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Emerging markets are gaining ground in medical technology innovation,
finds PwC’s Medical Technology Innovation Scorecard

Opportunities for Middle East to leverage global partnerships to boost innovation in
the region

Dubai, United Arab Emirates – Emerging markets, led by China, India and Brazil, are gaining
ground in their capacity to produce the latest in medical technology innovation and may surpass
developed countries in innovative healthcare delivery over the next decade, according to a PwC report
titled Medical Technology Innovation Scorecard: The race for global leadership. Growth
in these emerging market economies is attracting the focus of the world’s innovation resources and
activity, and they are taking the lead in developing a new generation of small, faster, more affordable
medical devices.

The report is based on the findings of the PwC Medical Technology Innovation Scorecard, a new,
multifaceted assessment of the capacity of nine countries to adapt to the changing nature of
innovation: Brazil, China, France, Germany, India, Israel, Japan, the United Kingdom and the United
States.

Sally Jeffery, Advisory Partner for PwC in the Middle East said, “Most of the GCC countries, especially
the UAE, are increasingly focusing on innovation in healthcare. Four key components are required to
enable successful innovation; intellectual capital, innovative ideas, funding and sufficient demand to
make it commercially viable. The report provides some good insights for Middle East companies on
effective partnering strategies to optimise these four components.”

“For intellectual capital, this region should continue to partner with the U.S. and the UK as their
universities and research institutes still rank amongst the best. For innovative ideas, some of the most
interesting innovations for a developing region however, are those that are simple, mobile and
consumer driven. We believe the Middle East should look to partner with more emerging market
countries like India and China. These markets are under extreme pressure to improve efficiency levels
and drive down costs, thus providing the optimal context for stimulating innovative ideas.”

The PwC study confirms that these countries are evolving quickly and are the source of some of the
most exciting medical innovations. Funding is not typically a problem in this region, but accessing
sufficient volumes to help commercialise innovation is an issue for many of the wealthy GCC countries.
To achieve economies of scale therefore, partnering with Asian countries is viable, particularly as the
regulatory approval process is a lot faster than in the US or Europe.

Date 29 March 2011

Contact

Pages

Nancy D’Souza
Tel: +971 (50) 724 8824
Email: Nancy.dsouza@hillandknowlton.com

3



2 of 3

Sally added, “The Middle East generally references the regulatory standards from the U.S. or Europe,
in order to get medical devices approved and on to the local market. This approach risks overlooking
innovations that are increasingly only commercialised in India and China, where there is sufficient
local demand.”

The high incidence of chronic diseases in the Middle East and the relatively young technology obsessed
population offers a good opportunity for medical innovation, provided investors get the partnering
strategy right. There are a few examples where Middle East innovators are introducing simple,
personalised mobile technologies such as hand-held diagnostic devices, as a means of making
healthcare more patient focused and consumer driven. In KSA for example, the telecommunications
company Mobily recently launched a mobile medical imaging service enabling ultrasound images and
video clips to be sent directly from an ultrasound machine to a mobile device. The UAE is also actively
looking at wellness programmes that are enabled by mobile diagnostic devices and medication
compliance trackers.

While there has been much anecdotal evidence that the centre of innovation is moving away from the
U.S. the incumbent global leader, PwC is the first to analyse the specific factors that contribute to
medical technology innovation. PwC quantified five factors, using 86 different metrics, to evaluate how
well each nation promotes the advance of innovation, looking at the past five years and projecting
change over the next decade to 2020.

Looking to the future, the U.S. is expected to continue to lead in medical technology innovation, but
also will lose ground to other countries during the next decade. The Innovation Scorecard also projects
relative declines for France, UK and Germany. By contrast, China, India and Brazil are likely to see
gains during the coming decade. China, which has shown the largest improvement in its medical
technology innovation capacity during the past five years, is expected to continue to outpace other
countries and reach near parity with the developed nations of Europe by 2020.

The complete report is available for download at www.pwc.com/InnovationScorecard.

###

Notes to the Editor

Methodology

The PwC Medical Technology Innovation Scorecard incorporates 86 qualitative and quantitative data and analysis

to identify and provide support for industry best practices. The overall scores and rankings in each of 10

dimensions, as well as in aggregate, should be regarded as a general guide to help support the advancement of

regulatory and advocacy work within the medical device industry.

About PwC’s Pharmaceuticals, Medical Device and Life Sciences Industry Group

PwC’s Pharmaceuticals, Medical Device and Life Sciences Industry Group (www.pwc.com/us/pharma and

www.pwc.com/us/medtech) is dedicated to delivering effective solutions to the complex strategic, operational and

financial challenges facing pharmaceutical, biotechnology and medical device companies. We provide industry-

focused assurance, tax and advisory services to build public trust and enhance value for our clients and their

stakeholders.
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About PwC

PwC firms provide industry-focused assurance, tax and advisory services to enhance value for their clients. More

than 161,000 people in 154 countries in firms across the PwC network share their thinking, experience and

solutions to develop fresh perspectives and practical advice. See pwc.com for more information.

Established in the Middle East for 40 years, PwC has offices in Bahrain, Egypt, Iraq, Jordan, Kuwait, Lebanon,

Libya, Oman, Palestine, Qatar, Saudi Arabia and the United Arab Emirates, with around 2,500 people. Find out

more at pwc.com/middle-east.

PwC has changed its name from PricewaterhouseCoopers to PwC. 'PwC' is written in text with a capital 'P' and

capital 'C'. Only when you use the PwC logo is the name represented in lower case.

"PwC" is the brand under which member firms of PricewaterhouseCoopers International Limited (PwCIL) operate

and provide services. Together, these firms form the PwC network. Each firm in the network is a separate legal

entity and does not act as agent of PwCIL or any other member firm. PwCIL does not provide any services to

clients. PwCIL is not responsible or liable for the acts or omissions of any of its member firms nor can it control

the exercise of their professional judgment or bind them in any way.
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