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Key insights at a glance

Digital recorded music revenue will surpass physical recorded revenue in 2014. 
Global total digital recorded music revenue will exceed physical recorded music revenue for 
the first time in 2014, at US$10.18bn against US$10.17bn, respectively. Growth in digital has 
given consumers greater choice and allowed many different formats to flourish. Greater service 
appeal for consumers will improve sales and by 2018, the year-on-year decline in total recorded 
music revenue will be just -0.1%.

Download sales growth may be slowing, but the format remains strong. 
Global digital music downloading revenue saw near unbroken double-digit year-on-year 
growth from 2009-2012, but will only rise at a 3.3% CAGR to 2018, reaching US$7.1bn. Apple 
is the dominant player, so all eyes will be on its typically innovative release initiatives to keep 
downloads relevant.

Not all ‘bricks and mortar’ music retailers are giving up on selling music. 
Big music retail chains have largely been excluded from the growth of digital music, but some 
are adjusting their strategies by branching out into streaming. Their efforts will contribute to a 
13.4% CAGR rise in global digital music streaming revenue to 2018. 

Mobile music will see major gains in emerging markets. The introduction of 
low-cost smartphones in many emerging markets will present new opportunities to access 
affordable music. This will help global mobile music revenue to rise by a 1.5% CAGR to 2018, 
driven by countries such as Nigeria (21.0% CAGR), Malaysia (10.0% CAGR) and China 
(8.5% CAGR). 

Live music is extending its geographical reach. While global total live music 
revenue will rise by a 2.7% CAGR, countries such as Brazil and Indonesia will see rises of 6.3% 
and 8.0%, respectively, as emerging markets increasingly establish themselves as key locations 
for festivals and tours.

The music industry is starting to use big data to better engage with 
consumers. Record companies are increasingly turning to digital data analysis as a means 
of developing targeted marketing campaigns. They are also beginning to see ways in which fan 
data can be used to drive tailored promotions to better engage consumers. Getting this analysis 
right will have positive repercussions for recorded music revenue.


