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Global radio market, segmented by forecast rate of growth 
and scale, 2013–2018

Higher-growth,  
larger-scale markets

Four of the five countries 
deemed higher-growth and 
larger-scale will stay below 
US$1bn in terms of 2018 total 
radio revenue, with South 
Africa and Russia exhibiting 
particularly robust CAGRs of 
8.5% and 10.0%, respectively. 
But China is in a league of its 
own, rising at a CAGR of 8.7% 
to approach US$3bn by the end 
of the forecast period.

Lower-growth,  
larger-scale markets

Developed countries of the world 
form the bulk of this section. 
Germany, Italy and Japan will 
actually see a fall in total radio 
revenue to 2018, while Australia, 
Belgium, France, Switzerland, 
the UK, the US and Canada 
will see modest rises. The US, 
of course, will still account for 
44% of the global market in 
2018. Outlier Brazil has a CAGR 
(3.47%) that falls just short of 
the country being classified as 
a higher-growth, larger-scale 
radio market.

Higher-growth,  
smaller-scale markets

Although the countries in this 
section don’t have the scale of 
others, their growth is especially 
noteworthy. Indeed, Venezuela 
and Argentina are the fastest 
and second fastest-growing 
territories overall, with CAGRs of 
14.0% and 13.7%, respectively. 
The pair are joined by three more 
countries from Latin America, 
and several from Middle East 
and Africa and Southeast Asia. 
Denmark’s dynamic growth 
also warrants its inclusion here, 
while Greece’s radio sector will 
emerge, despite the country’s 
wider economic difficulties, 
to see high growth over the 
forecast period.

Lower-growth,  
smaller-scale markets 

Of the lower-growth, smaller-
scale countries, only the 
Netherlands, Taiwan and 
Poland will actually see 
declines in total radio revenue 
to 2018. Otherwise these mostly 
developed nations will see small 
growth over the forecast period. 
Of the less developed nations 
in this classification, Nigeria is 
close to making the transition 
to becoming higher-growth and 
smaller-scale, but the tightly 
regulated radio market of 
Vietnam is not set for higher-
growth in the foreseeable future.

The US remains dominant, but China’s growth is impossible to ignore 
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Methodology note: Each market’s location within the quadrant is calculated by assessing their average growth rate in radio revenue between 2013 and 
2018, then dividing the markets in terms of overall scale. 

Lower-growth, larger-scale markets
Worth more than US$500mn in 2018 but less than 3.5% CAGR to 2018

North America: Canada, US APAC: Australia, Japan  
EMEA: Belgium, France, Germany, Italy, Switzerland, UK  
Latin America: Brazil

Higher-growth, larger-scale markets
Worth more than US$500mn in 2018 and 3.5% or more CAGR to 2018

APAC: China EMEA: Spain, Russia, South Africa 
Latin America: Mexico

Lower-growth, smaller-scale markets
Worth less than US$500mn in 2018 and less than 3.5% CAGR to 2018

APAC: New Zealand, Singapore, South Korea, Taiwan, 
Vietnam EMEA: Austria, Finland, Ireland, Netherlands, Norway, 
Portugal, Sweden, Czech Republic, Hungary, Israel, Poland, 
Romania, Nigeria

Higher-growth, smaller-scale markets
Worth less than US$500mn in 2018 and 3.5% or more CAGR to 2018

APAC: Hong Kong, India, Indonesia, Malaysia, Pakistan, 
Philippines, Thailand EMEA: Denmark, Greece, Turkey, 
Egypt, Saudi Arabia, UAE, Kenya, Rest of MENA  
Latin America: Argentina, Chile, Colombia, Peru, Venezuela


