


AMPD

ART
B2B
B2C
CEE
CEPA
CIT
CPG
CPI
CRM
CsO
DIY
(e)
EBRD

EC
EDC
EIA
EIU
EMU
EU
ERP

excl. /
incl. tax

(f)
FBA
FEMA
FIPB
FMCG
FDI
FIC
FIE
FMCG
FTZ
FY
GAAP
GDP
GNP
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ABBREVIATIONS

Association of Shopping Centers and
Retailers

Allied Retail Trade

Business to Business

Business to Consumer

Central & Eastern European

Closer Economic Partnership Arrangement
Corporate Income Tax

Consumer Packaged Goods
Consumer Price Index

Customer relationship Management
Czech Statistical Office

Do It Yourself

estimate

European Bank for Research and
Development

European Commission

European Distribution Centers
Environmental Impact Assessments
The Economist Intelligence Unit
European Monetary Union (EU 12)
European Union

Enterprise Resource planning
Excluding / Including Tax

forecast

Foreign Business Act

Foreign Exchange Management Act
Foreign Investment Promotion Board
Fast Moving Consumer Goods
Foreign Direct Investment

Foreign Investment Committee
Foreign Investment Enterprise

Fast Moving Consumer Goods

Free Trade Zone

Fiscal Year

General Accepted Accounting Principles
Gross Domestic Product

Gross National Product

PricewaterhouseCoopers

GST
GUS

ICT
IDC
IMF
IPO

IT

JV

LSC
M&A
MDTCA

MMS
MOCIE
MRP

mn

N/A or n/a
NATO
OECD

p.a.
POS

PRC

Q1

RFID
SAPARD

SARS
SCi
SCM
SME

sq meters,
sq km

VAT
UN
WTO
WFOE

y/y

Goods and Services Tax

Glowny Urzad Statystyczny (Main Polish
Statistical Office)

Information and communication technology
International Data Company

International Monetary Fund

Initial Public Offer

Information Technology

Joint Venture

Logistics service providers

Mergers & Acquisition

Ministry of Domestic Trade and Consumer
Affairs

Multimedia Messaging Services

Ministry of Commerce Industry and Energy
Maximum Retail Price

million (in the tables)

data not available

North Atlantic Treaty Organisation

Organisation for Economic Co-operation
and Development

per annum
Point of Sale

Popular Republic of China
Quarter 1 (Jan, Feb, March)
Radio Frequency identification

Special Accession Program for Agriculture
and Rural Development

Severe Acute Respiratory Syndrome
Supply Chain Intelligence

Supply Chain Management

Small- and medium-sized enterprises
square meters, square kilometers

Value Added Tax

United Nations

World Trade Organization

Wholly foreign owned enterprises
year to year
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CURRENCIES VS US DOLLAR AND EURO

As at June 30, 2004
1 USD =0.82768 EUR

Country Currencies 1 USD 1 EUR

China Chinese Yuan Renminbi (CNY or RMB) 8.2866 10.01436
Czech Republic Czech Koruna (CZK) 26.419 32.55*

Hungary Hungarian Forint (HUF) 209.76 253.495
India Indian Rupee (INR) 46.08 55.68768
Indonesia Indonesian Rupiah (IDR) 9,430.3 11,396.5
Korea (South) South Korean Won (KWR) 1,152.7 1,393.04
Malaysia Malaysian Ringgit (MYR) 3.7995 4.5917

Poland Polish Zloty (PLN) 3.7488 4.53042
Romania Romanian Lei (ROL) 34,328 41,485.4
Russia Russian Rouble (RUB) 29.05 35.10692
Singapore Singapore Dollar (SGD) 1.7166 2.07451

Slovenia Slovenian Tolar (SIT) 200.640 242.473
Thailand Thai Baht (THB) 40.914 49.44457
Turkey Turkish Lira (TRL) 1,522,500 1,839,941

Source: http://www.oanda.com/, *PwC country reports

SOURCES

CHINA
China’s Consumer Market,
Trade Development Council
China Statistical Yearbook 2003

Czech Press Agency (CTK)
Czech Statistical Office (CSO)
Datamonitor

Economist Intelligence Unit (EIU)

China Retail Market 2003 Ekonom

CIA World Factbook EuroAnalysis
Companies’ annual reports and websites GfK

Consumer China 2004 INCOMA Research
Economist Intelligence Unit (EIU) Intellinews

Retail Forward KB Indicator Analysis
Website of China Chainstore and Franchise Marketing & Media

Association

Website of Hong Kong Trade Development Council
Website of National Bureau of Statistics, PRC
Website of Ministry of Commerce, PRC

CZECH REPUBLIC
Czechlnvest
Czech Information Agency (CIA)
Czech National Bank (CNB)
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Ministry of Finance (MFCR)
Ministry of Industry and Trade (MIT)
Ministry of Labour and Social Affairs (MoLSA)

HUNGARY

Central Statistical Office of Hungary

Companies’ annual report

ConsumerScan by GfK Market Research (May 2004)
Economist Intelligence Unit (EIU)
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Figyeld Top 200 Companies

GfK Market Research Institute

Hungarian National Bank

KSH (Central Statistical Office of Hungary)
Mai Piac, May 2004

INDIA
Reserve Bank of India
Statistical Outline of India 2003 - 2004
The Marketing Whitebook (2003-04)
Companies’ annual report

INDONESIA
Business News
CastleAsia: Asia-Pacific Executive Brief,
November 2003
CIA Factbook
Economist Intelligence Unit (EIU)
Far Eastern Economic Review: Asia Economic
Outlook: Indonesia, 29 January 2004
Indonesian Economic — Financial Statistics,
Bank Indonesia
Prospect of modern retail business in
Indonesia, 2004
World Bank Group, The

KOREA (SOUTH)
Companies’ annual reports
Industry and Energy of the Republic of Korea
Korea National Statistical Office
Ministry of Commerce
National Statistical Office
Samsung Economic Research Institute
Korea Network Information Center

MALAYSIA
Bank Negara Annual Report 2003,
Bank Negara Malaysia
Companies’ annual reports and announcements,
audited accounts
Economic Report 2003/2004, Ministry of Finance,
Malaysia
International Data Company (IDC) website
Malaysia Household Expenditure Survey Report
1998/1999, Department of Statistics
Mid-Term Review of the Eight Malaysia Plan
(2001 - 2005), Economic Planning Unit
Ministry of Domestic Trade and Consumer Affairs
(MDTCA) website
Social Statistics Bulletin 2003, Department of
Statistics, Malaysia

PricewaterhouseCoopers

Aeeendices

Various press sources (New Straits Times, The Star,
The Edge, Bernama)

Quarterly Newsletter, Malaysia Retailers
Associations (MRA)

Year Book of Statistics 2002, Department of
Statistics, Malaysia

POLAND

ACNielsen, The Power of Private Label, 2003
Dun&Bradstreet - Companies Database
Economist Intelligence Unit Forecasts March 2004 -
revised April/May 2004,

Eurostat, Euro-indicators, March 2004

GfK Polonia, Strategic Report — Distribution of
FMCG in Poland, 2004

Glowny Urzad Statystyczny — Polish Households
Situation 2003 report

Glowny Urzad Statystyczny — Polish Statistical
Annual Reports

I-Metria

ISI Emerging Markets

MEMRB, Retail Tracking Services

Monitor Polski B

National Agency for Alcohol Problems Solving
(PARPA), website

OECD, Main Economic Indicators Report, May 2004
PAIIZ - Polish Information and Foreign Investment
Agency, FDI 2004;

Professor Witold M. Or3owski, Poland: Role in the
Enlarged European Union

Rzeczposolita: 2003 ranking of Polish biggest
companies

Trade Press, Retail Chains in Poland

ROMANIA

Companies’ annual report

Internet Securities

National Institute for Statistics and Economic
Studies (INSSE)

SNA - The National Readership Survey

RUSSIA

AC Expert-Ural

Companies’ annual reports

Economist Intelligence Unit (EIU)

Goskomstat

Interactive Research Group (IRG)

Ministry of Economic Development and Trade
Nobble Gibbons

United Financial Group

World Bank Group, The
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SINGAPORE

Singapore Department of Statistics
Companies’ annual reports

SLOVENIA

Companies’ annual reports

Bank of Slovenia

IMAD (Institute of Macroeconomic Analysis and
Development)

Statistical Office of the Republic of Slovenia

THAILAND

Companies’ annual reports

Companies data and websites

Ministry of Interior

Ministry of Commerce

National Statistical Office

Office of the National Economic and Social
Development Board

TURKEY
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Company data

ISI Internet Securities Consensus Estimation
Retail Catalogue 2003

State Institute of Statistics

State Institute of Statistics of Turkey

World Bank Group, The
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AN INTERNATIONAL NETWORK

PricewaterhouseCoopers (wWww.pwc.com) is the
world’s largest professional services organisation.
Drawing on the knowledge and skills of more than
125,000 people in 142 countries. We build relationships
by providing services based on quality and integrity.

PricewaterhouseCoopers refers to the network of
member firms of PricewaterhouseCoopers International
Limited, each of which is a separate and independent
legal entity.

GLOBAL INDUSTRY PROGRAMME

Your connection to the marketplace

PricewaterhouseCoopers’ Global Industry Programme
demonstrates our industry strengths and drives value
for our clients. The programme’s foundation is a deep
understanding of business and industry issues
connected with meaningful solutions. Companies
leverage PricewaterhouseCoopers extensive industry
resources and knowledge to compete more effectively
in their specific marketplaces.

Designed & Printed in India
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