
Tomorrow’s leaders today
For the second year running, we ran a 
parallel survey with over 200 leaders 
from AIESEC, a leading international 
student organisation.  

We’ve looked at the two groups side by 
side, exploring where these young leaders  
are aligned with the CEOs, and  
where they differ.

The AIESEC network includes over 
100,000 members across 133 countries 
and territories and is the largest youth 
run organisation in the world.

PwC works with AIESEC to engage young 
people and collaborate on a diverse range 
of initiatives.

This year’s landmark 20th  CEO 
Survey canvassed the views 
of over 1,300 CEOs about the 
impact of globalisation and 
technological change on the 
business world, and what the 
future may hold. But what about 
the leaders of tomorrow – what 
are they thinking, and what do 
they believe business should do 
to make a positive difference?

Survey demographics

Key findings

100+ 
countries

19-22 yrs

19%
23-25 yrs

59%
26-29 yrs

21%

200+ young leaders 
were interviewed from 
AIESEC, all under the 
age of 30 from over 
100 countries across 
the globe.

The generation gap is alive and well. 

CEOs, millennials and Generation Z need to be much 
more aware of their different – but equally valid – 
perspectives, and work harder to find common  
ground and new ways to work together.

42% 57%



Key findings (continued)
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HR systems and processes need 
to be fit for purpose 

The AIESEC young leaders told us that 
many existing HR systems and processes 
are simply not fit for purpose when it comes 
to recruiting and retaining this pool of 
talent. Organisations need to understand 
what motivates this generation and adapt 
accordingly.

A fully digital strategy is  
the way forward
 It’s not just about coping with technological 
change: CEOs need to ensure every aspect 
of their organisations fully embraces and 
embeds the possibilities of ‘fully digital’. 
That includes taking social media seriously.

But digital is not just 
about opportunities

The risks are very real too. ‘Digital 
natives’ can play an invaluable 

role here, helping organisations 
understand, address, and pre-empt 
emerging online and cyber threats.

Attracting  
and keeping  

the best talent 
must happen at an 
international level 

 Although nationalism and 
protectionism appear to be 

on the rise, CEOs need to 
ensure their organisations 

think, act and recruit 
internationally, to attract 
and keep the best talent. 

Offering people the chance 
to work overseas will 

continue to be key.
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