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Methodology note: Each market’s location within the quadrant is calculated by assessing the forecast growth rate of total B2B revenue between 2014 and 2019, and then dividing 
the markets in terms of overall scale of that market’s forecast total B2B revenue in 2019

Higher-growth, smaller-scale markets
These markets will see high growth rates, partially because they are starting from a low base of total B2B revenue. 
Even with a forecast growth rate of 8.4%, Indonesia, for example, will still generate revenue of just US$650m in 2019 
(compared with US$11.71bn in China), up from US$434m in 2014. In most cases B2B growth in these markets is once 
again being driven by trade shows and business information, rather than the publishing sub-segments.
Note: B2B markets worth less than US$1.8bn in 2019 and growing at a CAGR of 3.5% or more to 2019 

Lower-growth, larger-scale markets 
These mature B2B markets will continue to represent a significant portion of global total B2B revenue, but are 
growing at below-average rates. The UK, Germany and Japan, for example, will remain among the largest B2B 
markets in the world, but will see little or no growth in B2B publishing revenue in particular, offsetting gains in 
business information and trade shows.
Note: B2B markets worth US$1.8bn or more in 2019 and growing at a CAGR of less than 3.5% to 2019

Despite growth in smaller markets, the current 
strongholds will continue to dominate the B2B sector 
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Lower-growth, smaller-scale markets 
Several markets lack both scale and growth in B2B revenue. These include not just more challenged economies such as 
Pakistan and Venezuela, but also some—such as Singapore, Sweden and the UAE—with high GDP and a strong business 
sector. In these markets, with their high levels of digitisation, revenue around B2B publishing (much of which is still print-
based) is declining rapidly, mitigating higher levels of growth in trade shows and business information revenue. 
Note: B2B markets worth less than US$1.8bn in 2019 and growing at a CAGR of less than 3.5% to 2019

Global business-to-business (B2B) market, segmented by rate  
of growth from 2014  –2019, and scale of total B2B revenue  
in 2019

Higher-growth, larger-scale markets 
Most of these markets are already sizeable, but all will see growth at above-average rates, thanks to growth particularly 
in business information services—as companies seek help in the process of digital transformation—and trade shows, 
proving that in an era of digital networking there is still value in face-to-face interaction. Countries such as China and 
Brazil will see overall B2B growth rates of above 6% CAGR, thanks to both business demand and continued investment in 
infrastructure, while the US market will remain close to five times bigger than the second-largest market (Germany) in 2019.
Note: B2B markets worth US$1.8bn or more in 2019 and growing at a CAGR of 3.5% or more to 2019
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Source: Global entertainment and media outlook 2015 –2019, PwC, Ovum
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