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I am one of 30,000 



committed to the success of my clients



and my community. That’s why each year



the partners and staff of our Firm



work together to support the people



and the places that need our help. We inspire one another



to share, collaborate and create positive change.



I am PricewaterhouseCoopers.
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Annual Support 01 At PricewaterhouseCoopers LLP, we 
believe in the transformative power of 
purpose. As a firm and as individuals,  
we challenge ourselves to step out  
of our comfort zones and into the  
communities where we’re needed most. 
We bring with us a common purpose:  
to help inspire change. When some 
30,000 of us walk, ride, teach, march,  
run, paint, plant, putt and build, change 
happens on a breathtaking scale.  
We’re proud to show you the results.  
 



At PwC we work from a common platform 
of shared behaviors that strengthens our 
purpose and practices. We invest in rela-
tionships. We share and collaborate. We 
believe in putting ourselves in each oth-
er’s shoes. Most important, we enhance 
value for our clients. 

The way we work with our clients reflects 
how we work in our communities. When 
we participate in community service, we 
are enriched with knowledge and a sense 
of pride. Whether engaged in client work 
or helping communities, our goal is to 
make a tangible, sustainable difference.

United Way  /  The United Way organiza-
tion supports local communities across 
the country by working to solve pressing 
community issues. Each fall, our internal 
United Way campaign draws participation 
from the PwC team as we help communi-
ties become more active and caring. This 
year PwC had nearly 2,000 donors at 
the Leadership level. In addition, 260 of 
our United Way donors were Tocqueville 

Society members, individuals who donate 
$10,000 or more annually. The Firm itself 
gave a collective contribution of more 
than $8.5 million, making us one of United 
Way’s National Corporate Leaders.

Youth Education  /  PwC has invested in 
several programs that combine our busi-
ness acumen with community outreach 
and a commitment to the next generation. 
First Tee is one of these programs. By 
leveraging the game of golf as a means 
of character education, First Tee offers 
young people an opportunity to build  
life-enhancing skills such as confidence, 
perseverance and judgment. While the 
golf course is a place where business 
deals and negotiations commonly take 
place, we also believe that golf can serve 
as a training ground for building character 
and integrity in youth of all backgrounds.

Junior Achievement  /  JA is another  
program we support and one of the  
cornerstones of our philanthropy. The  
JA mission is to inspire and prepare 

young people to participate in a global 
economy while opening their minds to 
their individual potential. PwC’s ideals and 
shared behaviors correlate closely with 
this mission. The Firm’s annual financial 
support to JA exceeds $1 million. Last 
year, for example, we raised more than 
$350,000 through a nationwide series of 
Bowl-A-Thons. We also make significant 
contributions through hands-on participa-
tion in JA programs across the country. 

Our relationship with JA extends from 
smaller regional offices to large metro-
politan sites, uniting our partners and 
staff in cooperative community involve-
ment. Together we developed original 
programs that appeal to the wide range of 
JA participants. The PwC Academy hosts 
weekly programs geared toward profes-
sional development for JA high school 
students. The Young Women’s Leadership 
Conference draws together high-per-
forming female JA students for a daylong 
career advancement event. A business 
plan competition enables fifth and sixth 

graders to simulate taking charge of The 
Chocolate Makers stores. An international 
business forum links JA high school stu-
dents with our PCS Japanese Business  
Network Group. In all, 43 of our partners 
and directors have served on or led  
JA boards, and we have translated our 
volunteer service into valuable long-term 
relationships by fostering professionalism, 
self-confidence and leadership in the  
next generation.

We also participate in other education  
and development programs. The Big 
Brothers Big Sisters Workplace Mentoring, 
Learning Leaders Literacy program, and 
Everybody Wins! literacy and mentoring 
programs give us myriad opportunities  
to interact one-on-one with the young 
people in our communities. With the  
intent to help participants understand 
what it takes to succeed, PwC volunteers  
strive to demonstrate the concepts of  
entrepreneurship, work readiness and 
financial literacy.
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Charities receiving annual  
support from PwC 

American Cancer Society

American Diabetes Association

American Heart Association

American Red Cross

Big Brothers Big Sisters

Boys & Girls Clubs

Cystic Fibrosis Foundation

Habitat for Humanity

Hands On Network

Help the Homeless

First Tee

Junior Achievement

Juvenile Diabetes Research Foundation

Leukemia & Lymphoma Society

March of Dimes

National Multiple Sclerosis Society

Salvation Army

Special Olympics

United Way



Relay for Life  /  One of the important 
events we participate in each year is 
the Relay for Life, the American Cancer 
Society’s signature activity. Originating 
more than 20 years ago, the Relay for 
Life is a 24-hour fundraising effort that 
requires a supreme commitment from its 
participants. PwC partners and staff from 
more than 25 US offices join families and 
friends at local high schools, parks and 
fairgrounds. There they camp out and 
take turns running or walking laps, mak-
ing sure that someone is on the track 
throughout the 24-hour period. PwC has 
participated in this event for five years, 
and our Firm is proud to be a member of 
the 2007 National Team Program. In being 
part of the Relay for Life team, we give 
to our communities and consistently lead 
in the per capita funds raised. In return, 
we not only experience the pleasure of 
giving, but also the joys of camaraderie, 
morale and team spirit. 

 

Martin Luther King Day  /  While many 
businesses go on holiday during the third 
Monday of January for Martin Luther King 
Day, we celebrate “a day on, not a day 
off.” We honor this remarkable American 
leader by providing young people of 
disadvantaged communities the oppor-
tunity to explore career possibilities. In 
2006, we started a pilot program in seven 
PwC locations that quickly expanded to 
include 24 offices and became perma-
nent. In this program, PwC partners, cli-
ent service staff and alumni collaborate 
to provide highly motivated students 
with a half-day learning experience that 
helps to prepare them for the future. The 
program focuses on Dr. King’s legacy 
as well as career possibilities, financial 
literacy and educational prerequisites. 
Guidance counselors and parents also 
participate through programs that enable 
them to support their students’ interests 
and intentions. For PwC, Martin Luther 
King Day is a special event that enables 
us to build relationships in our own teams 

today while we nurture the leaders of 
tomorrow with a sense of optimism, vision 
and conviction.

Networks for Change  /  PwC is a  
member of the Corporate Service Council 
of the Hands On Network, a group of 
more than 60 domestic and international 
volunteer organizations. Member  
organizations act as entrepreneurial civic 
action centers and help individuals and 
corporations work together to address 
community needs. One of PwC’s goals is 
to be a visible leader in the area of social 
responsibility and civic engagement.  
This goal coincides with that of the Hands 
On Network, encouraging our Firm and 
other companies to be responsible  
leaders in the community. 

In 2006, PwC established Global 
Communities, connecting a diverse range 
of community initiatives across the global 
PwC network of member firms. Global 
Communities is a group focused on shar-
ing knowledge, building connections and 

inspiring our people around the globe to 
pursue community engagement initiatives. 
By providing a framework for sharing and 
collaborating, Global Communities acts 
as a catalyst for innovation and change.

The Holidays  /  During the holiday  
season, PwC offices sponsor a number of 
giving programs, from clothing collections 
and food drives to other efforts, such as 
Angelwish and Toys for Tots. Our people 
respond with great generosity.

Service  /  We encourage our partners 
and staff to serve on the boards of  
nonprofit organizations in their individual 
communities. This gives them the oppor-
tunity to share talents and expertise  
while broadening their knowledge. As 
business leaders, we know that it is our 
responsibility as well as our privilege  
to contribute to the communities where  
we live and work. 
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You don’t know what it means to these 
kids to have you here. You’ve made a  
real difference—and not just today. We’ll 
all remember this for a long time.”

“
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Contributions to 1,755 charitiesFY 2006

Colleges and Universities

Arts and Culture

Youth and Education

Health and Wellness

Hunger and the Homeless

Contributions to other causes

25.2%

13.1%

11.3%

11.9%

  2.8%

35.7%

Total

DollarsDollars Contributions to 1,968 charitiesFY 2007

5,021,000

4,614,000

2,561,000

2,210,000

422,000

7,877,000

4,800,000

2,500,000

2,245,000

2,130,000

515,000

6,810,000

Colleges and Universities

Youth and Education

Arts and Culture

Health and Wellness

Hunger and the Homeless

Contributions to other causes

22.1%

20.3% 

11.3%

9.75%

1.85%

34.7%

+ FY 2006 & 2007                  Total contributions

Total

41,705,000

22,705,00019,000,000
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FY 2006  /  Total contributions FY 2007  /  Total contributions 22,705,00019,000,000

41,705,000
+
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Month of Community Service 02

>

In 2006 we introduced a new community 
service concept that challenged our  
partners and staff to devote just one day 
during the month of June to their local 
communities. It was an unprecedented 
experiment, and the results went beyond 
anything we could have predicted.

<   Community Network Map
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North Texas
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We did more than just help people; we 
joined a network committed to providing 
community service into the future.”

“
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29k /30

Contributions+

34,500

11,434

3,401

1,208

40

Pounds of mulch applied

Meals served/distributed

Shrubs/plants/trees planted

Gallons of paint applied

Homes renovated/constructed

Supplies+

18,000

9,300

4,635

1,038

1,009

Tools used by volunteers

Nails and screws applied

Paint brushes and rollers used

Bags of debris removed

Cases of food sorted/packed

People+ QuantityImpact

1,160,037

64,268

12,918

9,535

185

Dollar value of volunteer hours

Total person hours

Number of PwC volunteers

Number of children impacted

Nonprofit partner organizations
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In 2006, our 29,000 partners and staff 
dedicated the 30 days of June to volun-
teerism. The magnitude of this effort, a 
campaign we titled 29k/30, presented 
logistical challenges: identifying charities 
that needed help in each of our 68 US 
locations; motivating partners and staff to 
support the effort; coordinating the hun-
dreds of projects that would take place.

In Atlanta we helped a senior citizen 
keep her home by assisting her with 
urgent maintenance. We dedicated a day 
to making a Boston homeless shelter 
feel more comfortable. With Habitat for 
Humanity, we built homes in Stamford 
and in many other areas. Because of 
damage from Hurricane Katrina, New 
Orleans was the site of several volunteer 

efforts. We helped renovate Storyland, a 
literacy-themed attraction in historic City 
Park. Elsewhere in the Big Easy, PwC  
volunteers repaired schools and homes.

Our volunteers worked with the Red  
Hook Community Farm in Brooklyn,  
helping increase its capacity to offer  
fresh organic foods to those in need.  
And in South Central Los Angeles, we 
helped students improve the 52nd  
Street Elementary School. 

Throughout the month of June, we  
participated in hundreds of projects  
that directly impacted people and  
communities in need.

+ Figures represent a select portion of total data
^  Based on Points of Light Foundation calculation methodology

^



Statistic  / 

3 areas of focus 190 total projects

Health and Wellness

Youth and Education

Hunger and the Homeless

29.5%

34.2%

36.3%

38,003
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In a matter of one day, we made lasting 
changes to the lives of the children that 
attend MacGregor Elementary. I feel 
proud to be a part of a company that 
can make such an impact.”

“

1/30,000
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Month of Community Service By June 2007 PwC US headcount had 
grown to over 30,000 partners and staff. 
With each person representing an  
opportunity for inspiration and positive 
change, we launched an extensive  
community service campaign for 2007 
called 1/30,000.

We focused our efforts on worthwhile  
projects in such key areas as health and 
wellness, youth and education, and  
hunger and the homeless.

We tallied over 10,000 miles of walk-
ing, running and biking to raise funds 
toward the cure of several life-threatening 
diseases. We prepared hot meals for 
homeless families, and bagged food and 
groceries. We planted more than 1,400 
trees and revitalized hundreds of acres  
of land. And most important, we  
confirmed that thousands of people  
working together during a single month 
could make a substantial difference.

The number of children impacted in 200738,003



Community
We encourage clients, friends, families, alumni and 

recruits to join us in any of our community-based 

initiatives. If you would like to get involved or 

learn more about PwC’s ongoing volunteer efforts, 

including our month of community service, please 

visit us online at:

www.pwc.com / community
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Help. Inspire. Change.
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