance clients). 

The Company has implemented an independence compliance 
program, monitoring system and controls with the following 
key elements:
 
1 Written independence policies and procedures
2  An automated financial interest tracking system and 

global restricted entity list
3 On-going independence training
4  Self-assessment/confirmation process that is done by all 

partners and staff on annual basis
5  Internal monitoring of our system of independence and 

related controls including annual testing of partner and 
director independence

6  Responsibility for independence and our system and 
controls vested in senior management

7  An appropriate “tone at the top” and culture relating to 
independence

8  Prompt reporting of personnel employment negotiations 
with clients

9  Reporting by personnel of perceived and real 
independence violations

10 Disciplinary policies and processes
11  Controls over joint business relationships, non-audit 

relationships with audit clients and fee arrangements.

This program requires that partners and staff examine and 
document any concerns over independence either in relation 
to the acceptance of a new client or a particular engagement. 
Before any non-assurance engagement is accepted for an 
audit client an enquiry is made with the respective audit 
partner as to the permissibility of providing such services 
to that client. The assignment can only be accepted once 
the respective audit partner confirms that the proposed 
engagement is consistent with the applicable independence 
requirements.

An important aspect of our independence culture is the 
central support provided to partners and staff in respect 
of independence relating to personal matters, non-audit 
services, fee arrangements or other types of relationships.

Should a client not accept clear accounting guidance, audit 
results on material issues or behave in an unethical manner, 
the Company will support the engagement partner in making 
the appropriate reporting decision even if that may result in 
disengaging from or not accepting an assignment.

In accordance with our policies the last annual independence 
confirmation process covered the period 1 May 2014 to 30 
April 2015 with each employee reporting individually on 
compliance.
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We take pride in the fact that our services add value by 
helping to improve transparency, trust and consistency of 
business processes. In order to succeed, we must grow and 
develop, both as individuals and as a business. Our core 
values of Excellence, Teamwork and Leadership help us to 
achieve this growth. We conduct our business within the 
framework of applicable professional standards, laws, and 
regulations together with PwC policies and standards. This 
objective incorporates, inter alia, full compliance with the 
IESBA (International Ethics Standards Board for Accountants) 
Code of Ethics for Professional Accountants. However, we also 
acknowledge that these standards, laws, and policies do not 
govern all types of behaviour. As a result, we also have a Code 
of conduct which is applicable and issued to all PwC people 
and firms. This Code is based on our values and takes them 
to the next level – demonstrating our values in action. The 
Code defines how we should behave and conduct business 
in a wide range of settings and situations. It also contains a 
“framework for ethical decision making’’ to assist partners and 
staff in deciding on the right course of action in addressing 
ethical dilemmas they can come across. Partners and staff are 
expected to not only live by the Code values in their careers 
with PwC but to also help others at PwC do the same.

CEE has a fully integrated Ethics & Business Conduct network. 
Supervision over ethical matters in CEE is carried out by the 
regional Ethics and Business Conduct Leader. Each country 
has a local Ethics and Business Conduct Team responsible for 
promoting ethics locally. This includes, but is not limited to, 
communication and training to local country partners and 
staff.

Each PwC office has access to the detailed supplementary 
guidance to our Code of conduct. This includes guidance on 
such matters as the receipt of gifts from clients, close personal 
relationships and how staff should proceed if they become 
aware of an unethical behaviour by any partner or employee.

CEE has a region-wide tool accessible to all partners and 
staff to enable the sending of anonymous queries to a 
selected Ethics & Business Conduct team. Individuals from 
outside of PwC, including our clients’ personnel, can submit 
a query, including in an anonymous manner, by using a 
global PwC communications tool available from http;//
pwc.com. When potential non-compliance with our Code of 
conduct is reported or otherwise suspected, steps are taken 
to investigate, and where appropriate, remedy the situation. 
Partners and staff are encouraged to report and express their 
concerns and must do so fairly, honestly and respectfully. PwC 
is committed to protecting individuals against retaliation.

2.8 Ethical requirements



54
PwC in Hungary

Sustainability Report PwC Hungary
1 July 2015 – 30 June 2016

Partners and staff at PwC are responsible for addressing 
issues that are brought to their attention. The CEE Complaints 
and Allegations policy sets the protocols for investigating 
the issues reported. All amendments needed to the firm’s 
systems or policies, identified during the course of an ethical 
investigation, are addressed.

The IESBA Code of Ethics and PwC standards are 
supplemented with the Ethical Rules of the Hungarian 
Chamber of Auditors.

PwC Ltd. has adopted the PwC Global Independence 
Policy, complemented where necessary by more restrictive 
local professional and regulatory rules. The PwC Global 
Independence Policy is based upon and complies with the 

IESBA Code of Ethics for Professional Accountants. PwC Ltd. 
strictly monitors compliance with regulatory, professional and 
PwC independence requirements related to financial interests, 
scope of service matters, fee arrangements and business 
relationships with third parties.

Further information on the procedures we enforce to 
maintain our independence is set out in the “Independence 
Practices of PwC Ltd.” section of this report.

For more information on our quality and risk 
management processes, please consult PwC’s Transparency 
Report at: http://www.pwc.com/hu/hu/sajtoszoba/assets/
transparency_report_2016_hu_web.pdf



Purpose of the report

We have prepared sustainability reports at PwC Hungary since 
2012. The internal review carried out as part of the reporting 
process clarified the extent to which our corporate systems 
and processes affect our economic, environmental and social 
performance, and highlighted the areas for improvement 
that could further improve our performance in the field of 
sustainability.

In the report, we have tried to express ourselves simply and 
plainly and to provide additional information through which 
the company’s characteristics can be better shown.

Limits of the report

The report contains consolidated information on the 
economic, social and environmental performance of PwC’s 
Hungarian member firm. The reporting period includes – in 
accordance with our financial year – the one-year interval 
between 1 July 2015 and 30 June 2016 (hereinafter referred 
to as FY16 or financial year 2016). Due to the special 
calculation of the financial year, besides the information and 
data, the special measurement and calculation methods are 
also shown where necessary. For reasons of comparability, we 
have also provided data for the previous financial years (FY14 
and FY15) wherever possible.
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We have prepared this report in accordance with the Global 
Reporting Initiative (GRI) reporting framework in terms of 
both the structure of the report and the reporting process. 
We have prepared our sustainability report in accordance 
with GRI’s G4 Guidelines – Core option, emphasizing the 
following principles for defining report content and quality: 
materiality, stakeholder inclusiveness, completeness, 
accuracy, comparability, timeliness, reliability, balance, and 
the sustainability context.

Definition of the reporting process

tIn our reporting process, we have progressed in accordance 
with the steps outlined in the criteria system of GRI.
Firstly, we determined the focal points (important issues) 
that are relevant for the future of the company and are 
closely related to our objectives. Secondly, we explored the 
company’s environment while mapping our wider stakeholder 
groups, and then ranked them by their influence, and finally 
we explored the major topics that they think are relevant to 
the company’s operation. In the third step, we determined the 
matrix of topics using the focal points collected from the two 
sources.

Stakeholder groups or “stakeholders” are those persons, 
small or large social groups that influence the effectiveness 
of corporate operation, or on whom the company has any 
economic, environmental and social impact and who gain 
benefits or suffer disadvantages as a result of the company’s 
operation.

While the content of the report has remained the same, 
there has been some change in its structure. The report is 
structured in accordance with the sustainability priorities 
we have identified in our materiality assessment: issues of 
high and medium importance are described in more detail, 
while issues of low importance are included in the table of 
GRI indicators. This is intended to keep our stakeholders 
informed as transparently as possible about our governance, 
our environmental and social impact, and the risks and 
opportunities involved.

Market

•	 Our	sustainability	approach
•	 Client	relations
•	 	
Responsible	marketing	
communications

•	 Quality	and	risk	management
•	 Governance
•	 Ethical	behaviour
Workplace

•	 Fluctuation
•	 	
Performance	assessment,	
compensation

•	 Learning	and	development
Environment

•	 Our	impact	on	the	environment
•	 Community
•	 Donation
•	 Corporate	activity
•	 CR-initiatives

Major topics in the report

Stakeholders’ ideas – 
stakeholders’ priorities

PwC’s visions – importance 
of the company’s effects
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GRI content index

GRI (Global Reporting Initiative) is an international 
organisation, the purpose of which is to provide a standard 
framework of guidelines and indicators for preparing 
sustainability reports, thus ensuring comparability and 
promoting transparency among companies. The following 
table shows the information included in the report attached 
to specific GRI indicators. You can read more about the 
guidelines and the indicators on the following website:

https://www.globalreporting.org/standards/g4/Pages/
default.aspx

Report content Principle
Compliance 

with GRI 
guidelines

1.
Stakolder 
inclusinevess

The organization should identify its stakeholders, and explain how it has responded to 
their reasonable expectations and interests. •

2. Sustainability Context
The report should present the organization’s performance in the wider context of 
sustainability. •

3. Materiality
"- Reflect the organization’s significant economic, environmental and social impacts; or 
- Substantively influence the assessments and decisions of stakeholders" •

4. Completeness
The report should include coverage of material Aspects and their Boundaries, sufficient to 
reflect significant economic, environmental and social impacts, and to enable stakeholders 
to assess the organization’s performance in the reporting period.

•
Report quality

1. Balance
The report should reflect positive and negative aspects of the organization’s performance 
to enable a reasoned assessment of overall performance. •

2. Comparability

The organization should select, compile and report information consistently. The reported 
information should be presented in a manner that enables stakeholders to analyze 
changes in the organization’s performance over time, and that could support analysis 
relative to other organizations.

•

3. Accuracy
The reported information should be sufficiently accurate and detailed for stakeholders to 
assess the organization’s performance. •

4. Timeliness
The organization should report on a regular schedule so that information is available in 
time for stakeholders to make informed decisions. •

5. Clarity
The organization should make information available in a manner that is understandable 
and accessible to stakeholders using the report. •

6. Reliability
The organization should gather, record, compile, analyze and disclose information and 
processes used in the preparation of a report in a way that they can be subject to 
examination and that establishes the quality and materiality of the information.

•
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Indicators

GRI indicators Details/ reference

Strategy and Analysis

G4-1 3

G4-2 6

Organization Profile

G4-3 42

G4-4 42

G4-5 42

G4-6 45-46-47

G4-7 48

G4-8 44

G4-9 42

G4-10 50

G4-11 30

G4-12 50

G4-13 50

G4-14 50

G4-15 6

G4-16 26

Identified Material Aspects and Boundaries

G4-17 42

G4-18 5

G4-19 5

G4-20 55

G4-21 55

G4-22 55

G4-23 55

Indicators

GRI indicators Details/ reference

Stakeholder Engagement

G4-24 12

G4-25 20

G4-26 23, 36

G4-27 24, 36

Report Profile

G4-28 55

G4-29 55

G4-30 55

G4-31 59

G4-32 56

G4-33 56

Governance

G4-34 48

G4-35 48

G4-36 13

G4-37 12

G4-38 48

G4-39 48-49

G4-40 48

G4-41 51

G4-42 49

G4-43 10

G4-44 37

G4-45 51-52

G4-46 51

Indicators

GRI indicators Details/ reference

G4-47 51

G4-48 59

G4-49 52

G4-50
The value of the indicator is 
not available, the information 
is confidential.

G4-51 37

G4-52 35

G4-53
The value of the indicator is 
not available, the information 
is confidential.

G4-54
The value of the indicator is 
not available, the information 
is confidential.

G4-55
The value of the indicator is 
not available, the information 
is confidential.

Ethics and Integrity

G4-56 53-54

G4-57 53-54

G4-58 53-54
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