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Searching for a jolt in sales 

Across Europe’s top three auto markets – Germany, 
France and Great Britain – a total of 1,500 potential 
new car buyers who plan to buy a car within a year 
were surveyed by Autofacts. One finding was 
resoundingly clear: though electric vehicles (PEVs) 
may dominate the conversation in the headlines, the 
reality remains that electrically powered, zero 
emission vehicles are still not considered as viable 
purchase options for 99 percent of respondents. This 
sentiment is echoed in current new car registration 
statistics, where a collective ~17,500 pure EVs were 
sold across all three markets out of a total of 7 
million new vehicles sold – that’s 0.25% of all new 
car registrations.  Though OEMs have rolled out new 
EV nameplates over the last several years, the 
options are still rather limited. Also detracting from 

 

the relative appeal of EVs is the price premium when 
compared to their fuel-powered counterparts. For 
instance, two German branded B-/C-segment EVs 
are sold in Germany at prices starting from ~35,000 
Euro on average, which is above the budget that 
most buyers would spend on a new vehicle. The 
majority of those surveyed had a budget between 
10,000 and 30,000 Euro (78 percent  in France, 70 
percent in the UK and 54 percent in Germany). Only 
19 percent, 27 percent and 39 percent respectively 
were willing to graduate into the next price bracket 
required to buy EVs. Though price remains a 
significant component in purchasing decisions, 
other criteria factor into the inability of EVs to truly 
break through as the mainstream, standard option 
for the average consumer in Europe. 
 

PwC surveyed new car buyers to gauge various factors in the purchasing 
decision and the preferences were evident. While the majority of respondents 
still prefer combustion engines, they demand technological innovation and 
environmentally responsible vehicles.  
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Source: Autofacts 2014 Buyers Survey, all respondents, n = 1,500, *Q: “My new car must be powered as follows:” 
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Source: Autofacts 2014 Buyer Survey, *Q: “What is the fuel economy you will expect in your new car?”, **Q: “Select the measures that you believe will help…” 

The hybrid compromise 
In sharp contrast, hybrids are enticing more and 
more buyers with 21% of all respondents preferring a 
hybrid engine. This development bodes well for 
OEMs in Europe, given the demanding CO2 emission 
targets in coming years. Broken down by market, 
French buyers lead the three markets with 33 
percent of buyers who prefer a hybrid, while 
Germans follow with 21 percent, and UK buyers 
landing at 13 percent. New car registrations show 
that a total of ~102,500 hybrids were registered 
across the three countries for a 1.5 percent market 
share. While this is lower than our survey results, it 
is clear that hybrids sell markedly better than EVs. 
Partially explaining this preference for hybrids over 
EVs is the reasonable price premium, which buyers 
can more readily justify. Over one-third of those 
surveyed would be willing to pay 1,000 to 2,000 
Euro over the cost of a combustion engine for a 
hybrid, and an additional 26 percent would be 
amenable to a premium greater than 2,000 Euro. 
The readiness to pay the additional cost suggests 
that the majority of buyers acknowledge that 
advanced fuel-saving technologies come at a price.  

Sticking with tried and true 
Though EVs and alternative propulsion technologies 
garner more attention, nearly two-thirds (62 
percent) of those surveyed still prefer the traditional 
internal combustion engine fueled by gas or diesel. It 
should be noted that this is not necessarily a 
regression in the development of alternative 
powertrain technology, as the majority of buyers are 
less interested in so-called “gas guzzlers.” Indeed, 
only 3.5 percent of respondents in the UK and 4.5 
percent in France would purchase vehicles with less 
than 30 miles per gallon. Buyers in Germany were 
more likely to accept this range with roughly 20 

percent willing to drive vehicles with less than said 
fuel efficiency. In any event, the majority of buyers 
now demand more fuel-efficient vehicles with 73 
percent of those surveyed in the UK expecting their 
new cars to run at more than 40 miles per gallon, 
while 27 percent of this subset had even higher 
standards of more than 50 miles per gallon. Only 9 
percent of surveyed buyers in France and 4 percent 
in Germany expect their new vehicles to reach this 
high watermark. One variable that remains is 
whether the underlying cause behind the drive for 
increased fuel efficiency is related to tax incentives, 
environmental concern, savings at the petrol station, 
or a combination. Though motive is difficult to gauge 
in survey form, some questions provided , as seen 
when asked to prioritize measures that would help 
reduce emissions.  

Responsibility remains with automakers 
Ultimately, consumers are less apt to change or 
restrict their own driving habits, nor do they intend 
on doing so. Only 14 percent of those surveyed 
agreed that driving less was a priority in helping 
reduce emissions, while more than 50% disagreed 
with the notion that purchasing fewer SUVs would 
decrease traffic-related CO2 emissions. Instead, 
most agreed that automakers should shoulder the 
responsibility of developing fuel-saving technologies 
to meet both consumer preferences as well as 
increasingly stringent regulatory standards.  

In short, the survey provides a glimpse into the 
purchasing mindset of European customers and the 
various fuel-related factors that influence their 
purchasing decision. Automakers face both 
challenges and opportunities to continue pioneering 
new ways to meet the multitude of demands related 
to engine technology, and not just in these select 
European markets, but globally.  
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