
STUDYING THE BIGGER PICTURE…
Even though the US hurricane situation remained quiet at press time,
flooding losses from Europe and Australia impacted ratios. Meanwhile,
Ren Re is funding a device that could help cut property losses by up 
to 10%. See articles on pages 12 & 15
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What do you want in a 
business relationship?

You get exactly that with IPCRe – 

well-crafted risk coverage and a 

precise balancing of service and 

security. Our clients count on IPCRe to 

cover risks and to pay claims rapidly 

and reliably.Your assurance: our clean 

balance sheet, including 2006 year 

end total assets of over $2.6 billion 

and shareholders’ equity of almost 

$2 billion. A business relationship to 

pursue? Precisely.

www.ipcre.bm

Precision.
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“The non-life market is con-
tinuing its slow decline as
cedants retain a greater por-
tion of their business and
competition at the reinsur-
ance level intensifies. [How -
ever], pricing declines are
being broadly offset by con-
tinued favourable loss trends, and PartnerRe is
benefiting from cedants’ movement to higher
quality reinsurers, which is consistent with this
stage of the reinsurance pricing cycle.” 
— PartnerRe President & CEO Patrick Thiele

“Hiscox Bermuda continues to build a worldwide
book of catastrophe business and to reinsure
selected parts of the rest of the group.  Its external
written premium income increased to £121.2 mil-
lion (2006: £65.2 million)
with a combined ratio of
99.1% (2006: 93.7%) caused
by the losses from Wind -
storm Kyrill and the UK’s
June floods set against modest
first half-year earned income.
Again, if competition continues, Bermuda may,
like Global Markets, reduce its income next year.” 

— Robert Hiscox, Chairman, Hiscox

“The UK is one of our largest
exposure zones and conse-
quently we were impacted by
the floods at the end of this
quarter. This, together with
flood losses in Australia, pro-
duced a disappointing result
viewed on a quarterly basis.
However, this is in the nature of the volatile busi-
ness we underwrite and we continue to be pleased
with the franchise we are building for the long
term.”
— Flagstone CEO David Brown on a rough Q2

that saw net earnings down 53%

“This is our sixth consecutive quarter with operat-
ing income in excess of $100 million, and annu-
alised operating income and net income return on
average equity in excess of
20%. Enhancing strong
underwriting performance …
we continue to reap the bene-
fits of historically strong
operating cash flows and sig-
nificant investment income
momentum.”
— Allied World President & CEO    
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BIQ

B
ermuda’s leading insurers have
been given a major vote of con-
fidence by ratings agency

Standard & Poor’s. In a new FAQ
about the financial strength of
locally based enterprises, S&P said
that our 17 A-rated companies
have a strong ability to pay claims
and that overall the sector’s finan-
cial position is “very healthy”.

S&P credit analyst Thomas
Upton noted that “following a year
in which there were no material
losses attributable to tropical storms
in the Atlantic, we’ve made a couple
of ratings changes on Bermuda
reinsurers in early 2007”. The report
details those changes as well as
responding to “parties who follow
the industry and have repeatedly
raised several questions.”

Tokio Millennium Re and Top
Layer Re received AA ratings
while Everest Re, XL Capital,
Hannover Re Bermuda, and
PartnerRe were awarded AA– rat-
ings and ACE, XL Capital Ltd

and Renaissance were rated A+.
S&P said it did not expect any

of the top-rated firms to default in
the event of similar disasters to
2005, which included Hurricanes
Katrina, Rita and Wilma. The
agency noted that only one compa-
ny — Quanta — had gone into
run-off and that other companies
which suffered huge losses had
successfully accessed new capital. 

It added that, despite upgrades
to catastrophe models over the past
two years to reflect more frequent

and more intense storms, the
industry had developed its own
modelling and underwriting capa-
bilities. 

S&P said the sector had used
traditional forms of reinsurance to
transfer risk to the capital markets
as well as developing more diverse
portfolios that were less concen-
trated on catastrophe risk. But it
also noted that companies with a
high tolerance for risk — those
willing to accept the volatility that
goes with a highly concentrated

book of business — should be
compensated with long-term aver-
age returns above the norm.

S&P added that it expects a
well-conceived strategy to be flex-
ible enough to accommodate a
broad range of market conditions.
“Within that strategy, a variety of
tactics may be tried to deal with
any contingencies that arise and a
good management team will adapt
to those short-term situations
without abandoning its basic
strategy.”

THE QUOTES OF THE QUARTER
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One very highly rated market 
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STANDARD & POOR’S ENDORSES LOCAL COMPANIES WHILE BEST CONFIRMS OUR WORLD-CLASS CREDENTIALS

This year’s A M Best list of the world’s top reinsurers
provided further evidence of Bermuda’s growing

importance. In all, 15 companies either headquartered
in Bermuda or with a presence on the island, featured
in the top 35, according to the ratings agency. The
rankings are based on consolidated gross premiums
written in 2006.

Hannover Re (fourth), Everest Re Group (seventh)
and PartnerRe Group (tenth) made the top 10 while XL
Capital finished out of the top 10 for the first time in five

years, but only just. It was rated eleventh.
Scottish Re, Renaissance Re, ACE, Endurance

Specialty Insurance, Arch Reinsurance, White
Mountains Re, Axis Capital Holdings, Platinum
Underwriters Group, Aspen Insurance, Montpelier and
Allied World also featured in the list. 

Everest Re recorded its best ever position, climbing
three places from 2006 with a gross premium total of
$4 billion. PartnerRe cracked the top ten after posting
gross premiums of  $3.7 billion.

Doing pretty well in the premier league

18547A_BIQ Oct 2007:18547A_BIQ_  9/28/07  12:30 PM  Page 1



NEWS REVIEW

J
ardine Lloyd Thompson has
acquired Park (Bermuda) in an
$11.8 million deal that will

form Bermuda’s largest broking
firm. Park has been combined with
JLT’s existing Bermuda broking
operation and will trade as JLT
Park. The combined business will
have about 40 staff, and JLT Park
says it expects to place in excess of

$400 million of premium in the
Bermuda market each year. 

Park, one of the leading inde-
pendent insurance brokers in
Bermuda, has been in operation
since 1989. Its issued share capital
is being acquired by JLT Risk
Solutions (Bermuda) from the
Park Group, a portfolio company
of SunTx Capital Partners, for a

maximum cash consideration of
$11.8 million, of which $8.85 mil-
lion is an initial payment with the
rest based on future performance. 

Paul Scope, Chairman & CEO
of the Park Group and Mark
Simons, Managing Director of
Park (Bermuda), will join the
board and executive management
team of JLT Park.  John English,
the current Chairman & CEO of
JLT Risk Solutions (Bermuda),
will continue in this role for the
newly combined operation, while
Mr Scope will become President.   

Mr English said the new entity
would be “dedicated to servicing
the needs of independent regional
and national brokers who seek
access to the Bermudian market.
The merged operation will have
unparalleled strength and depth in
Property & Casualty and Financial
& Professional lines.”  

Mr Scope told The Royal
Gazette: “The two companies had
been in competition for a number
of years but it was always a very
respectful competition. They have
been our biggest competitor since
we set up in 1989.”

The deal marks another chapter
in Mr Scope’s remarkable career
since arriving in Bermuda in 1983
from the UK. After working for
Harnett & Richardson and
Freisenbruch-Meyer Management
Services offering local insurance to
banks, hotels and homeowners, he
seized the opportunity presented
by the establishment of ACE and
XL and formed his own brokerage,
Park International.

Park International was bought
by MRM in 1992 before merging
with H&H five years later. The
firm became Park (Bermuda) as
part of the Park Group after
MRM was taken over by creditors,
and was bought out by SunTX
Capital Partners in 2003. 

[ 2 ]

JLT buys Park 
BERMUDA’S BIGGEST BROKER IS BORN, REPORTS CHRIS GIBBONS

Undisputed champ
Bermuda is still way ahead of
the competition when it comes
to the reinsurance market,
according to a Reinsurance
Association of America report.
Premiums ceded to the
island’s affiliated reinsurers
grew from $8.8 billion in 2002
to $18.5 billion in 2006.
Switzerland came second with
$8 billion last year while
Germany and the Cayman
Islands saw declines of $4 bil-
lion and $500 million respec-
tively over the five-year period.

‘They have been
our biggest 
competitor’
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Your risk is our focus.

www.endurance.bm Bermuda London New York

Endurance Specialty Holdings Ltd., publicly traded on the NYSE, is a global specialty provider of insurance & reinsurance
with over $7 billion in assets. We maintain excellent financial strength as evidenced by our group ratings of A (stable)
from Standard and Poor’s and A- (positive outlook) from A.M. Best (XV size category).

The only way to know
your specialty risk is to
walk in your shoes.
Our commitment to specialized industry

knowledge, superior analytics and a keen focus

on our clients enables us to deliver creative risk

management solutions and personalized claims

services to all of our clients.

In specialty risk, we do the legwork.
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