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-­‐

posals.	
   I	
   thought	
   I’d	
   follow	
   that	
   up	
   with	
  

how	
   to	
   steward	
   a	
   cor-­‐

you’ve	
  secured	
  your	
  fund-­‐

ing.

always	
   easy,	
   especially	
  

when	
  you’re	
  dealing	
  with	
  

with	
   multiple	
   managers	
  

the	
  outcomes	
  of	
  the	
  fund-­‐

ing	
   they	
   provided.	
   Here	
  

us	
  all	
  focused	
  and	
  deliver	
  

on	
  the	
  outcomes	
  we	
  hope	
  

to	
  achieve	
  in	
  the	
  partner-­‐

ship.

We’ve	
   all	
   heard	
   about	
   the	
   importance	
   of	
  

verbal	
   and	
   body	
   language.	
   But	
   have	
   we	
  

stopped	
  to	
  think	
  about	
  how	
  the	
  geography	
  

-­‐

unnecessary	
   power	
   dynamics	
   that	
   might	
  

equitable	
  environment	
  of	
  trust	
  and	
  collabo-­‐

you	
  take	
  a	
  seat	
  beside	
  someone	
  you	
  want	
  

-­‐

bites

-­‐

keep	
  it	
  simple.

Grant	
   reviewers	
   appreciate	
   short	
   sound	
  

need	
   to	
   know.	
  What	
   is	
   the	
   status	
  of	
   their	
  

funding?	
   How	
   was	
   it	
   used?	
   What	
   were	
  

some	
  of	
   the	
   impacts	
   and	
   the	
  value(s)	
   you	
  

realized?

-­‐

ics,	
   underlines	
   and	
   bullet	
  

points	
   effectively	
   to	
   help	
  

make	
  your	
  message	
  easy	
   to	
  

read.	
   It’s	
   all	
   about	
   the	
  one-­‐

scan	
  email	
   so	
   that	
   they	
   can	
  

-­‐

nership	
  is	
  on	
  the	
  right	
  track.”

well	
  beyond	
  a	
  plaque
The	
  “art	
  of	
  the	
  thank-­‐you”	
  is	
  

an	
   important	
   component	
  of	
  

grant	
   stewardship.	
   Believe	
  

it	
   or	
   not,	
   there	
   are	
   some	
  

approaches	
   to	
   thanking	
   someone	
   that	
  are	
  

there’s	
  no	
  place	
  to	
  store	
  the	
  memories	
  (as	
  

tried,	
  tested	
  and	
  true.	
  There’s	
  a	
  reason	
  our	
  

parents	
  keep	
  telling	
  us	
  this.	
  It	
  can	
  be	
  passed	
  

along	
  to	
  others,	
  has	
  a	
  meaningful	
  message,	
  

-­‐

for	
  people	
  to	
  read.

Finally,	
  remember	
  to	
  keep	
  things	
  simple	
  and	
  

make	
  sure	
  you’re	
  looking	
  beyond	
  the	
  words	
  

-­‐

share	
   one	
   important	
   thing	
  with	
   nonprof-­‐

There’s	
  my	
  three	
  cents	
  for	
  your	
  November	
  

reading.	
  

Corporate	
  grant	
  proposals:	
  stewarding	
  success
THE	
  BUSINESS	
  VIEW	
  –	
  James	
  Temple

James	
  Temple	
  is	
  the	
  director	
  
of	
  corporate	
  responsibility	
  

for	
  PricewaterhouseCoopers	
  
Canada	
  and	
  director	
  of	
  the	
  
PricewaterhouseCoopers	
  

.	
  He	
  

oversees	
  a	
  team	
  responsible	
  

environmental	
  and	
  economic	
  

making	
  processes.	
  

James	
  is	
  a	
  featured	
  presenter	
  

speaking	
  on	
  the	
  value	
  of	
  

developing	
  strong	
  corporate-­‐

community	
  partnerships.	
  He	
  

co-­‐chairs	
  the	
  

Corporate	
  Grantmakers	
  and	
  
sits	
  on	
  the	
  Advisory	
  Board	
  

for	
  the	
  

College.

ca.pwc.com,	
  or	
  visit	
  
http://www.pwc.com/ca/
corporateresponsibility.

About	
  	
  

James	
  Temple

“Grant	
  
reviewers	
  
appreciate	
  
short	
  sound	
  
bites	
  that	
  
tell	
  them	
  the	
  
information	
  
they	
  need	
  to	
  
know.”
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