
Autofacts   
R 

For information regarding our 
products and services please visit us at 

www.autofacts.com 

© 2014 PwC. All rights reserved. PwC refers to the PwC network and/or one 

or more of its member firms, each of which is a separate legal entity. Please 

see www.pwc.com/structure for further details.  This content is for general 

information purposes only, and should not be used as a substitute for 

consultation with professional advisors. 

April 2014 

After a better than anticipated 2013, the first quarter of 2014 continues to bring 
largely positive news, with an estimated growth rate of 8.1%. While some 
countries remain weak, others are growing well above expectations although, 
as always, a number of factors are distorting the picture.   

Europe: Growing Confidence 
Although varied, car demand is increasingly positive 

European Market Review 

Market commentary 

New car registrations in the EU+EFTA started on a 
good note in 2014, with a growth rate of 10.4% in 
March to 1.49m units, and 8%, or 250k units, in the 
first quarter to 3.353m units. While this is a recovery 
from a very low first quarter of 2013, the strength is 
a welcomed increase and suggests 2014 could 
witness a stronger recovery than most observers 
anticipated three months ago.   

However, a number of individual developments that 
pushed up the growth rate need to be taken into 
consideration. The UK remained a driving force in 
the first quarter, as it had been for the previous 18 
months, with growth of 10.8% and the highest 
March result in ten years. As a result, the UK 
accounted for almost one-third of total EU+EFTA 
registrations in March and a half of the actual 
volume growth. Autofacts does not believe that the 
UK can sustain such strong growth and this market 
is likely to be diminishing influence on overall 
EU+EFTA growth as the year progresses. Poland 
also had a very strong first quarter and exceptional 
March, with growth of 41.3%.  As a result, it  

contributed 10.5k units and 7.5% of regional growth. 
This was due, at least in part, to VAT reclamation rule 
changes that took effect on April 1, which probably 
pulled forward some demand into the first quarter. 
This is supported by car registrations from 
businesses, which the rule change will affect, that 
grew by 65.9% in March and 44.4% in the first 
quarter. What was reassuring was that registrations 
to private consumer grew by 12.7% in the first 
quarter. On balance, while the Polish market could 
fall in the second quarter owing to weaker business 
demand, the overall picture does seem quite positive.   

Although these two exceptional situations standout 
from the rest, in March especially, there were a 
number of strongly positive developments within 
other markets.  The core debt crisis markets appear 
to be firmly on a recovery course now. They 
undoubtedly face challenges ahead, especially Greece, 
and are improving from a very low base, but first 
quarter growth of 17.4% in Greece, 26.4% in Ireland, 
40.7% in Portugal and 11.8% in Spain are 
nevertheless positive developments. It suggests that 
strong growth may follow once a more positive 
outlook develops and unemployment starts to fall.     

EU+EFTA: Monthly car sales 2013 - 2014 (millions) 
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2014 – muted recovery but upside potential 
The economic picture is slowly improving but the main drag this year could 
be unemployment, which is currently at record levels in the Eurozone. 

Other countries also showed a positive first quarter 
with Denmark growing by 14%, Sweden by 20.9%, 
the Czech Republic by 17.9% and Hungary by 23.4%.  

Also notable, this marked the first quarter when all 
of the top five markets; France, Germany, Italy, 
Spain and the UK achieved positive growth since the 
fourth quarter of 2009, when all these markets were 
artificially boosted by scrappage schemes. 

Economic commentary and demand outlook 

The economic situation in many European countries 
remains challenging, with unemployment currently 
peaking and slow disposable income growth. 
However, an increasing number of indicators 
suggest that things are improving and 2014 should 
result in a return to growth in most EU countries 
that were in recession in 2013, such as Italy, Spain, 
Portugal, the Netherlands and Greece. The Eurostat 
Economic Sentiment Indicator (ESI) as well as the 
Consumer Sentiment Indicator (CSI) have shown 
very strong growth within both the Eurozone and 
the EU in recent months. Indeed, the ESI has been 
above the long run average of 100 for the past four 
months and in March was the highest level since 
July 2011.  

These improving sentiment indicators are supported 
by Markit’s Composite Purchasing Managers’ Index 
(PMI), which suggested the Eurozone economic 
recovery continued to gather pace in the first 
quarter, with estimated growth of 0.5%. In addition, 
the PMI for Ireland increased to an 85-month high 
in March, supporting the strong growth that is now 
being seen in new vehicle demand. In France, the 
index hit a 31 month high, providing more  

confidence to the economic outlook and a possibility 
for vehicle demand growth this year.  

Unemployment is now stabilising in the Eurozone as 
a whole and its development could be a major factor 
in determining the pace of vehicle market recovery 
this year and next.  At present Autofacts assumes a 
very slow decline in the unemployment rate from 
mid-year, and will likely pick up speed in 2015. As a 
result Autofacts forecast new car demand of 12.8m 
units in 2014, a 4% increase over 2013. As economic 
growth and unemployment reduction gradually 
improves in 2015, Autofacts anticipates that the rate 
of growth in vehicle demand will likely also increase 
to 5.3% resulting in new car demand of 13.5m units.   
While this is a positive development after six years 
of contraction, even in 2015, the Autofacts forecast 
suggests a market that will likely be 2.5m units 
lower than 2007.  

What also needs to be remembered is the market 
remains difficult from a pricing perspective, with 
manufacturers continuing to offer a range of strong 
incentives to consumers. This is unlikely to change 
significantly over the short-term, while recovery 
remains relatively weak. Some manufacturers are 
considering price increases in conjunction with new 
product launches. As price pressures persist it will 
be interesting to see how much this can be 
sustained. 

Europe    France /  Germany  /  Italy  /  Spain   /  United Kingdom   

EU+EFTA: New car SAAR & forecast (millions) 

Source: PwC Autofacts Analysis 
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michael.x.gartside@de.pwc.com   
Tel: +49(0)711 25034 1104 

Editor’s note: After 15 years with PwC Autofacts, 
Michael Gartside has decided to continue his career 
at a large automotive supplier. His contribution has 
been exceptional - many thanks, Michael!  

mailto:michael.x.gartside@de.pwc.com
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Forecast 

France 
Will the French market recovery be sustainable? Economic indicators go 
green, but the pace of improvement leaves France behind its neighbors. 

Source: Comité des Constructeurs Français d’Automobiles (CCFA) 

France: Monthly car sales 2013-2014 (000s) 

Market Commentary 

Latest data from CCFA showed that passenger car 
registrations grew by 8.9% in March, resulting in an 
increase of 3.1% during the first quarter compared 
to the same period last year, to a total of 446,625 
units. Compared to the two first months, March 
offers some reasons for hope. In March, the sales 
growth was mainly driven by an 11.4% increase in 
registrations to private buyers, with a 3% increase 
over the quarter. For the first three months, the top 
10 best selling models were all French cars, due to 
new launches over the past year. The rejuvenation 
of model portfolios gives some momentum to a still 
hesitant market. However, the structure of sales is 
very different from one carmaker to the other as, 
for some, tactical sales remain at a high level, and 
low-cost cars are still capturing market share. Some 
brands that outperformed the market in 2013 are 
readjusting their strategy by limiting sales to short-
term car rental companies, incurring strong 
declines. 

France: New car SAAR & forecast (millions) 

Source: PwC Autofacts Analysis 

Source: European Commission (March 2014) 

The results of the recent municipal elections lead to a 
revamping of the current French government, as the 
economy still faces some headwind. While 
unemployment is steadily increasing to currently 
9.8% of the working age population, the Eurostat 
Economic Sentiment Indicator (ESI) shows some 
positive signs for France. The index increased by 7.2 
points when comparing March 2014 to the same 
month of last year. However, this progress is only 
half of the ones of the UK, Spain or Italy. While the 
Industrial Sentiment sub-indicator’s improvement is 
well supported, the Consumers’ sub-indicator is still 
quite low, showing that the French are not recovering 
as quick as their neighbours. The first decisions of the 
new government showed resolve to put the country 
back on track, especially dealing with tax level issues. 
The  first announcements seek to give back some 
purchasing power to the middle class, give some 
breathing space to companies to create employment,  
and so stop the steadily increasing unemployment. 

Despite a cautious increase of the Consumer 
Sentiment Indicator, car sales driven by individuals 
and the arrival of new appealing products gave some 
support to the market in March. However, the 
economic situation is still unclear in terms of the 
ability of the government to decrease state spending, 
taxes and unemployment with long-term policies 
while at the same time the French government debt 
hit a record at 93.5% of GDP. Taking that into 
account, Autofacts forecasts a moderate full-year 
market growth of 1.1% to 1.81m units for 2014.  

Europe    France /  Germany  /  Italy  /  Spain   /  United Kingdom   

josselin.chabert@fr.pwc.com   
Tel: +33(0)156577158 
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The optimistic consumer climate is mainly driven by 
a positive labour market, with the number of people 
in employment in the country hitting a record high of 
41.8m last year. The unemployment rate fell again to 
7.1% to 3.05m in March. The positive developments 
in the labour market, the moderate inflation and 
historically low interest rates had a positive impact 
on income expectations and the willingness to buy, 
which continued to increase in March by over 50% 
compared the same month last year. Although these 
economic factors have helped demand for new cars to 
improve in recent months, it remains to be seen how 
the increasing costs of car ownership, the reduction 
in multiple car households and the declining interest 
in car ownership amongst young consumers can 
affect demand in the mid- to long-term. The users of 
car sharing in Germany surged dramatically by 67% 
to 757,000 in 2013 and the average age of private new 
car buyers stood at 52.2 years in 2013 compared to 
49.8 years in 2007 

Germany: New car SAAR & forecast (millions) 

Germany  
After a car market contraction of 4.2% to 2.95m units in 2013, Autofacts 
expects a return to growth in 2014 due to strong economic fundamentals 

Source: Kraftfahrt-Bundesamt (KBA) 
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Market Commentary 

New car registrations in Germany rose for the 
fourth consecutive month in March by 5.4% to 296k 
units according to KBA data. For the first quarter of 
2014, this resulted in an increase of 5.6% to 712k 
sold cars. Although this is a solid start to the new 
year, growth in the first quarter of 2014 was to be 
expected given the low comparison base in 2013. 
New car sales between January and March in 2013 
were the second lowest in the past 22 years, thus 
making quarter-on-quarter comparisons more 
favourable. Further, economic fundamentals 
significantly improved throughout last year and at 
least partly translated into increasing demand for 
cars. The Economic Sentiment Indicator rose 
remarkably over the last year, reaching a 30-month 
high in March according to the European 
Commission. In line with this trend Consumer 
Confidence stood at 2.3 points in March, the first 
positive value after 22 months. Source: PwC Autofacts Analysis 

Germany:  Sentiment and Confidence Indicator 
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Although the Seasonally Adjusted Annual Rate 
(SAAR) dropped to 2.94m units in March, it stood 
above 3.1m in the first two months. It is therefore 
plausible that the German market will continue to 
grow in 2014, if the improving economic factors keep 
translating into new car sales as seen in recent 
months. Further, given that the current average age 
of the German car fleet is at a record high of 8.7 
years, pent-up demand is evident, which is expected 
to enhance sales once released. Therefore, Autofacts 
forecast a growth in new car sales by 3.3% to 3.05m 
units in 2014, and a further increase to 3.13m units 
in 2015. 
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Keisuke.Kusaba@de.pwc.com  
Tel: +49(0)711250341457 Source: European Commission (March 2013) 
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Italy 
After just managing to avoid a drop to below 1.3 million sales in 2013, Italy 
is now showing consistent, albeit tentative, growth.  

Source: Ministero delle Infrastrutture e Trasporto (MIT), ISTAT 
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Italy: Monthly car sales 2013-2014(000s) 

Market Commentary 

2013 appears to have ended what was the largest 
sales decline the Italian market has ever seen. Over 
a six year period, the market fell by almost 1.2m 
units to 1.3m registrations, the lowest level of 
demand seen since 1978. With the new year came a 
change in direction, with increases seen in each of 
the first three months, resulting in first quarter 
growth of 5.5%. While this is hardly cause for 
celebration, given the extremely low point from 
which the recovery is starting, it is at least a move 
in the right direction.  It is slightly more concerning 
that much of this growth has come from 
registrations to rental fleets, which grew by 30.1% 
in the first quarter. Registrations to businesses 
grew by 3.9% while those to private consumers 
increased by just 0.4%. In addition, the Italian 
economy is by no means out of the woods yet, with 
weak growth and high unemployment that 
continues to increase. 
 

Italy: new car SAAR & forecast (millions) 

Source: PwC Autofacts Analysis 

Italy:  Sentiment and Confidence Indicator 
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There is upside potential to the Italian market – once 
businesses and consumers start to see stronger 
economic growth and a reduction in unemployment, 
there could be a rapid recovery in demand given the 
high level of pent up demand from the years of 
austerity. As always, the political situation has the 
ability to influence the market, and proposed 
reforms, if effective, could further improve the 
upside. However, Autofacts does not yet fully 
anticipate such a development this year and 
therefore forecast a moderate recovery in the Italian 
market of 1.4m units for 2014.   
 

Europe    France /  Germany  /  Italy  /  Spain   /  United Kingdom   

giorgio.elefante@it.pwc.com   
Tel: +390280646325 Source: European Commission (March 2014) 

However, there are a number of indicators that 
suggest demand may be starting to become a little 
stronger and more broadly based as the year 
progresses. Economic and Consumer Sentiment 
indicators continue to improve. Indeed, March 
represented the first month in which Economic 
Sentiment  has been above 100 since April 2011. 
Consumer Sentiment has also improved noticeably 
this year, to levels not seen since 2010. This is 
supported by ISTAT numbers which also show that 
consumer confidence visibly increased in March, to 
101.7. In addition, new car order intake grew by 11.9% 
in the first quarter, also supporting the possibility of 
larger increases in registrations in the months ahead. 
The SAAR started the year at a very weak level of 
1.17m but has improved noticeably to stand at 1.32m 
in March. What these developments show is that 
Italian market growth remains quite frail, with an 
improving outlook that could yet be derailed.   
 

mailto:giorgio.elefante@it.pwc.com
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Forecast 

Spain 
New car sales in Spain registered the seventh straight monthly increase in 
March due to the fifth extension of the PIVE incentive plan.  

Source: Ass. of Spanish Automobile Manufacturers (ANFAC) 
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Spain: Monthly car sales 2013-2014 (000s) 

Market Commentary 

According to ANFAC, new car sales in Spain rose 
for the seventh straight month in March, by 10% to 
80k units. As a result, new car registrations 
increased by 11.9% in the first quarter. Although the 
Spanish car market has bottomed out, it should be 
noted that the strong year-on-year growth in the 
first quarter was virtually inevitable given the low 
comparison base in 2013, when new car sales were 
the lowest since 1993. Further, in January 2014, the 
Spanish government extended the motor vehicle 
incentive plan for a fifth time since October 2012 
with an extra budget of 175m euros, 100m euros 
more than in the last scheme PIVE4. This has 
further helped subsidised new car purchases to 
increase in the first three months of 2014. Under 
the subsidy scheme, buyers who turn in cars older 
than ten years or LCVs over seven years old and buy 
new ones, receive a 2,000-Euro rebate, half from 
the state and half from the car dealer.   

Spain: New car SAAR & forecast (millions) 

Source: PwC Autofacts Analysis 

Spain:  Sentiment and Confidence Indicator 
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Under the government subsidies it is mainly private 
buyers that are supporting the market at this low 
level. Purchases made by individuals rose by 24.7% to 
105k units in the first quarter, while company 
registrations grew by 7.5% to 50k units. Over the 
same period, registrations of rental cars fell by 5.8% 
to 47k, influenced by the seasonal effect of Easter 
falling in April this year compared to March in 2013. 
While Spain continues to face economic challenges 
such as the country’s high unemployment rate and 
the severe debt problems in the private and public 
sectors, the improvements seen in sentiment over the 
past year may point towards further positive 
developments over the coming months. Economic 
sentiment increased significantly, to 102.5 points in 
March, and consumer sentiment has improved over 
the past year to -8.3 in March, well above the long-
term average of -14.6  points. Also the performance of 
the manufacturing economy, measured by the Markit 
PMI rose for a fourth consecutive month in March.  

The SAAR stood at 767k units in March. Autofacts 
anticipate that the improving economic situation and 
consumer outlook as the year progresses should start 
to improve the underlying level of demand and, as a 
result, forecast a market of 780k units for 2014. If 
the government continues to renew the scrappage 
scheme, then there is the potential for the market to 
exceed 800k units. Autofacts anticipate stronger 
growth from 2015, as the economic recovery builds 
momentum, unemployment starts to fall and 
disposable incomes increase. As this happens a large 
amount of pent up demand should start to be 
released.   
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Source: European Commission (March 2014) 
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Forecast 

United Kingdom 
The UK remained the growth engine of Europe in the first quarter, with an 
increase in registrations of 13.7% and the highest March result in a decade. 

Source: Society of Motor Manufacturers and Traders (SMMT) 
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UK: Monthly car sales 2013-2014 (000s) 

Market Commentary 

Despite expectations of a slowdown in the growth 
rate, the UK market continued to motor along at 
full speed. According to SMMT data, UK new car 
demand increased by 17.7% in March and 13.7% in 
the first quarter. Because of the registration plate 
change in March, the month is typically the largest 
one in the year and at 465k units was the largest 
March in a decade.  

Private demand accounted for the larger share of 
the growth in March, at 20.7%, but it was 
reassuring to see that fleet/business demand also 
grew at a healthy 14.5%.  For the first quarter, 
private demand contributed higher growth of 18.1% 
while fleet/business demand grew by a still very 
healthy 9.5%. Private demand over the past two 
years has been boosted by the widespread cash 
payments made in compensation for mis-sold 
payment protection insurance (PPI). While these 
payments are still considerable, they are declining.  

UK: New car SAAR & forecast (millions) 

Source: PwC Autofacts Analysis 

UK:  Sentiment and Confidence Indicator 
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However, at the same time, consumer confidence 
continues to grow and in March stood at 3.3, well 
above the long run average and only slightly below 
the highest level recorded of 7.1. In addition, the 
economic outlook is far more positive than for much 
of the rest of Europe; PwC Economics forecasts 
growth of 2.6% for 2014 and unemployment 
continues to fall, while incomes are now increasing. 
This positive environment, from the consumer side, 
is being aided by a combination of cheap credit, 
strong incentives and new product.  

Although there are many positives, caution needs to 
be exercised with the UK market, especially in 
relation to the March result which was exceptionally 
strong. The March 2014 volume has only ever been 
exceeded once, in 2004, and then by just under 2k 
units. Yet that year was the second highest ever for 
UK registrations, at 2.57m units.  While the economic 
situation is positive, it is not strong enough to justify 
that level of demand yet.    

  

Factors such as a declining, albeit strongly positive, 
Markit Purchasing Managers Index (PMI), which 
stood at an eight month low in March, and a decline 
in economic and industry sentiment, highlight that 
there are some downside risks to this current high 
level of demand. While Autofacts forecast growth of 
3.8% in 2014 to 2.35m units, this assumes a 
significant slowdown in the rate of demand growth 
as the year progresses with the likelihood that some 
months will be below the levels seen in 2013. For 
2015 Autofacts forecast marginal growth of 1.3% to 
2.38m  as companies become a larger factor in the 
market. 

Europe    France /  Germany  /  Italy  /  Spain   /  United Kingdom   

andrew.groves@uk.pwc.com   
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