
www.pwc.com/outlook

Global TV subscriptions and licence fees market, segmented 
by forecast rate of growth and scale, 2013–2018

Higher-growth,  
larger-scale markets

Some of the world’s most 
appealing TV subscription 
markets, in terms of combining 
high growth rates and scale, 
are not the mature markets of 
Europe and North America, 
but the new established stars: 
China, India, Russia, Brazil, 
as well as the rapidly maturing 
markets of South Africa and 
Mexico. The already mature 
market of Japan also appears 
in this quadrant, as do Portugal 
and Chile.

Lower-growth,  
larger-scale markets

The traditionally strong TV 
markets of Western Europe 
and North America still offer 
significant scale, but are not 
expected to see more than 
average growth rates in the TV 
subscription market in the next 
five years. Some markets that 
have grown rapidly in recent 
years, such as Poland, will see 
the rate of that growth slow as 
they mature and as consumer 
demand is met.

Higher-growth,  
smaller-scale markets

The fastest rates of growth 
overall come from countries 
that generally are growing 
from a low base, and have 
yet to achieve scale. But such 
countries—including both 
populous territories such as 
Indonesia, Nigeria, Turkey or 
the Philippines, and smaller 
countries such as Peru and 
UAE—represent an opportunity 
for content and service providers 
seeking new growth markets.

Lower-growth,  
smaller-scale markets 

The prospects for subscription 
TV growth are less in those 
smaller territories that have 
reached a certain level of 
maturity, including Singapore, 
Hong Kong and the 
Netherlands. In such markets, 
the opportunities are less about 
capturing new subscribers, 
but more in retaining them 
and keeping ARPUs as high 
as possible.

South Africa and Mexico join the BRIC countries as the best prospects for growth 
and scale in the TV subscriptions and licence fees market

Source: Global entertainment and media outlook 2014–2018, PwC, Informa Telecoms & Media 

Methodology note: Each market’s location within the quadrant is calculated by assessing their average growth rate in TV subscription and licence fee 
revenue between 2013 and 2018, then dividing the markets in terms of overall scale.

Lower-growth, larger-scale markets
Worth more than US$1.5bn in 2018 and less than 4% CAGR to 2018

North America: Canada, US APAC: Australia, South Korea, 
Taiwan EMEA: France, Germany, Italy, Poland, Spain, Sweden, 
UK Latin America: Argentina 

Higher-growth, larger-scale markets
Worth more than US$1.5bn in 2018 and 4% or more CAGR to 2018

APAC: China, India, Japan EMEA: Portugal, Russia,  
South Africa Latin America: Brazil, Chile, Mexico

Lower-growth, smaller-scale markets
Worth less than US$1.5bn in 2018 and less than 4% CAGR to 2018

APAC: Hong Kong, Malaysia, Singapore EMEA: Austria,  
Belgium, Czech Republic, Denmark, Finland, Hungary,  
Israel, Netherlands, Norway, Romania, Switzerland

Higher-growth, smaller-scale markets
Worth less than US$1.5bn in 2018 and 4% or more CAGR to 2018

APAC: Indonesia, Thailand, New Zealand, Pakistan, Philippines, 
Vietnam EMEA: Egypt, Greece, Ireland, Kenya, Nigeria, Rest of 
MENA, Saudi Arabia, Turkey, UAE Latin America: Colombia, 
Peru, Venezuela


