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Global filmed entertainment market, segmented by forecast 
rate of growth and scale, 2013–2018

Higher-growth,  
larger-scale markets

The US remains the dominant 
global force, and particularly 
strong growth in total electronic 
home video revenue will drive 
the country’s total filmed 
entertainment revenue at a 
4.7% CAGR to 2018. Double-
digit growth will be enjoyed 
by China, India, Russia and 
Argentina. China will in fact 
be the stand-out performer 
over the forecast period, with 
revenue rising from US$3.8bn to 
US$7.0bn at a CAGR of 13.0%.

Lower-growth,  
larger-scale markets

Eleven countries are classified 
as larger-scale and lower-
growth, mostly mature states 
across Western Europe and 
Southeast Asia. Of the eleven, 
only two countries will see total 
filmed entertainment revenue 
actually fall—Taiwan will drop 
by a -0.8% CAGR as declines 
in the large physical home video 
market outweigh gains made 
elsewhere, while Malaysia’s 
strict regulatory environment 
and tax of 25% on exhibitors will 
contribute to a -1.4% CAGR  
to 2018.

Higher-growth,  
smaller-scale markets

Countries from Central & 
Eastern Europe, Middle 
East and Africa and Latin 
America form the bulk of the 
markets with above-average 
growth but as yet small scale. 
Saudi Arabia’s CAGR over 
the forecast period will be a 
remarkable 36.0%, but this 
is misleading—the growth 
is coming purely from total 
electronic home video revenue, 
with public cinemas banned in 
the country.

Lower-growth,  
smaller-scale markets 

Mostly mature markets from 
Western Europe and Asia 
Pacific are lower-growth and 
smaller-scale, with all but two 
still seeing a rise in total filmed 
entertainment revenue over the 
forecast period. The countries 
that will see declines to 2018 
are Ireland and Hong Kong—
with each market, electronic 
home video revenue growth 
has not been explosive enough 
to counteract declines in 
physical sales.

The US forges ahead while China makes great strides

Source: Global entertainment and media outlook 2014–2018, PwC, Informa Telecoms & Media 

Methodology note: Each market’s location within the quadrant is calculated by assessing their average growth rate in filmed entertainment revenue 
between 2013 and 2018, then dividing the markets in terms of overall scale. 

Lower-growth, larger-scale markets
Worth more than US$750mn and less than 4% CAGR to 2018

North America: Canada APAC: Australia, Japan, Malaysia, 
South Korea, Taiwan EMEA: Germany, Italy, Spain, 
Sweden, UK 

Higher-growth, larger-scale markets
Worth more than US$750mn in 2018 and 4% or more CAGR to 2018

North America: US APAC: China, India EMEA: France, 
Netherlands, Russia Latin America: Argentina, Brazil, Mexico

Lower-growth, smaller-scale markets
Worth less than US$750mn in 2018 and less than 4% CAGR to 2018

APAC: Hong Kong, New Zealand, Pakistan, Singapore, 
Thailand EMEA: Austria, Belgium, Denmark, Finland, Greece, 
Ireland, Norway, Portugal, Switzerland, Romania, Rest of MENA, 
Kenya

Higher-growth, smaller-scale markets
Worth less than US$750mn in 2018 and 4% or more CAGR to 2018

APAC: Indonesia, Philippines, Vietnam EMEA: Czech Republic, 
Hungary, Israel, Poland, Turkey, Egypt, Saudi Arabia, UAE, 
Nigeria, South Africa Latin America: Chile, Colombia, Peru, 
Venezuela


