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Imagine that a tech start-up “Smart Vision” is founded with a goal to 
revolutionize the tech industry with a cutting-edge virtual reality 
technologies (virtual reality headsets, etc). The company gains popularity 
and has an increase in the customer base. The founders decide to 
prioritize their product development and marketing efforts over legal 
matters, including trademark registration, believing that their unique name 
and reputation would be enough to protect their brand. 
A couple of years ago, a larger company specializing in the same sector 
enters their industry. Noticing “Smart Vision’s” success, they start to use a 
very similar phrase “Smart Visor” in their marketing campaigns, 
advertisements and on product labels. The situation becomes more 
complicated when customers interested in “Smart Vision’s” products often 
end up purchasing products labelled “Smart Visor” instead, believing it to 
be the original brand due to the similar name and appearance.

“Smart Vision” ends up with challenging legal battles with high legal costs. 
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With trademark in hand, your brand will 
firmly stand!
Trademark protection in the tech industry is crucial for 
safeguarding a company's brand identity and intellectual 
property. Creating a memorable and unique brand, 
encompassing innovative language and captivating visuals, 
is essential to leave a lasting impression on customers. 
However, ensuring the protection of the brand is equally 
important, and trademark registration plays a pivotal role in 
achieving that. 

What is the trademark protection about?
1) Brand protection and recognition.
In the highly competitive tech industry, building a strong 
brand and gaining recognition is essential for success. 
Having a registered trademark helps:

-to have an exclusive right to use the trademark,

-safeguards the brand from being copied or imitated by 
competitors, counterfeiters, strengthens the position in case 
of any infringement or unauthorized use.

2) Commercialization and enhancing business value.
In the event of a merger, acquisition, or sale, a strong 
trademark portfolio can be an attractive asset to potential 
investors or buyers, as it signifies a well-established brand 
with a loyal customer base.

3) International Protection.
The tech industry commonly tends to operate on a global 
scale, reaching customers in various countries. Trademark 
registration in multiple jurisdictions helps to protect the 
brand against infringement and counterfeiting in different 
markets, ensuring the brand is secure no matter where the 
company operates.
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4) Licensing Opportunities.
A registered trademark provides an opportunity to license the 
brand to other businesses or partners. Licensing the brand is an 
additional revenue stream for tech companies and can help 
expand the reach of the brand through various collaborations.

In conclusion, trademark registration is a valuable asset for 
tech companies as it offers legal protection, enhances brand 
recognition, and establishes a unique identity in the highly 
competitive tech industry. 
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